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HEW  CHHIN  PHICES  ENRICH  FRRMERS 


1500  At  Clinton  Banquet  For  Farmers 


Clinton — Ttecenthj,  three  hundred  huMness  men  of  thui  eity  staffed 
a  Farmer-Merehant  banquet  for  1,SOO  farmers  from  the  rieh  agri¬ 
cultural  rcflion  surroundinfi  Clinton.  .4bove  are  .shown  the  1.500 
Clinton  farmers  and  business  men  who  attended  the  meeting  and 
heard  farm  problems  ducussed.  The  aim  of  the  affair  was  to  im¬ 
prove  cooperation  between  the  two  groups,  to  promote  elo.scr  under¬ 
standing  between  farmers  and  merchants.  It  was  the  largest  attend¬ 
ance  at  a  banquet  in  local  history. 


HOME  BUILDING 

CONTINUES  GAIN 


September  Report  for  Major 
Cities  Discloses  10% 
Increase  Over  1930 


Permits  for  now  rosidoncos, 
issued  in  major  Iowa  cities  during 
8eptoml)or,  showed  an  increase 
over  the  same  month  last  year, 
according  to  a  recent  report  made 
by  the  engineering  division  of 
the  state  department  of  health. 

Residence  permits  for  16  cities 
totaled  91  in  September  this 
year,  as  compared  with  a  total 
of  S2  for  Septeml)er,  lO.'lO. 

Sioux  City  and  Mason  City 
were  near  the  top  of  the  list,  for 
new  building  permits  issued  in 
September.  Davenport  and  Cedar 
Rapids  led  all  other  Iowa  cities 
in  value  of  permits  issued  for  re¬ 
modeling,  during  the  same  mouth. 


Waterloo  Packers  Plan 
New  $100,000  Addition 

Waterloo  —  .\pproximately  100 
men  will  be  em|)loyed  in  the  con¬ 
st  nietion  at  The  Rath  Packing 
Company  plant  of  an  elevated 
two-story  addition,  costing  about 
$100,000  to  inclose  the  hog  dress¬ 
ing  department,  John  W.  Rath, 
president,  has  announced. 


400  BACK  TO  WORK 


Cedar  Rapids — The  superin¬ 
tendent’s  office  of  the  Rock  Is¬ 
land  railroad  announced  recently 
that  the  lines’  back  shops  here, 
closed  since  August  14,  were  to 
open  on  October  19.  About  400 
men  were  given  employment  im¬ 
mediately  following  this  decision. 


AUTO  INDUSTRY  IS 
WELL  REPRESENTED  I 
AT  THIS  MEETING  | 

Clinton — On  one  of  the  Sun-  ! 
day  night  unemployment  radio  I 
])rogram8  in  Octol)er,  Will 
Rogers  made  the  statement  ! 
that  we  were  the  first  nation  [ 
to  be  going  to  the  poor  house 
in  automobiles.  A  few  nights 
later,  C.  F.  Collisson,  agricul¬ 
tural  writer,  in  addressing 
1500  Clinton  farmers  and  busi¬ 
ness  men  aski'd :  “Is  there 
anyone  in  this  audience  who 
hasn’t  a  car  in  his  familyf’’ 

His  glance  wandered  over 
the  audience  and  finally  lie 
sjiied  one  upraised  hand  far 
off  in  the  comer.  One  man  in 
1,500  lowans  claimed  not  to 
have  a  car  in  the  family.  I 


EMPLOYMENT  STATUS 
OF  DAVENPORT,  GOOD 


Survey  of  Leading  Industries 
Shows  Normal  Payrolls 
Prevail 


Davenport  —  That  Davenport 
enjoys  an  enviable  position  with 
regard  to  employment,  as  com¬ 
pared  with  other  industrial  sec¬ 
tions  in  the  country  is  shown  by 
tho  records  of  a  suriirisingly 
large  number  of  its  factories 
which  have  maintained  an  even 
keel  throughout  the  depression 
and  whose  jiayrolls  siiow  but  little 
shrinkage  since  1929. 

Of  these  concerns  the  Inde¬ 
pendent  Raking  Company  ranks 
first  in  the  number  of  employes 
in  Davenport,  with  400  men  and 
women  on  the  payroll.  An  addi¬ 
tional  100  represent  the  company 
on  the  road  and  in  branch  sta¬ 
tions.  So  far  as  the  Independent 
is  concerned  there  has  been  no 
depression,  and  the  only  fluctua¬ 
tions  in  the  numlier  of  employes 
have  been  seasonal  in  nature. 

Tho  Dewey  Portland  Cement 
Company  is  the  second  largest 
employer,  with  264  men  on  the 
payrolls  on  October  1.  This  com¬ 
pany  works  the  year  ’round,  and 
its  men  have  steady  jobs  from 
ono  year  to  the  next. 

Other  Davenport  industrial  con¬ 
cerns  whose  business  has  re¬ 
mained  unifomily  good,  and 
whose  payrolls  have  remained 
relatively  constant  are:  William 
Bradford  Company,  250;  Kohrs 
Packing  Company,  225;  Voss 
Bros.  Mfg.  Company,  140;  Ral- 
ston-Purina  Company,  1.10;  Cres¬ 
cent  Macaroni  &  Cra<-ker  Com¬ 
pany,  122;  Western  Flour  Mills, 
100.’ 

French  &  Ilecht  have  recently 
added  80  men  to  their  payroll, 
making  the  number  of  employes 
at  this  plant  140,  the  largest  for 
I  some  time. 


HAWKEYE  STATE  A  | 
GOOD  MARKET  FOR 
LIFE  INSURANCE  | 

Life  insurance  companies  in 
Iowa  wrote  $10,052,000  worth 
of  business  during  September, 
according  to  a  recent  survey 
made  by  Life  Insurance  Sales 
Research  Bureau,  of  Hartford, 
Connecticut. 

Thirty-one  per  cent  of  Iowa 
companies  reported  a  gain  for 
the  month,  as  compared  with 
24  per  cent  of  all  United 
States  companies. 


Business  Outlook  In 
Iowa  Unusually  Good, 
Noted  Traveler  Says 

Council  Bluffs — In  a  speech  re¬ 
cently  given  before  this  city ’s 
Kiwanis  Club,  Fred  W.  Rapp, 
famous  traveler  and  lecturer,  de¬ 
clared  that  ‘  ‘  Iowa  doesn ’t  know 
there  is  a  business  depression. 
It ’s  a  fact,  ’  ’  Mr.  Rapp  went  on. 
“I  have  been  in  a  dozen  Iowa 
cities  in  tho  last  two  weeks  and 
for  the  last  ten  months  I  have 
been  in  dozens  of  other  cities  in 
other  states.  I  know  that  when 
you  people  in  Iowa  read  about 
this  great  depres.sion  you  are 
learning  all  you  ever  knew  about 
it.  So  far,  you  have  never  felt 
it.  ’  ’ 

The  speaker  characterized  Iowa 
as  the  most  fortunate  state  in 
the  union  during  the  present  un¬ 
rest. 


Newton  Special  Sale 

Attracts  Big  Crowds 

Newton — Newton’s  recent  city- 
wide  SSc  day,  ])roved  one  of  the 
largest  sale  days  in  the  history  of 
the  community.  All  merchants 
participated  with  sp«‘cial  values 
to  bring  people  to  Newton  from 
as  far  as  .35  miles  away.  Unit 
sab's  were  lietter  than  for  their 
last  Semi-Annual  Dollar  Day  held 
early  in  the  spring  months. 
Everyone  interested  reported  busi¬ 
ness  far  aliove  expectations.  The 
Newton  Daily  News  announced 
the  sale  with  a  sixteen-page  edi¬ 
tion  September  2. 


Railroad  Shops  To 

Reopen  at  Dubuque 

Dubuque — One  hundred  men 
employed  in  the  mechanical  divi¬ 
sion  at  the  local  Chicago,  Mil¬ 
waukee,  St.  Paul  &  Pacific  rail¬ 
road  shops  were  recently  ordered 
to  report  back  to  work. 

Local  officials  declare  that  the 
company  is  putting  the  men  back 
to  work  in  anticipation  of  a 
freight  pickup  in  this  territory 
and  more  men  will  be  added  later 
as  soon  as  increased  business 
warrants  tho  move,  they  said. 


DVERTISERS  who  understand  the  state 
realize  that  Iowa  is  not  one  market  but  a  group 
of  markets,  each  served  by  its  own  local  daily 
newspapers.  Consequently,  to  get  your  full  share 
of  Iowa  business,  newspapers  in  each  of  its 
twenty-seven  commercial  centers  are  necessary. 

IOWA  DAILY  PRESS  ASSOCIATION 

COUNCIL  BLUFFS,  IOWA 

,  Ames  . . Tribune 

Boone  News-Republican 
Burlington  Gazette 

i  Burlington  Hawk-Eye 
I  Cedar  Falls  Record 

!  Cedar  Rapids  Gazette 
I  &  Republican 

Centerville  lowegian 
&  Citizen 

Clinton  Herald 

I  Council  Bluffs  Nonpareil 
Creston  News- Advertiser 
1  Davenport  Democrat 
&  Leader 

Davenport  Times 

Dubuque  Telegraph- 
I  “Cald  &  Times-Journal 
I  Fort  Dodge  Messenger 
I  &  Chronicle 


Fort  Madison  Democrat 
Iowa  City  Press  Citizen 

Keokuk  . .  Gate  City 

Marshalltown  Times- 
Republican 

Mason  City  Globe-Gazette 

Muscatine  Journal  & 

News-Tribune 
Newton  News 

Oelwein  Daily  Register 

Oskaloosa . .  Herald 

Ottumwa  _  Courier 

Perry  . Chief 

Sioux  City  Journal 

Sioux  City  Tribune 

Washington  Journal 

Waterloo  Daily  Courier 


FARM  BUYING  POWER 
GREATLY  AUGMENTED 
AS  MARKETS  CLIMB 

Wheat  Leads  With  Com, 
Other  Grains  and  Commod¬ 
ities  Showing  Strength 

Reports  of  staggering  drought 
los8«'8  to  crops  in  Russia  furnished 
tho  impetus  that  sent  wheat  and 
other  grain  prices  to  new  alti¬ 
tudes,  early  this  month. 

At  the  end  of  the  first  week  in 
November,  deferred  deliveries  on 
wheat  wero  changing  hands  at 
prices  over  40  per  cent  higher 
than  the  low  point  of  Octol)er  5. 
December  wheat  was  bringing  a 
quotation  of  67  cents  a  bushel  on 
November  7  in  contrast  to  its 
price  of  44  cents  on  Oclol>er  5. 

Corn,  oats  and  other  grain  aro 
always  affected  by  wheat  prices 
with  the  result  that  these  prod¬ 
ucts  were  also  res[)onding  to  the 
rising  market.  Corn  showed  mis- 
tained  strength  due  in  part  to  the 
p<'rfecting  of  credit  measures  for 
facilitating  farm  storage  of  this 
commodity.  Oats  and  rye  re- 
8|>onded  to  indications  that  Imth 
wero  enjoying  increased  overseas 
demand. 

Predictions  among  men  in  close 
touch  with  agricultural  regions 
])oint  to  tho  facts  that  this  winter 
Middle  West  farmers  are  going 
to  have  tremendously  increased 
buying  power.  This  is  welcomo 
news  in  low’a  where  the  grain 
farmers  have  again  grown  nation¬ 
leading  corn  and  oat  crops.  Tho 
market’s  climb  means  millions  of 
dollars  to  every  Iowa  farm  com¬ 
munity. 

It  is  the  opinion  of  market 
authorities  that  the  dizzy  rise  of 
grain  prices  will  continue  to  sub¬ 
stantially  higher  levels. 


8  Million  Pounds  of 
Iowa  Butter  Is  Sold 
in  East  Last  August 

A  report  recently  made  public 
by  the  United  States  Department 
of  Agriculture  shows  that  Iowa 
shipped  8,946,40.3  pounds  of 
butter  to  the  New  York,  Chicago, 
Boston  and  Philadelphia  markets 
during  the  month  of  August.  The 
report  also  reveals  that  on  the  two 
greatest  markets  of  the  country. 
New  York  and  Chicago,  Iowa  led 
all  other  states. 

Iowa  furnished  New  Yorkers 
with  4,888,765  pounds  of  butter 
during  August,  and  supplied  the 
Chicago  market  with  .3,.379,285 
pounds,  besidf-s  supplying  part  of 
the  demand  in  Boston  and  Phila¬ 
delphia,  and  having  enough  left 
for  home  consumption. 

Since  .Tune  of  this  year,  butter 
prices  on  the  Chicago  and  New 
York  markets  have  mounted  stea<l- 
ily  ujiward.  Iowa,  l>eing  one  of 
the  leading  states  in  butter  pro¬ 
duction,  is  taking  full  advantage 
of  this  rise  in  butter  prices.  And 
since  butter  sells  for  cash,  Iowa 
cn'amery  men  and  dairy  farmers 
are  enjoying  constantly  increas¬ 
ing  buring  power. 
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E.  H.  Campbell,  Manager,  Sales 
Promotion  Department,  Rex  Cole, 
Inc.,  Distributer  of  General  Elec¬ 
tric  Refrigerators,  says: 


Results 

November  10,  1931. 
The  New  York  Times: 

The  Trust  Company  of  New 
Jersey  has  been  placing  adver¬ 
tisements  in  the  New  Jersey 
Suburban  Rotogravure  Section 
of  The  New  York  Sunday  Times 
since  March  of  this  year.  A 
sufficient  number  have  lieen 
run  for  us  to  ascertain  with  some 
degree  of  accuracy  their  effec¬ 
tiveness.  We  arc  sure  you  will 
be  glad  to  know  that  many 
favorable  comments  have  Iteen 
received  from  practically  every 
section  of  the  State  on  this 
campaign. 

We  arc  so  well  pleased  with 
this  first  advertising  experience 
in  the  Sunday  Times  that  we 
have  instructed  our  advertising 
counsel.  The  Frank  Presbrey 
Company  of  New  York  City,  to 
include  this  medium  for  1932. 
WALTER  B.  FRENCH, 
Vice-President, 
The  Trust  Company  of  N.  J. 

Jersey  City,  N.  J. 

October  22,  1931.' 
The  New  York  Times: 

You  will  recall  that  we  ran  an 
advertisement  on  radiator  en¬ 
closures  in  The  New  York  Times 
Brooklyn,  Queens  and  Long 
Island  Suburltan  Rotogravure 
Section,  Sunday,  October  4th. 
We  have  received  very  excellent 
returns  from  this  advertisement, 
and  the  most  interesting  thing 
is  the  life  of  the  advertisement. 
Since  October  4th  we  have  had 
innumerable  inquiries  and  made 
any  number  of  sales  and  find 
that  the  advertisement  is  still 
pulling.  The  buyer  informs  me 
that  we  have  to  date  done  almut 
one  thousand  (1,000)  dollars 
woKh  of  business  on  radiator 
enclosures.  1  think  you  should 
know  how  pleased  we  are  with 
The  Times. 

V.  R.  HOOD, 
Advertising  Manager. 
Franklin  Shops,  Inc., 
Hempstead,  New  York 


W  E  owe  a  great  deal  to  the  e.xcellent  typographical  standards 
of  The  New  York  Times  for  the  appearance  of  our  newspaper 
advertisements.  All  of  them  are  prepared  in  conformance  with  The 
Times  standards,  and  we  are  sure  that  they  have  done  a  great 
deal  to  lift  the  plane  of  newspaper  advertising  to  the  high  level 
upon  which  it  now  rests 


The  typographical  standards  of  The  New  York 
Times,  which  improve  the  attractiveness  of  the 
newspaper  advertising  page,  form  one  of  the  plus 
values  of  space  in  its  columns. 


In  The  New  York  Times,  advertising  of  good 
character,  on  pages  typographically  pleasing,  is 
seen  by  the  greatest  number  of  intelligent,  substan¬ 
tial  readers  it  is  possible  to  reach  through  one  pub¬ 


lication  in  the  rich  New  York  market 


Nfui  fork  Slimta 

Nei  paid  sale  now  averaging 
475,000  Weekdays  775,000  Sundays 
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A.  N.  P.  A.  Regards  Color  Still  in  Balance; 
Hears  Prospect  of  Paper  Price  Cut 

Success  of  Larger  Publishers  Will  Force  Others  to  Adopt  Color  Printing,  California  Meeting  Told — 
Chandler  Says  Big  Mill  Owners  Hope  for  $3  to  $5  Decrease  on  Newsprint — Hoover  Sends  Message 


(5'/’ffio/ <0  Editor  &  Publisher)  tatioil  to  attend  the  meeting.  I  wish 

LOS  ANGELES,  Cal.,  Nov.  15. — A  esiiecially  to  express  appreciation  for  the 
forecast  of  lower  newsprint  prices  generous  and  imnieasurahly  helpful  co¬ 
lor  1932  and  thorough  discussion  of  color  operation  of  the  press  of  the  nation  in 
printing  in  regular  daily  issues  were  the  promoting  an  understanding  of  unem- 
highlights  of  the 
seventh  fall  con¬ 
vention  of  the 
.American  News¬ 
paper  Publishers 
.Association  which 
met  at  the  Ambas¬ 
sador  Hotel  here 
Xov.  12-14.  It  was 
the  first  convention 
of  the  group  on  the 
Pacific  coast. 

Reporting  as 
chairman  of  the 
.A.N. P.A.  news¬ 
print  committee, 

\V.  G.  Chandler, 
general  business 
manager  of  the 
Scripps  -  Howard 
Newspapers,  said 
that  "more  than 
one  important 
manufacturer  has 
expresseil  the  hope, 
if  not  the  Ix'lief, 
that  an  orderly 
price  recession  to 
perhaps  three,  four 
or  even  five  dollars 
below  the  1931  con¬ 
tract  levels  might 
serve  to  staliilize 
the  market.” 

The  color  iirint-  'Hire  than  1.50  members  of  the  American  Newspaper  Publi 

ing  discu.ssion  eonvenlion,  were  met  at  C.ollon.  Cal.,  on  Nov.  10,  by  a  eon 

revealeil  consider-  Above  photo  shows  L.  B.  Palmer,  general  manager  of  the 


to  the  new  Ford  level  of  1932  t|uotations.  ing  figures  of  newsprint  cost  have  been 
“The  best  brains  of  the  industry  have  totally  inadeipiate  to  offset  the  declines  in 


so  far  failed  to  check  the  downward 
trend.  There  is  no  effective  artificial 


advertising  revenue. 

“We  have  all  learned  the  comparative 


able  resistance  to  adoption  of  color  in 
daily  issues  on  the  part  of  many  pub¬ 
lishers  iR-cause  of  its  high  cost  and  small 
demand.  However,  the  belief  was  ex- 
Iiressed  that  if  the  publishers  of  the 


More  than  150  members  of  the  American  Newspaper  Publis 
eonvenlion,  were  met  al  C.ollon.  Cal.,  on  Nov.  10,  by  a  com 
.Above  pholo  shows  L.  B.  Palmer,  general  manager  of  ihe 

ition  of  color  in  ployment  relief  needs  in  their  respective 
rt  of  many  pub-  conimunities  and  snpiiorting  efforts  to 
th  cost  and  small  proiide  for  all  those  in  want. 

‘  belief  was  ex-  "It  is  natural  that  the  economic  dis- 
ublishers  of  the  location  through  which  we  have  been 


larger  newspajK-rs  succeed  in  their  efforts  passing  should  elicit  divergent  views  as 


to  intriKliice  a  wide  use  of  color,  other 
publishers  will  be  forced  to  adopt  n. 

The  convention  refused  to  take  any 
action  on  a  request  from  board  of  directors 


to  the  causes  and  remedies.  Recovery 
and  stability  can  return  only  through  a 
return  of  confidence  and  no  agency  can 
make  so  great  a  contribution  to  the 


remedy  for  over-capacity,  over-capitaliza-  inflexibility  of  our  other  operating  costs. 

“With  rare  ex¬ 
ceptions,  publishers 
do  not  welcome 
conditions  that 
result  in  loss  to 
investors  and  in¬ 
adequate  pay  to 
workers  in  the 
newsiirint  industry. 
Demoralization  of 
our  source  of  sup- 
jily  predicates  trou- 
lile  for  us. 

“T  h  e  manufac¬ 
turers  have  stated 
their  difficulties  to 
us.  and  asked  our 
help. 

“.As  an  organiza¬ 
tion,  we  never 
have,  and  never 
should,  attenipt  to 
name  the  price  at 
w  h  i  c  h  newsprint 
should  be  sold. 

"A  s  individual 
purchasers,  we  may 
well  consider  the 
ultimate  profit  or 
loss  to  us.  involved 
in  a  runaway  mar¬ 
ket.  More  than 
one  imiMirtant  man- 

,  .  ,  .  .  I  4  1  r  .1  •  I  ufacturer  has  ex- 

l  ers  Associiilioii.  en  route  to  I, os  Angeles  for  their  annual  pressed  the  holie 
niittee  of  local  publishers  and  ebamber  of  commerce  officials.  L  ' '  I,elief' 

association,  being  greeted  by  Frank  Miller  of  Mission  Inn.  that  an  orderly 

tion  and  declining  consumption.  .After  price  recession  to  jierhaps  three, 
much  conferring  and  ilclay,  the  leading  four,  or  even  five  dollars  below  1931 
manufacturers  (lartially  recognized  their,  contract  levels,  might  serve  to  stab- 
and  our,  economic  (irotilem  with  an  .April,  ilize  the  market,  and  give  hard-pressed 
1931,  rcfluction  of  $5  ikt  ton,  retroactive  operators  a  breathing  space  to  work  out 
to  Jan.  1.  1931.  their  problems.  Leaders  in  newsprint 

“'This  recognition  of  con.'litions  has  not  making  have  stated  to  members  of  your 
serveil  to  stabilize  price.  Sjiot  newsprint  committee  that  publishers  have  within 
from  North  .American  and  overseas  mills  their  power  the  naming  of  1932  prices. 


lor  an  indication  from  members  as  to  restoration  of  confidence  and  a  return 


what  attitude  it  should  take  on  the  bill 
to  tie  presented  to  Congress  which  wouUl 
prohibit  lotteries  on  the  radio  and  force 
radio  advertisers  to  conform  to  the  laws 
governing  printetl  advertising.  It  was  the 
leeling  of  the  convention  that  the  .A.N. 
I’-A.  .should  take  no  official  action  in  this 
matter. 


of  normal  activities  as  the  newsiiaiH-rs. 
I  ho])e  that  your  meeting  will  be  pro¬ 
ductive  of  sound  iMilicies  within  your  own 
profession  and  industry,  and  that  the 
jiublishers  of  the  country  will  align  them¬ 
selves  with  the  constructive  forces  which 
arc  iiromoting  recovery.” 

'I'he  message  was  read  to  the  conven- 


has  bee-n  constantly  offered  at  prices  Sa 
to  $12  under  contract  prices. 

"( )ne  large  priKlucer,  operating  under 


If  that  iiower  were  known  to  exist,  it 
would  not  be  used. 

“Your  committee  has  been  meticulous 


a  receivership,  has  inviteil  and  accepted  in  limiting  its  functions  to  the  gathering 


bids  at  prices  niateriallv  below  the  mar¬ 
ket. 


and  distribufion  of  information,  to  repre¬ 
sentations  to  the  manufacturers  of  the 


“.Another  major  factor  has  offered  publi.shers’  ability  to  pay,  to  recommend- 


The  biiard  of  director.s  held  one  meet-  tion  by  Norman  CTiandler,  assistant  to 
ing  during  the  convention,  vvhile  mem-  his  father.  President  (  handler  was  con- 
ler.s  attended  three  morning  sessions,  fined  to  his  bed  during  the  entire  con- 
Wednesday.  Thursday,  and  Friday,  vention. 

•  ifernoons  and  evenings  were  devoted  to  .A  thorough  discussion  of  the  newsprint 


cost  plus  contracts  that  seem  certain  to 
result  in  a  19,32  jirice  below  their  1931 
level. 


ing  e(|uitable  forms  of  contmet.  There 
is  reason  to  believe  that  1932  price  an¬ 
nouncements  may  be  expected  on  or  be- 


fined  to  his  bed  during  the  entire  con¬ 
vention. 

,  _  .  - — -■IS-  ..v,^  v.v. A  thorough  discussion  of  the  newsprint  i".i.  .iumv.. 

e  elalK irate  entertainment  arranged  by  situation  followed  presentatifin  of  the  re-  tonnages  fn 

.Angeles  and  coast  publi.shers.  port  of  the  newstirint  committee  submitted  seas,  seekir 

,  ne  meniliers  Were  greeteil  at  the  open-  by  Chairman  W.  (i.  Chandler.  Wednes-  delivery,  the 

ing  session  by  Presideiit  Hoover  through  dav  morning.  The  report  follows:  west  have  r 

nf *fU*''*7^*'  '**1  (  handler,  publisher  ".An  intelligible  retxirt  of  the  news-  tract  prices. 


"Competition  between  Eastern  Cana-  fore  Dec.  1  of  this  year.  Whatever  the 
dian.  Pacific  Coast,  and  fiverseas  tiro-  causes  of  delayed  price  announcements, 
ducers  has  brought  Texas.  .Alabama  and  the  result  is  annoying  and  embarrassing 
Southwest  prices  below  the  Eastern  mar-  to  publishers  planning  their  operating 
ket.  Influenced,  no  doubt,  by  the  surplus  costs  for  the  coming  year. 


tonnages  from  Eastern  Canada  and  over- 


‘Manv  ,A.N.P..A.  members,  not  on  the 


ft  -  {iifli'lcs  Times  and  president  print  situation  must,  of  necessity,  tmich 

e  assf^iation.  President  Hoover's  tbe  high  sjxits  fif  the  immeiliate  past 
^AVMi"  consider  the  possibilities  of  the 

v)  III  you  please  present  mv  most  future. 

'•^wtings  to  the  .American  News-  "Destiite  manufacturers’  attempts  to  ap- 
P  per  I  ublishers  .Association  at  their  fall  ply  brakes  through  mutual  sales  com- 
*h  t -Angeles.  I  deeply  regret  panies,  and  newsprint  institutes,  the  prices 
‘  3  the  pressure  of  imperative  duties  of  newsprint  have  skidderl,  slippetl  and 
P  events  my  accepting  your  kinfl  invi-  slifi  from  the  Rolls  Royce  peak  of  1920 


seas,  seeking  a  Pacific  Coast  water  paper  committee,  have  volunteered  invalu- 
delivery,  the  pap«T  makers  of  the  North-  able  information  and  advice.  The  work 
west  have  repeatedly  reduced  their  con-  of  your  committee  will  be  furthered  by 
tract  prices.  more  numerous  reports  from  members  on 


"Recently.  George  H.  Mead,  ffir  manv  newsprint  price,  service  and  quality. 


years  a  leader  in  newsprint  making  and 
sales,  talked  informallv  to  .A.N.P..A. 


“The  amateur  members  of  this  commit¬ 
tee.  including  the  chairman,  wish  to  pub- 


members  following  a  session  of  your  licly  testify  to  the  tireless,  intelligent 


board  of  directors  and  paper  committee. 

“To  the  uninformed  bystander  atul  to 
buyers  of  advertising,  this  record  of  re¬ 


work  fif  general  manager,  L.  B.  Palmer.” 

Commenting  on  the  report,  Hilton  U. 
Brown  of  tbe  Indianapolis  Xews  wel- 


duced  newsprint  cfist  may  well  spell  aid  coined  the  jKissibility  of  lowered  paner 
and  comfort  to  publishers.  But  the  fall-  prices,  but  warneil  against  the  possibility 
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A.N.P.A.  REGARDS  COLOR  IN  BALANCE  AND  HEARS  PAPER  CUT  PROSPECT 


of  a  dislocation  in  the  paper  industry 
which  mi^ht  result  from  excessive 
competition  taking  prices  below  the  oper¬ 
ating  costs  of  the  mills. 

“This  might  result  in  serious  reper¬ 
cussions  in  our  own  business,”  he  de¬ 
clared. 

L.  B.  Palmer,  A.N.P.A.  general  man¬ 
ager,  presented  a  detailed  report  titled 
“What  the  A.N.P.A.  Means  in  Dollars 
and  Cents”  reviewing  all  the  various 
phases  of  the  association's  activities,  and 
showing  how  they  effect  economies  for 
members.  Citing  first  the  work  of  the 
union  labor  department  headed  by 
Harv'ey  Kelly,  Mr.  Palmer  said; 

“It  is  estimated  that  the  work  of  this 
dejartment  during  the  year  ending  April 
1,  1931,  resulted  in  a  saving  to  pub- 
li.shers  of  $8ft),000,  this  amount  repre¬ 
senting  the  difference  between  the  union 
demands  and  the  amount  finally  settled 
upon  in  contracts.  In  addition,  the  re¬ 
tention  of  hours  of  work  al)Ove  those 
denjanded  by  the  union  amounted  to  4(X),- 
OtXi,  an  item  worth  $500,000. 

“From  the  period  April  1  to  Nov.  1, 
1931,  it  is  estimated  that  the  work  of  the 
department  has  resulted  in  a  saving  to 
members,  representing  the  difference  be¬ 
tween  union  demands  and  the  final  con¬ 
tract  of  $200,0(X)  in  money  and  230,000 
hours. 

“As  typical  examples  of  savings  for 
individual  publishers,  one  publication, 
being  penalized  on  resetting  of  mats, 
asked  the  assistance  of  the  union  labor 
de|>artment,  and  succeeded  in  reducing 
its  cost  approximately  $18,000  a  year. 
Another  member  discovered,  through  the 
assistance  of  the  department,  means  of 
saving  between  $t),(X)0  and  $10,000  a 
year  in  resetting  of  mats,  although  this 
matter  has  not  yet  l)een  definitely  settled." 

Mr.  Palmer  in  turn  descrilved  the 
work  of  the  meclianical  deiartment 
headed  by  W.  K  Wines,  the  traffic  de- 
lartment,  headed  by  W.  J.  Mathey,  the 
free  publicity  dejartment,  and  credit  and 
collections  departments.  The  Associa¬ 
tion’s  work  upon  fK>stal  matters,  legisla¬ 
tion,  and  advertising  agency  i)roblems 
was  also  dcscril)ed. 

In  referring  to  free  publicity  Mr.  Pal¬ 
mer  said : 

“I-ast  Deceml)er  a  prominent  manu¬ 
facturer,  in  soliciting  jobbers  to  stock 
uj)  with  his  product,  announced  that  it 
would  f)e  largely  advertised  over  the 
radio  and  in  more  than  1000  newspapers 
and  magazines. 

“Having  rea.son  to  investigate  this 
statement  we  lear.ed  from  the  manufac¬ 
turer  that  there  was  a  typographical 
error  in  the  selling  literature,  and  the 
word  'advertising'  in  connection  with 
newsijapers  should  have  been  ‘pul)licity.’ 
We  gave  the  manufacturer  the  choice  of 
correcting  his  statement  l)efore  the  trade 
or  having  us  do  so,  with  the  result  that 
he  made  good  the  ‘typographical  error’ 
and  advertised  in  more  than  KXK)  news¬ 
papers.  The  greater  part  of  the  news¬ 
paper  advertising  api)eared  in  smaller 
newsjMipers,  which  thereby  derived  direct 
financial  benefit  from  the  work  of  this 
department.” 

The  value  of  the  agency  recognition 
system  practiced  by  the  A.N.P.A.  was 
stressed  by  Mr.  Palmer 

“As  an  illustraticMi  of  the  Iveneficial  re¬ 
sults  of  one  branch  of  this  committee’s 
work”  Mr.  Palmer  said,  “it  is  interesting 
to  note  that  but  four  recognized  agents  on 
our  list  appear  so  far  this  year,  among 
the  large  list  of  debtors  against  whom  we 
have  failed  to  make  collection,  and  from 
one  of  these  agencies  a  substantial  divi¬ 
dend  has  been  secured.  The  credit  losses 
of  the  membership  clearly  fall  among 
those  debtors  which  are  neither  recognized 
nor  rated  for  credit. 

“This  service  not  only  saves  members 
thousands  of  dollars  per  annum  in  aiding 
them  to  avoid  financial  risks  but  also 
greatly  lightens  the  work  of  the  credit 
departments  of  newspapers.” 

Mr.  Palmer  concluded  his  report  with 
a  resume  of  the  efforts  made  by  the  A.N. 
P.A.  to  remove  the  duty  on  imported 
newsprint  which  were  crowned  with  suc¬ 
cess  in  1913. 

“In  1922”  he  said,  “notwithstanding  the 
fact  that  the  domestic  manufacturers  had 


practically  reached  the  limit  of  their  pro¬ 
duction,  which  was  less  than  70  per  cent 
of  the  domestic  consumption,  they  again 
endeavored  to  subject  newsprint  and  pulp 
to  a  duty. 

“This  effort  was  again  successfully 
combatted. 


adoption  of  color  advertising,”  Mr. 
Knowland  said  after  the  session. 

"There  are  some  important  factors  to 
I)e  determined  before  we  hastily  adopt 
color  advertising,”  he  told  the  convention. 
“The  first  is  the  matter  of  equipment. 
Until  machinery  is  perfected  for  speed  and 


William  M.  Garland,  president  of  the  1932  Olympic  Carnes  Committee,  of 
Los  Angeles,  engages  in  a  dinner  table  conversation  with  John  Stewart  Bryan, 
Richmond  (V'a.)  News-Leader  publisher,  who  presided  over  the  .A.  N.  P.  A. 
fall  meeting  in  Los  Angeles  last  week. 


“During  1930  we  imported  2,280,000 
tons  and  the  I’nited  States  producetl 
1.280,(KK)  tons,  a  total  of  3,560,000  tons 
of  newsprint,  which,  because  of  the  re¬ 
moval  of  the  duty,  meant  a  saving  to  our 
industry  for  that  year  of  more  than  $21,- 
000,(KK). 

“Through  the  years  the  A.N.P.A.  has 
fought  .successfully  for  fair  play  in  news¬ 
print  purchase  and  sale,  and  it  continues 
to  champion  the  best  interests  of  the 
newspaper  industry.” 

Although  the  Association  took  no  offi¬ 
cial  action  on  question  of  placing  radio 
advertising  under  the  same  Federal  laws 
which  govern  printed  advertising,  par¬ 
ticularly  in  r^ard  to  lotteries,  it  was 
the  general  opinion  of  members  that  radio 
advertising  should  l)e  .subject  to  the  same 
rules  of  control  and  ethics  as  other  ad¬ 
vertising. 

Tlie  first  session  of  the  convention  was 
presided  over  by  John  Stewart  Bryan, 
Richmond  Nctvs-Leader  publisher.  Thurs¬ 
day  E.  H.  Harris,  of  the  Richmond  (Ind.) 
Palladium  was  in  the  chair. 

A  paper  by  T.  R.  Knowland,  publisher 
of  the  Oakland  Tribune  on  “The  Future 
of  Color  .Advertising  in  Newspapers” 
provoked  the  largest  discussion  of  the 
session,  and  ran  over  into  the  next  day. 

Mr.  Knowland  feared  “that  the  adop¬ 
tion  of  color  advertising  by  some  of  the 
larger  publishers  will  force  its  general 
adoption,  and  like  many  other  things  that 
have  been  forced  on  us  will  result  in  a 
tremendous  cost  increase  without  ade- 
ouate  returns.” 

“My  opinion  is  that  there  is  consider¬ 
able  resistance  among  publishers  to  the 


perfect  registration,  color  advertising  is 
not  likely  to  come  into  general  adoption. 

“The  second  are  matters  of  advertising 
demand  and  reader  reaction.  Those  fav¬ 
oring  color  point  out  that  readers’  eyes 
are  already  trained  to  color.  They  cite 
the  use  of  color  in  dress,  in  films,  in  maga¬ 
zines,  and  the  change  of  the  ‘Great  White 
Way’  of  Broadway  into  a  multicolored 
way.  They  point  to  the  large  space  used 
by  .some  advertisers  in  the  magazines  be¬ 
cause  of  colors. 

“The  opposition  contends  there  is  no 
real  demand  for  color  advertising  in 
newspapers.  It  hesitates  at  the  large 
expense  involved  in  installation  of  new 
machinery.  It  contends  that  general  use 
of  color  in  advertising  would  be  at  the 
cost  of  its  distinctive  value;  and  fears 
that  creation  of  a  demand  for  color  ad¬ 
vertising  would  lead  to  a  reduction  in 
black  and  white  space  from  the  larger 
budget  advertisers  who  might  buy  high 
rate  color  space,  and  from  the  smaller 
advertisers  who  would  contend  that  their 
copy  was  lost  under  the  ffashing  colors 
of  big  color  copy. 

“We  are  all  watching  the  Chicago 
Tribune  and  the  results  it  gets,  particu¬ 
larly  after  it  installs  the  high  speed  ex¬ 
perimental  color  press  that  Henry  A. 
WJse  Wood  is  building  for  it,  to  be  ready 
next  year.  If  that  will  orint  at  full 
speed  with  color  on  alternate  pages  and 
without  smudging,  and  will  eliminate  the 
present  time  loss  in  the  use  of  color,  I 
suppose  we’ll  be  forced  to  come  to  ad¬ 
vertising  color,  whether  we  really  want 
it  or  not.” 

W.  E.  Macfarlane,  business  manager  of 


the  Chicago  Tribune,  led  the  section  of 
delegates  who  are  in  favor  of  color. 

“Col.  McCormick  is  sold  on  color,”  he 
said.  “Since  I’ve  been  here.  I’ve  had  a  j 
telegram  telling  of  ten  pages  of  color  ; 
advertising  in  one  issue.  That  sounds 
pretty  go^.  When  the  new  color  press 
is  installed  next  year  we  hope  to  print 
in  several  colors  with  a  result  compar¬ 
able  to  the  color  work  in  magazines  and 
at  regular  production  speeds.” 

Hilton  U.  Brown  was  among  those 
opposing  the  introduction  of  color. 

“We  mustn’t  forget  that  in  the  final 
analysis  our  business  is  really  to  print 
newspapers  and  give  the  news,”  he  said. 
“There’s  a  danger  in  this  introduction  of 
color  that  the  news  in  black  and  white 
will  be  overshadowed  and  lost  sight  of. 
We  must  not  subordinate  our  news  if  we 
are  to  hold  our  field.” 

(ieorge  M.  Rogers,  general  manager  of 
the  Cleveland  Plain  Dealer,  chairman  d 
the  mechanical  committee,  discussed  "The 
Origin  of  the  Mechanical  Department” 

F.  H.  Keefe  of  the  Newburgh  (N’.Y.) 
News  spoke  on  “What  the  Mechanical 
Department  Has  Accomplished  For  the 
Newspapers”  and  W.  J.  Mathey,  manager 
of  the  traffic  department,  discussed  “Traf¬ 
fic,  Newsprint  Waste,  and  Wrappers.” 

The  Friday  session,  presided  over  by 
J.  R.  Knowland,  heard  the  labor  report 
by  Harvey  T.,  Kelly,  chairman  of  the 
special  standing  committee  and  the  re¬ 
port  of  E.  H.  Butler,  Buffalo  News, 
chairman  of  the  postal  committee. 

Mr.  Kelly  warned  the  publishers 
against  union  attempts  to  propagandize 
publishers  into  a  five-day  week  on  a  six- 
day  wage  scale. 

“Contracts  are  expiring  soon,  and  must 
be  renewed  during  a  period  of  declining 
wages  in  other  industries,”  he  said. 
“These  new  contracts  must  be  negotiated 
in  the  local  fields,  but  publishers  shouldn't 
be  stampeded  into  this  20  per  cent  wage 
increase  some  members  of  the  typo¬ 
graphical  union  are  seeking  under  cover 
of  a  five-day  week.  The  unions  already 
have  the  five-day  week,  if  they  want  to 
take  advantage  of  it.”  The  Scripps- 
Howard  and  W.  R.  Hearst  newspaper 
groups  were  reported  as  committed 
against  efforts  to  obtain  wage  reductions. 
\V.  G.  Chandler  was  present  for  the 
Scripps-Howard  papers  and  D.  E.  Town 
for  the  Hearst  group. 

Figures  were  offered  by  Mr.  Kelly 
showing  that  the  percentage  of  unem¬ 
ployment  in  the  job  printing  shops  was 
double  that  in  the  newspaper  chapeb. 
“Unemployment  is  negligible  in  the  news¬ 
paper  branch,”  he  said.  “It  looks  as 
though  the  unions  are  trying  to  put  the 
whole  burden  of  carrying  unemployed 
printers  on  the  publishers.” 

Chairman  Butler  of  the  postal  commit¬ 
tee  warned  against  possible  attempts  to 
increase  second  class  rates.  His  report 
said : 

“If  a  demand  for  2j4  cent  postage  on 
first  class  mail  is  repeated  again  this 
year,  by  Postmaster  General  Walter  F. 
Brown,  as  has  been  indicated,  it  is  pos¬ 
sible  that  the  rates  on  second  class  mail, 
in  which  the  newspapers  are  directly  con¬ 
cerned,  may  be  attacked  by  some  users  of 
the  mail. 

“You  will  recall  that  the  demand  for 
2!/j  cent  postage  on  first  class  letter 
mail  was  made  last  year  by  Postmaster 
General  Brown  to  bring  to  the  Post 
Office  Department  a  sufficient  increaK 
in  receipts  to  meet  the  present  costs  of 
that  department.  It  is  unlikely  that  » 
increase  in  second  class  rates  will  he 
called  for  by  the  Post  Office  Depart¬ 
ment  as  repeated  utterances  of  postal 
officials  have  been  to  the  effect  that  sec¬ 
ond  class  rates  are  as  high  as  the  traf¬ 
fic  can  stand,  and  a  further 
would  tend  to  reduce  the  volume  in  the 
mail  in  that  class. 

“Your  postal  committee  is  watchiW 
the  situation  at  Washington  carefully 
and  is  prepared  to  protect  the  inter^ 
of  newspapers  in  any  situation  that 
arises. 

“As  a  relief  from  inadequate  train  s^ 
ice,  particularly  in  territories  on  brancli 
line  railroads,  numerous  motor  ^ 
routes  have  been  established  throughow 
(Continued  on  page  47) 
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ON  LOCATION”  WITH  PUBLISHERS  AND  THEIR  WIVES  AT  CALIFORNIA  CONVENTION 


A.N.P.A.  Directors’  meeting;  iit  Coast  convention.  Left  to  rif(ht — L.  B.  Palmer,  manager;  F.  J.  Buril,  Vancouver  (B.C.) 
Province;  E.  H.  Harris.  Richmond  (Ind.)  Palladium-Item;  F.  H.  Butler,  Buffalo  News;  George  M.  Rogers,  Cleveland 
Plain  Dealer;  Walter  M.  Dear,  Jersey  City  Jersey  Jourtud;  S.  R.  Winrh,  Portland  Oregon  Journal;  W.  E.  Marfarlane, 
Chicago  Tribune;  Hilton  U.  Brown,  Indianapolis  News. 


Photographs  on  this  page  and  with 
accompanying  A.N.P.A.  Convention 
story  were  taken  exclusively  for 
Editor  &  Publisher. 


E.  H.  Harris  Richmond  (Ind.)  Palla¬ 
dium-Item,  puls  on  a  bull-fight  with 
Marianita  at  the  A.N.P.A.  Spanish 
dinner. 


(irimly  pursuing  par  at  the  Ranro  Country  (duh  are  L.  B.  Palmer,  A.N.P.A. 
manager,  E.  H.  Butler,  Buffalo  News,  and  S.  R.  Winch.  Portbind  Journal. 


W.  G.  Chandler,  Scripps-Howard  Newspapers,  entertains  three  “baby  stars”  of 
the  movies — (left  to  right)  Frances  Dade,  Rochelle  Hudson,  and  Marion  Shilling. 


Kline,  Amsterdam  (N.Y.)  Recorder,  attends  to  his  putting  while 
.  :  Mathey,  traffic  department  manager;  W.  A.  Thomson,  Bureau  of  Adver- 
iising  director,  and  E.  D.  Corson,  Lockport  (N.Y.)  Union-Sun  and  Journal 
hold  their  respective  breaths. 


Everybody’s  happy!  In  the  group  around  Maurice  Chevalier  the  ladies  are 
Mrs.  Frank  E.  Tripp,  Elmira,  N.Y. ;  Mrs.  Walter  M.  Dear,  Jersey  City,  N.J. ; 
Mrs.  F.  H.  Keefe,  Newburgh,  N.Y.;  Mrs.  Joseph  A.  Blondell,  Baltimore,  Md.; 
and  Mrs.  Prentiss  Bailey,  Utica,  N.Y. 
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WARNS  OF  ATTEMPTS 
TO  CURB  FREE  PRESS 


A  H.  Kirchhofer  Says  Tendency  to 
Abridge  Freedom  Guarantee  are 
Incrasing  in  Address  Before 
Students 


ISpecial  to  Eoitoe  &  Pcblisiiek) 

SvRACL'SK,  Xov.  16. — “VNe  witness 
a  growing  tendency  to  encroach  upon  the 
freedom  of  the  press,  which  must  be  held 
inviolate  for  the  preservation  of  our 
liljerties  and  our  government.  We  must 
resist  such  efforts  to  the  last  ditch.” 

.Alfred  H.  Kirchhofer,  managing  editor 
of  the  Buffalo  Ez’ening  Navs  and  secre¬ 
tary  of  the  American  Society  of  News¬ 
paper  Editors  brought  out  this  fact  with 
iK»  uncertain  emphasis  in  his  address  on 
“Opportunities  in  Journali.sm”  at  the 
monthly  convocation  for  students  of  the 
Department  of  Journalism,  Syracuse 
University,  Monday,  November  16. 

“.\t  the  rate  the  bench,  the  har  and 
other  agencies  are  combining  in  their 
efforts  to  abridge  that  freedom  guaran¬ 
teed  in  the  constitution,  it  will  not  be 
many  years  before  we  face  the  moment¬ 
ary  danger  that  some  overt  act  to  cut 
the  heart  out  of  the  Bill  of  Rights  may 
be  attempted  or  committed.  As  patriots 
of  our  country  we  believe  in  the  form  of 
government  under  which  it  operates  and 
rememl>er  Thomas  Jefferson’s  estimate 
of  a  free  press.  The  abuses  which  ad¬ 
mittedly  exist,  although  they  are  not  rep¬ 
resentative  of  journali.sm  in  .'\merica,  are 
no  excuse  for  the  remedies  which  some 
would  apply.  Too  often  they  arc  a 
clo.ak  ff>r  evils  which  a  militant  press 
should  expose. 

“Newspapers  must  take  the  helm  in 
the  leadership  of  democracy.  They  must 
see  that  evils  which  should  be  remedied 
arc  corrected,  but  they  must  rcmemlier 
what  Mr.  Justice  Hughes  said  while  he 
was  engaged  in  the  1924  presidential 
campaign. 

“  ‘The  motto  ff)r  democracy,’  ”  he 
urged,  “  ‘must  be ;  etlucate,  educate,  edu¬ 
cate.  You  can  find  no  other  security 
than  the  intelligence  and  the  confidence 
of  the  peonle.  But  you  cannot  at  once 
erlucate  and  stifle  opinion.  There  is  hope 
in  free  air.  There  is  tonic  in  confidence 
in  ultimate  success  of  what  vou  strongly 
l>elieve  to  he  true,  but  the  policv  of  denv- 
ing  free  expression  of  noliti''al  opinion 
is  death  to  the  republic  for  that  expres¬ 
sion  is  its  vital  force.’  ” 

Mr.  Kirchhofer.  who  is  a  former  nresi- 
dent  of  the  National  Press  Club,  Wash¬ 
ington.  then  proceeded  to  criticize  cer¬ 
tain  tendencies  in  public  life  and  des- 
crilxxl  the  part  the  newspaper  should  take 
in  enlightening  the  public  on  the  problems 
of  our  times.  He  continued  in  part  as 
follows : 

“In  e.xercising  these  prerogatives,  we 
must  remember  that  the  newsi)aix‘r  or 
individual  who  throws  discredit  uikmi  all 
government  without  just  cause  in  blanket 
charges  and  insinuations  is  pi-rforming  a 
ptKir  service.” 


2,000  HONOR  MRS.  HEARST 


Tribute  Paid  to  Her  Milk  Fund 
Achievements  at  New  York  Dinner 

Outstanding  personalities  in  many  lines 
of  endeavor  i)aid  tribute  to  Mrs.  William 
Randolph  Hearst  on  Wednesday  night, 
Nov.  18,  at  a  dinner  in  the  Hotel  Ct)m- 
modore.  New  York.  The  occasion  was 
the  tenth  anniversary  of  the  establishment 
of  Mrs.  Hearst ’s  free  milk  fund  ft>r 
babies.  Two  thousand  were  present. 

Mayor  James  J.  Walker  presided. 
Shirley  W.  Wynne,  city  health  commis¬ 
sioner,  said  that  through  the  aid  of  the 
milk  fund  the  death  rate  among  children 
had  l>een  reduced  from  250  per  1,000  to 
less  than  60  per  1,000. 

.■\mong  those  on  the  guest  list  were 
Herbert  Bayard  Swope,  Bruce  Barton, 
Paul  Bl<Kk.  Kenneth  Collins.  Kent 
Cooper,  Rollin  Kirby,  James  Wright 
Brown,  Roy  W’.  Howard.  Robert  P. 
Scripps.  I>ouis  Wiley.  M.  H.  .\ylesworth, 
E.  D.  Cohlentz,  Joseph  Connolly.  Roy 
C.  Holliss,  J.  Kohler,  Conde  Nast, 
Frank  Mason.  Ralph  Pulitzer,  Victor  F. 
Kidder,  and  \’ictor  Watson. 


A.B.C.  DIRECTORS  TO  MEET 

Directors  of  Audit  Bureau  of  Circula¬ 
tions  will  meet  Dec.  4  at  Hotel  Astor, 
New  York  City.  Resolutions  adopted  at 
divisional  meetings  of  the  18th  annual 
A.B.C.  convention  in  Chicago  last  month 
will  be  considered. 


SUPREME  COURT  AIDING 
CONNECTICUT  PRESS 


New  System  of  Giving  Out  Decisions 
Adopted  Giving  Dailies  More 
Chance  to  Study  and  Report 
Opinion 


On  Nov.  14  a  new  system  of  handling 
the  opinions  of  the  Supreme  Court  of 
Errors  of  Connecticut  was  adopted. 
Copies  of  opinions  of  the  court  here¬ 
after  will  be  furnished  free  to  each 
justice  of  the  Supreme  Court,  to  each 
judge  of  the  Superior  Court,  to  the 
-Attorney  General,  to  each  press 
as.sociation,  to  the  United  _  States 
Daily  and  to  each  newspai>er  which  will 
enter  into  an  agreement  with  the  re¬ 
porter  of  judicial  decisions,  approved  by 
the  Chief  Justice,  to  publish  a  reason¬ 
ably  full  and  accurate  summary  of  all 
the  opinions  of  the  Court. 

One  copy  of  each  opinion  in  cases  aris¬ 
ing  in  any  county  to  each  newspaper  in 
that  county  which  will  enter  into  a 
similar  agreement  as  to  the  opinions  in 
all  such  cases,  also  will  be  furnished. 

Newspapers  will  receive  copies  of  the 
opinions  each  Saturday  when  the  court 
has  decisions  to  hand  down.  They  will 
not  be  published,  however,  until  the  fol¬ 
lowing  Tuesday  or  Wednesday,  the 
morning  and  evening  newspapers  taking 
turns  insofar  as  releases  are  concerned. 
By  giving  out  the  opinions  several  days 
in  advance  of  publications,  the  court 
hopes  that  the  j)ress  will  have  sufficient 
time  to  study  them  and  give  more  com¬ 
plete  and  accurate  accounts. 

Heretofore  the  court  has  had  no  set 
time  for  handing  down  its  decisions,  but 
the  press  usually  got  them  following  a 
conference  at  the  end  of  each  term. 
Dften.  the  newspaper  reporters  fouiul 
themselves  swampetl  with  as  many  as  40 
involved  decision  at  one  time.  Getting 
them  into  print  accurately  and  fairly  re- 
<iuired  hard  and  fast  work  and  it  was 
often  impossible  for  a  newspaper  to  give 
more  than  a  brief  account  of  each 
decision. 

The  new  .system  marks  a  big  advance 
in  the  method  of  publicizing  the  work 
of  the  court.  It  is  considered  much  more 
advantageous  to  Ixtth  the  court  aivl  the 
press  than  the  system  used  by  the  I'nited 
.States  Supreme  Court,  which  has  n<i 
copies  of  its  opinions  prepared  for  the 
press. 


FIRE  DESTROYS  PLANT 

Fire  destroved  the  plant  of  the  Times 
Publishing  C<tmpanv.  owners  of  the 
l-.ureka  (Cal.)  lluwholdt  Times.  Nov. 
10  with  an  estimated  loss  of  $10,0(K).  .\ 

defective  flue  in  the  composing  room  was 
blamed.  The  Times,  an  afternoon  news¬ 
paper,  is  owned  by  Ralph  W.  Bull  and 
J.  II.  Crothers. 


EDITOR  &  PUBLISHER 
CALENDAR 

Nov.  26 — Associated  Press  Editors 
of  Oklahoma,  Annual  Meeting, 
Norman,  Okla. 

Nov.  30 — Farm  News  Writers 
Assn.,  .4nnual  Meeting,  Saddle  and 
Sirloin  Club,  Chicago. 


O’BRIEN  JOINS  STAFF 
OF  IOWA  DAILIES 


Will  Be  Full  Time  Advertising  Repre¬ 
sentative  of  Group  Contacting 
National  Advertisers  in 
State 


Eugene  T.  Flaherty  has  been  employed 
by  the  Iowa  Daily  Press  -Association  as 
a  full  time  advertising  executive,  it  was 
announced  this  week  by  Robert  O’Brien, 
business  manager  of  the  Council  Bluffs 
(la.)  X on  pared  and  president  of  the  as¬ 
sociation. 

Until  recently  Mr.  Flaherty  was  em¬ 
ployed  in  the  national  advertising  depart¬ 
ment  of  the  Des  Moines  (la.)  Register 
and  before  that  was  a  member  of  the  ad¬ 
vertising  staff  of  the  Fort  Dodge  (la.) 
Messenger. 

“Mr.  Flaherty  will  from  time  to  time 
travel  around  to  the  member  towns  with 
the  idea  of  becoming  acciuainted  with  the 
jobbers  and  manufacturers’  representa¬ 
tives  through  the  state  and  he  will  en¬ 
deavor  at  all  times  to  solicit  business  and 
try  to  direct  it  into  the  columns  of  the 
member  papers  of  our  association,”  Mr. 
O’Brien  said. 

Mr.  O’Brien  said  that  offices  will  be 
maintained  by  Mr.  Flaherty  with  the 
Iowa  Press  .Association  a  214  Royal 
Union  Life  Building.  Des  Moines,  la. 

“Mr.  Flaherty  will  work  for  all  paj)ers 
of  our  association  impartially,”  he  added. 

“This  service  of  Mr.  F'laherty  will  cost 
no  member  paper  of  our  association  one 
cent  additional  to  the  present  dues  now 
l)eing  paid  by  the  members.  The  salary 
and  expenses  of  this  man  and  the  office 
exjx?nse  will  be  paid  out  of  our  general 
advertising  fund  and  the  experiment  is 
one  which  the  advertising  committee  has 
contracted  for  si.x  months  only.  At  the 
end  of  the  first  six  months,  if  we  deem 
that  results  are  sufficient  to  warrant 
continuance  of  this  plan,  it  will  be  taken 
up  at  our  general  meeting  which  is  held 
in  conjunction  with  that  •  of  the  Iowa 
Press  .Association  in  May,  1932.” 


SPECIAL  ISSUE  FOR  A.N.P.A. 

When  a  delegation  of  eastern  news¬ 
paper  publishers  passed  through  El  Paso, 
Tex.,  en  route  to  Los  .Angeles  for  the 
-A.N.P.-A.  convention  last  week,  El  Paso’s 
newspapers,  the  Herald-Post  and  Times. 
publishetl  a  special  four-page  edition  for 
distribution  to  the  visitors.  Such  head¬ 
lines  as  “Puritanical  Publishers  Shun 
Border  Temptations"  and  “Carbaret  Girls 
Weep"  and  “Dick  Berlin  Puts  Ban  on 
Sex  Stories”  were  featured  on  page  one. 
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AKRON  DAILIES  HELPED 
PREVENT  BANK  ‘RUN’ 


Three  Editors  Cooperated  with  Buti. 
ness  Leaders  and  Bankers  Dur¬ 
ing  Crisis — Extras  on  Merger 
Saved  the  Day 


held  t<Klay  for  the  recovery  of  Samutl 
\V.  Small,  editorial  writer  of  the  .Itlantt 
Constitution,  who  is  being  treated  at  Base 
Hospital  No.  48.  Dr.  Small  is  88. 


An  unusual  and  dramatic  instance  of 
the  press  co-operating  with  business 
leaders  to  forestall  a  run  on  banks  after 
one  bank  had  been  declared  insolvent 
occurred  recently  in  Akron,  O. 

W  ith  a  crisis  reached  and  chaos  im¬ 
pending,  L.  E.  Judd,  editor  of  Times- 
Press,  and  lack  Knight,  managing  editor 
of  Beacon-Journal,  assisted  by  Louis  B. 
Seltzer,  editor  of  Clcz’cland  Press,  con¬ 
ferred  on  how  they  might  help  the  situa¬ 
tion.  It  was  determined  at  the  first  that 
a  “scoop”  in  this  case  was  not  what  the 
newspapers  would  work  for,  but  rather 
they  would  aim  by  co-operating  with  the 
business  leaders  to  pull  the  city  over  the 
shoals  of  disaster.  Unless  an  immediate 
cure  was  found,  they  believed  that  all 
Akron  banks  would  be  closed  and  many 
business  enterprises  would  go  under. 

Industrial  leaders  were  in  an  im¬ 
passioned  conference  trying  to  raise 
$10,0(X),()(X)  to  form  a  credit  organization 
to  merge  two  banks.  The  state  bank 
superintendent  said  he  would  not  let  the 
banks  open  the  next  day  if  this  money 
was  not  obtained. 

Mr.  Judd  was  called  to  confer  with  the 
industrial  group  at  5  o’clock  one  Saturday 
afternoon.  He  found  nearly  all  of 
Akron’s  industrialists,  many  of  them 
bitter  enemies  of  the  other,  working 
on  plans.  They  were  making  hundreds 
of  telephone  calls,  and  subscribing  them¬ 
selves  in  large  amounts. 

The  directors  of  the  two  largest  banks 
were  also  in  session,  considering  the 
merger.  One  of  the  banks  issued  an 
ultimatum  which  made  matters  worse. 
The  industrialists  took  over  the  situation. 

In  the  meantime  the  state  bank  super¬ 
intendent  had  raised  the  ante  the  men 
must  raise  $2,(I(K),0(X).  Eventually,  the 
money  was  raised,  the  bank  directors 
conciliated  and  merger  plans  drawn  up. 

The  editors  were  prepared  for  the 
worst,  even  with  the  money  raised.  They 
got  a  group  photograph  of  the  local  rubber 
companies’  chiefs,  something  hitherto  im¬ 
possible,  to  show  the  co-operation  that 
had  gone  into  the  effort  of  raising  the 
money. 

.All  that  night  they  worked  and  all  the 
next  day  and  when  the  details  were  ironri 
out  at  dawn  Monday  morning,  the  edi¬ 
tors  wrote  their  stories,  stressing  the 
extraordinary  support  of  the  two  banks. 
They  had  not  slept  during  the  past  36 
hours. 

The  head  in  the  Times-I’ress  read 
simply : 

First,  ('extr.m.  B.wks  Merge 
Millions  .-Added  to  Strength  of 
New  Structure 

Extras  were  prejiared — an<l  held,  wait¬ 
ing  to  see  what  the  public  reaction  might 
be.  .At  9  .V.  M.  the  call  came  to  release 
them — a  crowd  had  already  gathered  at 
one  of  the  hanks. 

The  pajMjrs  were  sent  out.  news- 
pajier  boys  «lid  their  work  on  street  cor¬ 
ners,  and  all  “runs”  were  forestalled. 

In  the  end  the  credit  grouj)  was  financed 
at  $L=;,00(),(KK). 


PRINTERS  TAKE  WAGE  CUT 

I'nder  a  new  wage  agreement  sign^ 
by  the  typographical  union  and  the  El 
Paso  flerald-Post  and  the  lil  Bow 
Times,  printers  took  a  $4  a  week  d^  J 
crease.  The  contract  is  for  one  yev  : 
duration.  It  calls  for  a  day  scale  of  $4/.  ^ 
dropped  from  $51,  and  a  night  scale  of 
$50,  decreased  from  $54.  FI  Conliiicitlol. 
Spanish  language  morning  daily,  did  not 
sign  the  contract,  but  is  operating  under 
its  terms.  Publishers  agreed  to  advance 
the  scale  to  the  $51  and  $54  basis  when 
conditions  justify. 


S.  W.  SMALL  CRITICALLY  ILL 

.Atl.vxt.v,  Nov.  19 — Little  hope 
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NATIONAL  RATE  CUT  ON  QUANTITY  ASKED 


Erwin,  Wasey  Proposes  That  Large  General  Advertisers  Be  Given  Same  Proportionate  Reduction  in 
Rate  as  Given  Retail  Firms  on  Same  Amount  of  Linage — Plan  Viewed  With  Skepticism 


Anew  move  by  certain  advertising 
interests  to  demand  lower  national 
advertising  rates  in  newspapers  got  under 
way  this  week  when  the  publishers  of  all 
American  dailies  received  a  printed 
statement  from  Erwin,  Wasey  &  Co., 
one  of  the  largest  advertising  agencies, 
asking  that  large  national  advertisers  be 
given  the  benefit  of  lower  rates  on  quan¬ 
tity  contracts  in  proportion  to  the  scale 
given  local  advertisers  on  quantity  con¬ 
tracts. 

While  the  statement  was  made  in  the 
name  of  the  agency,  it  significantly  Iwre 
the  endorsements  of  the  presidents  of  the 
General  Foods  Corporation,  the  Good¬ 
year  Tire  and  Kubl)er  Company,  the 
Hudson  Motor  Car  Company,  the  Proc¬ 
ter  &  Gamble  Company,  and  the  R.  J. 
Reynolds  Tobacco  Company.  These  five 
advertisers,  all  of  whom  place  at  least 
part  of  their  advertising  through  Erwin. 
Wasey,  have  been  spending  a  total  of 
$10,0()0,000  or  $11,0C)0,(XX)  a  year  in  news¬ 
papers  lately. 

The  argument  was  accompanied  by  a 
letter  over  the  signature  of  Arthur  Kud- 
ner,  president  of  the  agency,  inviting 
“your  earnest  study  of  this  suggestion.” 

“Our  conception  of  an  advertising 
agency  is  that  it  must  l)e  the  spokesman 
for  the  publishers  no  less  than  it  is  the 
advocate  of  its  clients,”  said  Mr.  Kud- 
ner's  letter.  “We  have  accordingly  pre¬ 
pared  the  enclosed  folder  to  present  di¬ 
rect  to  you  and  all  other  publishers  of 
American  daily  newspapers  our  concep¬ 
tion  of  the  most  acceptable  possible 
present  solution  of  a  very  complicated 
problem. 

“Our  sole  aim  is  to  be  of  service  to 
both  publishers  and  advertisers  in  any 
way  that  will  develop  gcxxl  business  for 
lx)th.’’ 

The  booklet  itself  specifically  excepts 
from  criticism  the  approximately  100 
newpapers  which  quote  flat  rates  to  all 
advertisers  regardless  of  annual  linage; 
also  the  few  newspai)ers  which  give 
quantity  rates  to  both  national  and  local 
advertisers  on  a  comparable  scale.  The 
question  of  actual  differential  between 
local  and  national  rates  is  not  raised. 

Criticism,  however,  is  directed  at  two 
classes  of  newspapers.  In  one  class  are 
those  dailies — about  2(X),  it  is  stated — 
which  progressively  reduce  local  rates, 
sometimes  up  to  a  million  lines,  but  halt 
the  reductions  in  national  rates  at  5,(XXI 
or  lO.tXX)  lines.  The  other  class,  men¬ 
tioned  as  including  1,600  newspapers, 
includes  all  the  publishers  who  offer  a 
sliding  scale  to  local  advertisers  but  quote 
only  fiat  rates  to  national  advertisers. 

“Times  have  changed  the  conditions 
affecting  newspaper  publishing  no  less 
than  every  other  business,”  it  is  stated. 
“A  few  years  ago  a  25,(XX)-line  national 
contract  was  cause  for  pride  and  wonder. 
Tjxlay  the  national  buyers  of  10,0(X), 
25,(XX),  50,(XX),  or  7.s,000  lines  contribute 
a  very  substantial  jiercentage  of  the  total 
linage  of  many  good  newspajiers — a  iier- 
centage  larger,  in  many  instances,  than 
a  year  ago.  Tixlay  l(Xl,(XX)-line  national 
scIuHlules  are  not  unknown  and  will  in 
our  opinion  be  increasingly  common.  We 
wlieve  even  150,(XX)-line  schedules  for 
ni'Sht  be  placed  with  publishers 
who  offer  outstanding  value  by  ((noting 
rates  (ju  a  fair  sound  principle.” 

The  |)lca  adds  as  “the  soundest  princi¬ 
ple  we  can  suggest”  that  the  base  natitmal 
rate  should  lie  reduced  by  the  same  jier- 
centage  as  the  base  kx'al  rate  for  “each 
and  every  sized  contract  quoted  to  local 
advertisers.” 

Some  newspaiiermen  who  received  the 
statement  were  quick  to  (xiint  out  that  the 
only  lienefit  offered  to  the  publisher  in 
return  for  a  rate  reduction  was  the  rather 
'ague  possibility  of  increased  litiage. 
r-\en  it  such  an  increase  were  enough  to 
keep  the  advertisers’  exixnditure  as  large 
as  betore,  the  publisher  would  lose  by 
space:  and  the  increase 
would  have  to  go  considerably  beyond  that 


By  ROBERT  S.  MANN 


amoutit  before  the  net  return  would  l)e 
as  large  or  larger  than  at  present. 

On  this  question  of  (wssibly  increased 
litiage  little  information  was  forthcoming, 
although  the  Erwin,  Wasey  statement 
closed  thus:  “In  these  times,  more  than 
ever  before,  fair  play  will  be  good  busi¬ 
ness.” 

EniTOR  &  Piblishf.r  sent  telegrams 
to  the  five  comiianies  listed  as  indorsing 
the  rate  plea,  askitig,  “What  may  pub¬ 
lishers  exjiect  in  increased  exiienditures 
by  you  in  the  tiewspaper  field,  also  how 
the  plan  might  affect  use  of  individual 
newspaiiers  ?"  Xo  reply  was  received 
from  the  General  Foods  Corixiration,  the 
Goodyear  Tire  &  Rubber  Company,  the 
Hudson  Motor  Car  Comiiany,  or  the  R. 
J.  Reynolds  Tobacco  Company. 

Procter  &  (iamble  Conqiany  sent  this 
reiily :  “If  newsiiaiiers  adojiteci  a  reason¬ 
able  and  equitable  scale  of  rates,  the  re¬ 
sult  should  lie  increased  use  of  them  by 
national  advertisers,  and  probably  would 
with  us.  Cannot  go  into  further  detail.” 

One  publisher  queried  by  Editor  & 
PfiiLisHKR  expressed  frank  skepticism 
of  any  increase  in  linage.  He  viewed 
the  request  as  another  phase  of  the  ef¬ 
forts  made  by  national  advertisers  and 
certain  agencies  in  the  last  two  years 
to  obtain  a  rate  reduction. 

It  is  known,  however,  that  at  least 
one  newsjiaper  has  been  offered  a  150,- 
(XXFline  contract  in  return  for  a  rate 
concession.  The  offer  was  declined. 

A  glance  through  linage  reixirts  by 
Media  Records,  Inc.,  for  the  first  nine 
months  of  this  year  reveals  why  the 
advertisers  are  concerned  about  rate  re¬ 
ductions  for  50,0(X)-line  or  100,(X)()-line 
contracts. 

The  R.  J.  Reynolds  Tobacco  Com¬ 
pany,  one  of  the  endorsers  of  the  pres¬ 
ent  rate  request,  used  82,426  lines  in  at 
least  one  newspaper  (daily  and  Sunday) 
to  advertise  its  Camel  cigarettes,  while 
the  competing  Lucky  Strike  cigarettes 
took  112,776  lines  in  another  paper 
(daily  and  Sunday).  These  fip'ures  are 
for  only  three-(|uarters  of  the  present 
year. 


Goodyear  tires  accounted  for  some 
63,(X,X)  lines  in  some  newspapers  in  the 
same  time.  Hudson  Motor,  on  account 
of  present  conditions  in  the  automobile 
industry,  was  lower,  while  General 
FockIs  and  Procter  &  Gamble  divide 
their  siiace  among  many  prcxlucts. 

.\11  these  advertisers  are  in  a  position 
to  make  50,(XM)-line.  possibly  UX),(XX)-line 
contracts. 

.\  rate  revision  such  as  they  ask,  how¬ 
ever.  would  leave  the  small  general  ad¬ 
vertiser  paying  a  peak  rate,  and.  as  one 
newspaper  executive  put  it,  might  make 
it  harder  for  the  little  fellow  to  become 
a  big  advertiser. 

Another  effect  that  might  be  ex- 
(lected  if  the  plan  were  adopted  would 
lie  a  distortion  of  space  buying  niethixls. 
The  advertiser  who  now  feels  it  neces¬ 
sary  to  use  two  or  more  newspapers  to 
cover  a  city  would  be  tempted  to  con¬ 
centrate  his  linage  in  one  newspaper  in 
order  to  earn  a  lower  rate.  If  he  found 
that  he  was  then  covering  the  territory 
adequately  with  one  newspaper,  it  would 
prove  that  his  past  space  buying  had 
lieen  at  fault,  according  to  the  comment 
of  one  publisher. 

If  he  found  that  one  newspaper  did  not 
give  him  full  coverage,  he  would  liave 
to  divide  his  linage  again;  consequently 
neither  publication  would  have  the  total 
linage  necessary  to  justify  the  reduction. 

General  opinion  seemed  to  be  that  ac¬ 
ceptance  of  the  plan  would  leave  news¬ 
papers  with  a  substantially  lower  rate 
without  compensating  increases  in  linage. 
Considering  all  costs,  including  agency 
commissions,  it  was  felt  that  such  a 
scaling  down  of  rates  might  make  heavy 
schedules  of  national  advertising  a  profit¬ 
less  kind  of  business  for  the  newspapers. 

The  Erwin,  Wasey  statement  was 
marked:  “Read  and  endorsed  by:  Gen¬ 
eral  FixkIs  Corporation.  C.  M.  Chester, 
president;  (iixidyear  Tire  &  Rubber 
Company,  Inc.,  P.  VV^  Litchfield,  presi¬ 
dent:  Hudson  Motor  Car  Company, 
W.  J.  Mc.-Kneeny,  president :  Prexter  it 
(iamble  Company;  R.  R.  Deupree.  presi¬ 
dent  :  and  R.  J.  Reynolds  Tobacco  Corn- 


Photo  shows  memhers  of  the  two  teams  who  played  the  finals  for  the  annual 
newspapernien’s  ehaiiipionship  in  eoniraet  bridge  won  last  week  by  the  .Veic 
York  Herald  Tribune  and  .Veic  York  Timex  Teani-of-Four.  Standing  i  lefi  to 
right):  Will  G.  Weng.  Times;  Robert  Neville.  Herald  Tribune;  Ely  (iulhert- 
son,  bridge  expert;  Philip  M.  Wade,  king  Feature*;  (i.  W.  (iopeland.  Times. 
Seated:  (diaries  Sievert.  ff  orld-Tele/iram ;  Morgan  H.  Howard.  Hearst  News¬ 
papers;  Mrs.  Ely  Culhertson;  Richard  Vidmer  and  Lessing  L.  Fingelking, 
Herald  Tribune.  The  winning  team  consisted  of  Weng.  Neville,  Eiigelking 
and  \  idmer. 


pany,  by  S.  Clay  Williams,  president.” 

The  statement,  headed  "Fair  play  is 
always  gcKxl  business,”  said : 

"Any  institution  has  a  right  to  choose 
the  principles  by  which  it  will  operate. 

“Many  corixirations  have  developed  a 
thriving  business  on  the  principle  that 
the  buyer  of  one  unit  is  entitled  to  the 
same  price  as  the  buyer  of  any  large 
number  of  units. 

"Many  other  corjxirations  have 
achieved  notable  success  on  the  principle 
that  it  pays  to  give  a  better  nricc  to  the 
quantity  buyer  than  to  the  small  buyer. 

“Both  of  these  policies  have  strong 
advixates  in  many  industries  including 
the  publishing  business. 

"The  publishers  of  approximately  IfX) 
.American  daily  newsiiapers  have  adopted 
the  Hat  rate  principle  of  pricing  their  ad¬ 
vertising.  They  quote  flat  rates  to  all 
advertisers — national  and  local — regard¬ 
less  of  the  total  annual  linage.  These 
publishers  clearly  believe  whole-heartedly 
in  the  principle  of  encouraging,  alike, 
(xcasional  lixal  advertisers  and  small 
national  advertisers  by  giving  them  their 
best  hxal  or  national  rates. 

"If  these  flat  rates  are  undeviatingly 
maintained,  and  if  they  offer  fair  values, 
such  publishers  can  justly  stand  on  a 
sound  principle. 

“The  publishers  of  a  few  American 
daily  newspapers  have  whole-heartedly 
adopted  the  sliding  scale  principle  of 
pricing.  Their  Uxal  advertisers  can  buy 
5().(X)0  lines  of  space  at  a  rate  less  than 
the  local  rate  for  100  lines;  their  national 
advertisers  can  also  buy  5().(XX)  lines  at  a 
rate  less  than  the  national  rate  for  100 
lines. 

"If  such  sliding  scale  rates  are  in  just 
relation  to  tlw  quantity  and  quality  of  the 
circulations  offered,  these  publishers  can 
likewise  stand  on  a  sound  principle. 

"But  how  about  the  publishers  of  more 
than  L8<X)  other  American  dailies?  What 
principles  underlie  their  business? 

“Approximately  200  of  them  offer  slid¬ 
ing  scale  rates,  but  the  prices  to  Irxal 
advertisers  are  progressively  reduced,  up 
to  ,=;0,(KX).  1(X).000,  5(X).000.  or  even 

L(X)0,(XK)  lines;  whereas  the  best  price  of¬ 
fered  to  national  advertisers  stops  at 
S.fKX)  or  lO.fXH)  lines! 

“.And  all  the  other  L6(X)  publishers  of¬ 
fer  similar  sliding  scale  rates  to  local 
advertisers,  hut  (|uote  all  national  adver¬ 
tisers  only  a  single  flat  price ! 

"Is  this  fair  (day? 

“Is  it  giHxl  business? 

“On  what  princiiile  can  discrimination 
be  justified? 

"What  would  you  think  if  paixr  manu¬ 
facturers  offered  newsiirint  to  catalogue 
printers,  for  examiile.  at  sliding  scale 
rates  running  down  to  half  an  inflexible 
flat  rate  fixed  for  newspaixr  publishers? 

"Times  have  changed  the  conditions 
affecting  newspaixr  publishing  no  less 
than  every  other  business. 

",\  few  years  ago  a  25,fXX)-Iine  national 
contract  was  cause  for  pride  and  wonder. 

"Tixlay  l(K),(XK)-linc  national  schedules 
are  not  unknown,  and  will  in  our  opinion 
lx  increasingly  common.  We  Ixlieve 
even  l.^lMI'Xt-line  schedules  for  1W2  might 
lx  placed  with  publishers  who  offer  out¬ 
standing  value  by  ((noting  rates  on  a  fair, 
.sound  i)rinci()le. 

"The  soundest  principle  we  can  suggest 
is  that  (lublishers  ((iiote  exactly  5  per 
cent  less  than  the  base  national  rate  for 
any  sized  contract  ((uoted  to  hxal  adver¬ 
tisers  at  5  (XT  cent  less  than  the  base 
hxal  rate;  and  10  jxr  cent.  1.5  ixr  cent 
or  X  (xr  rent  less  than  the  base  national 
rate  for  each  and  every  sized  contract 
(•noted  to  hxal  advertisers  at  10  per  cent. 
15  (xr  cent,  or  x  per  cent  less  than  the 
base  hx'al  rate. 

".Vational  advertisers  will  welcome 
((uantity  contracts  offered  on  this  basis, 
or  cash  di.scounts  offered  on  the  same 
basis. 

"In  these  times,  more  than  ever  before, 
fair  (flay  will  lx  g  "xl  business." 
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HUGE  NEWSPRINT  MERGER  GAINS  HEADWAY 


Six  Canadian  Firms  Producing  75  Per  Cent  of  Paper  Used  by  U.S.  Dailies  Confer  in  Montreal  and,  Faced 
With  Chaos,  Are  Willing  to  Make  Concessions  to  Speed  Stability — Lower  Price  Expected 


A  GAIN  facing  chaos  and  perhaps  ulti- 
mate  disaster,  the  newsprint  industry 
is  taking  drastic  steps  toward  reorganiza¬ 
tion  and  stabilization. 

The  preliminaries  for  a  merger  of  six 
leading  Canadian  newsprint  manufactur¬ 
ers,  who  together  are  now  producing  the 
bulk  of  the  print  paper  used  by  news¬ 
papers  in  this  country,  were  concluded 
this  week  in  Montreal,  and  a  committee 
is  now  working  for  the  preparation  and 
introduction  of  terms  on  behalf  of  the 
various  companies. 

The  six  companies  mentioned  in  the 
merger  negotiations  are  the  International 
Paper  Company,  with  its  Canadian,  New¬ 
foundland  and  New  Hrunswick  subsid¬ 
iaries,  Abitibi  Power  and  Paper  Corpora¬ 
tion,  Consolidated  Pajier  Corporation, 
Price  Brothers  &  Co.,  Ltd.,  St.  Law¬ 
rence  Corporation,  Ltd.,  and  Minnesota 
and  Ontario  Paper  Company. 

Together  these  companies  produce  85 
per  cent  of  the  newsprint  manufactured 
in  Canada  and  nearly  33  per  cent  of  the 
world  output.  The  balance  sheet  values 
of  these  companies  amount  to  about 
$750,000,000. 

Merger  talks  among  newsprint  com¬ 
panies,  and  talk  about  “institutes,”  and 
other  forms  of  cooperative  producing, 
have  been  common  during  recent  years. 
But  they  have  all  failed  to  materialize 
because  the  companies  involved  could  not 
come  to  an  agreement  on  terms.  The 
negotiations  of  last  week  and  this  week, 
however,  were  on  a  much  more  optimistic 
plane.  Faced  with  a  drastic  decline  in 
demand  for  newsprint,  and  steadily  di¬ 
minishing  income,  the  newsprint  makers 
came  to  this  conference  in  a  conciliatory 
mind. 

The  reorganization  of  the  Canada 
Power  and  Paper  Company,  which  was 
the  chief  obstacle  in  previous  merger 
negotiations,  paved  the  way  for  the  new 
plans.  Canada  Power  and  Paper  is  now 
known  as  the  Consolidated  Paper  Corpo¬ 
ration.  Canadian  and  American  bankers 
identified  ^  with  the  industry  were  also 
reported  interested  in  the  successful  out¬ 
come  of  the  discussions.  The  conference, 
as  a  matter  of  fact,  was  called  by  a  rep¬ 
resentative  of  the  Canadian  banks,  and 
E.  W.  Beatty,  president  of  the  Canadian 
Pacific  Railway. 

The  setting  up  of  the  Consolidated 
Paper  Company  is  expected  to  set  a 
model  for  the  future  negotiations,  ac¬ 
cording  to  Editor  &  Publisher’s  corre¬ 
spondent  in  Montreal,  whose  detailed  ac¬ 
count  of  the  new  corporation’s  financial 
status  appears  on  this  page.  In  Montreal 
it  is  expected  that  severe  paring  down  of 
capital  of  each  of  the  companies  will  be 
undertaken.^  In  the  case  of  Consolidated 
the  capitalization  was  cut  down  from 
$103,832,266  to  an  estimated  $52,627,596. 

Newspaper  publishers  often  have  re¬ 
ferred  to  the  fact  that  newsprint  com¬ 
panies  were  overcapitalized  and  that  their 
dividend  demands  were  largely  responsi¬ 
ble  for  the  prevailing  price  of  newsprint. 
If  the  Consolidated  plan  is  followed  in 
the  future  negotiations  it  is  possible  that 
the  $7M.000.000  merged  company  will 
reduce  its  capital  about  one-half. 

Representatives  of  all  the  large  Cana¬ 
dian  producing  companies  attended  the 
meetings  in  _  Montreal  and  the  imposing 
group  is  said  to  have  entered  into  the 
meetings  with  a  spirit  that  is  new  to 
newsprint  circles.  The  cogs  of  depression 
wheels  have  left  their  marks  on  the  pulp 
and  paper  industry,  and.  facing  facts,  the 
men  at  the  helm  of  the  industry  are 
charged  with  bringing  order  out  of  chads. 

A.  R.  Graustein.  head  of  the  Inter- 
Mtional  Paper  interests,  controlling 
Canadian  International  Paper;  Alexander 
Smith,  of  Abitibi ;  L.  J.  Belnap,  of  Con- 
.wlidated  Paper  Corporation ;  Ernest 
Rossiter,  of  St.  Lawrence  Paper;  ^1. 
John  H.  Price,  of  Price  Brothers;  repre¬ 
sentatives  of  the  three  largest  Canadian 
charter^  banks  and  others  have  taken 
a  part  in  the  round-table  meetings. 

These  meetings,  at  present,  are  purely 
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preliminary  gatherings  for  the  purpose 
of  sounding  out  the  various  companies 
for  a  mutual  understanding  of  a  consolida¬ 
tion  as  to  principle  only.  No  commit¬ 
ments  have  been  made,  and  for  the  im¬ 
mediate  future,  committee  meetings  will 
be  the  order. 

Knowledge  that  the  conferences  were 
in  progress  came  as  something  of  a  sur¬ 
prise.  While  it  was  known  that  such  a 
subject  has  been  common  among  the  pulp 
and  paper  circles,  the  nearness  and  the 
readiness  which  has  marked  the  proceed¬ 
ings  was  a  welcome  and  encouraging  turn 
in  that  industry. 

Paper  men  who  have  steadfastly  fought 
against  merger  movements,  are  now  tak¬ 
ing  an  active  part  in  the  meetings.  Inter¬ 
national,  Price  Brothers,  and  the  old 
Canadian  Power  and  Paper  group,  each 
with  varying  concepts,  were  always  con¬ 
sidered  to  be  stumbling  blocks  to  a  mutu¬ 
ally  satisfactory  consolidation  basis.  These 
firms  are  now,  by  their  actions,  express¬ 
ing  a  willingness  to  talk  business. 

The  valuations  of  the  various  proper¬ 
ties  have  also  lieen  a  factor  over  which 
there  has  lieen  considerable  disagreement, 
but  these  factors,  it  is  said,  will  not  now 
present  the  same  trouble  that  has  been 
a  feature  of  past  attempts.  The  chaotic 
condition  of  the  industry,  at  the  present 
time,  have  brought  the  new'sprint  mag¬ 


nates  face  to’ face  with  a  question  which 
either  means  sacrifice  and  a  future,  or 
the  continuance  of  present  methods  which 
will  ultimately  spell  disaster. 

Of  particular  interest  to  newspaper 
publishers  is  the  effect  of  the  consolida¬ 
tion,  if  and  when  it  is  completed,  on  the 
price  of  its  most  important  raw  material, 
and  the  stability  of  the  newsprint 
market. 

Recent  manifestations  have  indicated 
that  the  price  would  move  downward. 
In  his  report  read  before  the  American 
Newspaper  Publishers  Association’s 
meeting  in  Los  Angeles  last  week,  W. 
G.  Chandler,  of  the  Scripps-Howard 
Newspapers,  and  chairman  of  the 
A.N.P.A.  newsprint  committee,  said  that 
“more  than  one  important  manufacturer 
has  expressed  the  hope,  if  not  the  be¬ 
lief,  that  an  orderly  price  recession  to 
perhaps,  three,  four  or  even  five  dollars 
below  1931  contract  levels  might  .serve 
to  stabilize  the  market.”  Mr.  Chandler’s 
report  is  carried  in  full  in  the  /C.N.P.A. 
story. 

leading  newsprint  makers  last  spring 
reduced  their  prices  $5  a  ton,  retroactive 
to  the  first  of  the  year,  and  offered  new 
contracts  to  publishers.  In  New  York 
the  price  was  reduced  to  $57  a  ton,  this 
figure  to  prevail  throughout  1931  and 
1932,  according  to  the  International 


FORMATION  OF  CONSOUDATED  PAPER  PAVED 
WAY  FOR  NEW  MERGER  PLANS 


(Stecial  lo  Edito*  &  Publishek) 

Montreal,  Nov.  is.— Reorganiza¬ 
tion  of  the  Canada  Power  and  Paper 
Corporation  under  the  name  of  the  Con¬ 
solidated  Paper  Corporation  pav^  the 
way  for  the  current  merger  negotiations 
which,  if  completed,  will  create  a  mam¬ 
moth  newsprint  group  producing  75  per 
cent  of  the  print  paper  consumed  by 
newspapers  in  the  United  States  and 
about  33  per  cent  of  the  world’s  capacity. 

If  the  precedent  of  the  Canada  Power 
and  Pai^r  is  followed  the  capitalization 
of  the  six  corporations  mentioned  in  the 
merger  discussions  will  be  cut  about  in 
half.  The  balance  sheet  value  of  these 
companies  is  alx)ut  $750,000,000.  The 
estimated  capitalization  of  Consolidated  is 
about  $52,627,596,  as  compared  with  a 
capitalization  of  $103,8.32,266  of  the 
former  Canada  Power  and  Paper. 

Authorized  capitalization  of  Consoli¬ 
dated.  which  took  over  Canada  Power 
and  Paper  and  its  subsidiaries,  consists 
of  $100,000,000  first  mortgage  bonds, 
including  first  mortgage  sterling  deben¬ 
ture  stock,  and  2,000,()(X)  shares  without 
par  value.  Of  the  bonds  ^5,000,000  were 
authorized  for  immediate  issue  as  30-year 
Syi  per  cent  bonds  and  sterling  debenture 
stock,  which  will  be  on  an  income  basis 
for  five  years  but  will  bear  fixed  interest 
thereafter. 

The  distribution  schedule  follows; 

The  plan  provided  that  holders  of  exist¬ 
ing  first  mortgage  securities  receive  first 
mortgage  securities  of  the  new  company 
and.  as  compensation  for  loss  of  accrued 
interest  and  foregoing  fixed  interest  for 
the  first  five  years,  will  receive  shares 
of  the  capital  stock  of  the  new  company. 
Holders  of  I-aurentide  and  Wayag;amack 
series  of  Canada  Power  and  Paper  de¬ 
benture  received  a  percentage  of  new  first 
mortgage  bonds  together  with  shares  of 
the  capital  stock  of  the  new  company. 
Holders  of  existing  preferred  and  com¬ 
mon  shares  received  shares  of  the  capital 
stock  of  the  new  company. 

To  summarize  the  position  of  each  class 
of  security  holders  under  the  plan — 
Belgo  bondholders  received  $125  of 
new  first  mortgage  bonds  and  one  share 
of  new  .stock  for  each  $100  of  present 
bonds. 

Belgo  preferred  shareholders  received 
three  shares  of  new  stock  for  each  pres¬ 
ent  preferred  share. 

Wayagamack  Pulp  and  Paper  first 


mortgage  bondholders  received  $125  of 
new  first  mortgage  bonds  and  one  share 
of  new  stock  for  each  $100  of  present 
bonds. 

Port  Alfred  bondholders  received  $100 
of  new  first  mortgage  bonds  and  one 
share  of  new  stock  for  $100  of  present 
bonds. 

Port  Alfred  first  mortgage  registered 
debenture  stockholders  received  £20  of 
new  first  mortgage  sterling  debenture 
stock  and  one  share  of  new  stock  for 
each  £20  of  present  first  mortgage  regis¬ 
tered  debenture  stock. 

Port  Alfred  preferred  shareholders 
received  one  and  one-half  shares  of  new 
stock  for  each  present  preferred  share. 

St.  Maurice  bondholders  received  $100 
of  new  first  mortgage  bonds  and  one 
share  of  new  stock  for  each  $100  of 
present  bonds — series  “A”  or  “B”. 

St.  Maurice  first  mortgage  registered 
debenture  stockholders  received  £20  of 
new  first  mortgage  sterling  debenture 
stock  and  one  share  of  new  stock  for 
each  £20  of  present  first  mortgage  regis¬ 
tered  debenture  stock. 

St.  Maurice  preferred  shareholders 
received  one  and  one-half  shares  of  new 
stock  for  each  $100,  or  for  each  20 
shares  of  $5  (£1)  each  of  present  pre¬ 
ferred  stock. 

Anticosti  bondholders  received  $100  of 
new  first  mortgage  bonds  and  one  share 
of  new  stock  for  each  $100  of  present 
bonds. 

Anticosti  preferred  shareholders  re¬ 
ceived  one  and  one-half  shares  of  new 
stock  for  each  present  preferred  share. 

Canada  Power  and  Paper  share¬ 
holders  received  one  share  of  new  stock 
for  each  ten  present  shares. 

Provision  was  made  in  the  plan  so 
that  the  odd  common  shares  of  Belgo, 
Port  Alfred,  St.  Maurice  and  Wayaga¬ 
mack,  outstanding  in  the  hands  of  the 
public,  could  be  exchanged  for  new 
shares. 

The  estimated  capitalization  of  Con¬ 
solidated  Paper  Corporation  follows; 

(A)  Bonds  .  $51,058,522 

(B)  Wayagamack  News 

bonds  .  1,431,774 

(C)  Ha  Ha  Bay  Com¬ 
pany  bonds  .  137,300 


Total  .  $52,627,596 

Capital  Stock — 1,547,141  no  par  shares, 
(Continued  on  page  34) 


Paper  contract.  For  1933  through  1936 
a  maximum  price  of  $62  a  ton  was  estab¬ 
lished,  with  the  average  price  for  the 
six-year  period  1931-1936,  to  be  $59  a 
ton.  International’s  action  followetl  that 
of  other  newsprint  makers  and  was 
similar  in  plan. 

At  the  time  the  cuts  were  made  be¬ 
lief  was  expressed  in  some  quarters  that 
the  new  price  plan  was  a  guarantee  on  In¬ 
ternational’s  part  that  newsprint  users 
need  feel  no  qualm  about  a  raise  in  price 
"in  case  merger  negotiations  now  being 
considered  by  large  Canadian  producers 
are  completed.”  A  story  to  that  effect  ap¬ 
peared  in  Editor  &  Publisher,  May  23, 
last. 

It  was  hoped  at  that  time  by  news¬ 
print  makers  and  publishers  that  the  new 
•schedule  would  stabilize  the  industry. 
But  it  has  not  done  so.  Things  have 
gone  from  bad  to  worse.  Mr.  (handler 
in  his  report  said  that  North  American 
and  overseas  manufacturers,  one  of  them 
a  major  corporation,  are  offering  news¬ 
print  at  from  $5  to  $12  under  present 
contract  prices. 

In  view  of  these  facts  the  attitude  of 
the  newsprint  companies  involved  in  the 
proposed  merger  is  interesting. 

Col.  John  H.  Price,  of  Price  Brothers, 
.said:  “I  am  of  the  opinion  that  such  a 
large  consolidation  .  .  would  be 

beneficial  in  stabilizing  conditions  .  .  . 
It  would  not  mean  an  increase  in  the 
price  of  paper  .  .  .” 

An  article  in  the  New  York  Times 
Nov.  14,  soon  after  the  merger  negotia¬ 
tions  were  announced,  said  the  price  of 
newsprint  "is  not  of  immediate  concern” 
to  the  negotiating  companies.  It  was 
predicted  in  this  article  that  the  merged 
company,  if  negotiations  were  successful, 
would  “maintain  a  policy  similar  in 
practice  to  that  worked  out  by  Inter¬ 
national.” 

New  price  announcements  for  1932 
were  expected  before  Dec.  1,  Mr. 
Chandler  said  in  his  paper  before  the 
publishers. 

So  involved  and  intricate  are  the  prob¬ 
lems  to  be  considered  before  the  merger 
is  effected  that  it  will  likely  be  a  long 
time  before  further  announcements  are 
made. 

For  a  long  time  newspaper  publishers 
have  looked  with  suspicion  on  such  a  con¬ 
solidation  that  now  is  evidently  in  the 
process  of  organization.  Their  attitude 
has  been  that  such  an  organization  would 
have  the  power  to  dictate  newsprint 
prices. 

But,  according  to  one  large  buyer  of 
newsprint  interviewed  by  Editor  &  Pub¬ 
lisher  this  week,  if  there  is  anything 
newspaper  publishers,  with  some  few  ex¬ 
ceptions,  do  not  want,  it  is  what  Mr. 
Chandler  called  a  “runaway”  market. 
Experience  has  shown.  Editor  &  Pub¬ 
lisher  was  told,  that  although  the  news¬ 
papers  would  benefit  temporarily  in  the 
subsequent  reduction  of  prices,  they 
would  have  to  pay  for  the  advantage  over 
and  over  again  m  the  readjustment  pe¬ 
riod.  When  the  price  for  newsprint,  ai 
for  anv  other  commodity,  sags  below  a 
fair  price,  it  eventually  skyrockets.  These 
ups  and  downs  are  what  publishers  would 
like  to  get  away  from. 

Even  now  with  some  concerns  offering 
newsprint  at  prices  considerably  below 
contract  price,  publishers  are  reluctant 
about  accepting  them.  What  publishers 
want  first  of  all  is  a  steady  flow  of  paper 
at  a  fair  price,  in  quantities  and  quality 
they  need.  The  below-market  prices,  it 
was  said,  were  offered  by  companies  for 
job  lots,  and  without  any  continuing  con¬ 
tracts.  These  companies  were  in  no  po¬ 
sition  to  keep  the  newspapers  supplied. 
While  a  publisher  might  benefit  mone¬ 
tarily  from  deals  with  these  companies, 
the  advantage  would  be  only  momentary 
and  of  doubtful  merit  in  the  long  run. 

“No,”  said  this  informant,  “what  the 
newspaper  business  wants  is  a  fair  price 
for  newsprint,  fair  both  to  the  manu- 
(Continued  on  page  34) 
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MEDIA  SCRUTINY  IS  A.NA.  REPLY  ON  RATES 

Bristol  Suggests  Advertisers  ‘Help*  Publishers  to  Reduce  Rates  but  Not  Wield  ‘Big  Stick* — 
Thorough  Study  of  A.B.C.  Reports  Urged  in  Making  Up  Budgets 


VJTASHINGTON,  Nov.  19 — That  ad- 
”  vertisers,  in  making  up  their  1932 
budgets,  will  pay  much  closer  attention 
to  the  selection  of  media  which  will 
bring  in  the  most  results  for  each  dollar 
expended  and  that  there  is  likely  to  be 
a  general  rearrangement  of  advertising 
media  used  by  advertisers  to  attain  these 


W.  A.  Grove 


GEORGE  H.  MANNING  iK-ing  maintained  by  forced  draft  beyond 

Washington  Correspondent,  Editor  &  Publisher  reason. 

Mr.  Poynter  encouraged  the  advertisers  “We  want  the  publisher  to  prosper;  .-Xgainst  these,  he  said,  there  were  two 
to  analyze  their  A.B.C.  reports  and  to  we  want  the  advertising  agent  to  pros-  facts,  (1)  that,  with  some  exceptions, 

choose  carefully  the  publications  in  per.  We  know  that  if  they  do  not,  they  advertising  rates  have  not  come  down, 

which  they  ])lace  their  advertising.  cannot  serve  us.  On  the  other  hand,  and  (2)  advertisers  do  not  want  forced 

He  said  publishers  had  nothing  to  fear  we  realize  that  they  must  understand  circulation, 

from  a  cutting  down  of  advertising  ap-  that  they  cannot  i)ri>sper  unless  we  pros-  Mr.  Bristol  admitted  that  the  adver- 


Stuart  Peabody  l.ee  H.  Bristol  P,  J.  Kelly 


results,  is  the  impression  left  with  an  propriations  and  pretlicte<l  that  there 
observer  of  the  22d  annual  meeting  of  would  be  a  continued  loss  of  linage  from 
the  Association  of  National  Advertisers,  many  firms,  but  that  in  the  aggregate 
held  at  the  Wardman  Park  Hotel  here  newsjapers  would  gain  linage,  because 
Nov.  16-18.  they  could  place  three  small  advertise- 

Whether  this  means  that  some  adver-  ments  where  formerly  they  had  only  one 
tisers  are  contemplating  leaving  news-  larger  one.  the  smaller  ones  aggregating 
paper  advertising  for  other  forms  which  more  than  the  single  large  piece  of  copy, 
have  lowered  costs  during  the  last  year  Mr.  Bristol  was  reelected  president  of 
is  problematical.  Judging  from  the  dis-  the  organizatior  Three  vice-presidents 
cussions  held,  some  advertisers,  who  leel  also  were  reelected :  Stuart  Peabody, 
there  should  be  a  general  reduction  of  The  Borden  Company;  W'.  A.  Grove, 
newspaper  advertising  rates  will  get  out  Edison  Electric  Appliance  Co.,  Inc.,  and 
the  “big  stick”  and  try  other  m^ia.  P.  J.  Kelly,  B.  F.  Goodrich  Rubber 
Although  the  organization  took  no  Company, 
formal  action  toward  an  attempt  to  per-  Bennett  Chappie,  American  Rolling 
suade  newspaper  publishers  that  their  Mills  Company;  Paul  B.  West,  National 
rates  should^ come  down — not  even  to  the  Carbon  Company;  William  B.  Griffin, 
extent  of  reiterating  its  resolution  of  last  William  Rogers  Manufacturing  Corn- 
year  when  it  urg^  publishers  to  with-  pany,  and  VV^  L.  Schaeffer,  National 
hold  contemplated  increases — it  was  evi-  Tubing  Company,  were  elected  to  the 
dent  from  the  talk  of  many  members  that  board  of  directors  to  fill  vacancies, 
opinion  in  the  convention  was  unani-  Only  one  resolution  of  importance  was 
mous,  or  nearly  so,  that  newspaiicr  ad-  adopted  by  the  association.  This  con- 
vertising  rates  should  be  reduced.  demned  as  unjust  and  discriminatory 

President  Lee  H.  Bristol  of  the  as-  legislation  enacted  by  several  unnamed 
sociation,  suggested  that  advertisers  states  which  prohibits  manufacturers 
should  “help”  publishers  to  reduce  their  from  naming  in  their  advertising  the  in¬ 
rates,  but  said  this  should  not  be  accom-  gredients  of  which  their  products  arc 
**  xr  I’y. force  or  boycotting.  made.  The  resolution  declared  such 

Mr.  Bristol  also  noted  the  present  legislation  prevented  manufacturers  from 
tendency  of  advertisers  to  pay  more  at-  telling  the  complete  story  of  their 
tention  to  intelligent  selection  of  the  products. 

newspapers  or  magazines  in  which  they  Mr.  Bristol  in  his  speech  opening  the 
fo  place  their  advertising.  He  rate  reduction  forum  Wednesday  after- 
urged  thorough  study  of  the  Audit  noon  said  he  approached  the  question  in 
Bureau  of  Circulations  reports  and  place-  a  spirit  of  helnful  cooperation  and  that  he 
|nent  of  advertising  not  merely  on  the  meant  to  be  “fair  and  temperate.”  There 
”kr  circulation,  but  with  is  no  thought  of  the  group  action  by  the 

publications  which  used  sensible  circula-  N.A..  he  said,  or  of  wielding  the  "big 
tion  methods  which  resulted  in  profits  to  stick.” 

*"LP“uushs''s.  “We  are  not  met  here  in  divided 

general  thought  was  urged  camps,”  he  said.  “We  are  met  here  as 
n  the  members  by  Paul  B.  West,  man-  a  group  of  publishers,  advertising  agents 
®  “'I'ffhsing  and  sales  pro-  and  advertisers  to  discuss  a  question  that 
otion  division.  National  Carbon  Com-  is  of  common  interest  to  ail  of  us.  The 
Wny,  Inc.,  who  spoke  on  “What  the  very  fact  that  we  are  met  in  this  man- 
ational  Advertiser  Must  Do  to  Correct  ner  should  dispel  from  any  unthinking 
'\i  ^  ’  minds  that  this  whole  question  resolves 

mi  declared  that  advertisers  itself  into  a  battle  between  advertiser 

trnf'*-  ^  ^  A.B.C.  reports  and  must  and  publisher,  with  some  agents  on  one 

bv  ^  circulation  methods  used  side  and  some  on  the  other  side,  and 

instead  of  determining  with  some  advertising  agents  maintain- 
the**!  uiedia  on  the  basis  of  ing  a  neutral  position. 

argest  numerical  circulation.  “It  is  not  our  desire  nor  our  purpose 

tak^  *  representative  to  to  attempt  to  write  the  publishers’  ticket 

incr  VT  discussion  of  advertis-  on  rates.  We  would  not,  if  we  could. 

riM.  J'*  Nelson  P.  Poynter,  busi-  I  am  certain  the  advertising  agent  would 
ness  manager,  Washington  DaUy  News.  not. 


per  or  unless  we  at  least  live  within  our  tisers  themselves  were  not  without  sin  in 
means.”  the  selection  of  media.  They  have  failed 

The  speaker  pointe<l  out  that  while  to  hold  to  strict  accountability  those  pub- 
members  of  the  A.N.A.  were  advertisers,  lishers  who  have  been  guilty  of  “circula- 
they  were  first  of  all  manufacturers,  tion  extravagances,”  he  said,  and  have 
and  they  were  in  business  to  make  not  studied  with  zeal  the  page  3  data  in 
money.  Their  main  job,  he  said,  was  to  the  A.B.C.  forms. 

.sell  their  products  and  advertising  was  “Yes,  we  need  the  publishers,”  he  con- 
merely  an  adjunct  of  selling.  tinned,  “even  as  they  need  us — but  we 

“No  matter  how  important  advertis-  need  most  those  publishers  who  have 

ing  may  seem  to  advertising  managers,  conducted  their  circulation  business  on 
to  agencies,  to  publishers,  it  remains  a  methods  and  policies  that  are  sound  and 
selling  investment,”  Mr.  Bristol  .said,  honest — that  deliver  to  us  circulation  that 
“So  when  the  cost  of  that  investment  is  wanted,  not  forced  beyond  the  economic 
exceeds  the  returns  therefrom,  it  is  a  limits  of  demand  or  desire.” 
waste,  a  direct  drain  on  the  profits  of  A  dollar  spent  for  advertising  must 

our  stockholders.”  prcxluce  a  dollar’s  worth  of  advertising. 

Since  the  association  last  year  adopted  or  it  would  be  better  not  to  spend  it, 
its  resolution  urging  publishers  to  sus-  Mr.  Bristol  said. 

pend  announced  rate  increases  or  pro-  “I  fully  believe  in  the  fact  that  adver- 

posed  future  increases,  Mr.  Bristol  said,  tising  can  be  a  tremendous  force  in  bu.si- 
25  magazines  or  groups  of  magazines,  ness,  but  of  what  use  is  that  force  if  it 
amounting  to  about  fiO  publications  in  all,  costs  so  much  to  produce  it  that  there  is 
have  reduced  rates.  nothing  left  with  which  to  follow  up  the 

“VV’e  do  not  boast  of  this,”  he  said,  breach  it  creates  in  what  has  been  called 
“Each  publisher  has  thought  the  matter  consumer  resistance  and  capture  the 
out  for  himself.”  market  ?”  he  inquired. 

Advertisers  have  been  “deluged”  with  Concluding,  Mr.  Bristol  said: 
figures  from  publishers  showing  cost  of  “I  should  like  to  leave  this  word  with 
labor,  paper,  ink  and  various  other  ele-  our  publisher  friends:  A  customer  is 
ments  entering  into  publishing,  the  only  a  customer  as  long  as  he  is  making 
speaker  said,  the  figures  varying  “to  an  the  money  to  be  a  customer.  And  if  he 
astonishing  extent  between  publishers.”  is  a  satisfied  customer  when  times  are 
Mr.  Bristol  added  that  in  these  figures  bad,  he  will  be  a  far  better  customer 
there  was  a  “rather  astonishing  absence  when  times  arc  good.  We  are  your  cus- 
of  data  relating  to  cost  of  sets  of  maps,  tomers.  We  depend  on  you,  but  probably 
of  singing  dolls,  of  blankets,  of  sets  of  not  to  the  extent  that  you  depend  on  us. 
dishes,  of  insurance  policies,  of  volumes  There  was  once,  you  will  remember,  a 
of  books,  etc.,  all  of  which  seem  to  be  goose  that  laid  golden  eges.  She  was 
so  dear  to  the  heart  of  circulation  man-  killed.  It  was  a  sad  affair.” 
agers  and.  I  suspect,  rather  dearer  to  In  the  discussion  that  followed  Mr. 

tbe  heart  of  subscribers  than  the  news-  Bristol’s  talk,  Charles  Foster  Farnham, 
paper  or  magazine  itself.”  of  the  American  Stove  Company,  I-orain, 

“There  is  no  data  on  the  significance  O.,  declared  that  the  “rivalry  for  circula- 
of  the  extra  costs  resulting  from  ‘bulldog  tion  was  our  fault.” 
editions’  and  ‘extras’  by  newsjiapers,”  he  “We  did  flirt  with  the  magazines  show- 
continued.  “These  costs  would  make  in-  ing  the  largest  circulations,”  he  said, 
teresting  reading,  indeed.  Circulation  “and  now  we  say  this  stimulated  circula- 
stimulators,  I  believe  they  are  called.”  tion  is  of  no  value.” 

Mr.  Bristol  said  he  wondered  whether  Mr.  Farnham  suggested  that  newspaper 
the  publisher  looked  at  his  figures  as  a  and  magazine  publishers  get  together  and 
manufacturer  would  and  count^  the  cost  decide,  possibly  with  the  assistance  of  the 
of  the  extra  thousands  of  circulation.  A.B.C.  and  A.N.A.,  what  would  be  a 
Three  undeniable  facts  must  be  faced,  normal  circulation  for  each  publication — 
Mr.  Bristol  said:  to  establish  a  circulation  ratio,  somewhat 

1.  Commodity  prices  have  come  down.  like  the  navy  ratios  established  by  recent 

2.  Consumer  —  and  reader  —  buying  treaties.  His  thought  was  that  publica- 

power  has  been  reduced.  tions  would  be  justified  in  stimulating 

3.  Circulations  in  certain  instances  are  circulation  up  to  this  predetermined 
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normal  point,  but  would  not  be  justified 
in  extra  efforts  to  boost  it  above  that 
point. 

David  F.  Kahn,  president.  Estate  Stove 
Company,  who  described  himself  as  not 
an  advertising  man,  but  as  a  “payer  for’’ 
advertising  space,  declared  that  "it  is  up 
to  us  to  get  reductions  in  advertising 
rates  by  the  usual  business  methods  and 
not  pussyfoot,  as  I  fear  we  are  doing 
here.”  He  pointed  out  that  business 
generally  had  been  compelled  to  reduce 
prices,  but  there  had  been  no  correspond¬ 
ing  reduction  in  advertising  rates. 

Speaking  of  “Rate  Reduction  from  the 
Advertising  Agent’s  Point  of  View,” 
Thomas  L.  L.  Ryan,  president.  Pedlar 
&  Ryan  Inc.,  said  that  “i)erhaps  no  basic 
change  in  rates  is  possible — I  don’t 
know.” 

He  added,  however,  that  “the  fact  re¬ 
mains  that  no  publisher  has  convinced 
any  treasurer  that  his  costs  haven’t  come 
down.”  He  said  he  believed  the  pub¬ 
lishers'  tale  of  stationary  costs  "falls  on 
deaf  ears.” 

Mr.  Ryan  attacked  the  national-local 
differentials  and  charged  that  newspapers 
were  dominated  by  the  local  department 
stores  because  they  were  buyers  of  large 
space. 

“I  lielieve  the  department  store  is  the 
creature  of  the  newspaper  more  than  the 
newspaper  is  the  creature  of  the  depart¬ 
ment  store,”  he  said,  “yet  every  time  a 
rate  conference  is  held  the  newspaper 
backs  down.” 

He  wanted  to  know  why  newspapers 
should  charge  more  to  the  national  ad¬ 
vertisers  who  send  in  completed  copy 
ready  for  the  press,  than  they  charge  to 
local  advertisers  who  frequently  must  be 
assi.sted  in  the  preparation  of  their  copy. 

“I  believe  the  present  agitation  about 
rates  presents  an  opiK>rtunity  to  news 
publishers  to  examine  their  national- 
local  schedules,”  Mr.  Ryan  said,  “\ews- 
.  papers  could  put  themselves  in  a  much 
better  situation  with  the  magazines  if 
they  do  away  with  the  present  foggy 
structure  and  e.stablish  one  rate  for  all.” 

The  lone  defender  of  newspaper  pub¬ 
lishers  present  was  Nelson  I*.  I’oynter, 
business  manger  of  the  li’ashi)if/toii  Daily 
News.  Mr.  Poynter  said  he  had  l)een 
called  a  HeiK’dict  .\rnold  of  the  news¬ 
paper  business  because  of  his  advocacy 
of  abolition  of  the  national-local  differen¬ 
tial. 

He  declared,  however,  that  members  of 
the  A.N.A.  were  “out  of  order”  in  scru¬ 
tinizing  publishers’  costs.  He  said  they 
W'ere  approaching  the  situation  from  the 
wrong  angle. 

“I  am  thoroughly  convinced.”  Mr. 
Poynter  said,  “that  the  volunw  of  arlver- 
tising  is  diminishing  and  will  continue  to 
do  so,  but  I  l)elieve  publi.shers  will  make 
it  up  by  leveling  up  their  l(Kal  rates  and 
by  eliminating  excessive  circulation  pro¬ 
motion.” 

He  said  tlie  advertisers  had  overlooked 
the  increased  visibility  they  were  getting 
in  newspapers  today.  The  smaller  papers 
which  are  api)earing,  he  said,  give  much 
Iwtter  display  of  advertising  than  larger 
papers. 

“Another  important  consideration  is 
that  you  are  learning  more  about  what 
you  are  buying,  and  that  is  what  we  as 
newspa|)ermen  are  .soliciting.  If  a  1()00- 
line  advertisement  today  does  tlie  work  a 
l,50(l-line  advertisement  formerly  did.  we 
are  happy.  It  probably  means  that  we 
will  get  three  l(KK)-line  advertisements  in¬ 
stead  of  one  l,5(K)-linc  advertisement.” 

He  urged  the  incml»ers  not  to  be  mere 
“payers”  for  advertising,  as  Mr.  Kahn 
had  said  he  was,  hut  to  become  buyers. 
Mr.  Poynter  said  advertisers  should  .scru¬ 
tinize  carefully  the  A.H.C.  reports  and 
“learn  what  you  are  getting  for  your 
money.” 

Dr.  \'irgil  Jordan,  of  the  McGraw-Hill 
Publishing  Company,  Inc.,  said  the  people 
of  this  country  were  bored  with  the  de¬ 
pression  and  eager  to  “snap  out  of  it.”  He 
said  the  liear  market  and  uncertainty  in 
commodities  were  drawing  to  an  end, 
predicting  a  bull  rrkivement  next  year, 
which,  he  said,  would  be  “sharp  and 
strong.” 

Speaking  of  the  progress  of  adve'^is- 
ing  since  l')21.  I'..  St.  Elmo  l.ewis.  i 


founder  and  first  president  of  the  .\.X.A., 
said  the  most  significant  development  has 
been  the  large  increase  in  the  number  of 
books  written  on  the  subject  of  market¬ 
ing,  sales,  merchandising  and  advertising. 

Mr.  I^wis  said  the  most  significant 
change  in  advertising  and  merchandising 
has  tjeen  a  realization  of  the  imiwrtance 
of  “Mr.  and  Mrs.  Jones,  the  great  .\meri- 
can  consumers.”  They  are  the  final  ar¬ 
biters  of  the  selling  process,  he  said. 
Advertisers  must  discover  what  the  con¬ 
sumer  wants  and  give  it  to  him.  The 
customer  is  now  in  command,  he  asserted. 

Advertising.  Mr.  Lewis  said,  has 
grown  in  mental  luniesty  towards  the 
facts  of  its  contribution.  It  is  growing 
in  humility  and  strength  and  it  has  grown 
in  honesty  of  statement  and  in  honesty 
in  the  selling  of  it,  he  said.  He  added 
that  "the  mass  has  great  distances  yet 
to  travel.” 

Mr.  Lewis  sjxike  of  the  recent  sugges¬ 
tions  that  advertisers  call  a  trade  prac¬ 
tice  conference  with  the  Federal  Trade 
Commission.  He  said  he  had  jvarticipated 
in  a  numljer  of  such  conferences  and  had 
observed  others  and  had  found  thern  ef¬ 
fective.  He  added,  however,  that  “it  is 
always  difficult  to  make  the  business  man 
honest  by  ukase,  or  agreement,  or  by 
jxjlice  power.” 

“It  is  much  more  effective  to  catch  him 
young  and  train  him  to  realize  how 
much  more  certain  is  victory  when  he 
fights  with  truth  on  his  side,”  he  said. 

The  speaker  predicted  the  ultimate 
formation  of  an  Institute  of  Advertising, 
which  would  be  an  indeivendent  organiza¬ 
tion,  supixtrted  by  the  ccjntributions  of 
those  to  tie  lienefited  and  mannerl  by  men 
who  have  no  interest  in  the  findings,  be¬ 
yond  their  accuracy.  This  might  easily 
save  $10,000,000  per  year,  he  said. 

Mobilization  of  the  nation’s  advertising 
and  jiublishing  forces  on  a  wartime  basis, 
with  “Four-Minute  Men,”  church  work, 
broadcasting,  and  other  high-ix)wered 
forms  of  putting  messages  across,  was 
urged  by  Carl  Byoir,  publisher  of  the 
Havana  Post  and  Havana  Evening  Tele¬ 
gram.  to  “kill  the  fear  psychology  among 
the  nation’s  employed  and  to  bring  alxiut 
normal  business  habits  and  normal  siiend- 


ditions  definitely  improved  by  a  national 
cooiierative  effort  by  business  men  who 
will  recognize  the  fact  that  the  country 
has  within  its  own  borders  all  the  neces¬ 
sary  elements  for  its  own  prosperity.” 

Mr.  Byoir  would  create  14  divisions  in 
his  plan  to  restore  confidence;  advertis¬ 
ing,  films,  public  speakers,  four-minute 
men,  church  work,  radio  broadcasting, 
work  among  the  foreign  born,  local  or¬ 
ganizations,  women’s  work,  still  pictures, 
labor,  statistics,  news,  and  industrial 
organization. 

The  organization  would  be  formed 
along  wartime  lines,  Mr.  Byoir  said,  with 
a  general  chairman  assisted  by  chairmen 
of  the  resiiective  divisions.  Drives  to 
stimulate  mass  buying  would  be  the  ob¬ 
jective,  with  pui)hcity  being  given  through 
all  known  media. 

The  annual  banquet  of  the  association 
was  held  Monday  night  with  President 
Bristol  in  the  chair.  \o  business  was 
transacted  at  this  affair,  entertainment 
being  furnished  by  radio  artists. 

Tuesday’s  sessions  were  held  in  execu¬ 
tive  session.  \\ .  A.  Grove  presided  over 
the  morning  session,  at  which  the  annual 
election  of  officers  tvxik  place.  An  ad¬ 
dress  of  Daniel  P.  Woolley,  vice-presi¬ 
dent  in  charge  of  advertising.  Standard 
Brands,  Inc.,  was  read  by  Robert  W. 
Griggs,  advertising  manager  of  Stand¬ 
ard  Brands.  .Mr.  Woolley  was  detaiiwd 
in  New  York.  The  subject  of  Mr. 
Woolley’s  paper  was  “How  to  Get  Ad¬ 
vertising  Ideas  Across  to  Your  Sales- 


Mr.  Byoir’s  plan  was  approved  by  the 
executive  committee  of  the  .■\.\.A.  two 
weeks  prior  to  the  convention. 

“F'ear  and  fear  alone,  prevents  the 
restoration  of  normal  spending  habits  by 
the  employed  citizens  of  the  richest  na¬ 
tion  on  earth.”  Mr.  Ifyoir  said.  “This 
fear  psychology  can  lie  killed  and  the 
business  situation  and  employment  con¬ 


R.  D.  Keim,  general  sales  manager, 
E.  R.  .Squibb  &  Sons,  spoke  on  “Intro¬ 
ducing  a  New  Pnxluct  in  These  Times.” 

Bernard  Lichtenberg,  chairman  of  the 
executive  committee  of  the  .^.N..A.,  pre¬ 
sided  at  the  members’  luncheon  Tuesday, 
the  principal  address  being  made  by  Paul 
B.  West. 

.■\s  guests  of  Mrs.  Sally  V.  H.  Pickett, 
society  editor,  Washington  Evening  Star, 
ladies  who  accompanied  the  delegates 
were  received  at  the  White  House  by 
Mrs.  H(K)ver. 

Arthur  H.  Ogle,  of  Bauer  &  Black, 
presided  at  the  final  session  Wednesday. 
Billy  B.  Van.  former  stage  comedian  and 
president  of  Pine  Tree  Products  Com¬ 
pany,  Inc.,  spoke  on  “Building  a  Busi¬ 
ness  by  Taking  One  Territory  at  a 
Time.” 

Charles  L.  Low,  president,  Charles  L. 
Low,  Inc.,  spoke  on  Two-Edged 
Camnaign  that  Helps  Industry  and  Sells 
Merchandise.” 

\  discussion  of  the  10-year  plan  of 
education  and  publicity  undertaken  in 


HIS  NOSE  WAS  IN  DANGER 


Reed  Harris  (right),  edilor-in-rhief  of  the  Columbia  University  Spectator, 
whose  attack  on  football  as  a  “semi-pro  racket”  brought  him  several  promises 
of  a  “punch  in  the  nose”  from  nienihers  of  the  Columbia  football  team, 
talking  things  over  with  David  .4.  Jones,  chairman  of  the  student  hoaril.  The 
punching  failed  to  materialize  and  Harris  has  continued  his  demand  that  the 
school's  athletic  budget  he  made  public. 


S.  M.  WILLIAMS  IN  NEW  YORK 


Former  St.  Paul  and  S.  F.  Executive 
Named  Editorial  Supervisor 

Ridder  Brothers,  New  York,  this  week 
announced  the  appointment  of  S.  M.  Wil¬ 
liams  as  chief  editorial  supervisor  of 
their  various  newspapers. 

Representing  Ridder  interests  in 
cent  years.  Mr.  Williams  has  acted  as 
editor  of  the  St.  Paul  Dispatch-Pioneer 
Press  and  of  the  San  Francisco  Chron¬ 
ical  under  the  management  agreement 
between  Ridder  Brothers  and  George  T. 
Cameron,  publisher  of  the  Chronicle 
He  now  goes  to  the  general  organization 
of  Ridder  Brothers,  at  46  Barclay  street, 
New  York. 


O’FALLON  IN  LOUISVILLE 

Fxlward  O’Fallon.  Jr.  has  been  ap¬ 
pointed  editor  of  the  industrial  page  of 
the  Eouis'inlle  (Ky.)  Herald-Post.  He 
was  at  one  time  a  member  of  the  copy 
staff  of  the  D’Arcy  .Advertising  Com¬ 
pany,  and  later,  chief  advertising  and 
publicity  writer  for  the  Mergenthaler 
I.inotype  Company. 


NEW  POST  FOR  MARSH 

B.  FI.  Marsh  for  the  last  four  years 
editor  of  the  Hcdicood  Falls  ( Minn.) 
(iazettc  is  now  editor  of  the  FJy  ( Minn.) 
Xevs.  Scott  Schoen,  formerly  of  the 
Winona  (Minn.)  Daily  Repuhikan- 
Herald,  has  been  named  editor  of  the 
Gazette. 


RE-ENTERS  WEEKLY  FIELD 

The  (ilendale  (Cal.t  Herald,  for  sev¬ 
eral  months  published  as  a  daily,  has 
returned  again  to  the  weekly  field,  under 
the  ownership  of  Russell  Blakey  and 
William  O.  Jewett. 


JOINS  WASHINGTON  CORPS 

George  Kalousek  has  joined  the  Wash¬ 
ington  corps  of  correspondents  as  repi^ 
sentative  of  Narodni  Polotika.  a 
newspaper  in  Prague,  Czechoslovakia. 


I 


Minnesota,  North  and  South  Dakota  and 
Montana  by  the  .Minneapolis  Tribune  to 
increase  farm  efficiency  and  income  was 
given  by  Frederick  E.  Murphy,  publisher 
of  that  paper. 

Mr.  Murphy  declared  that  all  the  peo¬ 
ple  are  dependent  on  the  farmers  and 
reminded  his  hearers  that  40  per  cent  of 
the  population  of  the  United  States  is 
rural. 

He  said  such  a  large  proportion  of 
the  population  obviously  could  not  b< 
overlooked  by  advertisers. 

Since  the  Minneapolis  Tribune  under¬ 
took  its  campaign  of  education  in  1921, 
Mr.  Murphy  said,  the  income  of  the 
farmers  in  the  four  northwestern  states 
named  has  increased  by  ^00,000,000.  He 
.said  that  by  1945  the  income  of  the  farm¬ 
ers  in  those  states  will  have  been  in¬ 
creased  from  $925,000,000  annually  to 
$3,000,000,000. 

Advertising  agencies  have  conducted 
extensive  surveys  of  industries  to  de¬ 
termine  how  efficiently  they  were  oper¬ 
ating,  Mr.  Murphy  said.  He  urged  that 
they  undertake  similar  studies  of 
agriculture  and  show  farmers  how  to 
make  more  money  by  utilizing  their  ma¬ 
chinery  more  efficiently  and  breeding 
their  livestock  more  effectively. 

“I  don’t  advocate  the  Tribune’s  10- 
year  plan  for  every  section  of  the 
country,”  Mr.  Murphy  said.  “Each  sec¬ 
tion  has  its  own  problems  and  different 
methods  must  be  used.  The  northwest 
is  a  great  dairy  country,  for  example, 
but  the  south  never  will  be.” 

Mr.  Murphy  urged  that  Congress  en¬ 
act  legislation  which  would  stop  the  im¬ 
portation  of  cocoanut  oil  and  sugar  from 
the  Philippines.  It  w'ould  not  be  neces¬ 
sary  to  give  the  islands  independence  to 
do  this,  he  said. 

“The  .American  farmers  are  not  in  a 
position  to  sunnort  an  .Asiatic  orphan 
asylum,”  he  said,  “and  Congress  should 
remove  this  cheap  Oriental  labor  from 
competition  with  our  be.st  prospect— the 
.American  farmer.” 
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SIGMA  DELTA  CHI  TO  SURVEY  JOURNAUSM 

Occupational  and  Economic  Research  Voted  at  Minneapolis  Convention — Movie  Portrayals  of  News 
Men  Protested — Low  Salaries  for  Journalism  Teachers  Are  Scored 


V 


(By  telegraph  to  Editor  &  Pvblisher) 

Minneapolis,  Nov.  is — That  jour¬ 
nalists  must  understand  the  situa¬ 
tions  that  make  news,  as  well  as  know 
how  to  write  and  edit  news,  was  the  theme 
of  the  l/th  national  convention  of  Sigma 
Delta  Chi,  professional  journalistic  fra¬ 
ternity,  at  the  University  of  Minnesota, 
Minneapolis,  Nov.  16-18. 

Some  300  active  newspaper  and  maga¬ 
zine  men  and  undergraduate  delegates, 
representing  the  fraternity’s  7,000  mem¬ 
bers.  attended  the  meeting. 

Among  the  significant  actions  taken  by 
the  fraternity  were: 

Appointment  of  a  permanent  committee 
on  research,  which  this  year  will  insti¬ 
tute  “an  occupational  and  economic  sur¬ 
vey  of  the  field  of  journalism.” 

A  vote  to  offer  its  cooperation  to  the 
joint  committee  of  the  Society  of  News¬ 
paper  Editors,  the  National  Editorial 
Association,  the  American  Association  of 
Schools  and  Departments  of  Journalism, 
and  the  .\mcrican  .Association  of  Tea¬ 
chers  of  Journalism,  in  any  study  it  may 
conduct  in  the  field  of  journalism: 

resolution  addressed  to  Will  Hays, 
moving  picture  dictator,  urging  the  neces¬ 
sity  for  “intelligent  technical  direction 
of  newspaper  scenes  in  motion  pictures, 
so  that  newspapermen  and  newspaper 
practice  will  he  honestly  and  accurately 
portrayed  to  the  public.” 

Election  of  Marlen  E.  Pew,  editor  of 
Eiiitor  &  PuKLisHER,  as  honorarv  na¬ 
tional  president,  and  of  Fremont  Older, 
editor  of  the  San  rrancisco  Call-Bulletin, 
as  national  honorary  member. 

The  program  was  noteworthy  as  the 
first  of  completely  professional  nature  in 
the  fraternity’s  history.  Professional  shop 
talks  on  immediate  problems  of  news¬ 
paper  and  magazine  work  alternated  with 
discussions  of  world-wide  events  in 
scieiKC  and  politics. 

In”  predicting  “Political  Headlines  of 
the  Next  Five  Years”  Grayson  Kirk  of 
the  Political  Science  Department,  Uni¬ 
versity  of  Wisconsin,  prophesied  lower 
tariffs  throughout  the  world,  with  the 
Uniteil  States  perhaps  leading  the  parade. 
He  also  foresaw  meagre  results  from  dis¬ 
armament  conferences  chiefly  due  to  the 
present  agitation  for  revision  of  the  Ver¬ 
sailles  Treaty.  Mr.  Kirk  predicted  that 
events  of  the  next  five  years  will  deter¬ 
mine  whether  England  will  become  a 
second-rate  power ;  that  only  a  brief  chain 
of  unfavorable  events  would  put  the 
Hitlerites  in  power  in  Germany ;  that 
the  Russian  Five  Year  Plan  will  be 
enough  of  a  success  to  bring  on  a  second 
plan  in  which  more  emphasis  will  be  put 
on  consumption  of  goods  at  home;  and 
that  the  Manchurian  argument  will  drag 
on  for  years. 

Of  equal  interest  were  the  predictions 
by  Dr.  Ross  A.  Gortner.  agricultural 
bio-chemist.  University  of  Alinnesota, 
that  the  present  machine  civilization  of 
the  white  man  is  doomed  to  fall  and  be 
replaced  by  a  non-materialistic  order. 

“We  are  living  in  an  age  of  unutter¬ 
able  wastefulness  of  natural  resources,” 
Dr.  Gortner  said,  “and  when  those  re¬ 
sources  are  gone  our  civilization  goes 
with  it.  The  iron  of  the  world  will  be 
exhausted  in  2.^0  years,  the  coal  in  1,500. 
When  that  happens  the  North  Temper¬ 
ate  Zone  will  be  uninhabitable.  Our 
only  hope  is  that  science  will  bring  us 
new  sources  of  energy  to  replace  those 
we  are  now  squandering.” 

•A  report  on  the  fraternity’s  first  re¬ 
search  activity,  a  study  on  journalism 
school  curricula,  by  William  L.  Mapel, 
director  of  the  Lee  School  of  Journal¬ 
ism,  W  ashington  and  Lee  University, 
now  on  leave  of  absence  with  The 
^tnertcan  Boy,  Detroit,  made  a  plea  for 
a  strong  background  in  liberal  arts 
preparation  for  journalism,  and  also 
declared  that  low  salaries  often  make 
impossible  the  employment  of  the  high- 
professors  journalism 

Good  journalism  teachers  cannot  be 


bought  for  the  song  that  most  college 
presidents  are  forced  to  sing,"  ^Ir. 
Mapel  declared. 

Mr.  Mapel’s  paper  dealt  with  informa¬ 
tion  supplied  by  303  active  journalists. 
.Among  the  highlights  were  these:  Em¬ 
ployers  are  Icxiking  with  increased  favor 
on  schools  of  journalism  and  their  prod¬ 
uct  :  this  is  no  time  for  poorly  prepared 
men  to  look  for  journalistic  jobs ;  the 
303  journalists  favor  detailed  preparation 
in  history,  economics,  political  science, 
.social  science,  and  literature  as  an  essen¬ 
tial  foundation  for  journalism  training. 

.Alexander  F.  Jones,  promotion  mana¬ 
ger  of  the  Minneapolis  Tribune,  chal¬ 
lenged  the  view  that  Sunday  newspaiwrs 
are  on  the  way  out,  but  warned  that 
they  will  have  to  get  out  of  certain  ruts. 
He  believes  that  “too  much  money  is 
being  spent  on  desiierate  circulation  ef¬ 
forts  which  might  lietter  be  sjient  on 
fewer,  lietter,  and  better-paid  rcjxirters ; 
that  too  much  money  is  spent  for  comics ; 
that  local  and  territorial  features  must 
replace  some  of  the  'canned  news’  that 
is  taken  as  a  matter  of  habit  by  too  many 
Sunday  editors;  and  that  roto  sections 
might  well  replace  with  local  pictures 
some  of  the  iihotographs  of  the  Prince 
of  Wales  falling  off  a  horse,  or  of  an 
actress  arriving  on  a  ship.  Society  sec¬ 
tions,  he  said,  should  be  "newsy  and 
breezy"  rather  than  mere  compilations  of 
names. 

“Readers  have  not  lost  interest  in  Sun¬ 
day  newspapers  except  where  the  pub¬ 
lishers  have  allowed  tliem  to  do  so,”  Mr. 
Jones  declared.  “It  is  true  that  some 
readers  leave  home  in  the  summer,  but 


the  alert  newspaper  follows  them.  There 
is  a  plainly  marked  road  to  profit  for 
the  fighting,  wiile-awake  newspaiwr,  and 
the  next  10  years  will  .see  development 
of  geniuses  who  will  make  publishers 
wonder  how  the  old  methods  were  ever 
tolerated.” 

Discussing  "wages  or  salaries,"  George 
.Adams,  editor  of  the  Minneapolis  Star, 
said  that  newspajiers  have  always  re¬ 
ceived  more  loyalty,  enthusiasm  and  work 
than  they  have  paid  for.  but  that  they 
will  have  to  have  even  better  men  that 
they  are  now  getting  if  they  are  to  coiie 
with  their  isimpetitors  in  the  future  and 
that  this  will  mean  paying  better  salaries. 

Mr.  .Adams  suggested  that  Sigma  Delta 
Chi  make  a  survey  of  journalism  as  a 
career,  including  the  salary  question. 
Later  the  convention  voted  to  make  such 
a  study. 

Ralph  D.  Casey,  head  of  the  journalism 
Department,  University  of  Minnescita, 
called  on  newspajH’rs  to  deluink  the  myths 
of  professional  political  propagandists 
who  build  lip  “sniiermen"  and  "happy 
warriors”  and  “Hill  the  lUiilders.”  He 
jKiinted  out  that  the  propagandists  seldom 
Iniy  newspaiHTs  to  control  editorial  pages 
any  more,  but  get  their  story  oxer  more 
ert'ectively  in  news  columns.  Like  the 
war  iiropagandists.  they  ajipeal  to  emo¬ 
tions  rather  than  to  reason. 

The  convention  heard  from  1'.  W. 
Heckman,  managing  editor  of  The 
Tanner's  ITiie.  national  farm  women's 
magazine,  that  newspapering  is  only  one 
part  of  the  journalism  picture  and  that 
technical  trade  journals — some  ti.tXH)  of 
them— employ  13,(K)0  to  l.^.tKK)  editorial 


N.  Y.  TELEGRAPH  STAFF  HOLDS  PARTY 


Celebrities  famous  on  Park  Row  and  Broadway  gathered  in  the  “old  carharn” 
at  .50th  ami  Eighth  avenue  for  a  farewell  party  Nov.  If  where  the  New  York 
Morning  Telegraph  has  been  published  for  the  last  28  years.  The  Telegraph 
moved  into  new  <|uarters  at  347  West  26th  street  this  week-end.  Left  to  right, 
back  row:  Philo  Higley,  Warner  Bros,  publicity  department ;  Tammany  Young, 
Broadway’s  well-known  gate-crasher;  Willard  Keefe,  city  editor.  Telegraph; 
Benjamin  Manketo,  circulation  manager.  Telegraph;  Jack  .Miley,  Netv  York 
Daily  Netvs;  L.  Stanley  Kahn:  Joseph  Roberts;  Alex  Card,  Broadway  carica¬ 
turist;  Irving  Hoffman,  Beau  Broadway  of  the  Telegraph;  Louis  Sobol,  Broad¬ 
way  columni.st  of  the  Evening  Journal;  Herbert  Cruikshank,  magazine  writer; 
Clem  McCarthy,  Telegraph  turf  expert;  Oliver  H.  P,  Claxton,  reporter,  Tele¬ 
graph;  David  Alexamler,  turf  editor,  and  A1  Sherman,  motion  picture  editor. 
Telegraph.  Seated,  left  to  right:  El  win  B.  Thompson,  news  editor;  Walter  H. 
Annenberg.  vice-president;  Charles  F.  Hansche,  general  manager,  and  Whitney 
Bolton,  managing  editor  and  drama  critic  of  the  Telegraph. 

lyy  ORE  than  400  staff  members  and  addition  to  those  in  the  above  picture 
editorial  alumni  of  the  Xeu’  York  were,  Kelcey  Allen  of  lYomen’s  IVear 
Morning  Telegraph  attended  a  “Fare-  Daily;  Hide  Dudley,  former  Nezu  York 
well  to  the  Old  Carbarn  Party”  in  the  Evening  World  theatre  columnist ;  Rob- 
daily’s  city  rwim  Saturday  night,  Nov.  ert  Coleman,  Neiv  York  Daily  Mirror; 
14.  The  occasion  marked  the  beginning  Martin  Green,  Morning  Telegraph 
of  the  paper’s  last  week  in  the  converted  alumnus:  Howard  Cushman,  Jaul  Jeans, 
carbarn  where  it  has  fieen  published  for  Roy  McCardell,  Ed  Hurley,  Ving  Fuller, 
the  last  28  years.  Sam  Taub,  Johnny  O'Connor,  Harry 

Among  others  attending  the  party  in  Acton  and  Paul  Swinehart. 


workers. 

Comparing  jobs  on  trade  journals  and 
newsiapers  ^^r.  Heckman  said  that  the 
trade  publications  demand  specialized 
knowledge,  practical  experience  in  the 
field,  reliability,  and  accuracy.  In  re¬ 
turn,  however,  he  asserted,  the  trade 
journal  pays  relatively  better  salaries  than 
newspapers,  offers  more  security  of  po¬ 
sition,  more  freedom  for  planning  one’s 
work. 

How  New  York  newspajicrs  each  meet 
a  siK-cial  demaiul  on  the  part  of  their 
particular  public  was  discussed  by  John 
Stemi>el  of  the  Nezo  York  Sun. 

Foreign  news  has  become  local  news 
for  the  small  city  daily,  and  even  the 
weekly,  because  it  relates  to  prices  re¬ 
ceived  for  local  products.  H.  D.  Paulson, 
editor  of  the  Eargo  (N.D.)  Eoruin,  told 
the  delegates. 

H.  Z.  .Mitchell,  eilitor  of  the  Bemuiji 
(Minn.)  Pioneer  and  Sentinel,  recom¬ 
mended  the  small  city  daily  to  journal¬ 
ism  students  as  the  ideal  proving 
ground.  The  small  daily  needs  the 
journalism  graduate,  too,  he  said,  not  to 
prevent  split  infinitives  but  to  “analyze 
the  psychology  of  the  community,  sur¬ 
vey  its  needs,  ascertain  its  buying 
buyer  and  determine  its  reader  desire.” 

Other  speakers  at  the  convention  in¬ 
cluded  Roliert  M.  Hrinckerhoff,  United 
Feature  Service  cartixuiist  and  illustra¬ 
tor,  who  described  “How  Journalism 
Celebrities  .Act  When  No  One  is  I.iKik- 
ing  .At  Them,”  and  Herman  Roc,  field 
director  of  the  National  b'ditorial  .Asso¬ 
ciation.  who  talked  on  “Your  Chances 
With  .A  Country  Weekly." 

Retiring  President  F'ranklin  M.  Heck, 
associate  managing  eilitor  of  The  .Amer¬ 
ican  Hoy,  Detroit,  detailed  three  forward 
steps  of  Sigma  Delta  Chi  in  the  last 
year:  \'isitation  of  37  undergraduate 
cha|)tcrs  by  alumni  newsiiaper  and 
magazine  men;  Mr.  Mapel’s  curriculum 
study;  and  an  investigation  which 
showed  that  only  three  of  85  alumni  of 
the  Iowa  State  and  Washington  chap¬ 
ters  are  not  now  in  journalism. 

The  following  officers  were  elected: 
National  honorary  president,  Marlen  E. 
Pew,  editor,  F'ditor  &  Piihlisher;  pres¬ 
ident,  Charles  IC  Snyder,  editor,  the 
Drover's  Journal,  Chicago;  first  vice- 
president,  Walter  R.  Humphrey,  editor. 
Temple  (Tex.)  Telegram;  second  vice- 
president,  Hlair  Converse,  head  of  the 
technical  journalism  department,  Iowa 
State  College,  Ames,  la.;  secretary, 
John  Stempel,  New  York  Sun;  treas¬ 
urer,  Wm.  L.  Mapel,  Detroit ;  alumni 
secretary,  Maurice  ().  Ryan,  the  Greater 
North  Dakota  Association,  Fargo;  ex¬ 
ecutive  councillors,  H.  D.  Paulson, 
Fargo  Forum ;  F'arl  Mushlitz,  editorial 
writer,  Indianapolis  Star;  Dr.  Ralph  D. 
Casey ;  and  Walter  R.  May,  editorial 
director,  Portland  Oregonian. 

Twelve  Minnesota  newspapermen  were 
initiated  as  as.sociate  members  of  the 
fraternity.  They  were  Frederick  F. 
Murphy,  publisher,  Minneapolis  Trib¬ 
une;  Carl  W.  Jones,  Minneapolis  Jour¬ 
nal;  Roy  J.  Dunlap,  managing  editor, 
St.  Paul  Dispatch  and  Pioneer  Press; 
Dan  A.  Wallace,  editor.  Farmer’s  Wife 
and  The  Partner;  George  T.  McCon- 
ville.  Associated  Press  correspondent, 
St.  Paul ;  Hjalmar  Bjornson,  editorial 
writer,  Afinneapolis  Tribune;  V.  E. 
Joslin,  Huron  Lake  Nezvs;  Donald 
Brown,  Waseca  Journal;  Martin  J. 
McGowan,  Appleton  Press;  Leslie 
Whitcomb,  editor,  Albert  Lea  Tribune; 
J.  C.  Morrison,  Morris  Tribune,  and 
Harold  Barker,  Grant  County  Herald  at 
Elbow  I^ke. 

The  Wells  Memorial  Key  was  voted 
to  John  G.  Earhart,  of  the  Drovers’ 
Journal,  Chicago,  for  his  five  years’ 
directorship  of  the  Personnel  Bureau  of 
the  fraternity. 

The  Iowa  State  chapter  was  awarded 
the  F.  W.  Beckman  trophy  for  chapter 
efficiency.  The  next  convention  will  be 
held  at  Iowa  State  College,  Ames,  la. 


THE  JURY  REPORTS 


CALL  THE  NEXT  CASE,  MR.  CLERK! 


An  extraordinary  coincidence  in  the 
mental  processes  of  two  cartoonists, 
one  in  the  east  and  the  other  in  the  middle 
west,  occurred  on  the  occasion  of  the 
report  on  the  Navy  League’s  charges 
against  President  Hoover  last  week. 

H.  M.  Talburt,  Scripps- Howard  News¬ 
paper  Alliance  cartoonist,  whose  head¬ 
quarters  are  in  Washington  and  W.  A. 
Ceperly,  cartoonist  for  the  Davenport 
(la.)  Democrat,  each  conceived  the  idea 
of  pointing  to  the  obviousness  of  the  re¬ 
port  exonerating  President  Hoover  of 


“abysmal  ignorance’’  in  Navy  matters,  be¬ 
cause  the  President  himself  had  appointed 
the  commission  to  look  into  the  cliarges, 
by  making  the  President  the  judge,  jury 
and  prosecuting  attorney. 

The  report  was  released  to  the  press 
for  Sunday  morning  release,  Nov.  8. 
Mr.  Talburt,  calculating  exactly  what  the 
report  would  be  as  did  practically  every 
newpaperman  in  Washington,  drew  the 
cartoon  beforehand,  on  Nov.  6.  It  was 
thought  the  report  would  be  released  for 
papers  of  Nov.  7.  The  cartoon  appeared 


in  the  Washuujton  Post  a  day  preceding 
the  issuance  of  the  report,  and  in  other 
Scripps-Howard  newspapers  Nov.  9.  Mr. 
Ceperly ’s  cartoon  apjieared  Nov.  9. 

Mr.  Talburt  told  Editor  &  Publisher 
he  knew  Mr.  Hoover  would  be  ex¬ 
onerated  by  the  Hoover-appointed  com¬ 
mission  and  the  idea  of  his  cartoon  came 
simultaneously  with  that  knowledge.  The 
“abysmal  ignorance”  term  was  the  key¬ 
note  to  the  whole  controversy,  Mr. 
Talburt  said,  and  it  was  only  natural  that 
it  should  be  used  in  the  cartoon. 


Mr.  Ceperly,  who  is  the  Democrat's 
court  reporter  in  addition  to  being  a 
cartoonist,  also  had  drawn  his  cartoon  in 
advance,  feeling  certain  that  there  would 
be  no  change  in  the  expected  finding. 
The  idea  with  him  germinated,  he  said, 
with  President  Hoover’s  appointment  of 
the  commission  to  look  into  the  Navy 
League’s  charges. 

Both  men  put  five  “Hoovers”  in  the 
jury  box  because  that  was  the  number 
of  men  appointed  to  the  Hoover  coni- 


BICKEL  GIVES  VIEWS 
ON  WORLD  OUTLOOK 


Guest  at  Luncheon  in  Cleveland,  U.P. 
Head  Praise*  Mussolini  as  Busi¬ 
ness  Man,  Warns  of  "Explo¬ 
sion”  in  England 


Japan  with  5,000,000  excess  popula¬ 
tion  must  become  an  industrial  nation. 

The  people  of  England  in  their  last 
election  have  tamped  a  heavy  charge  of 
jiowder  into  the  barrel.  It  may  explode 


FLOYD  GIBBONS  JOINS  I.N.S. 


Well-Known  Correspondent  Sailed  for 
Manchurian  War  front,  Nov.  21 


and  was  later  with  the  Milwaukee  Fret 
Press  and  the  Minneapolis  Tribwu. 
He  joined  the  Chicago  Tribune  in  1912. 


A  symiKisium  on  the  world  situation 
was  given  by  Karl  A.  Bickel,  president 
of  United  Press  .Associations,  on  a  visit 
last  week  to  Cleveland,  where  he  was 
guest  of  honor  at  a  luncheon.  Mr. 
Bickel  said  his  observations  were  based 
on  personal  interviews  with  President 
Hoover,  Mussolini,  Briand,  Stalin, 
MacDonald,  Von  Hindeiiburg,  Grandi 
and  other  leaders. 

At  the  luncheon  given  for  Mr.  Bickel 
by  Thomas  D.  Sidlo,  a  member  of  the  law 
firm  of  Baker,  Hostetler  &  Sidlo,  were 
Newton  D.  Baker,  secretary  of  war  in 
the  Wilson  cabinet ;  U.  S.  Senator  Rol^rt 
J.  Bulkley,  Paul  Bellamy,  managing  editor 
Cleveland  Plain  Dealer;  Charles  F. 
McCahill,  business  manager,  Cleveland 
News,  and  Louis  B.  Seltzer,  editor  of 
Cleveland  Press. 

Some  of  Mr.  Bickel’s  observations 
follow : 

Mussolini  is  one  of  the  few  men  in 
the  world  who  could  come  to  America 
and  man  a  business  like  General  Elec¬ 
tric  or  General  Motors. 

Gandhi  has  broken  the  power  of  Eng¬ 
land  in  India. 

Japan  can  never  settle  Manchuria  as 
we  settled  Texas.  The  Chinese  can  beat 
them  in  banking  and  trade. 


The  power  of  Pierre  Laval,  Premier 
of  France,  is  greater  than  that  wielded 
by  Napoleon. 

England  is  fated  to  become  a  nation 
of  good  bankers  with  rapidly  waning 
colonial  power  and  prestige. 

There  are  in  the  world  today  only 
three  first-class  powers,  France,  the 
United  States  and  Japan. 

The  World  War,  aside  from  the  oust¬ 
ing  of  the  Hohenzollerns,  resulted  in 
two  beneficial  things — the  banishment  of 
the  Romanoffs  and  the  beginning  of  the 
Soviet  experiment. 


Floyd  Gibbons,  well-known  war  corre¬ 
spondent  and  reporter,  and  of  recent  years 
a  radio  speaker,  is  scheduled  to  sail  Nov. 

21  from  San 


CHAIN  TAX  ATTACKED 


UNUSUAL  DEFENSE  WINS 


Daily  Called  Man  a  Negro  but  Con¬ 
ferred  a  Favor,  Court  Holds 

Nashville,  Tenn.,  Nov.  17.-y-To  call 
a  white  person  a  Negro  is  no  crime,  pro¬ 
vided  the  person  is  charged  with  offenses 
which  make  true  identification  undesir¬ 
able,  according  to  the  verdict  in  a  $20,000 
libel  suit  which  the  Nashinlle  Banner  has 
won  over  Frank  Compton,  who  objected 
to  being  so  identified  in  a  news  story. 

In  the  verdict  it  was  brought  out  that 
since  Compton  was  called  a  Negro  in  a 
story  telling  of  his  breaking  into  a  gro¬ 
cery  store,  the  concealment  should  be 
considered  in  the  light  of  a  favor.  The 
Banner’s  argument  in  the  case  was  that 
the  mistake  was  made  innocently  and  that 
immediate  correction  was  made. 


Francisco,  again 
in  the  capacity  of 
a  newspaper  cor¬ 
respondent,  for 
the  conflict  zone 
in  Manchuria.  He 
will  report  events 
there  for  Inter¬ 
national  News 
Service  and  Un¬ 
iversal  Service. 
A  contract  with 
these  Hearst  ser¬ 
vices  was  signed 
Kloyd  Gibbons  last  week. 

M  r.  Gibbons 
will  spend  a  day  in  Tokio  and  then  move 
on  to  Mukden,  and  then  on  to  the  scene 
of  hostilities. 

As  a  correspondent  for  the  Chicaqo 
Tribune,  Mr.  (jibbons  became  noted  for 
his  world-wide  travels  and  news  reporting 
coups.  He  was  on  practically  all  battle 
fronts  during  the  world  war,  was  with 
Villa  in  Mexico,  was  one  of  the  first 
correspondents  in  Russia  when  the  revo¬ 
lution  started,  covered  the  Spanish-Riff 
war,  and  was  a  passenger  on  the  I^conia 
when  it  was  sunk  by  a  torpedo  in  1917. 
He_  lost  an  eye  at  Chateau-Thierry 
during  the  World  War. 

Mr.  Gibbons  began  newspaper  work 
on  the  Minneapolis  Daily  Nervs  in  1907 


Alabama  Store*  Seek  to  Have  Lsv 
Held  Discriminatory 

Constitutionality  of  the  Alabama  chain 
store  tax  act  of  the  1931  legislature 
attacked  last  week  in  petitions  filed  in 
Montgomery  Circuit  Court  asking  a  it- 
straining  order  to  prevent  its  collection. 

The  Court  granted  a  temporary  injunc¬ 
tion  pending  a  hearing. 

The  bill  alleged  that  the  chain  stort 
tax  is  discriminatory  and  creates  a  pref¬ 
erence;  that  it  is  a  property  tax,  and 
not  a  license  tax  and  as  such  is  not 
equitably  apportioned. 

The  scale  under  which  the  Alabama 
tax  is  collected  provides  for  $1  for  one 
store;  $10  each  for  the  next  four  stores; 
$J5  each  for  the  next  five  stores ;  $25  each 
for  the  next  ten  stores  and  above  20 
stores  $75  each.  In  addition,  there  is  a 
filing  fee  of  50  cents  for  each  store  re 
gardless  of  the  number  of  stores  owned 

The  state  chain  store  tax  was  d* 
Oct.  1,  but  the  State  Tax  Commissic* 
permitted  30  days  additional. 

The  Alabama  chain  tax  law 
modelled  on  the  Indiana  statute  which 
has  been  upheld  by  the  United  States 
Supreme  Court. 


BRONNER  RECOVERS 


Milton  Bronner,  manager  of  the  Lon-  f 
don  bureau  of  NEA  Service.,  who  w**  Dttri 
.seriously  ill  with  influenza  for  several  ^ 
weeks,  has  returned  to  the  NE.A  office.  ;  «d  F 
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the  evening  bulletin  reaches  91%  OF  THE  HOMES  IN  PHILADELPHIA’S  BILLION  DOLLAR  MARKET 


THE  BANKER 

'i 

hits  in'' on  Advertising 


*T^HE  Banker  is  a  familiar  figure  at  adver- 
^  tising  discussions, today. . .with  his  requests 
or  facts  and  figures,  with  his  pertinent 
peries  as  to  cost  and  result. 

While  bankers  are  firm  believers  in 
idvertising,  they  have  no  patience  with  the 
nystery  with  which  it  is  at  times  surrounded. 
[  Philadelphia  is  a  market  to  the  banker’s 
Biking.  Every  statement  can  be  checked, 
|very  figure  proved. 

IBank  statements  show  record  breaking 
leposits  in  large  savings  banks. 

Real  estate  records  indicate  that  fifty  per 
ent.  of  Philadelphia  homes  are  owned  by 
heir  occupants  —  the  sure  sign  of  stability. 
Philadelphia’s  industrial  roster  reveals 
ozens  of  diversified,  basic  industries  —  the 
iey  to  unusually  steady  employment. 


Audit  reports  of  newspaper  circulations 
show  one  newspaper  that  is  outstanding, 
reaching  ninety -one  per  cent,  of  Philadelphia 
homes.  The  Philadelphia  Bulletin’s  circula¬ 
tion  is  entirely  net  paid;  premiums,  prizes 
or  contests  have  never  been  used. 

The  Bulletin’s  cost  is  $1.16*  per  milline 
(65c  an  agate  line).  A  little  comparing 
proves  that  this  is  its  lowest  cost  in  years, 
that  it  is  far  lower  than  the  cost  of  any 
other  great  newspaper. 

There  are  no  intangibles  about  advertising 
in  Philadelphia.  If  the  product  fills  a  need, 
if  the  sales  work  is  first-class  and  the  adver¬ 
tising  well  conceived  . . .  then  The  Bulletin’s 
560,855  daily  circulation  will  influence  sales 
in  Philadelphia  homes  —  at  the  lowest  cost 
of  any  great  market  in  America. 


The  Evening  Bulletin 


York  Office  .  .  .  247  Park  Avenue 
’>cago  Office:  333  N.  Michigan  Avenue 
j^troit  Office:  321  Lafayette  Boulevard 
Francisco  Office - 5  Third  Street 

I '^3'.  Bullwin  Co. 


ROBERT  McLEAN,  Prtiidtnt 
WILLIAM  L.  McLEAN,  JR.,  Vice  President  and  Treasurer 

PHILADELPHIA 


*MilIine  is  a  term  denoting  the  coet  of  a  line  of 
advertisinir  (one-fourteenth  of  an  inch)  printed  in 
one  million  copic's  of  any  publication.  It  ffives  a 
baaifl  upon  which  to  compare  the  coat  of  publica¬ 
tions  with  different  rates  and  circulations.  It  is 
computed  bydividin^  the  circulation  into  the  rate, 
multiplied  by  one  million. 
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PROGRAM  TO  FIGHT  PREDATORY  COPY 
INITIATED  BY  B.B.B.  COMMITTEE 

Essence  of  Movement,  Yet  to  Be  Adopted  for  Official  Action, 
Is  Given  by  Major  Namm  at  Cincinnati — He  Calls  on 
Press  and  Radio  to  Refuse  Unfair  Advertising 


/ 


(By  telegraph  to  Editor  &  Publisher) 
CINCINNATI,  Nov.  18. — Tentative 
^  adoption  of  a  program  to  combat 
predatory  price  practices  in  advertising 
and  also  of  a  platform  of  standards  of 
fair  advertising  was  accomplished  here 
yesterday  in  a  conference  of  the  national 
committee  on  predatory  price  practices 
of  the  -'\ffiliated  Better  Business  Bureaus 
at  the  Hotel  Netherland  Plaza. 

What  these  standards  are  and  what  the 
platform  is  to  be  were  carefully  guarded 
by  the  members  of  this  special  committee. 
The  statement  was  made  after  the  meet¬ 
ing  by  H.  J.  Kenner,  manager  of  the 
New  York  Better  Business  Bureau,  who 
w^as  a  participant  in  the  conferences,  tliat 
another  meeting  of  the  committee  soon 
in  New  York  City  would  again  consider 
the  subjects. 

A  partial  insight  into  these  activities 
was  given  last  night,  it  is  believed,  at 
a  dinner  of  the  Retail  Merchants  Asso¬ 
ciation  of  Cincinnati,  when  it  was  ad¬ 
dressed  by  Major  Benjamin  H.  Namm, 
president  of  the  Namm  Store,  Brooklyn. 

The  keynote  of  Major  Namm’s  ad¬ 
dress  was  his  statement  that  efforts  are 
to  lie  made  to  induce  the  leading  news¬ 
papers,  magazines  and  radio  stations  of 
the  country  to  refuse  to  accept  adver¬ 
tising  which  is  considered  of  a  predatory 
nature. 

This,  Major  Namm  stated,  would  not 
only  purge  business  of  a  serious  evil  hut 
it  would  serve  to  add  business  confidence, 
security  and  potency  to  the  advertising 
itself  and  thus  fortify  the  greatest  aUy 
merchandising  has  ever  known.  This 
statement  is  believed  to  be  one  of  the 
main  planks  in  the  tentative  program 
which  was  adopted. 

A  feature  of  the  meeting  yesterday  was 
the  fact  that  one  memlK-r  of  the  com¬ 
mittee  had  decided  his  own  firm  has  been 
guilty  of  predatory  advertising  in  giving 
widespread  publicity  to  a  statement  that 
it  would  not  allow  any  concern  to  under¬ 
sell  it.  This  memlier  made  a  public 
statement  at  the  conference  that  his  firm 
liad  determined  to  recall  '  all  those 
statements  and  change  its  policy  because 
he  felt  that  such  a  stand  taken  by  any 
firm  was  unfair  to  its  competitors  and 
not  good  business  principle.  All  such 
advertising  has  been  cancelled,  he  said. 

Representatives  of  Better  Business 
Bureaus  at  the  meeting  were;  Flint  Grin- 
ncll,  Chicago ;  Karl  Finn.  Cincinnati ;  H. 
W.  Riehl,  St.  Louis ;  Harrv  Vanllorn, 
Columbus :  Timothy  Overly,  Indianapolis ; 
William  Farrar,  Cleveland ;  and  H.  J. 
Kenner,  New  York  City. 

In  addition,  the  following  business 
leaders  attended  the  committee’s  session : 
Major  Namm;  I).  C.  Keller,  of  Cincin¬ 
nati,  president  of  the  Dow  Drug  Com¬ 
pany,  a  large  chain  store  corporation ; 
Frederick  Gruen,  president  of  the  Gruen 
Watch  Company,  Cincinnati ;  W.  A. 


Schaeffer  of  Fort  Madison,  la.,  president 
of  the  Schaeffer  Pen  Company.  A 
number  of  other  heads  of  large  businesses 
will  be  added  to  the  committee  in  the 
near  future,  it  is  stated. 

“Of  late  there  have  been  conspicuous 
evidences  of  a  predatory  spirit  in  adver¬ 
tising  which,  if  not  restrained,  threatens 
to  destroy  the  very  life  of  advertising,” 
said  Major  Namm  in  his  address.  “Let 
me  illustrate,”  he  added : 

“V’ery  recently,  a  national  chain  of 
re.staurants  advertised  a  guest-meal  for 
75<‘  and  invited  the  reader  to  eat  all  that 
he  wanted  for  that  price.  A  competitor, 
who  claimed  to  have  originated  the  guest- 
meal  idea,  then  advertised  in  bold-face 
type  that  his  restaurants  were  not  ‘filling 
stations.’  He  declared  that  ‘overeating 
is  a  crime’  and  that  some  restaurants 
‘have  discarded  the  fundamentals  so  neces¬ 
sary  to  maintain  vigorous  health’.  The 
same  advertiser  also  stated  that  he  ‘has 
never  sinned  against  quality,’  leaving  the 
reader  to  infer,  of  course,  that  his  com- 
Iietitors  have.  This  may  be  a  good  ex¬ 
ample  of  what  some  experts  call  con¬ 
troversial  copy  but  I  consider  it  an 
offense  against  the  fair  name  of  ad¬ 
vertising. 

“W’e  are  all  familiar  with  that  cigarette 
advertising  which  claimed  that  ‘Sheep-dip’ 
base  is  present  in  every  tobacco  leaf  and 
that  ‘Toasting’  eliminates  it,  the  inference 
being,  of  course,  that  ‘untoasted’  cigar¬ 
ettes  contained  the  vile  chemical  em¬ 
ployed  to  de-louse  sheep.  When  the 
same  company  urged  the  public  to  ‘reach 
for  a  cigarette  instead  of  a  sweet’,  a 
whole  industry,  not  in  direct  comiietition, 
was  materially  injured  and  appealed  to 
the  Federal  Government  for  relief.  In 
cigar  advertising  last  year  the  public  was 
told  that  ‘Spit  is  a  horrid  word,  especially 
on  the  end  of  your  cigar’.  The  adver¬ 
tiser  claimed  this  to  be  a  crusade  of 
decency.  In  my  opinion  it  was  a  crusade 
against  decency  in  advertising  and  in 
competitive  practice. 

“Not  so  long  ago,  a  large  mail  order 
house  proclaimed  that  its  prices  for  a 
special  brand  of  tires  were  25  per  cent 
less  than  those  of  a  ‘nationally  adver¬ 
tised  tire’.  A  leading  manufacturer  retali¬ 
ated  by  disparaging  ‘special-brand  tires’. 
He  claimed  that  ‘misleading  and  con¬ 
fusing  statements  were  being  made. 
Attack  was  followed  by  counter-attack 
in  newspaiiers,  magazines  and  huge  cir¬ 
culars.  Misrepresentation  and  fraud  were 
broadly  hinted  at.  In  the  face  of  all  this 
competitive  mudslinging,  how  much  con¬ 
fidence  could  the  innocent  bystander  feel 
in  the  printed  word  of  advertising? 

“A  leading  department  store,  which 
habitually  implied  that  the  prices  of  its 
competitors  are  a  definite  percentage 
higher  than  its  own,  indulged  in  the 
following  outburst  recently : — 

“Did  you  cheat  yourself  yesterday?” 


MACY  CHANGES  SLOGAN 
'^^HILE  a  campaign  against  so- 
”  called  “predatory  price  adver¬ 
tising”  is  being  waged,  R.  H.  Macy 
&  Co„  New  York,  has  revised  its 
“Six  Per  Cent”  slogan,  around 
which  much  criticism  has  centered, 
to  make  no  mention  of  competitors’ 
prices.  It  reads;  “It  is  a  Macy 
policy  to  sell  its  merchandise  for 
at  least  6  per  cent  less  than  it  could 
if  it  did  not  sell  exclusively  for 
cash.” 

The  last  previous  wording  was: 
“It  is  Macy’s  policy  to  endeavor  to 
undersell  hy  at  least  6  per  cent 
the  marked  price  of  all  of  its  com¬ 
petitors  who  do  not  sell  exclusively 
for  cash.” 


“  ‘Did  you  shop  all  over  town  looking 
for  bargains?  If  you  did,  you  not  only 
wasted  your  time  and  energy  but  probably 
silent  more  money  than  you  need  to.  We 
are  committed  by  our  policy  to  undersell 
by  at  least  6  per  cent  all  of  our  com- 
I>etitors  who  do  not  sell  exclusively  for 
cash.’ 

“If  this  kind  of  advertising,  with  its 
‘cheating’  connotation,  be  fair,  then  I 
don’t  know  the  meaning  of  the  word. 

“Let  us  look  at  some  of  the  remedies 
that  have  been  offered.  Various  Better 
Business  Bureaus,  including  that  of  your 
own  city,  have  adopted  certain  Fair  Play 
Standards. 

“Mr.  Joseph  H.  .Appel  of  lohn  Wana- 
maker,  New  York,  in  an  address  before 
the  Advertising  Council  of  Chicago  re¬ 
cently,  urged  that  advertising  be  recog¬ 
nized  as  an  industry  and  that  a 
representative  group  of  the  advertising 
industry  shall  ask  the  F"cdcral  Trade 
Commission  to  call  a  trade  conference  on 
advertising  and  selling  to  formulate  a 
code  of  standards  and  practices,  and  to 
devise  a  method  of  enforcement. 

“At  the  Boston  Conference  on  Retail 
Distribution  held  in  September  of  this 
year,  Mr.  W.  T.  Grant,  Chairman,  Board 


of  Directors,  W.  T.  Grant  Company, 
offered  the  following  resolution  which 
was  unanimously  carried: 

“  ‘Resolved,  that  it  is  an  unfair  prac¬ 
tice  to  deliberately  initiate  selling  of 
merchandise  without  profit  in  order  to 
undersell  competition.’ 

“I  cite  this  because  it  is  generally  con¬ 
ceded  that  predatory  price-cutting  and 
predatory  advertising  go  hand  in  hand. 

“Mr.  Charles  Wesley  Dunn,  counsel 
for  the  Associated  Grocers  Manufactur¬ 
ers  of  America,  is  preparing  a  bill  which 
will  be  presented  to  Congress  this  fall. 
This  bill  will  declare  that  predatory 
price-cutting  which  constitutes  an  unfair 
method  of  competition  is  unlawful. 

“Senator  Royal  S.  Copeland  of  New 
A'ork  has  already  introduced  in  Congress 
a  bill  to  give  the  Government  censorship 
powers  over  the  advertising  of  all  prod¬ 
ucts  of  even  a  remotely  remedial  nature. 

“Mr.  Lew  Hahq^  president  of  the 
Hahn  Department  Stores,  has  recently 
urged  that  group  action  be  taken  to  pro¬ 
scribe  any  and  all  advertising  which 
refers,  either  directly  or  indirectly,  to 
competitors.  He  gives  us  an  apt  analogy 
hy  comparing  business  with  a  foot-race. 
In  the  foot-race,  each  contestant  strives 
to  run  as  fast  as  he  possibly  can  but  he 
is  promptly  disqualified  if  he  attempts 
to  trip  up  another  contestant.” 

HUMPHREY  WELCOMES  PARLEY 

U.  S.  CommisBioner  Saya  Inquiriei 

Have  Been  Made  on  Procedure 

(Special  to  Editor  &  Publisher) 

Washington,  Nov.  16. — Calling  of  a 
trade  practice  conference  of  advertisers, 
newspaper  publishers  and  advertising 
agencies  to  formulate  a  set  of  rules  gov¬ 
erning  ethical  advertising  practices  would 
lie  an  excellent  thing  for  all  concerned, 
in  the  opinion  of  Commissioner  William 
E.  Humphrey  of  the  Federal  Trade 
Commission. 

“We  have  had  several  inquiries  recently 
which  indicated  that  advertisers  were 
considering  a  conference  of  this  sort," 
Mr.  Humphrey  said. 


Where  There  Are  Wood  Dry  Mats 
There  Is  a  Spirit  of  Cooperation 

^^HEN  you  supply  Wood  Dry 
Mats  to  the  men  you  depend 
upon  for  a  well-printed  paper,  you 
encourage  them  to  pull  together. 

They  know  that  wasted  effort  will 
be  eliminated  because  Wood  Dry 
Mats  fit  the  requirements. 

We  are  ready  to  send  a  free 
sample  lot  upon  request. 


Efficient  Plant  Engineerins  Necessary 


Your  departments  should  be  as  scientifically  assembled 
and  co-ordinated  as  has  been  the  equipment  you  have 
paid  so  much  to  secure. 


FLONG  CORPORATION 

HOOSICK  FALLS,  N.Y. 


JAMES  WILLIAM  THOMAS 

Newspaper  Architect*  &  Engineers 

3868  Carnegie  Ave.,  Cleveland,  Ohio 


Gas  or  Electric 
Scorchers 


IWOOD; 

*  DKY  = 

jfipas. 

ALWAYS  UNIFOnM 


*64”  Parting 
Powder 


Cork,  Felt  and  Rubber  Molding  Blankets 
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Tribune  Town 

towers  above  every  other 
newspaper  market 


the  manufacturer  who  wants  to 
sell  large  volumes  of  merchan¬ 
dise  profitably  today,  no  market  in 
America  offers  such  genuine  opportu¬ 
nity  as  Tribune  Town. 

Its  12, 200,000 people  spend  overSVz 
billions  of  dollars  at  retail  every  year. 

By  advertising  in  one  newspaper, 
you  can  reach  into  the  homes  that  do 
42%  of  this  tremendous  purchasing. 

That  one  newspaper  is  the  Chicago 
Sunday  Tribune. 

From  Chicago  with  its  3,376,000 
residents,  the  Sunday  Tribune  spreads 
out  and  forms  into  this  super-com¬ 
munity  7  03  cities  and  towns  of  1 ,000 
population  and  more. 

No  other  publication,  national  or 
local,  that  circulates  in  Tribune  Town 
has  anything  comparable  to  the  influ¬ 
ence  on  public  thinking  and  buying 
which  the  Sunday  Tribune  exerts. 

Put  that  influence  to  work  for  you. 
Let  Sunday  Tribune  advertising  aid 
in  getting  commanding  recognition 
for  your  merchandise  in  this  area  that 
produces  11%  of  all  America’s  retail 
purchasing. 

Call  in  a  Chicago  Tribune  man  to¬ 
day  and  get  all  the  facts. 


Eastern  Adv.  Office 
XFAV  YORK 
220  E.  42nd  St. 


QTtilxiittjc 

THE  WORLD'S  GREATEST  NEWSPAPER 


Southern  Adv.  Office 
ATLANTA 

1825  Rhodes-Haverty  Bldg. 


New  England  Adv.  Office 
BOSTON 

718  Chamber  of  Com.  Bldg. 


Western  Adv.  Office 
SAN  FRANCISCO 
820  Kohl  Bldg. 
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FUND  PLANNED  TO  AID 
LABOR  PRESS 

Victor  Berger  Foundation  Sponsored 

a*  Memorial  to  Milwaukee  Pub¬ 
lisher  —  Will  Seek  Support 
of  Unions 

In  memory  of  the  late  Socialist  con¬ 
gressman  and  newspaper  publisher, 
X'ictor  L.  Berger  of  Milwaukee,  a  dinner 
was  held  in  Chicago  last  week  under  the 
auspices  of  the  Victor  L.  Berger  P'oun- 
dation  to  further  the  cause  of  a  “liberal” 
press.  The  occasion  marked  the  first 
Chicago  address  of  Gov.  Philip  La 
Follette  of  Wisconsin.  Other  speakers 
were  Mayor  Daniel  W.  Hoan  of  Mil¬ 
waukee,  Mrs.  Meta  Berger,  widow  of 
the  former  Milwaukee  Leader  Publisher, 
and  Clarence  Darrow,  president  of  the 
foundation  and  toastmaster  at  the  dinner. 

Solicitation  of  pledges  followed  the 
meeting,  the  purpose  of  which  was  to 
raise  funds  for  the  Berger  foundation, 
dedicated  to  the  establishment  of  a 
national  labor  press.  Mayor  Hoan  dis¬ 
closed  that  the  foundation,  in  its  efforts 
to  obtain  a  press  dedicated  to  labor,  will 
appeal  to  large  international  labor  unions 
for  funds. 

EL  J.  Costello,  publisher  of  the  Mil¬ 
waukee  Leader  and  field  secretary  of 
the  Berger  foundation,  stated  that  the 
Chicago  meeting  marked  the  first  of  a 
series  of  dinners  and  debates  to  be  held 
in  more  than  30  principal  cities  in  the 
United  States.  Similar  meetings  are  to 
be  held  in  Washington,  D.C.,  St. 
Louis,  Detroit,  Cleveland,  Pittsburgh, 
Boston,  Kansas  City,  Omaha,  St.  Paul, 
Minneapolis,  Denver  and  others.  These 
meetings  will  extend  over  a  period  of 
six  months. 

The  Berger  foimdation  was  estab¬ 
lished  last  March.  The  general  objects 
are: 

“To  assist  in  the  establishment  and 
extension  of  a  newspaper  press,  the  pur¬ 
pose  of  which  shall  be  to  promote  an 
understanding  of  the  economic  activities 
of  the  world,  and  how  they  may  be  so 
organized  and  directed  as  to  yield  to 
the  people  generally  the  largest  satisfac¬ 
tions  ;  to  encourage  extension  of  the 
organized  labor  movement,  and  a  more 
widespread  consideration  of  the  problems 
of  political  and  industrial  democracy ; 
more  carefully  to  educate  the  people  about 
the  waste  and  destructiveness  of  war,  and 
by  cultivating  friendly  feeling  between  the 
inhabitants  of  various  countries,  further 
the  adoption  of  concrete  proposals  for 
world  peace  and  brotherhood.” 

The  methods  by  which  the  foundation 
proposes  to  achieve  these  objectives  are 
as  follows. 

1.  Strengthen  and  develop  the  Milwau¬ 
kee  Leader,  so  that  it  may  serve  more 
effectively  the  objectives  of  the  foun¬ 
dation. 

2.  Make  the  Milwaukee  Leader  the 
nucleus  around  which  shall  be  built  and 
maintained  an  English  newspaper  press 
dedicated  to  those  objectives. 

3.  Provide  effective,  organized  oppo¬ 
sition  to  any  attempts,  legislative  oc 
otherwise,  federal  or  state,  to  impose  re¬ 


strictions  of  the  freedom  of  the  press. 

4.  Adopt  any  program  to  attain  the 
foundation’s  objectives,  which  shall  seem 
expedient  to  the  trustees. 


WEEKLIES  MERGE 

Consolidation  of  two  Florida  weeklies, 
the  Homestead  Enterprise  and  the  Home¬ 
stead  Leader  was  effected  recently,  when 
the  Leader  took  over  the  Enterprise. 
The  job  printing  business  was  included 
in  the  transaction.  The  Leader  is  owned 
by  the  South  Dade  Publishing  company. 
B.  E.  Archer  is  the  editor. 


NEW  TRIAL  RULING  DELAYED 

Federal  Judge  John  M.  Killits  of  To¬ 
ledo  has  indicate  several  weeks  may 
elapse  before  a  decision  is  given  on  Nan 
Britton’s  petition  for  a  new  trial  of  her 
$50,000  libel  suit  against  C.  A.  Klunk, 
Marion  (O.)  hotelkeeper.  Judge  Killits 
said  he  was  waiting  for  a  complete  record 
of  the  first  trial  to  be  made  before  he 
makes  a  definite  study  of  the  petition. 


AIDING  HOSPITAL  PATIENTS 

A  library  for  the  use  of  the  1,200 
patients  at  the  Western  State  Hospital, 
Bolivar,  Tenn.,  is  being  accumulated  by 
the  Memphis  (Tenn.)  Commercial 
Appeal.  Several  hundred  volumes  have 
been  donated  in  answer  to  the  Appeal’s 
plea. 


PROMOTING  “KIDDY”  CLUB 


President  of  Pittsburgh  Press  Writes 

Weekly  Columns  for  Youngsters 

Harry  C.  Milholland,  president  of  the 
Pittsburgh  Press,  has  added  to  his  duties 
the  job  of  turning  out  once  a  week  a 
“column”  for  the  benefit  of  the  Press’ 
Kiddy  Oub. 

Mr.  Milholland’s  column  consists  of 
personal  messages  to  club  members,  and 
to  them  he  has  become  known  as  “Daddy 
Harry.”  His  “fan  mail”  is  increasingly 
large. 

The  club  was  started  about  a  year 
ago,  when  2,000  children,  in  age  up  to 
16,  responded  to  the  Press’  invitation  to 
a  theatre  party.  Now  the  membership 
is  more  than  50,000,  and  there  are  280 
various  “chapters.” 

The  idea  of  the  club  is  to  provide 
wholesome  entertainment  for  children, 
and  in  its  year  of  operation  its  members 
have  attended  31  theatre  parties,  four 
picnics,  including  the  annual  get-together 
meeting  last  August  attended  by  20,000, 
two  boat  rides  and  other  entertainments. 

A  column  a  day  is  devoted  to  the 
club’s  activities  and  the  Sunday  paper 
carries  a  page  of  letters,  the  writers  of 
the  best  of  which  are  given  prizes.  “A 
Hobby  a  Day,”  submitted  by  members 
is  a  part  of  the  daily  column. 

Eddie  Ritenbaugh  is  field  secretary 


and  organizer  of  the  club.  Walter 
Rauck,  circulation  manager,  and  W.  L 
E'oster,  of  the  circulation  promotion  de¬ 
partment,  outlined  initial  plans. 

No  dues  are  paid  to  belong  to  the  club 
although  various  “chapters”  have  their 
own  dues.  More  than  40  of  the  280 
chapters  have  their  own  clubhouses. 


NEW  PUZZLE  FEATURE 

A  new  feature  “Letter  Out,”  has  been 
started  by  the  Independent  Syndicate, 
Washington.  Words  are  printed,  which, 
with  a  letter  taken  out,  and  the  remain¬ 
ing  letters  rearranged,  make  another  word 
to  which  a  clue  is  given.  Thus  the  word 
“Throes with  a  letter  out  becomes 
“somethng  the  sailor  pulls  for,”  which  is 
“shore.”  Four  words  and  clues  are  in 
each  release. 


“SPECIAL"  MOVES 

Ford-Parsons-Stecher,  Inc.,  newspaper 
advertising  representatives,  recently 
moved  its  headquarters  in  New  York 
from  271  Madison  avenue  to  11  West 
42nd  street. 


DAILY  A  YEAR  OLD 

The  Ardmore  (Pa.)  Main  Line  Daily 
Times  celebrated  its  first  anniversary 
Nov.  1.  (jordon  H.  Cilley  is  president 
and  editor. 


4/i  Millions  Saved 

just  for  Christmas! 


Journal-Bulletin 

FAMILIES 

In  Providence 

19«0 

In  Rhode  Island 

2outO 

OF  O 

of  all  families 
who  read  English 


i^HRISTMAS  Club  checks  totaling  close  to 
^  $4,250,000  will  be  mailed  the  first  of 
December  to  holders  of  Club  accounts  in 
Rhode  Island  banks. 

Final  figures  are  not  yet  available,  but  con¬ 
servative  estimates  by  bank  officials  place  the 
amount  above  that  of  1929,  which  was  in  turn 
20%  higher  than  national  per  capita  averages. 

This  is  but  a  drop  in  the  great  reservoir  of 
Rhode  Island  savings,  which  have  set  a  record 
mark  well  over  a  third  of  a  billion— or  more 
than  twice  the  proportionate  per  capita 
resources  of  savings  in  the  United  States. 

Christmas  Club  checks  are  significant,  how¬ 
ever,  as  a  fund  specifically  intended  to  be 
available  for  spending  at  this  season.  Their 
release  early  in  December  is  a  definite  stimulus 
to  retail  trade — and  particularly  to  the  sale  of 
advertised  products  which  have  a  gift  appeal. 


PROVIDENCE 

JOURNAL/BULLETIN 


^NewEnglandsSecond Latest  Market 


CHAS.  H.  EDDY  CO. 
IttiMlon  New  York  Chicago 


Representatives  R.  J.  BIDWELL  CO. 

.San  Francisco  Ix»s  Angeles  Seattle 


NEW  YORK 
BROOKLYN 
OUT  OF  TOWN 

BACK  NUMBER 

newspaper; 

Hotalinc's  New/ Agency 

I  TIMES  BUILDING 

I  NiW  YORK  CITY 

Tel.  BRyant  9  0344 
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fF/iat  is  responsible 
for  this  remarkable 
circulation? 

NO! 

Reader  Interest./ 


Only  H  cities  luiv’e  a  iiews[)aper  with  as 
large  a  daily  circulation  as  The  I)es  Moines 
Register  and  Tribune — 240,844 

Reader  interest — not  contests  or  premiums 
— built  this  remarkable  circulation.  The  Reg¬ 
ister  and  Tribune  gives  its  readers  all  the  na¬ 
tional  news  service,  the  best  of  pictures  and 
the  cream  of  the  features,  plus  thorough  cover¬ 
age  of  Iowa  news  and  news  pictures.  From 
first  jtage  to  last  it  is  distinctly  an  Iowa  news- 
jniper — the  best  news])aper  published  for  the 
Iowa  reader. 


The  Des  Moines 
Register  and  Tribune 


10  Year 

Circulation  Record 
of  the  Des  Moines 
Register  and  Tribune 

^*The  Newspaper  Iowa  Depends  Upon” 


(Xet  j)aid  average  for  C  months  ending  Septemi>er  30 
each  year) 


1931 .  240,844 

1930 .  240,459 

1929 .  231,.301 

1928 .  226,318 

1927 .  224,092 

1926 .  180,260 

1925 .  162,262 

1924 .  143,214 

1923 .  136,846 

1922 .  126,048 

SUNDAY 
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LOCAL  ROOM  TRAINING  IS  ESSENTIAL 
TO  MEN  ON  OVERSEAS  ASSIGNMENTS 


Foreig^n  Correspondents  Must  Be  Their  Own  City  Editors,  Says 
Hal  O’Flaherty  of  Chicago  Daily  News — Daily  Competition 
Is  In  Distinguished  Writing  Rather  Than  News  Beats 


By  GEORGE  A.  BRANDENBURG 


A  CAPABLE  foreign  correspondent  is 
by  nature  a  trained  newspaperman 
who,  with  certain  unusual  exceptions,  has 
learned  the  peculiar  techni(|ue  of  news 


Hal  O’Flaherty 


writing  in  the  exacting  school  of  the  local 
room  and  then  is  able  to  go  abroad  and 
be  his  own  city  editor,  observes  Hal 
O’Flaherty,  who  directs  the  Chicago 
Dailv  Nctvs  foreign  news  service.  Mr. 
O’Flaherty  speaks  from  experience,  hav¬ 
ing  start^  as  a  cub  on  a  Des  Moines, 
la.,  newspaper  some  20  years  ago. 

“The  first  important  qualification  of  a 
foreign  correspondent  is  that  he  l)e  a 
trained  newspaperman,”  said  Mr.  O’F'lah- 
erty  in  an  interview  with  F2i)itor  &  Pub¬ 
lisher.  “Foreign  service  is  not  a  field 
into  which  an  untrained  man  should  lie 
sent,  no  matter  what  his  education  and 
special  qualifications  might  be.  He  should 
first  be  a  re|K)rter  on  the  local  staff  of 
some  good  newspajier  before  becoming  a 
correspondent. 

“A  good  foreign  correspondent,  like  a 
g(xxl  reporter,  must  be  able  to  size  up  a 
set  of  facts,  a  situation,  personality,  or  an 
interview,  and  present  the  story  in  a 
readable  manner,”  he  said  in  rounding  out 
his  brief  in  favor  of  “home-trained”  cor¬ 
respondents.  “This  comes  only  after  he 
has  learned  the  peculiar  technique  of 
news  writing.  An  enterprising  reporter 
deliberately  seeks  to  avoid  a  wooden 
style ;  to  get  away  completely  from  bro¬ 
mides  ;  to  inject  into  every  sentence  he 
writes  the  most  effective  word  groups ; 
and  to  produce  a  story  that  will  carry  the 
reader  not  only  through  the  lead,  but  on 
to  the  very  last  word  of  his  article. 

“The  man  who  will  make  a  good  cor- 
resiKHident  is  the  one  who  can  be  his  own 
city  editor  and  does  not  lean  too  heavily 
on  ideas  coming  from  outside  his  own 
mind.” 

The  desire  on  the  part  of  large  news¬ 
papers  to  present  foreign  news  in  a  more 
distinctive  and  interesting  manner  has  led 
to  the  development  of  auxiliary  foreign 
news  staffs  by  many  of  the  leading  papers, 
Mr.  O’Flaherty  said. 

“Metropolitan  papers  want  material 
that  is  extremely  well  written,”  said  Mr. 
O’Flaherty.  “The  foreign  correspondent 
does  not  necessarily  have  to  wait  for  the 
great  news  break  of  the  year  in  order  to 
make  page  one.  His  job  consists  of  giv¬ 
ing  the  readers  of  his  paper  a  better  prod¬ 
uct  than  the  other  fellow  turns  out,  a 
product  that  makes  pulp  paper  a  market¬ 
able  commodity. 

This  means  that  the  man  in  the  foreign 
field  must  be  able  to  turn  out  an  unusually 
fine  product  on  any  subject  of  general  in¬ 
terest.  He  is  no  longer  concerned  in 
fighting  to  beat  his  competitor  by  one 
minute  with  a  news  beat,  but  is  more 
intent  on  making  his  story  a  better  prod¬ 
uct  than  that  of  his  rival.” 


There  is  no  permanent  center  of  public 
interest  as  far  as  foreign  news  is  con¬ 
cerned,  according  to  Mr.  O’Flaherty. 

“This  month  it  is  in  Manchuria,”  he 
said,  “next  month  it  may  be  in  Germany 
and  the  following  month  in  South  Amer¬ 
ica.  The  modern  world  is  so  hooked  up 
economically,  that  actions  and  reactions 
in  one  country  always  make  news  in 
another. 

“Foreign  service,  with  its  glamour  and 
opportunity  for  travel,  naturally  apjieals 
to  all  young  men,”  said  Mr.  O’ Flaherty, 
“but  as  a  rule  it  is  usually  the  reporter 
with  years  of  experience  and  background 
who  gets  these  ‘choice’  assignments.  Mr. 
O’Flaherty  believes,  however,  that  any 
good  reporter  can  do  as  well  across  the 
ocean  as  he  does  in  his  home  town,  pro¬ 
viding.  of  course,  that  he  is  extremely 
capable.  “For  he  can’t  be  a  first  rate 
reporter  in  China  unless  he  has  been  a 
first  rate  reporter  at  home,”  he  added. 

“There  are  exceptions,  of  course,  to  my 
last  remark,”  continued  Mr.  O’Flaherty. 
He  named  several  corespondents  who,  in 
his  opinion,  have  made  go<xl  in  the  for¬ 
eign  field  in  spite  of  the  fact  that  they 
did  not  learn  their  newspaper  technique 
from  a  city  editor.  He  referred  to  such 
writers  as  “journalistic  sports,”  but  in¬ 
sisted  that  he  was  sure  that  they  would 
have  gained  their  stride  quicker  if  they 
had  been  trained  as  reporters  liefore  going 
abroad. 

“Their  work  in  the  foreign  office  would 
have  been  far  less  difficult  at  first,  I  feel 
certain,”  he  said,  “and,  incidentally,  they 
would  have  saved  the  paper  a  lot  of 
money  on  cable  tolls.” 

I-anguage  is  not  as  big  a  barrier  to  for¬ 
eign  service  as  is  generally  conceived.  A 
newspaperman  can  become  conversant 
with  a  foreign  language  in  six  months’ 
time,  providing  he  applies  himself  studi¬ 
ously  to  the  subject.  In  the  meantime  he 
can  employ  the  use  of  interpreters  to  aid 
him  in  covering  news  events. 

Mr.  n’l^aherty  has  been  a  newspaper¬ 
man  for  more  than  20  years,  but  he  has 
not  forgotten  his  first  city  editor.  “To  a 
newspaperman,  nothing  is  so  important  as 
his  first  city  editor,”  he  asserted.  “If  he 
is  lucky  and  gets  a  good  one,  he  is  made 
for  life.” 

Hal  O’Flaherty  began  as  a  cub  just  out 
of  high  school  in  Des  Moines  in  191^. 
His  first  newspaper  job  was  with  the  old 
Des  Moines  Capital.  Later  he  worked  on 
the  Des  Moines  Register^'ribunc  and  also 
on  the  old  Des  Moines  Nezvs.  He  “broke 
in”  as  a  reporter  along  with  Wilbur  N. 
Burkhardt,  who  is  now  editor  of  the  San 
Francisco  News.  They  were  rival  re¬ 
porters  in  those  days. 

“Cub  reporters  worked  on  ‘runs’  when 
I  first  started,”  he  remarked  in  telling  of 
his  early  adventures  in  Des  Moines. 
“After  doing  rewrites  from  the  morning 
paper,  we  would  go  out  on  our  run,  and  1 
mean  run.  We  had  long  beats  to  cover 
and  we  either  walked  or  ran  in  our  haste 
to  cover  the  various  offices  and  stores  and 
be  back  in  our  office  in  time  to  have  all 
our  stories  written  by  12:30.  We  had  to 
know  every  merchant,  doctor,  lawyer, 
undertaker,  real  estate  agent,  city  and 
county  official  on  our  run.  To  get 
scooped,  or  miss  out  on  a  death,  were 
serious  offenses.  If  we  wrote  a  poor 
story,  the  city  editor  ‘rublied’  our  nose  in 
it  and  ridiculed  us  before  the  entire 
staff.” 

After  three  years  of  intensive  training 
in  Des  Moines,  young  O’ Flaherty  became 
Nebraska  bureau  manager  for  the  United 
Press.  He  later  became  staff  correspond¬ 
ent  for  the  United  Press  and  eventually 
went  to  London.  While  there  he  joined 
the  Nezv  York  Sun  staff  as  foreign  cor¬ 
respondent  under  Judson  C.  Welliver. 

Mr.  O’ Flaherty  was  sent  to  the  front  in 
France  on  several  occasions  and  in  1917 
he  visited  all  the  units  of  the  British  na\'y. 
When  the  United  States  entered  the  war. 


he  returned  to  this  country  and  enlisted 
in  the  air  service. 

After  the  war,  Mr.  O’ Flaherty  returned 
to  London  as  correspondent  for  the  New 
York  Sun.  In  1919  he  joined  the  Chicago 
Daily  News  as  staff  correspondent  in  the 
Scandinavian  and  Baltic  states.  He  later 
spent  four  years  as  London  correspondent 
for  the  Daily  News.  For  the  past  five 
years  he  has  been  foreign  news  service 
editor. 

“Would  I  like  to  return  to  the  foreign 
field  as  a  correspondent?  Yes.  Every 
time  we  send  a  man  out  on  a  special 
assignment  across  the  ocean,  I  envy  him,” 
remarked  the  comparatively  young  “veter¬ 
an,”  who  has  spent  nearly  half  of  his 
newspaper  career  on  foreign  soil. 

LOCAL  STORY  ON  CASTAWAYS 


Cincinnati  Editor  Received  Tip  from 
Friend  of  Reporting  Days 

The  story  of  the  castaways  on  Cocos 
Island  was  covered  locally  in  Cincin¬ 
nati  recently  as  a  result  of  a  “pipe  line” 
source  of  information  laid  by  Charles  J. 
Bocklet,  Enquirer  city  editor,  in  his 
early  reporting  days  and  maintained  by 
him  in  the  succeeding  years.  The  first 
inkling  of  the  story  of  the  three  men  who 
lived  for  six  months  on  a  deserted  island 
came  when  the  secretary  of  Julius 
Fleischmann,  who  discovered  the  plight 
of  the  men  while  cruising  in  his  yacht, 
telephoned  Mr.  Bocklet  after  receiving  a 
radiogram  from  Mr.  Fleischmann. 

Mr.  Bocklet  knew  Mr.  Fleischmaan’s 
father  when  he  was  mayor  of  Cincin¬ 
nati. 

The  message  from  the  secretary  came 
50  minutes  before  edition  time.  The 
Associated  Press  at  San  Diego,  Cal., 
supplied  the  histories  of  the  three  cast¬ 
aways,  a  map  of  the  vicinity  in  which  the 
men  had  been  sighted,  and  other  details 
made  the  story  complete  for  the  edition. 

Last  WMk  when  the  castaways  arrived 
in  New  York  newspapermen  had  a  hard 
job  interviewing  them.  They  had  a  press 
agent  on  hand  who  figured  that  his 
charges’  words  were  worth  money.  The 
Netv  York  Sun  even  went  so  far  as  to 
infer  that  it  might  be  a  publicity  stunt, 
pointing  out  that  the  men  were  not 
tanned  after  their  six  months  of  tropi¬ 
cal  sun,  and  that  they  looked  surpris¬ 
ingly  well  fed  for  the  ordeals  they  had 
reputedly  encountered. 


SEEKS  TO  COLLECT  DAMAGES 

Judgment  of  $11, (XK)  he  won  against 
Cornelius  Vanderbilt,  Jr.,  in  1926  is  being 
sought  by  Fldward  Ralph  in  a  new  suit  on 
file  in  Ix)s  Angeles.  The  original  action 
followed  the  failure  of  Vanderbilt’s  news¬ 
paper  venture  in  Los  Angeles.  Mr. 
Ralph,  then  an  employe  of  the  Los  Ang¬ 
eles  Illustrated  Daily  Ne^vs,  was  awarded 
$25,000  on  a  charge  that  the  publisher,  Mr. 
Vanderbilt,  had  falsely  accused  him  of 
disloyalty  and  conspiracy  to  wreck  the 
paper.  By  mutual  consent,  damages  were 
later  reduced  to  $11,000,  which  Ralph 
declared  has  never  been  paid. 

EXTRAED  ON  ROBBERY 

.An  hour  and  a  half  after  bandits  robbed 
the  Citizens’  National  Bank  of  $81,000  in 
Rahway,  N.J.,  Nov.  13,  the  Rahway 
Record,  a  semi-weekly,  was  on  the  street 
with  an  extra.  The  two  column  running 
story  under  a  streamer  head  gave  all  the 
details  of  the  biggest  bank  robbery  in  the 
history  of  New  Jersey.  Kenneth  Jen¬ 
nings,  managing  editor,  who  is  an  assist¬ 
ant  professor  in  the  Rutgers  School  of 
Journalism,  directed  the  gathering  and 
handling  of  the  story.  J.  R.  Marple  is 
editor  and  publisher. 


SON  BORN  TO  MINTONS 

Roy  Q.  Minton,  Southern  representa¬ 
tive  for  King  Features  Syndicate,  and 
Mrs.  Minton,  are  parents  of  a  son,  Roy 
Q.  Minton,  Jr.,  born  in  Dallas,  Nov.  9. 
Mrs.  Minton  was  formerly  Miss  Irene 
Davidson,  and  before  her  marriage  two 
years  ago  was  with  the  editorial  depart¬ 
ments  of  the  Wichita  Falls  Times,  Hous¬ 
ton  Post-Dispatch.  Denton  Record-Chron¬ 
icle,  and  Holland's  Magazine  in  Dallas. 
Before  joining  King  Features  Syndicate 
six  years  ago,  Mr.  Minton  was  with  the 
Dallas  News  and  other  Texas  papers. 


Christmas 

Features 


The  folloteing  Christmas 
Pages  are  offered  in  full-page 
mats,  I4yg"  X  20",  which  can 
be  widened  or  lengthened  by  in¬ 
conspicuous  border  designs: 


CHRISTMAS  COLOR  PAGES: 


CARTOON  PAGE.  “WRAPPING  OF 
THE  PACKAGES."  by  J.  Norman 
L>'nd.  tteparate  cartoons  each 

relart^  to  this  holiday  topic.  (Also  in 
black  and  white  full  page,  half  page 
or  tabloid  page.) 


F  YOU  COULD  HAVE  BUT  ONE 
GIFT.  Celebrities  in  all  walks  of  life, 
facing  another  holiday  season  in  a  dis- 
tiaught  age.  tell  what  they  would  like 
to  And  in  their  stoHcings  this  Chrut* 
mas  Mom.  (Also  in  black  and  white 
mat.) 


KID  SISTER,  by  Corinne  Reid  Prazier. 
A  story  in  which  the  *‘baby**  shows 
her  brother,  a  t^ebe  at  Annapolis,  how 
to  catch  and  hold  her  man.  It’s  a 
real  matching  of  wits. 


CHRISTMAS  WEATHER,  by  Dorothy 
ScoTille.  C-ap'n  Josiah’s  eagerness  for 
a  double  wading  nearly  wrecked  the 
happiness  of  four  persons  but  a  nor** 
easter  gale  on  Christmas  ere  straight¬ 
ened  everything  out  all  right. 


LITTLE  GIRL  GROWN  TALL,  by  Troy 
Allison.  Rbirley  had  wanted  a  doll- 
canlage  when  she  was  a  little  girl- 
now  that  she  had  one.  she  found  out 
what  to  do  with  It. 


HEELS  OVERHEAD,  by  Maxine  Mc¬ 
Bride.  A  Christmas  Story  in  which  a 
package  opened  by  mistake  and  a  bun¬ 
dle  of  pine  trees  led  to  the  culmina¬ 
tion  of  a  real  jniletide  romance. 


Same  as  No.  1  above,  but  In  black  and 
white. 


TOYDOM  IN  FAVOR  OF  GOOD  TIMES 
AGAIN.  Brighter,  funnier  and  more 
original  than  for  many  a  year  aie 
Kriss  Kringle’s  seasonal  offerings:  and 
if  you  desire  Good  Isick  omens,  be  cm 
the  lookout  for  a  red-hair  doll  or  an 
inky  black  cat  under  the  tree  this 
Christinas  Mottling! 


10 


NEW  LIGHT  ON  EARLY  LIFE  OF 
SANTA  CLAUS.  Almost  cme  himdred 
years  since  Dr.  Clement  C.  Moore’s 
immortal  poem.  ’’A  Visit  From  St. 
Nicholas."  appeared  —  first  authentic 
portrait  appeared  in  1840  and  World 
has  yet  to  discover  identity  of  ailist. 


11 


WANTED:  MORE  STOCKINGS  IN 

MOVIELAND.  Arrival  of  many  new 
’’stars"  in  the  nurseries  of  Iloll.ywood 
since  last  Christmas  calls  for  wider 
chimney  places  and  increases  arduous 
duties  of  Jolly  Old  Saint  Nick. 


12 


SANTA’S  REINDEER  WORLD  CHAM¬ 
PION  RACERS.  "Dunder  and  Kilt- 
zen"  when  only  two  hours  old  can 
outrun  any  man:  and  at  maturit.v. 
will  leave  the  swift  Alaskan  dogs  far 
behind  them. 


13 


TRUE  CHRISTMAS  SPIRIT  WILL  END 
DEPRESSION— SAYS  ROGER  BAB- 
SON.  Prosperity  will  return  when 
51%  of  the  people  get  right  spiritually, 
say's  famous  economist,  and  that  means 
spread  your  cheer  during  the  Yuletide 
season. 


14 


TEN  NOVEL  WAYS  TO  SPEND 
CHRISTMAS.  If  you  boionKOd  to  tb- 
army  of  not-at-homes.  irtiere  would 
you  like  to  await  the  aiTival  of  folly 
Saint  Nick — high  up  in  a  lonely  light¬ 
house  or  aboard  ship  engaged  in  a 
thrilling  rescue  on  the  high  seas? 


15 


CHRISTMAS  HALF  PAGE  AND  TAB¬ 
LOID  PAGE. 

Same  a.  No.  1  above,  but  In  half  I»»- 
17-  wide,  or  tabloid  paite.  ll>-  » 
13  H". 
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IVOW  READY 
IN  11  SIZES 


from  5  Vo  to  12  Point  with 
2  or  S  Combinations  of 
Faces  in  Nearly  Every 
Size — Making  MANY 
CO  M  BINATIONS 

Intertype  Ideal  News  Face  was 
originally  developed  by  Intertype  ex¬ 
perts  in  collaboration  with  type  ex¬ 
perts  and  optometrists  employed  by 
The  New  York  Times.  That  newspa¬ 
per  was  the  first  to  use  this  face.  Since 
then  hundreds  of  newspapers — many 
nationally  famous— have  adopted  this 
really  legible  news  face. 

Intertype  Ideal  News  Face  is  the 
varitoned,  properly  designed,  properly 
proportioned,  natural  and  easily  read 
news  face  that  will  add  new  interest 
and,  therefore,  new  readers  to  the 
average  newspaper. 

Intertype  Ideal  News  Face  is  b{is- 
ically  a  Modern  Roman  letter  which 
will  readily  print  on  any  kind  of  a 
press,  regardless  of  its  speed.  The  thin 
lines  of  Ideal  News  are  stronger  than 
those  in  an  ordinary  Modern  Roman 
letter,  but  the  letter  has  not  lost  its 
readability  by  making  all  the  strokes 
of  the  letter  about  the  same  thickness 
in  tone. 

Intertype  Ideal  News  Face  is  not  a 
monotone  face.  There  is  sufficient  con¬ 
trast  between  the  thick  and  thin  parts 
of  the  letters  to  provide  the  variety 
which  the  normal  eye  craves. 

Variety  creates  interest.  Uniformity 
of  “color”  is  monotonous. 

Contrast — the  play  of  light  lines 
against  dark  lines — the  touch  of  dif¬ 
ference  that  gives  added  interest.  Con¬ 
trast  is  essential  for  interest — in  art, 
in  dress,  and  especially  in  a  news  face. 

Proportioned  For  Legibility 


ically  a  Modern  Roman  letter  which 
will  readily  print  on  any  kind  of  a 
press,  regardless  of  its  speed.  The  thin 
lines  of  Ideal  News  are  stronger  than 
those  in  an  ordinary  Modern  Roman 
letter,  but  the  letter  has  not  lost  its 
readability  by  making  all  the  strokes 
of  the  letter  about  the  same  thickness 
in  tone. 

Intertype  Ideal  News  Face  is  not  a 
monotone  face.  There  is  sufficient  con¬ 
trast  between  the  thick  and  thin  parts 
of  the  letters  to  provide  the  variety 
which  the  normal  eye  craves. 

Intertype  Ideal  News  Face  was 
originally  developed  by  Intertype  ex¬ 
perts  in  collaboration  with  type  ex¬ 
perts  and  optometrists  employed  by 
The  New  York  Times.  That  newspa¬ 
per  was  the  first  to  use  this  face.  Since 
then  hundreds  of  newspapers — many 
nationally  famous — have  adopted  this 
really  legible  news  face. 

Variety  creates  interest.  Uniformity 
of  "color”  is  monotonous. 

Contrast— the  play  of  light  lines 
against  dark  lines — the  touch  of  dif¬ 
ference  that  gives  added  interest.  Con¬ 


trast  is  essential  for  interest — in  art, 
in  dress,  and  especially  in  a  news  face. 

Proportioned  For  Legibility 

When  the  letters  of  a  word  are  too 
close  together  the  normal  eye  will 
have  difficulty  in  picking  up  the  word. 
Ordinary  eyes  have  been  trained  on 
faces  that  have  letters  set  far  enough 
apart  to  allow  the  eye  to  pick  up  the 
letters  as  well  as  the  words.  You  can¬ 
not  distinguish  words  unless  you  can 
see  letters. 

When  the  ascenders  and  descenders 
of  letters  are  made  too  short  (in  an 
effort  to  get  an  over-size  lowercase 
letter  on  a  small  slug  body)  the  result 
is  an  unnatural  sight  to  the  average 
eye.  This  eyestrain  causes  the  reader 
to  labor  over  the  reading. 

You  cannot  put  a  larger  than  aver¬ 
age  lowercase  letter  on  an  average 
slug  body.  Letters  must  conform  to 
proportions  that  have  been  set  by 
renowned  type  designers  and  famous 
letterers  throughout  the  ages. 

Intertype  Ideal  News  face  is  legible 
when  set  solid — that  is,  without  extra 


space  between  lines.  This  is  the  real 
test  of  legibility  for  any  type  face. 

The  light  lines  of  Intertype  Ideal 
News  Face  are  a  bit  heavier — just  a 
trifle  -than  the  light  lines  of  an  aver¬ 
age  Modern  Roman  face.  This  is  done 
to  give  the  proper  contrast  of  "color” 
in  each  letter,  and  also  to  make  it 
easier  to  produce  satisfactory  stereo¬ 
types. 

When  individual  letters  are  designed 
to  set  too  close  together  there  is  not 
enough  room  for  the  metal  to  make  a 
sharp  and  clean  entrance  and  exit 
from  the  cast  when  making  the  stereo¬ 
type.  There  must  be  "air”  around  the 
letters  as  well  as  in  the  letters-  prin¬ 
cipally  for  easier  reading  and  practi- 
caliy  for  better  stereotyping.  That’s 
just  one  reason  why  many  newspapers 
prefer  Ideal  News. 

While  Intertype  Ideal  News  Face 
has  features  that  make  it  worth  more 
than  ordinary  news  faces,  it  does  not 
cost  any  more. 

Further  information  is  yours  for 
your  inquiry  to  the  nearest  Intertype 
office. 

Text  :*et  in  Intertype  TV*  Point  Ideal  Newt 


When  the  letters  of  a  word  are  too 
close  together  the  normal  eye  will 
have  difficulty  in  picking  up  the  word. 
Ordinary  eyes  have  been  trained  on 
faces  that  have  letters  set  far  enough 
apart  to  allow  the  eye  to  pick  up  the 
letters  as  well  as  the  words.  You  can¬ 
not  distinguish  words  unless  you  can 
see  letters. 

When  the  ascenders  and  descenders 
of  letters  are  made  too  short  (in  an 
effort  to  get  an  over-size  lowercase 
letter  on  a  small  slug  body)  the  result 
is  an  unnatural  sight  to  the  average 
eye.  This  eyestrain  causes  the  reader 
to  labor  over  the  reading. 

You  cannot  put  a  larger  than  aver¬ 
age  lowercase  letter  on  an  average 
slug  body.  Letters  must  conform  to 
proportions  that  have  been  set  by 
renowned  type  designers  and  famous 
letterers  throughout  the  ages. 

Intertype  Ideal  News  face  is  legible 
when  set  solid — that  is,  without  extra 
space  between  lines.  This  is  the  real 
test  of  legibility  for  any  type  face. 

The  light  lines  of  Intertype  Ideal 
News  Face  are  a  bit  heavier — just  a 
trifle— than  the  light  lines  of  an  aver¬ 
age  Modern  Roman  face.  This  is  done 
to  give  the  proper  contrast  of  "color” 
in  each  letter,  and  also  to  make  it 
easier  to  produce  satisfactory  stereo¬ 
types. 

When  individual  letters  are  designed 
to  set  too  close  together  there  is  not 
enough  room  for  the  metal  to  make  a 
sharp  and  clean  entrance  and  exit 
from  the  cast  when  making  the  stereo¬ 
type.  There  must  be  "air”  around  the 
letters  as  well  as  in  the  letters — prin¬ 
cipally  for  easier  reading  and  practi¬ 
cally  for  better  stereotyping.  That’s 
just  one  reason  why  many  newspapers 
prefer  Ideal  News. 

Intertype  Ideal  News  Face  is  the 
varitoned,  properly  designed,  properly 
proportioned,  natural  and  easily  read 
news  face  that  will  add  new  interest 
nnd,  therefore,  new  readers  to  the 
average  newspaper. 

Intertype  Ideal  News  Face  is  bas¬ 


“a  change  for  the  better’* 
for  progressive  newspapers 


Ideal 


Readability 

INTERTYPE  IDEAL  NEWS  FACE 

Printability 


Ideal 


INTERTYPE 
IDEAL  NEWS  FACE 

gained  its  popularity  because  it  is: 

EASY  TO  READ 

because  it  is  correctly  propor¬ 
tioned  in  shape  and  “color.” 

EASY  TO  PRINT 

on  any  press,  at  any  speed,  be¬ 
cause  the  letters  have  “air”  IN 
as  well  as  AROUND  them. 


ECONOMICAL 

because  this  face  is  made  on 
Intertype  Wide  Tooth  Matrices 
that  Last  Long,  Drop  Straight, 
Cost  No  More  and  Run  on  Other 
Line  Composing  Machines. 


INTEKTYPE  rOltIMHIATION.  .TftO  Furman  Slrrof.  Ilrooklyn.  N.Y. 

Chicago,  130  North  Franklin  Street;  New  Orleans,  816  Howard  Avenue;  San  Francisco,  152 
Fremont  Street;  Los  Angeles,  1220  South  Maple  Avenue;  Boston,  80  Federal  Street;  Canada, 
Toronto  Type  Foundry  Co.  Ltd.,  Toronto;  London,  Berlin,  Distributors  Throughout  the  World 


22 


Editor  &  Publisher  The  Fourth  Estate  for  November  21,  1931 


CALIFORNIA  GROUP  URGES  FEDERAL 
CONTROL  OF  RADIO  PROGRAMS 


Press  Association  Advocates  Adoption  of  European  System  to 
Check  Commercial  Abuses  at  San  Francisco 
Convention,  Nov.  13—14 


ory  of  J.  Sherman  McDowell,  late  pub¬ 
lisher  of  the  Alameda  Times  Star.  The 
conveiilion  adjourned  Saturday  morning, 
enabling  the  imblishers  to  attend  the 
funeral  services  at  Alameda. 

AUDIT  BUREAU  FORMED 
IN  GREAT  BRITAIN 


A  DOPTION'  of  a  resolution  favoring 
^  government  sui)ervision  of  all  radio 
programs  featured  the  annual  business 
i  (invention  of  the 
(  alifornia  Press 
■Association  a  t 
the  St.  Francis 
Hotel,  San  Fran¬ 
cisco,  Nov.  13 
and  14.  Friend 
\\’.  Richardson, 
f(jrmer  governor 
of  California  and 
president  of  the 
association  for 
the  past  25  years, 
presided. 

Text  of  the 
Fkienu  \v.  Kichardsjn  resolution  adopt¬ 

ed  by  the  con¬ 
vention,  which  was  attended  by  nearly 
iOO  publishers,  follows : 

“Resolved,  that  we  favor  government 
supervi.'iion  of  all  radio  programs  along 
the  lines  followed  in  Continental  Furoi)e. 
and  a  stricter  control  of  the  air,  in  the 
interests  of  better  entertainment  for  the 
people.” 

Action  on  the  radio  question  followed 
extensive  consideration  of  this  type  of 

comjietition  in  an  open  forum  discussion 
following  an  address  on  the  subject  by 
Homer  VV.  Wood,  publisher  of  the 
Porten’Ulc  Recorder,  Justus  F.  Crae- 
mer,  vice-president  of  the  association  and 
publisher  of  the  Orange  Sews,  told  of 
the  views  presented  at  the  American 
Newspaper  Publishers  Association  con¬ 
vention  in  Los  .Angeles.  Kd  Wilder,  San 
Francisco  office  manager  for  the  Cali¬ 
fornia  Newspaper  Publishers’  Associa¬ 
tion,  quoted  the  Gannett  Newspapers’ 
radio  survey.  President  Ktchardson  said 
that  the  radio  problem  could  be  solved 
by  government  programs,  and  stated  his 
iK'lief  that  united  action  by  publishers 
could  obtain  this  type  of  program. 

Speaking  on  the  subject  of  radio  com- 
Iietition  with  the  newspaper,  Mr.  Wood 
said  that  he  had  found  in  personal  sur¬ 
veys  that  the  “adless  radio”  is  an  almost 
universal  desire. 

“I  myself  several  years  ago  adopted  a 
remote  control  plan  for  the  radio  in  my 
home,”  he  said,  “having  an  electrician 
install  a  device  enabling  me  to  turn  off 
the  radio  from  any  part  of  my  home 
when  I  found  it  tiresome.  I  found  that 
invariably  I  was  reaching  for  the  cut-off 
button  when  the  advertising  announce¬ 
ment  started. 

“Many  of  you  publishers  are  now  ad¬ 
vertising  a  device  made  by  the  General 
Ivlectric  Company  providing  not  only  a 
cut-off  but  a  change  of  stations  from  any 
jHirtion  of  the  rcxim.  From  the  popularity 
indicated  for  this  invention  I  believe  the 
value  of  radio  advertising  will  be  proven 
overestimated. 

“We  must  treat  radio  as  a  fair  and 
magnanimous  experiment.  It  is  a  benefit 
to  mankind,  particularly  to  the  blincl. 
V\e  must  meet  radio  competition,  but 
radio  will  not  kill  us.  We  are  going 
ahead  just  the  same.” 

There  has  been  too  much  discussion  of 
radio  and  too  little  action,  warned  H.  R. 
Judah,  publisher  of  the  Santa  Crus 
l-rening  S'eti’s,  who  presented  greetings 
from  the  California  Newspaper  Publish¬ 
ers’  Association,  of  which  he  is  president. 

Mr.  Richardson,  s])eaking  on  “The 
Ideal  NewspaiH*r  for  a  Small  City,”  said: 

“Do  not  try  to  imitate  the  big  city 
papers.  .A  small  city  newspaper  should 
have  individuality  and  character  all  its 
own,  and  not  fie  a  dwarf  to  some  metro¬ 
politan  journal. 

“IXi  not  strive  to  fie  with  the  majority. 
^'our  readers  will  admire  you  for  your 
courage  and  sincerity  liut  can  have  little 
rcs|iect  for  a  pajier  which  strives  to 
travel  with  the  majority  at  all  times. 

“The  ideal  newspaix*r  should  be  careful 
not  to  take  its  politics  too  seriously  or 
its  alleged  influence  of  too  great  im¬ 
portance.  .All  editors  should  decide 


whether  they  are  going  to  fie  editors  or 
politicians.  If  they  are  sensible  they 
will  decide  not  to  fie  ixiliticians. 

“He  a  champion  of  your  community  and 
its  jieople  and  strive  to  help  in  any  move¬ 
ment  for  public  fietterment.  Make  your 
paper  intensely  local. 

“Publish  the  news  and  not  prophecy. 

“Treat  your  advertisers  generously  in 
your  local  columns,  but  never  permit 
them  in  the  slightest  manner  to  dominate 
your  editorial  column. 

“Too  much  circulation  has  harmed 
more  newspajiers  than  too  little.  Do  not 
have  more  circulation  than  your  adver¬ 
tising  rates  warrant,  but  build  up  cir¬ 
culation  so  as  to  cover  your  field 
completely. 

“In  publishing  a  newspaper  you  have 
a  public  trust,  and  a  great  power  placed 
in  your  hands  which  should  be  used  for 
the  public  good  and  not  for  your  own 
personal  ^in  or  aggrandizement.” 

Following  an  appeal  from  James 
Adams  of  the  State- Wide  Welcome  Com¬ 
mittee,  a  resolution  was  adopted  urging 
support  of  the  Olympic  Games  Year 
activities. 

Mr.  Craemer,  vice-president  of  the 
National  Editorial  Association,  told  of 
the  plans  for  the  1932  convention  in  Los 
■Angeles.  Cooperation  of  the  publishers 
was  asked  on  behalf  of  the  N.E.A.  com¬ 
mittee  by  Mr.  Craemer. 

Codification  of  newspaper  law  is  the 
great  need  of  newspaper  legislation  in 
California,  said  John  R.  Long,  secretary 
of  the  California  Newspaper  Publishers’ 
Association,  in  an  address.  William  F. 
Knowland  of  the  Oakland  Tribune,  spoke 
on  the  business  side  of  publishing,  as¬ 
serting  a  good  business  office  is  as 
essential  as  a  sound  editorial  office. 
George  West,  editorial  writer  of  the  San 
Trancisco  Neivs,  told  of  “Localizing  the 
Editorial  Column.” 

Increased  costs  were  surveyed  by 
Charles  McIntyre,  publisher  of  the  Pa¬ 
cific  Printer,  and  Austin  B.  Fenger  of 
the  Fenger-Hall  Advertising  Agency 
gave  the  viewpoint  of  the  newspaper 
representative.  John  Olmsted,  publisher 
of  the  Petaluma  Argus,  told  of  econ¬ 
omies  advisable  in  the  depression. 

Three  essentials  of  a  newspaper’s  edi¬ 
torial  poliev  were  defined  by  Florence  J. 
O’Brien  of  the  Chico  Enterprise,  Mr. 
O’Brien  advocated  a  strong  political 
editorial  policy  and  a  display  of  definite 
local  political  views.  In  the  editorials, 
the  publisher  must  “be  himself”,  said 
Mr.  O’Brien. 

I.nuis  Meyer,  treasurer  of  the  asso¬ 
ciation  .and  publisher  of  the  Oakdale 
Leader,  reported  the  financial  condition 
of  the  group  at  a  high  point  in  its  history 
despite  the  depression.  Harry  Lutgens, 
publisher  of  the  .9(111  Rafael  Independent, 
is  secretary  of  the  C.P.A.  One  of  the 
convention’s  resolutions  honored  the  mem- 


THE 

TACOMA 

TIMES 


is  the  only  paper  in  Tacoma  to 
show  a  circulation  gain  on  the 
Sept.  30,  1931  A.B.C.  Statement 
as  compared  with  the  same 
period  a  year  ago. 

In  city  circulation.  The  Times  is 
now  practically  even  with  the 
other  evening  paper. 

The  Times  gives  better  than  an 

80%  coverage  of  Tacoma - at  a 

cost  of  8c  per  line.  The  other 
evening  paper  and  the  morning 
paper  (an  enforced  combination 
in  the  national  field)  cost  1 6c 
per  line. 


GILMAN,  NICOLL  &  RUTHMAN 
National  HapretantativaM 


Organization  Similar  to  U.  S.  Group 
in  Setup  and  Aims  Is  Chartered 
— A.  H.  Angus  Is  Named 
Secretary 

(Special  to  Editos  &  Publisbex) 
Lonpon,  Nov.  10. — Britoin  has  its 
.Audit  Bureau  of  Circulations  at  last. 
After  many  months  of  discussions  and 
disappointments  the  A.B.C.  wm  recently 
registered  as  a  company  limited  by 
guarantee,  its  income  and  property  to  be 
applied  solely  towards  the  promotion  of 
its  objects.  These  are  to  obtain  accurate 
circulation  figures  and  data  relating  to 
periodicals  and  media  which  sell  ad¬ 
vertising  space;  to  obtain  information  as 
to  areas  of  distribution;  to  fix  standard 
forms  and  methods  for  ascertaining  the 
net  sales  figures ;  to  collect  all  informa¬ 
tion  which  will  be  of  assistance  to  ad¬ 
vertisers  in  estimating  the  value  of  any 
publication  for  advertising  purposes;  to 
record  such  information  and  circulate  to 
memliers,  and  generally  to  establish  a 
bureau  of  information  in  regard  to  all 
publications  and  their  circulations  for 
the  benefit  of  members.  For  the  present 
the  Bureau  exists  under  the  wing  of  the 
Incorporated  Society  of  British  Adver¬ 
tisers  at  Aldwych  House,  but  once  jt  is 
firmly  established  and  functioning  it  is 
expected  that  it  will  become  a  com¬ 
pletely  independent  organization. 

The  subscribers  are  Thomas  Bell,  ad¬ 
vertising  manager  of  Kodak,  Ltd. ;  E.  _J. 
Robertson,  manager  of  the  London  Daily 
Express;  R.  J.  Sykes,  a  director  of  the 
I.ondon  Press  Exchange,  Ltd.,  B.  E. 
Kent,  advertising  manager  of  Allen  and 
Hanburys,  Ltd.,  manufacturing  chemists; 
C.  H.  Wittaker,  advertising  manager. 


WHERE  YOUR 
ADVERTISING 
GETS  A  HEARING 

The  salesman  who  button-holes  a 
prospect  on  the  corner,  or  gets  a 
hurried  interview  on  the  street,  can¬ 
not  land  sales  as  does  the  fellow 
who  talks  in  the  quiet  seclusion  of 
the  prospect’s  home.  Likewise,  the 
advertisement  that  goes  home  has 
a  big  advantage  over  the  one  that’s 
left  unread  on  a  street  car  seat. 

When  your  advertisement  appears 
in  the  LEE  SYNDICATE  newspa¬ 
pers,  it  reaches  225,992  families  in 
9  worth-winning  markets.  Further¬ 
more,  it  goes  home  because  more 
than  95%  of  the  total  LEE  circula¬ 
tion  goes  into  homes.  Street  sales 
are  practically  nil.  One  advertis¬ 
ing  order  puts  your  advertisement 
in  the  twelve  LEE  newspapers  .  .  . 
at  the  low  combined  rate  of  76c  a 
line.  Write  for  details. 


The  LEE  Synd  icate 

DAVENPORT,  IOWA 


CoV€rag9—Plu9  R€»ponMiV€n€»» 


Davenport.  Iowa. 

Democrat 
Davenport.  Iowa. 

Times 

Hannibal.  Missouri. 

Courier-Post 
Kewanee.  Illinois. 

Star-Courier 
In  Crosse.  Wisconsin. 

Tribune 


lincoln.  Nebraska. 

Journal  and  Star 
Madison.  Wisconsin. 

State  Journal 
Mason  City.  Iowa. 

Globe  Oaaettc 
Muacatlne.  Iowa. 

Journal 

Ottumwa.  Iowa. 

Courier 


CONE.  ROTHENBURG  4  NOEE.  tne. 

10  East  40th  Street  New  York 

Ftirvifjn  Advertising  Itcprcsentatives 


Cadbury  Bros.,  Ltd.,  chocolate  makers; 
K.  B.  Crewdson  proprietor  of  the  Mer¬ 
cury  group  of  trade  journals,  and  E.  H. 
Tiliett,  manager  of  the  Yorkshire  Post, 
Leeds.  .A.  H.  .Angus,  secretary  of  the 
Incorporated  Society  of  British  .Adver¬ 
tisers  will  act  as  director  and  secretary 
of  the  A.B.C. 

SEEKING  TO  COLLECT  NOTES 

A  suit  has  been  filed  in  Vincennes,  Ind., 
by  Dr.  James  E.  Hammer  and  Schuler 
McCormick,  trustee  for  the  late  Thomas 
H.  Adams,  veteran  newspaper  editor,  who 
died  a  year  ago.  The  suit  grew  out  of 
the  sale  and  transfer  of  the  Vincennes 
Morning  Commercial  and  its  consolida¬ 
tion  with  the  Vincennes  Sun,  an  evening 
newspaper,  against  General  Newspapers, 
Inc.,  Eugene  C.  Pulliam  and  Charles  E. 
Marsh  seeking  a  judgment  of  $18,000. 
The  petition  states  that  notes  given  by 
the  defendants  are  past  due. 

We  do 
our  work 
with  the 
same 
interest 
and 

enthusiasm 
as  if 

we  owned 
every 
newspaper 
we  serve 


**Over  800 
Satisfied 
Subscribers'* 


Our  Complete  checking 
proof  Service  handles 
the  entire  detail  work 
of  supplying  “check¬ 
ing  proofs”  to  every 
agency  and  advertiser 
—  promptly  and  accu¬ 
rately  each  day  .  .  . 
and  with  absolute 
satisfaction  to  all. 


The  BEST  in  service. 


He  Advertising 
Checking  Pi  REAi  irc 


179  Madlien  Avt.  -  Nnr  York.  N.  Y.  I 
538  So.  Clark  St.  -  -  -  Chietgo.  III.  I 
52  California  St.  San  Frnnoiuo.  Cal.  | 
^  Executive  offlcei  at  Chicago^ 
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Manhattan 

Rubber  Roller 

Service 


Consultation  with  ex¬ 
perts  whose  back¬ 
ground  of  eighty- 
yea  r  s’  experience 
working  with  print¬ 
ing  roller  users  is 
invaluable. 

Send  for  full  infor- 


Satisfaction  guaran¬ 
teed. 


No  Shinnking  ^ 
ov  Blistering 


The  Pre88man*8 
Friend 

For  Any  and  All 
Types  of  Presses. 
For  Perfect  Printing 
Install  Manhattan 
Rubber  Rollers. 


Shrinking  and  Blistering  produce  high  and  low  spots.  This  makes  a  good  job  impossible,  also  is  very  aggra¬ 
vating  and  expensive  to  find  your  printing  spotty  right  in  the  middle  of  a  job.  Compels  the  stopping  of  your 
presses  at  a  considerable  loss  of  time  and  money. 

Manhattan  Rubber  Rollers  do  not  shrink  or  blister.  T  his  important  tendency  has  been  absolutely  eliminated 
in  the  development  of  this  really  great  addition  to  the  printing  profession. 

A  leading  Mechanical  Superintendent  of  a  large  Metro  politan  paper  has  said  that  the  Rubber  Printing  Rollers, 
in  his  judgment,  are  the  greatest  advancement  in  the  printing  profession  for  many  years. 


THE  MANHATTAN  RUBBER  MEG.  DIVISION 

OF  RAYBE8T08-MANHATTAN.  INC. 

MECHANICAL  RUBBER  GOODS 

PASSAIC,  N.  J. 


DISTRIBUTORS 


SAM’L  BINGHAM’S  SON  MFC.  CO. 


Chlraico.  III. 
Clevrland.  Ohio 
Df«  Moines,  lows 
Kalamazoo,  MIrh. 
Nashville,  Tenn. 


Atlanta,  Ga. 
Detroit,  MIrh. 
Kansas  CItjr,  Mo. 
Plttsbnrch,  Pa. 
Dallas.  Tex. 


Indianapolis,  Ind. 
Minneapolis,  Minn, 

8t.  l,onla.  Mo. 
Sprincfleld,  Ohio 
Cincinnati,  Ohio 

FRANK  A.  REPPENIIACEN 

^  339  Oak  Street,  Buffalo,  N.  T, 


GODFREY  ROLLER  COMPANY 

211-313-113  No,  Camac  8t., 
Philadelphia,  Pa. 


Iv'.-  - 
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THIS  .RETAIL  WORLD 

A  S3mopsis  of  Developments  of  Particular  Interest  to 
Newspaper  Executives 

_ By  WILLIAM  NELSON  TAFT - 

Editorial  Director,  Retail  Ledger  Publications 


At  last,  thanks  to  the  figures  of  the 
Census  of  Distribution,  we  have  some 
definite  and  conclusive  statistics  concern¬ 
ing  the  size  of  the  chain-store  industry 
in  the  United  States — a  branch  of  retail¬ 
ing  regarded  by  some  as  an  unmitigated 
menace  to  competing  stores  and  by  others 
as  the  most  potent  of  factors  in  keeping 
prices  at  low  levels. 

According  to  the  1930  census,  there 
are  7,046  chain-store  systems  of  different 
kinds  in  the  United  States,  systems  which 
handle  everything  in  the  alphabet  of  re¬ 
tailing  from  apples  to  zweiback.  These 
7,0^  ^sterns  operate  159,826  stores  or 
approximately  one-tenth  of  the  country’s 
total  of  1,600,000,  but  do  21.5  per  cent 
of  the  total  retail  trade  of  the  nation — 
$10,771,984,034  out  of  $50,033,850,792. 

Of  these  systems,  331  are  national  in 
scope,  1,136  are  sectional  and  5,589  are 
class^  as  local  chains — ^the  last  named 
being  systems  of  branches  owned  and 
operated  by  local  interests  and  therefore 
quite  as  independent  in  character  as  are 
the  single-store  independents.  In  1929, 
the  national  chains  sold  $4,804,890,988 
worth  of  merchandise  (with  one  of  them, 
the  Great  Atlantic  &  Pacific  Tea  Co., 
accounting  for  about  one-fifth  of  this 
total)  :  the  sectional  chains  had  sales 
totalling  $2,419,890,761  and  the  local  or 
“unchained”  chains  rang  up  $3,547,338,- 
285.  Therefore,  while  the  ‘chains’  as  a 
whole  are  credited  with  doing  20.5  per 
cent  of  the  country’s  retail  business,  this 
figure  should,  strictly  speaking,  be  only 
14.5  per  cent,  since  the  chains  operated 
by  local  interests  account  for  the  other 
6  per  cent. 

As  is  to  l>e  expected,  grocery  chains 
lead  in  numlier  of  systems,  in  number  of 
units  and  in  volume  of  sales  with  1448 
separate  chain  svstems,  61, .346  stores  and 
sales  of  $3,-508,923,218.  No  less  than  614 
chains  are,  however,  tabulated  in  the 
general  merchandise  class,  these  systems 
operating  12,034  stores  doing  $2,202,- 
235,975  worth  of  business. 

Figures  on  the  comparative  costs  of 
oiKfration  of  the  chain  and  indeiHJiident 
stores  are  not  as  yet  available,  but  Cen¬ 
sus  officials  declare  that  the  advertising 
percentages  of  chained  stores  will  be 
shown  to  be  far  higher  than  those  of 
their  independent  competitors,  particu¬ 
larly  in  the  grocery  field  where  the  ad¬ 
vertising  of  indei>endents  is  only  a  frac¬ 
tion  of  1  per  cent  of  tf»tal  .sales. 

*  *  * 

T  WTSH  there  were  space  to  reprint  in 
full  the  recent  large  space  advertise¬ 
ment  of  J.  E.  Caldwell  &  Co.,  Philadel¬ 
phia  jewelers,  which  bore  the  headline 
“This  is  the  year  of  all  years  to  make 
Christmas  MERRY”.  Hut,  since  there 
isn’t.  I’ll  have  to  content  myself  with 
offering  to  send  a  copy  to  anyone  inter¬ 
ested  in  seeing  what  I  think  is  the  best 
piece  of  pre-Christmas  copy  of  the  1931 


The  complete  news- 
picture  and  feature 
service  .  .  .  meeting 
every  daily  newspaper 
need  beyond  wire  and 
local  news. 


NEA  Service,  Inc, 

1200  W.  3d  St.,  Cleveland,  Ohio 


vintage  that  yet  appeared  in  retail  cir¬ 
cles.  Incidentally,  there’s  no  reason  why 
its  institutional  paragraphs  should  be 
confined  to  jewelry  stores.  They’re  just 
as  applicable  to  any  other  type  of  organ¬ 
ization. 

*  *  * 

TVEWS  dispatches  that  more  than 
95,000  people  had  paid  admission  to 
a  recent  football  game  on  the  Pacific 
Coast  isn’t  by  any  means  the  only  indi¬ 
cation  that  this  section  of  the  country  is 
bouncing  back  rapidly  from  an  economic 
point  of  view. 

VVeinstock,  Lubin  &  Co.,  Inc.,  Sacra¬ 
mento,  Cal.,  a  store  that  can  always  be 
counted  upon  to  keep  well  up  on  its  toes, 
reports  69,000  more  individual  transac¬ 
tions  during  the  first  nine  months  of  the 
present  year  than  in  the  same  period  of 
1930,  with  a  sales  volume  up  5  per  cent 
during  that  part  of  the  year  in  spite  of 
prices  that  are  well  under  those  of  a  year 
ago.  Moreover,  Weinstock-Lubin  now 
employs  5  per  cent  more  people  than  it 
did  in  November  of  1930  and  Controller 
McBain  reports  that  “we  feel  very  opti¬ 
mistic  about  the  prospects  for  a  really 
large  Christmas  business.” 

It’s  worthy  of  more  than  passing  note 
that  this  store  has  a  definite  policy  of 
not  discussing  or  referring  to  the  “de¬ 
pression”  and  of  going  after  business 
just  as  if  there  were  no  “conditions”  to 
hamper  advancement. 

*  *  * 

^  HE  Shepard  Stores,  Boston  and 
■*-  Providence,  have  for  a  good  many 
months  past  made  an  enviable  record  in 
connection  with  special  promotions  on 
merchandise  of  various  types  and  the 
formula  which  they  have  worked  out  in 
connection  with  these  events  is  one  that 
would  lie  well  worth  the  careful  .study 
of  any  retail  organization  in  any  line. 
Nine  steps  are  included  and  each  of  them 
is  regarded  as  esential  to  the  success  of 
the  promotion  as  a  whole: 

1.  Select  an  item  of  proved  salability 
in  a  tjuality  the  store  can  be  proud  of. 

2.  ^lark  this  at  a  special  two-days’ 
selling  price  that  represents  real  value. 

3.  Advertising  the  article  to  be  pro¬ 
moted  in  generous  space  the  day  before 
the  sale  starts,  giving  careful  thought  to 


FOR  EFnCIENCY 
NET  PRODUCT 
and  PROFIT 

GET  A  DUPLEX 

“SUPER-UNIT»  PRESSES 
“TUBULAR”  PRESSES 
“FLAT  BED”  PRESSES 

!A  press  for  every  newspaper. 
A  pressroom  engineering  ser\’> 
ice  for  every  press  user. 

I 

lOur  Customers 

Write  Our  Ads 

i  ^^For  consistent 
production  at  high 
speeds  no  press  we 
know  of  equals 
DUPLEX.** 


the  copy  and  being  sure  that  no  exag¬ 
gerations  sneak  in. 

4.  Announce  the  sale  over  the  radio. 

5.  Display  the  merchandise  in  a  prom¬ 
inent  window  with  an  enlarged  copy  of 
the  newspaper  advertisement. 

6.  Display  the  merchandise,  also  with 
enlarged  copies  of  the  newspaper  ad¬ 
vertisements  throughout  the  store  on  all 
main  aisles  of  store  traffic. 

7.  Show  large  numbers  of  the  featured 
pieces  in  mass  effects  in  the  department 
where  they  are  sold. 

8.  Sell  the  event  to  the  salesjteople  of 
the  entire  store  well  in  advance,  making 
sure  that  they  are  familiar  with  the  sales 
points. 

9.  Emphasize  to  salespeople  the  im¬ 
portance  of  selling  companion  pieces 
(suggestive  merchandise)  along  with  the 
featured  item. 

Only  by  following  each  of  these  steps, 
officials  of  the  Shepard  Co.  feel,  is  it 
possible  to  reap  the  full  value  of  the  large 
newspaper  space  invariably  used  in  con¬ 
nection  with  these  promotions. 

* 

TSSUANCE  by  the  Department  of 

Commerce  of  the  government’s  semi¬ 
annual  retail  credit  survey,  covering  the 
January- June  half  of  the  present  year, 
and  the  fact  that  this  reiwrt  indicates  that 
bad  debt  losses  in  the  retail  furniture 
field  have  increased  no  less  than  200  per 
cent  in  comjwrison  to  the  corresponding 
months  of  1930,  serves  warning  upon 
this  division  of  the  home  furnishing  field 
that  credits  will  have  to  be  watched  a 
lot  more  carefully  than  they  have  been 
in  the  past. 

W  hen,  as  occurred  in  the  first  half  of 
this  year,  bad  debt  losses  in  six  of  the 
seven  types  of  stores  covered  in  the  gov¬ 
ernment’s  survey  rose  sharply  (the  one 
exception  being  electrical  appliance  stores 
where  the  decrease  was  only  4  per  cent), 
this  points  unmistakably  to  the  fact  that, 
in  their  anxiety  for  volume,  stores  are 
becoming  too  lax  in  their  credit  require¬ 
ments. 

And  when,  as  in  the  retail  furni¬ 
ture  field,  the  increase  is  a  full  200  i)er 
cent,  the  red  flag  of  danger  is  unques¬ 


tionably  flying.  Complete  details  of  thU 
survey  will  be  sent  upon  request. 

»  *  * 

1 D  you  happen  to  notice  Macy’s  re- 
cent  full-page  headline:  "Spend 
Something,  Somewhere!”  This  loob 
like  a  real  substitute  for  the  acnemk 
“buy  now”  appeal  which  a  lot  of  storei 
tried  with  none  too  much  success.  J.  L, 
Hudson,  Detroit,  feels  as  Macy’s  do^ 
and  so  do  a  number  of  other  alert  stores 
throughout  the  country,  if  you’re  to  judge 
by  their  advertising. 

•  ♦  ♦ 

'T'  HAT  the  public  is  already  showing 
a  real  increase  in  its  responsiveness  to 
retail  newspaper  advertising  is  the  opinion 
of  Herbert  \Vaters,  advertising  director 
of  James  McCreery  &  Co.,  New  York 
City,  who  reports  that  “while  our  store 
has  received  excellent  response  through¬ 
out  the  year  to  its  special  offerings,  we 
have  noticed  a  most  exceptional  public 
interest  in  our  advertisements  since  the 
middle  of  last  month  and,  on  a  numbw 
of  occasions,  we  have  been  totally  sold 
out  on  advertised  offerings  of  apparel  and 
home  furnishings. 

“On  one  day,  we  featured  500  chairs 
at  $13.85  and  didn’t  have  one  in  stock 
by  11  o’clock.  A  rug  pad  at  H95  led 
to  800  sales  in  three  days,  while  we  have 
also  had  splendid  success  with  dress, 
drapery  and  radio  promotions.  We  con¬ 
fidently  expect  a  substantial  volume  in¬ 
crease  during  the  Christmas  season,  in 
spite  of  the  fact  that  lowered  prices  will 
bring  the  average  sale  down  to  a  point 
below  that  of  last  year.” 

Those  who  watch  linage  figures  care¬ 
fully  point  out  that,  within  the  past  few 
months,  McCreery’s  has  increased  the  ex¬ 
tent  of  its  newspaper  advertising. 


OEADERS  desiring  to  obtain  ad- 
dilional  details  of  plans  or 
figures  referred  to  or  other  infor¬ 
mation  about  the  retail  world  may 
obtain  these  by  writing  to  this  de¬ 
partment  of  Editor  &  Publisher. 


BURGESS  CHROME  MATS 

A  Laboratory  Product 

OUTSTANDING 

IN  QUALITY  •  A  firm  bodied,  practically  non-porous 
mat,  constructed  of  the  highest  quality  materials, 
producing  unquestionably  the  finest  printing  stere¬ 
otype  plates. 

IN  SERVICE  e  Our  representatives  are  seasoned,  ex¬ 
perienced,  practical  men— able  and  willing  to  assist 
you  at  all  times  to  alleviate  or  eliminate  your  ste¬ 
reotyping  troubles.  Their  services  are  yours 
for  the  asking. 

IN  PRICE  e  We  quote  as  low  a  price  as  is  commensu¬ 
rate  with  quality  and  good  business  practice.  Our 
prices  are  published,  the  same  to  one  and  all,  having 
no  special  discounts  for  cash,  quantity  purchases  or 
contracts.  A  fair  and  square  deal  for  all  is  our  policy. 

Our  claim  to  your  patronage  rests  on  our  ability  to 

maintain  the  above  to  your  entire  satisfaction. 

BURGESS  CELLULOSE  COMPANY 

^  Divuion  of  C.  F.  Burgttt  Lahoratoriest  Inc. 

Freeport,  Illinois 
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Great  Northern  Paper  Company 

SALES  IlIVISlOA 

II.  >IERTOX  JOYCE,  V.  P.  &  >l|$r.  of  Sales 
:I42  Madison  Ave.  A>w  Yiirk  City 


(wREAT  ^ORTHERX  PaPER  CoMPANY 


Boiler  House,  Millinoeket  Mill 


Part  of  the  steam  plant  in  operation  at  our  Millinoeket  Mill.  There  are  12 — 750  H.P.  meehanieally 
stoked  boilers  in  this  room. 


The  properties,  including  timherlands,  of  this  Company  are  located  in  Maine.  It  is  American  through¬ 
out — owned,  directed,  operated  and  it  is  manned  hy  American  labor. 

The  Company’s  income,  disbursed  in  the  form  of  wages,  salaries,  taxes,  payments  for  purchases,  etc., 
remains  almost  entirely  within  the  United  States  and  aids  in  the  creation  and  maintenance  of  employ¬ 
ment  and  business  in  this  Country. 


IVe  have  tonnage  open  which  we  shall  he  glad  to  discuss  with  newsprint  consumers. 
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Circulation 


AWARDED  COMPENSATION  DELIVERED  PAPERS  AT  SEA 


SATURDAY  PRICE  CUT 
BY  N.  Y.  EVENING  POST 

Reduction  from  Five  to  Three  Cent* 
Effective  This  Week  Announced — 
Meke*  Weekly  Price  Uniform 
to  Eliminate  Obstacle 


The  Neu)  York  Evening  Post  this 
week  cut  the  price  of  its  Saturday  edi¬ 
tion  from  five  to  three  cents.  The  change 
was  effective  Xov.  21. 

The  prime  reason  fjehind  the  re<luc- 
tion,  Charles  C.  Lane,  business  manager, 
told  Editor  &  Publisher,  was  that  the 
Evening  Post  believed  two  prices,  five 
cents  for  Saturday  and  three  for  other 
week-days,  presented  an  obstacle  to 
readers.  With  the  change  in  effect  the 
price  of  the  Post  will  be  constant 
throughout  the  week. 

“The  Post  has  been  considering  the 
change  for  more  than  a  year,”  Mr.  Lane 
said,  “and  decided  last  week  to  put  it  in 
effect  ” 

The  number  of  pages  in  the  Saturday 
edition  will  remain  approximately  the 
same,  Mr.  Lane  said,  although  the 
tendency  might  be  to  tighten  up  a  bit. 
No  departments  previously  carried  in  the 
Saturday  edition  will  be  left  out.  The 
rotogravure  section  will  at  present  be  six 
pages  instead  of  the  customary  eight. 

Two  New  York  papers  remain  which 
charge  five  cents  for  their  Saturday  edi¬ 
tions,  the  Evening  Journal  and  the  Even¬ 
ing  Graphic.  Both  of  these,  as  well  as 
the  Post,  carry  extra  sections  and  feature 
departments. 

Staff  Selling  Subscriptions 

For  the  first  time  in  its  history,  the 
S’ezv  Orleans  (La.)  Times-Picayune  is 
starting  a  subscription  contest  among  its 
employes.  Everyone  is  eligible  from  the 
managing  editor  _  on  down.  Previously 
all  chances  to  win  big  money  by  bring¬ 
ing  in  the  most  subscriptions  excluded 
newspaper  workers  with  all  contest  an¬ 
nouncements  definitely  tagged  “Not  open 
to  employes  of  the  Times-Picayune.” 
Only  employes  will  compete  for  the 
S.s.OOO  which  will  be  divided  in  prizes. 
First  prize  is  $1,(100.  The  conte.st  closes 
Dec.  21. 


Printed  War  Honor  Roll 

The  Union  City  (N.J.)  Hudson  Dis¬ 
patch  devoted  two  pages  Nov.  11  to  pub¬ 
lishing  the  Honor  Roll  of  North  Hudson 
County  and  recounting  the  deeds  of  local 
boys  who  won  honor  overseas.  The  list 
of  soldiers  killed  or  who  died  in  service 
were  listed  under  each  of  the  municipali¬ 
ties  that  go  to  make  up  North  Hudson. 
Pictures  of  North  Hudson  war  heroes 
were  reprinted.  John  Mitchell  manag¬ 
ing  editor  says  the  honor  roll  will  he 
published  each  Armistice  Day. 


Gave  Armistice  Day  Party 

More  than  1,300  children  attended  the 
Jersey  City  (N.J.)  Jersey  Journal’s  third 
annual  Armistice  Day  party  for  the  Jour¬ 
nal  Junior  Cluh.  Rudolph  F.  I.ent,  busi¬ 
ness  manager  of  the  Journal  and  Miss 
Lilliam  R.  Brown,  editor  of  the  cltih 
page,  attended.  The  party  was  opened 
with  a  parade  followed  hv  an  entertain¬ 
ment  in  the  State  Theatre. 


Daily  Awards  Medals 

Bronze  medals,  given  by  the  \farion 
(Ill.)  Daily  Republican  and  engraved  by 
the  Four-H  Clubs  of  Williamson  County, 
were  awarded  to  23  boys  and  girls  at 
a  recent  meeting  of  the  clubs.  Oldham 
H.  Paisley,  managing  editor  of  the  Re¬ 
publican,  made  the  presentations.  The 
medals  were  given'  for  leadership  in 
branches  of  club  w’ork. 


Held  Toy  Matinee 

The  Proekton  (Mass.)  Daily  Enter¬ 
prise  cooperated  with  the  local  \\  oman's 
club  and  fire  department  in  staging  a 
children's  toy  matinee  in  a  Brockton 
theatre,  open  to  every  child  in  the  city 
willing  to  give  one  toy  to  help  make  some 
other  child  happy  on  Christmas  morning. 
Even  broken  toys  were  accepted. 


Parents  of  Carrier  Boy  Win  Ruling  in 
Connecticut 

A  carrier  boy  employed  by  a  dealer  at 
a  regular  wage  to  deliver  pajiers  over 
a  s|)ecified  route  and  subject  to  dis¬ 
charge  at  any  time  comes  under  the  com¬ 
pensation  law  in  Connecticut  and  is  not 
considered  an  independent  contractor. 
1  his  was  the  ruling  made  last  week  in 
Waterbury,  Conn.,  by  Compensation 
Commissioner  Frederic  M.  Williams  in 
allowing  a  Seymour  couple  compensation 
of  $5  a  week  for  six  years  for  the  death 
of  their  son,  a  paper  carrier. 

E.  H.  Rolsoton  Company,  of  Sey¬ 
mour,  employed  the  Ixiy,  to  deliver  news- 
pajiers  daily  over  a  three  mile  route  for 
$1.4()  a  week.  He  was  struck  and  killed 
by  an  automobile  while  at  work.  The 
aw'ard  to  his  parents  amounted  to  $1,760. 


Business  Men  Sold  Papers 

Members  of  the  Grand  Rapids  Ex¬ 
change  Qub  sold  the  Grand  Rapids 
(Mich.)  Herald  on  downtown  streets 
Nov.  2  and  collected  $.'>01.59,  which  the 
Herald  donated  to  the  community  chest 
fund.  All  of  the  regular  morning  busi¬ 
ness  district  distribution,  including  street 
and  newsstand  sales,  was  taken  over  by 
business  men. 


Carrier  Killed  By  Speeder 

W.  H.  Cashell,  31,  route  carrier  for  the 
Little  Rock  Arkansas  Democrat,  was 
fatally  injured  Nov.  15  when  a  hit-and- 
run  driver  sideswiped  his  delivery  truck 
at  a  point  near  Dexter,  ten  miles  from 
Pine  Bluff. 


Held  Cooking  Schools 

The  following  newspapers  conducted 
cooking  schools  recently:  Hartford 
(Conn.)  Courant,  Nov.  3-6;  Duluth 
(Minn.)  Herald  and  Xews-Trihune, 
Nov.  10-13;  St.  Paul  Daily  Ncu's,  Nov. 
17-20. _ 

Starts  Santa  Claus  Column 

Cash  prizes  are  being  offered  by  the 
Saginaw  (Mich.)  Daily  News  for  a  let¬ 
ter  by  children  inviting  Santa  Claus  to 
visit  Saginaw.  The  newspaper  has  start¬ 
ed  negotiations  to  bring  a  Santa  Claus 
to  the  city. 


Veterans  Edited  Wichita  Beacon 

World  War  veterans  edited  the 
IVichita  (Kan.)  Beacon  Armistice  Day. 
Proceeds  went  to  the  American  Legion 
and  .\uxiliary  treasuries.  Members  of 
the  Auxiliary  sold  papers  on  the  streets. 


Has  Depression  Gag  Contest 

The  Birmingham  Post  has  started  a 
“I^ugh  Off  the  Depression”  contest  in 
which  prizes  are  offered  for  gags  about 
hard  times. 


Cooking  School  In  Bellingham 

The  Bellingham  (Wash.)  Herald  con¬ 
ducted  its  most  successful  cooking  school 
recently.  More  than  3.500  women  at¬ 
tended  sessions  at  the  Hotel  Leopold. 


I  KAST  l.l\'ERPnoi  I 

VOTES 

V  --■5^--  ^  'w*"  HiKinutnn  I, 

Brush-Moore  Newspapers,  Inc. 


Florida  Daily  Took  Special  Edition  to 
Warship  in  Gulf  Stream 

Several  hundred  “Welcome”  editions 
were  delivered  recently  by  the  Fort 
I.auderdalc  (Fla.)  Daily  News  to  the 
U.  S.  Destroyer  Barney  while  it  was  still 
far  out  in  the  Gulf  Stream  off  the 
I'lorida  coast.  The  occasion  was  the  first 
visit  of  a  first  line  destroyer  to  Port 
Everglades,  located  between  the  cities  of 
J'Ort  l.audcrdale  and  Hollywood,  and  the 
first  official  recognition  by  the  navy  of 
the  harbor. 

The  papers  were  carried  out  to  the 
warship  on  a  Coast  Guard  patrol  boat  by 
.August  Burghard,  managing  editor,  and 
CTiarles  W.  Drake  and  R.  (j.  Hetzler, 
reporters.  They  started  before  dawn, 
and  it  was  a  rough  trip.  The  news¬ 
papermen  got  seasick — but  the  sailors  got 
their  welcome. 


Held  Color  Page  Contest 

A  color-page  contest  lasting  several 
weeks  has  been  completed  by  the  Med¬ 
ford  (Ore.)  Mail  Tribune.  Full-page 
advertisements  made  up  from  cuts  of 
widely  known  products  were  colored  by 
school  children.  Weekly  prizes  _  and  a 
grand  prize  were  awarded  the  juvenile 
artists. 


Ninth  Annual  Dinner  For  Boys 

Former  Mayor  William  W.  Chamber- 
lain  of  Johnstown,  N.Y.,  and  Mrs.  Cham¬ 
berlain  gave  their  ninth  annual  dinner  to 
about  150  newspaper  boys  Nov.  10  at 
Hotel  Johnstown.  Among  honored 
guests  were  Frank  L.  Rogers,  general 
manager  of  the  Gloversville  and  Johns- 
toum  Morning  Herald,  and  Mrs.  Rogers. 


Crosswords  Still  Popular 

Crossword  puzzles  still  retain  their 
popularity.  At  least,  that  is  the  opinion 
of  Paul  B.  Williams,  editor  of  the  Utica 
(N.A’.)  Daily  Press.  His  paper  recently 
dropped  the  puzzles,  but  reinstated  them 
a  week  later,  due  to  readers’  protests. 


PEORIA 

$70,361,575.00* 

RETAIL  SALES  IN  1930 

Peoria  city  only — trade  territory  not 
included. 


A  LEADER 

in  per  capita  retail  sales 

Average  for  (T/fon  r/f 
35  large  cities  ^OOU. DO 


PEORIA  $670.00* 


19.30  Net  Sales 

I^nclpal  Peoria 

Re'luil 

GroiiiLs* 

Food 

$14,154,101 

Automotive 

$n,»5g,821 

fieneral  Mdw. 

$  »,U!M),IIH 

Apimrrl 

$  7.H:<7.441 

IliiildinR 

$  4,.770,.5A1 

Fiiniitiire 

$  4.:iii.i7;{ 

ItestuiinintN 

$  2.7«  1,7.54 

All  Otlierx 

$12,823,616 

Total 

$70,.'i6I,57.5 

*1'.  S.  CMiNUfi  of  Difttiibutiofi  of  1930 


To  Sell  This  Rich  Market 
Concentrate  in  The 


PEORIA 

JOURNAL- 

TRANSCRIPT 

eSA^  R.  CRRV  EO.«  NaiImaI  Repr  e  ■— Mil  If 

Park  t^Migsna  Mrig  Wowok.  OM  kntk 

IMi-aau.  meic«P>  fUdg 

Member  Major  Market  Newtipapen*,  Inc* 


CONTINUES  AIR  DELIVERY 

The  San  Antonio  (Tex.)  Light  is  con¬ 
tinuing  the  plan  started  some  time  ago 
of  sending  the  Light  to  Dallas  and  St 
Louis  hotels  by  passenger  plane  accord¬ 
ing  to  Edmund  C.  Campbell  circulation 
manager.  The  paiiers  are  sent  to  those 
cities  chiefly  for  San  Antonioians  visit¬ 
ing  there.  The  home  edition  of  the  Light 
reaches  Dallas,  about  250  miles  away,  at 
5  p.m.,  on  day  of  publication.  The  pre¬ 
date  edition  reaches  St.  Dmis  about  5 
p.m.  the  following  day. 


“Before  we  installed  our  Forty- 
two  Pica  Model  8  Linotype,  we 
doubted  the  ability  of  this  machine 
to  justify  satisfactorily  any  and  all 
lengths  of  lines,  and  to  make  a  joint¬ 
less  continuous  line  of  fifty-four, 
sixty-two,  sixty-six  or  eighty-four 
pica  length  of  butted  slugs  such  as 
we  demand  in  our  class  of  work. 
Also,  the  new  magazine  changing 
looked  complicated. 

“We  are  now  well  pleased,  for  we 
produce  a  perfect  line  and  joint  in 
double  slug  work.  We  make  ten  to 
fifteen  changes  of  magazines  on  each 
job  set,  and  are  elated  by  the  fact 
that  with  just  two  movements  we 
can  remove  a  top  split  magazine, 
replacing  in  like  manner— a  time 
saver. 

“The  new  back  cam  does  the  work, 
justifying  forty-two  pica  lines  either 
with  three  bands  or  thirty-five. 

“Last,  but  one  of  the  best  features, 
is  the  swinging  keyboard;  a  god¬ 
send,  quick  and  efficient.  We  can  ac¬ 
complish  in  five  minutes  what  took 
an  hour  on  the  old  style  back  rolls. 

“It  is  Linotype  service  and  honest 
statements  of  facts  that  make  us  a 
strong  Linotype  booster.” 

PAUL  W.  FLAGG, 
Superintendent 
Security  Bank  Note  Co. 
Chicago,  Ill. 

(Illustration  shows  Mr.  Flagg  mflk- 
ing  a  liner  change  on  the  Forty-two 
Pica  Model  8.) 


LINOTYPE 


LINOTYPE  METSOBIACK  AND  TEXTVPI 


Held  Doll  Party 

The  .\'eti’  Bedford  (.Mass.)  Evening 
Standard  and  .Morning  Mercury  staged 
a  doll  party  for  the  little  girls  of  Xe* 
Bedford  at  the  State  Theatre,  Nov.  14 
with  several  hundred  children  and  their 
dolls  attending  the  performance.  The 
two  doll  ensemble  sets  being  distributed 
by  the  Standard  and  Mercury  for  new 
subscriptions  were  demonstrated  from 
the  stage. 

- ^ - 

Well  Pleased  With 
I  Model  8  Features 


ii 


RAYMOND  CLAPPER 


ANSWERS  TO-DAY’S  BIG 


NEWS  OUERY 


THE  UPSWIN 


•  He  has  investigated  and  reported  on  political  pros¬ 
pects  for  1932,  knowing  from  long  experience  the  sen¬ 
sitiveness  of  business,  industry  and  finance  to  political 
trends. 

•  His  stories  have  inspired  editorial  comment  from  many 
of  the  greatest  American  newspapers.  Bankers  and  busi¬ 
ness  men  are  following  his  reports  closely. 

•  Raymond  Clapper  is  head  of  the  United  Press  Wash¬ 
ington  staff.  Many  years  of  intensely  active  journalistic 
experience  have  qualified  him  as  the  reporter  best  able 
to  answer  this  tremendous  news  query  thoroughly  and 
honestly. 

•  Newspapers  with  United  Press  service  are  AHEAD 
with  this  series  in  telling  their  readers  what  the  future 
may  hold  for  them. 


I  he  biggest  news  story  you  could  print  today  would 
be  the  story  of  better  times. 

*  Will  it  be  bonuses  or  breadlines  this  winter?  Has  the 
up-swing  started? 

*  The  United  Press  sent  Raymond  Clapper  to  the  indus¬ 
trial  and  financial  centers  of  the  United  States  to  find 
out. 

*  In  daily  stories,  carried  as  part  of  the  regular  United 
Press  report,  he  is  telling  the  readers  of  hundreds  of 
newspapers  just  what  are  the  indications  for  prosperity 
ahead. 

*  He  has  reported  from  some  of  the  biggest  Eastern 
centers  after  weighing  and  measuring  the  words  of 
bankers,  business  men  and  politicians. 

*  He  has  reported  his  conversations  with  Calvin  Cool- 
idge,  with  Henry  Ford,  with  Franklin  D.  Roosevelt. 
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AID  to  publication  which  has  never  before  existed 
has  come  to  the  newspaper  publisher.  It  enables  his  presses 
to  work  continuously  at  top  speed,  from  the  beginning  to 
the  end  of  a  run,  without  slackening  their  pace  for  paper 
replenishment. 


BETTER  TYPOGRAPHY  Moreover, 
it  enables  a  press  to  be  run  at  a  uniform  speed 
throughout  the  printing  of  an  entire  edition, 
and  so  improves  typography.  The  whole  of 
an  edition  is  alike  in  color,  impression,  and 
folding. 

When  presses  have  to  be  slowed  down 
and  sped  up  in  order  to  replenish  their  paper 
rolls,  the  color,  impression,  and  folding  vary 
as  does  their  speed,  and  uniformity  of  print¬ 
ing  and  folding  is  impossible.  For  this 
reason  a  substantial  part  of  every  news¬ 
paper’s  issue  is  below  par,  typographically. 


This  new  device  is  the  WOOD  AUTOPASTER,  which 
automatically  replaces  an  expiring  butt  with 
a  fresh  roll  of  paper.  It  likewise  ejects  auto¬ 
matically  all  spliced  copies,  so  that  they  do 
not  appear  among  the  salable  papers.  Thus 
the  actual  production  of  a  press  equals  in 
salable  copies  its  full  running  speed,  less  only 
the  spliced  copies,  six  of  which  are  ejected 
each  time  the  AUTOPASTER  supplies  a 
new  roll  to  the  press. 


THE 

is  in  use  nightljm 
Thefim 


WOOD  NEWSPAPER 

501  Fifth 


If 


I 
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Where  AUTOPASTERS  are  used,  making  it  unnecessary 
to  slow  down  for  new  rolls,  the  impression,  ink,  and 
folding  are  set  for  (but  a  single  speed — the  full  speed  of 
the  press — and  uniformity  results. 

LESS  WASTE  Furthermore,  this  device  lessens  paper 
waste.  Sheet  breakage  due  to  changes  of  press  speed  is 

eHminated.  Not  only  is  the  white  waste  less, 
but  the  printed  waste  also,  for  there  are  no 
“slow  motion”  copies  to  be  thrown  out. 

TIME  SA  VED  The  time  saved  during 
a  run  by  getting  rid  of  slowdowns  for  paper 
replenishment  may  be  put  into  a  later  start 
or  an  earlier  finish,  or  may  be  divided  be¬ 
tween  start  and  finish. 

MULTUM  IN  PAR  VO  So  many  and 
so  great  are  the  advantages  which  this 
wholly  new  device  brings  to  the  publisher 
that  it  is  difficult  to  enumerate  them  all. 
They  are  to  be  had  for  what  amounts  to  a 
ridiculously  small  investment.  They  re¬ 
quire  neither  additional  space  nor  additional 
operating  cost.  The  AUTOPASTER  may 
be  attached  to  existing  reels. 

In  creating  the  non-stop  press,  the 
AUTOPASTER  brings  to  the  newspaper 
AIMASTER  industry  much  aid  in  little  compass.  It  is 

itlyirookiyn  Plant  of  surprising  that  so  important  a  thing  has  re- 

?  jVc#  Times  mained  so  long  to  be  done. 


i|inery  corporation 

aI.  New  York 
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BULK  RATES  AND  BUNK 

HERE  is  no  salvation  for  newspapers  along  the 
lines  proposed  by  Erwin,  Wasey  &  Co.,  Inc.,  in 
the  circular  which  they  broadcast  to  every  daily 
paper  office  this  week.  The  idea  that  newspapers 
should  offer  reduced  rates  for  bulk  space  contracts 
to  general  advertisers  runs  counter  to  the  best 
thought  in  the  newspaper  industry  today.  The  plan 
would  accentuate  the  troubles  that  now  beset  news¬ 
paper  publishers,  for  the  root  of  those  troubles  can 
be  found  in  the  sale  of  large  volume  at  low  prices. 

Newspapers  have  sold  large  contract  space  to  re¬ 
tail  advertisers  at  below-average  rates  and  many 
large  retail  contracts  entail  service  that  makes  the 
advertising  a  source  of  loss  rather  than  profit  to  the 
publisher.  These  low  rates  have  been  defended  on 
several  grounds.  Retail  advertising  has  circulation 
value  to  newspapers,  it  is  contended.  Its  regular 
schedule  and  the  character  of  its  daily  changing 
announcements  link  it  with  news.  Its  regular  schedule 
maintains  a  steady  income  to  the  publisher,  meeting 
his  payroll  and  other  overhead  items.  The  tost  of 
selling  retail  space  averages  low.  And,  final'y,  many 
publishers  hold  it  a  duty  to  promote  home  enter¬ 
prises  by  quoting  a  favorable  rate  on  advertising. 

These  arguments  need  no  elaboration.  Few  of 
them  apply  to  the  run  of  general  copy,  even  tlic 
heavy  tobacco  campaigns  of  recent  years.  The  na¬ 
tional  advertiser  is  seldom  a  home  enterprise.  His 
bulk  contract  would  be  used  at  his  convenience,  not 
in  daily  space  that  the  publisher  can  count  toward 
this  week’s  expenses.  The  reader  cannot  turn  to  his 
paper  daily  certain  to  find  again  a  general  adver¬ 
tisement  that  caught  his  eye  yesterday.  The  element 
of  news  is  almost  entirely  absent. 

There  remains  only  the  inducement  that  low  rates 
on  large  space,  paralleling  the  retail  rate  sliding 
scale,  may  produce  a  volume  comparable  to  that  of 
the  retail  accounts.  It  is  a  highly  (luestionable  quid 
for  an  extremely  definite  qiw.  The  fact  is  that  to¬ 
day  the  major  decline  in  volume  of  newspaper  ad¬ 
vertising  has  been  in  general,  automotive,  and 
financial  accounts,  leaving  the  bulk  of  newspaper 
volume  in  linage  which  pays  an  unprofitable  rate. 

If  80  per  cent  of  newspai>er  volume  were  to  be  car¬ 
ried  on  bulk  contracts,  at  the  prevailing  scale  of 
rates,  red  ink  would  balance  the  books  of  every  news¬ 
paper  in  the  country. 

This,  the  national  advertiser  may  sav,  is  none  of 
his  business.  He  has  had  to  wade  through  red  ink 
and  reorganize  his  affairs  to  get  out  of  it.  The 
demand  for  lower  advertising  costs  is  part  of  the 
reorganization.  That  he  is  attempting  to  cut  costs 
not  by  reducing  the  amount  of  his  purcliase  but  by 
seeking  to  parallel  his  own  cut  in  unit  costs  is 
natural,  and  it  is  the  job  of  the  newspaper  pub¬ 
lisher  either  to  meet  the  demand  or  prove  that  it 
cannot  be  met. 

There  are  probably  newspajwrs  which  increase 
rates  without  relation  to  service  rendered,  cost  of 
operation,  or  ability  of  the  market  to  meet  their 
tariff,  but  in  the  mass,  newspaper  rates  have  in¬ 
creased  in  proportion  to  circulation  volume,  which 
usually  translates  directly  into  service  rendered  the 
advertiser.  They  have  not  increased  in  proportion 
to  increased  cost  of  operation.  Few  of  them  have 
outstripped  in  rate  advances  a  workable  ratio  to  the 
buying  power  of  their  markets.  Most  are  well  below 
such  a  ratio. 

Operating  co.sts  have  resisted  reduction.  The 
news]iai)er  cannot  curtail  expenses  by  shutting  down 
or  drastically  reducing  iK-rsonnel.  It  must  go  on 
daily.  Reduced  advertising  volume  has  compelled  a 
considerable  drop  in  print  jwipcr  consumption,  but 
the  combination  of  reduced  ttmnage  and  reduced 
paper  price  has  in  general  amounted  to  not  more 
than  per  cent  of  operating  expense,  usually  less. 
Wage  rates  have  rarely  been  reduced  and  the  saving 
by  rotation  of  personnel  will  infrciiuently  exceed  .s 
per  cent.  Against  this  is  a  reduction  in  linage  ap¬ 
proximating  20  per  cent,  which,  falling  mainly  in  the 
higher-rate  linage  classes,  has  resulted  in  a  revenue 
loss  topping  25  per  cent.  Net  profits  will  be  small 
or  absent  in  1931. 

To  add  to  this  burden  the  straw  of  bulk-space 
sliding  scales  in  general  contracts  is  to  peril  the 
newspaper  both  as  an  instrument  of  civic  and  social 
life  and  as  an  advertising  medium.  Economies  of 
the  past  two  years  have  already  reduced  too  many 


O  Lord,  how  manifold  are  Thy  works!  in 
wisdom  hast  Thou  made  them  all:  the  earth 
is  full  of  Thy  riches. — Psalms,  CIV ;  24. 


newspapers  to  a  ready-made  basis.  They  have 
driven  hundreds  of  able  craftsmen  to  the  streets  and 
brought  others  to  the  pittance  compensation  of  20 
years  ago.  They  have  delayed  the  construction  of 
many  plants  and  the  installation  of  needed  machinery. 
They  have  compelled  the  publisher  to  read  his  daily 
cost  sheet  more  attentively  than  the  lages  of  his 
newspaper  and  made  the  accountant  more  powerful 
than  the  editor  or  advertising  manager.  In  a  word, 
the  negative  aspects  of  business  have  dominated  an 
enterprise  that  for  long-run  success  must  vibrate 
daily  with  new  and  positive  life. 

There  is  no  health  for  any  of  the  parties  in  the 
Erwin,  Wasey  proposal,  subtly  supported  by  the  pur¬ 
chasing  power  of  several  millions  in  advertising  ap¬ 
propriations.  Regarding  the  newspaper  solely  as  a 
vehicle  for  the  sale  of  their  merchandise,  disregard¬ 
ing  its  other  and  primary  functions,  they  may  get 
for  themselves  rate  privileges  that  their  own  propo¬ 
sition  denies  to  less  powerful  enterprises.  They  may 
be  ready  to  use  large  volumes  of  newspaper  space,  at 
last  realizing  its  power  to  do  all  that  they  have  called 
on  other  media  to  do,  plus  the  ability  to  produce 
retail  sales  as  no  other  medium  can.  We  believe 
that  big  business  is  about  ready  for  this  step. 

If  so,  it  needs  newspapers  vital  with  reader  inter¬ 
est  and  alert  to  new  avenues  of  service,  rather  than 
the  daily  state  of  the  checking  account.  It  needs 
newspapers  able  to  meet  the  unexpected  without 
flinching  or  worry,  not  newspapers  which  are  worried 
about  Saturday’s  payroll. 

It  can  have  them  by  paying  a  fair  price  for  service 
that  cannot  be  duplicated,  or  it  can  have  the  service 
rendered  by  second-rate  newspapers,  manned  by 
routine,  starvation-paid  workers.  The  choice  should 
not  be  difficult. 

In  conclusion,  we  believe  the  Erwin,  Wasey  &  Co. 
letter  raises  another  question,  that  of  the  agency’s 
primary  interest.  If  the  agency  is  principally  inter¬ 
ested  in  buying  cheap  space  for  its  clients,  and  not 
in  the  development  of  the  newspai)er  as  a  servant  of 
public  and  business,  the  foundation  of  the  agency 
commission  sy.stem  begins  to  crumble.  Publishers 
who  cut  their  general  rates  to  meet  the  wishes  of 
prospective  large  space  general  advertisers  may  de¬ 
cide  to  add  an  economy  of  their  own  to  make  ends 
meet.  Fifteen  per  cent  of  $200,0(10,000  or  $250,000,000 
would  go  far  toward  balancing  a  lot  of  newspaper 
budgets  in  1931,  and  the  agencies  may  well  consider 
its  possible  loss  before  carrying  their  rate  sabotage 
fight  to  dangerously  close  (piarters. 


Of'iiiiou  dit'idrd  sliar/'ly  on  color  prinlinq  at 
the  .■I..V./’..'f.  conivntion,  hut  color  is  in  the  line 
progress  and  only  zcaits  on  mechanical 
perfection  and  adz'crtiser  demand. 


DESERVED  TRIBUTE 

RESIDENT  HOO\'FR  praise<l  the  press  for 
unemployment  relief  and  asked  support  for  con¬ 
structive  forces,  in  a  si>ecial  message  to  the  <lele- 
gates  to  the  mid-season  convention  of  the  American 
Newspaper  Publishers’  .Association  at  I.os  .Angeles. 
The  praise  was  no  mere  formal  encomium,  for  news¬ 
papers  have  l>ccii  leading  practical  relief  measures 
for  two  years  in  every  distressed  community.  With¬ 
out  stint  they  have  given,  not  only  of  their  means, 
but  of  their  p<nvcr  to  organize  civic  forces.  What 
many  newsi>apers  have  done  to  prevent  actual  starva¬ 
tion  or  perilous  exposure  of  the  penniless,  in  free  and 
unquestione<l  distribution  of  fo<xl  and  shelter,  while 
other  leaders  were  trying  to  make  up  their  minds 
what  to  do,  merits  the  high  comment  of  the  nation’s 
chief  executive. 


I  A  L 

IN  THE  RIGHT  DIRECTION 

The  week’s  news  from  Canada  concerning  action 
by  newsprint  manufacturers  to  reorganize  and 
stabilize  their  business,  particularly  to  eliminatt 
an  immense  volume  of  watered  stock,  will  be  re¬ 
ceived  with  hearty  approval  by  newspaper  publishers 
who  realize  that  no  permanent  good  can  come  to 
their  industry  while  chaos  reigns  in  the  production 
of  their  chief  raw  material. 

For  years  we  have  known  that  over-capitalization 
of  Canadian  newsprint  companies  was  a  tap-root  oi 
evil  and  our  estimates  have  not  been  mistaken 
Consider,  if  you  will,  the  fact  that  in  the  proposed 
merger  of  six  leading  Canadian  newsprint  concerns 
there  will  be  a  reduction  of  securities  from  $103,- 
832,266  to  about  $53,(X)0,000.  It  is  superfluous  to 
speculate  on  the  meaning  of  this  action,  looking  to 
stabilization. 

From  such  excesses  as  this  over-caisitalization 
indicates  there  is,  naturally,  a  demoralized  market 
and  a  very  unhappy  state  of  mind  among  both  stock¬ 
holders  and  employes.  Newspaper  publishers  want  to 
pay  a  fair  price  for  newsprint,  a  price  that  will  yield 
a  profit  to  the  manufacturer  and  lalxir,  and  great!; 
do  they  desire  an  even  flow  of  well-made  paper  for 
their  presses.  They  do  not  enjoy  a  runaway  market, 
or  unhealthy  price  wars.  With  the  industry  reorgan¬ 
ized  along  sane  and  responsible  lines  prices  might 
well  become  firmer.  We  predict  a  slightly  reduced 
contract  price  in  the  near  future. 

In  his  report  to  the  American  Newspaper  Publish¬ 
ers’  Association,  in  convention  at  Los  Angeles  last 
week.  Chairman  W.  G.  Chandler  of  the  Newsprint 
Committee,  said :  “Leaders  in  newsprint  making  have 
stated  to  members  of  your  committee  that  publish¬ 
ers  have  within  their  power  the  making  of  1932 
prices.  If  that  power  is  known  to  exist,  it  would 
not  be  used.” 

This  sentiment  will  be  applauded  by  newsiapcrdoit 
in  general.  Now  that  the  new'sprint  industry  hat 
with  seeming  sincerity  attacked  its  greatest  internal 
faults,  newspapermen  will  be  whole-heartedly  con¬ 
cerned  in  seeing  the  reorganization  succeed.  True, 
there  will  be  vast  power  invested  in  the  huge  merger 
now  making  in  Canada,  and  reduced  and  ever  lessen¬ 
ing  United  States  production  is  unhealthy,  but  we 
feel  that  the  problems  of  the  future  will  be  met 
Certainly,  the  newsprint  industry  should  have  learned 
that  there  is  no  profit  in  predatory  exploitation  oi 
tlie  market  to  satisfy  unnatural  promotions. 


.4 re  medical  men  sincerely  anxious  to  protect 
the  public  hy  enforcing  rigid  publicity  regula¬ 
tions.  prez'enting  free  and  unde-open  disettssion 
of  medical  affairs,  or  is  the  real  motwe  to  keef 
health  information  cornered  for  profitable  ex¬ 
ploitation  of  the  public f 


MEAN  WORD  CHALLENGED 


H.ARV.ARI)  denies  press  privileges  to  a  radk 
broadcast  r(‘iK)rter  who  called  the  work  of  one 
of  the.  C'rimson  ffK)tI)all  .sipiad  “putrid.”  N’o» 
the  air  reporter  sets  up  the  hollow  cry  of  censorship 
It  is  a  mean  word,  insulting  and  vulgar.  It  is  not 
descriptive  of  a  ixH)r  fcKitball  pvlay.  It  would  not 
pass  any  respectable  newspiaper  coi)y-dcsk.  It  should 
never  be  uttcreel  in  reference  to  a  person,  and  s 
foul  when  applieel  to  the  efforts  of  a  boy  dean  and 
fine  enough  to  risk  his  neck  for  dear  old  .Mt™ 


Mater.  However,  unless  Harvard  officials  can  prove 
animus,  we  regret  the  action  in  ruling  (nit  the  re¬ 
porter.  The  better  penalty  lies  in  sure  public  con¬ 
demnation.  Reporters,  like  foertball  players,  some¬ 
times  lose  their  heads  in  the  excitement  of  a  game 
and  make  mistakes.  The  sporting  view  of  life  is  to 
comprehend  and  forgive  such  temporary  lapses,  h 
might  also  be  remembereel  that  air  reporters  deal  n 
conversation,  hot  off  the  lip.  not  to  be  comparer, 
for  responsibility  with  newspaper  writing,  usiai’ 
checked  by  others.  The  obvious  moral  of  the  m-i- 
dent  is  that  reporters,  whether  of  the  air  or  pres- 
should  keep  their  minds  free  of  such  cheap  and  mean¬ 
ingless  slang  as  “putrid.”  .Another  vicious  bit  oi 
ribaldry  common  in  the  talk  of  the  day  is  the  wet'* 
“lousy,”  used  as  a  critical  term.  There  can  k 
no  defense  for  it.  whether  in  print  or  talk.  It  <>1* 
docs  not  think  that  way,  he  will  not  talk  or  wnl' 
that  way.  -A  reporter  may  use  virile  language  « 
criticism  without  stooping  to  blackguardism. 


J 
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PURELY  PERSONAL 


CONGRESSMAN  HUGH  IKE 
SHOTT,  publisher,  B  lue  field 
(\V  \  a.)  Telegraph  and  Sunset  Xezvs, 
was  the  principal  speaker  at  the  Armis¬ 
tice  Day  celebration  in  that  city. 

Edward  E.  Barsness,  editor,  Glen- 
wood  (Minn.)  Pope  County  Tribune, 
and  a  former  state  representative,  has 
been  appointed  probate  judge  of  Pope 
county  by  Governor  Floyd  B.  Olson. 

Irvin  C.  Henry,  editor,  Maryszdlle 
(0.)  Tribune,  has  been  elected  master 
of  the  Marysville  Masonic  lodge. 

E.  S.  Bayard,  editor  of  the  Capper- 
Slocum  farm  papers,  addressed  .300 
farmers,  business  and  professional  men 
in  Bowling  Green,  O.,  last  week. 

John  Borg,  editor,  Hackensack,  (N.J.) 
Bergen  Eivning  Record,  presented  a 
large  bronze  replica  of  the  Declaration  of 
Independence  to  the  St.  Cecilia's  High 
School  of  Englewood,  Nov.  9.  The  tab¬ 
let  was  the  first  of  a  number  to  be  pre¬ 
sented  within  the  next  few  weeks  to  high 
schools  in  Bergen  County. 

Richard  Lloyd  Jones,  publisher  Tulsa 
(Okla.)  Irihunc  was  host  last  week  to 
E.  .\.  Gilmore,  dean  of  the  law  school. 
University  of  Iowa,  and  for  eight  years 
assistant  governor  general  of  the  Philip¬ 
pine  Islands. 

J.  C,  Seacrest,  president  of  the  Lin¬ 
coln  (Neb.)  Stale  Journal,  has  been 
named  as  a  member  of  a  committee  of 
ten  from  the  chamlKT  of  commerce  to 
work  with  officers  and  members  of  the 
state  fair  board  on  a  program  to  take 
care  of  the  deficit  incurred  by  the  1931 
Nebra.ska  state  fair.  H.  E.  Gooch,  for¬ 
mer  president  of  the  Star  Publishing 
company,  is  also  a  member  of  the  com¬ 
mittee. 

Joseph  J.  Cannon,  editor,  Salt  Lake 
City  Deseret  Setes,  has  left  for  Bieber, 
Cai„  to  attend  the  Golden  Spike  driving 
ceremony  which  is  being  held  to  cele¬ 
brate  the  completion  of  the  connection 
between  two  western  railroads. 


David  B.  Lindsay,  president  Marion 
find.)  Chronicle  Publi.shing  Company; 
Gardner  J.  Thomas,  business  manager, 
and  Mrs.  Thomas,  and  Keith  L.  Johns, 
managing  editor  of  the  Marion  Leader 
Tribune,  attended  the  Purdue-Iowa  foot- 
bal  game  recently. 

Sidney  I^azarus,  associate  publisher, 
Bayonne  (N.J.)  Times,  was  chairman 
of  the  committee  in  charge  of  publicizing 
the  new  Bayonne  Bridge  which  was  for¬ 
merly  dedicated  Nov.  14. 

M.  R.  Stone,  editor,  Haroarden  (la.) 
Indepcitdcnt,  has  been  elected  president 
of  the  Chamber  of  Commerce. 


Carlton  Lane  Hou.ston,  editor,  Marion 
(Ind.)  Leader-Tribune  and  Sunday 
Chronicle-Tribune,  is  directing  the  Com¬ 
munity  Chest  campaign  of  Marion. 

Cieorge  Morris,  president  of  Meunphis 
Commercial  .appeal.  Inc.,  and  editor  of 
the  Commercial  Appeal-livening  Appeal. 
spoke  Nov.  11,  at  the  opening  .session  of 
the  Memphis  Conference,  Methodist 
Episcopal  Church,  South. 

Eugene  lx)rton.  publisher,  and  Paul  S. 
Hedrick,  oil  e<litor.  Tulsa  World,  accom- 
panied_  the  Oklahoma  delegation  to  Chi¬ 
cago  for  the  .American  Petroleum  Insti¬ 


tute  annual  meeting,  which  was  openet 
Nov.  11. 

Harold  Place,  former  e<litor.  Toledi 
Setes-Bee,  addressed  the  Rotarv  club  o 
Sandusky,  ().,  last  week.  He  told  of  hi 
travels  in  Europe  last  sumiiKT. 

U.  B.  Cummings,  editor.  Tell  City 
I  Ind.)  returned  this  week  from  i 

s^x  weeks’  big  game  hunting  trip  in  thi 
Canadian  Rockies  in  British  Columbia. 

.  Stackpole,  Sr.,  owner  and  editor 

m-chief,  Harrisburg  (Pa.)  Telegraph 
and  \  ance  C.  McCormick,  owner,  Har 
risburg  (Pa.)  Patriot  and  Evening  Xeu’i 
were  elected  to  membership  on  th 
executive  committee  of  the  Harrisburi 
W  eliare  Federation  at  a  recent  meeting 

V\  arren  R.  Canright.  editor  and  pub 
hsher,  Chesterton,  (Ind.)  Tribune,  spok 
cm  the  Swift  &  Co.,  radio  program  ove 
station  \\  LS  recently,  on  northern  In 
uiana  pr4)sperity. 


John  F.  Rolfe,  publisher,  Hartford 
((Tonn.)  Times,  and  Mrs.  Rolfe  have  re¬ 
turned  home  after  spending  a  week  in 
Corning  as  guests  of  District  Attorney 
and  Mrs.  Guy  \V.  Cheney. 

Maurice  S.  Sherman,  editor,  Hartford 
(Conn.)  Courant,  introduced  the  pre¬ 
siding  officer  at  the  international  peace 
meeting  held  in  Hartford  Armistice  Day 
under  auspices  of  the  Carnegie  Endow¬ 
ment  for  International  Peace.  Among 
the  speakers  was  U.  S.  Senator  Fred¬ 
eric  C,  Walcott. 

Walter  Walker,  publisher.  Grand 
Junction  (Colo.)  Daily  Sentinel,  and  his 
son,  Preston,  motored  to  Salt  Lake  City 
to  witness  the  Utah-Colorado  football 
game,  recently. 

E.  W.  Pate,  publisher,  Rogers  (.\rk.) 
Daily  Xews,  has  been  elected  vice- 
president  of  the  Community  Club  in  that 
city. 

H.  H.  Taylor,  former  publisher, 
Fayetteville  (Ark.)  Daily  Leader,  was 
stricken  with  paralysis  while  at  Chicago 
for  the  meeting  of  the  .American  Petro¬ 
leum  Institute,  and  was  returned  to  his 
home  at  Tulsa,  Okla.,  for  treatment.  He 
was  reported  as  resting  comfortably. 

R.  Kenneth  Crist,  editor,  Hilo  (T.H.) 
Tribune-Herald,  is  in  California  on  a 
business  trip. 

J.  S.  Parks,  co-publisher,  Port  Smith 
(Ark.)  Southxvest  American  and  Times 
Record,  has  been  elected  a  director  of 
the  First  National  Bank  in  that  city. 

Mark  P.  Haines,  Sturgis  (Mich.) 
Journal,  and  Mrs.  Haines  are  sjiending 
some  time  in  Rochester,  Minn. 


IN  THE  BUSINESS  OFFICE 

Frank  GALLAND,  former  advertis¬ 
ing  manager.  Union  City  (N.J.)  Hud¬ 
son  Dispatch  has  been  elected  president 
of  the  North  Hud.son  Kiwanis  (I^lub. 

lister  Melcher  Hart,  advertising  man¬ 
ager,  Augusta  (Me.)  Kennebec  Journal 
wrote  the  words  for  one  of  the  four 
songs  which  were  adjudged  the  best  in 
the  recent  State  of  Maine  Contest 
sponsored  by  the  Maine  Publicity  Bu¬ 
reau. 

Clarence  J.  (Jack)  Dempsey,  for  10 
years  on  the  Worcester  (Mass.)  Tele¬ 
gram-Gazette  advertising  staff,  was  re¬ 
cently  given  a  pen  set  by  his  fellow  em¬ 
ployes  when  he  left  to  join  the  creative 
advertising  staff,  Worcester  Evening 
Post, 

Miss  Doris  Bradshaw,  classified  de¬ 
partment,  Pall  River  (Mass.)  Herald 
Xeivs,  is  in  St.  .Anne’s  Hospital,  Fall 
River,  with  a  fractured  jaw  suffered  in 
an  automobile  accident  in  Tiverton,  R. 
L,  recently. 

Ralph  Kreutzer  Strassman,  of  The 
American  Weekly,  New  York,  has  been 
apiKiinted  a  Major  in  the  Specialist  Re¬ 
serves,  .Army  Reserve  Corps,  the  War 
Department  has  announced. 

Joseph  H.  Powers,  advertising  direc- 


FOLKS  WORTH  KNOWING 


WILLIAM  F.  (BILL)  BUTLER, 
”  city  editor  of  Frank 'E.  Gannett’s 
Rochester  (N.Y.)  Times-Union,  since 
Jan.  7,  1929,  has 
covered  every 
beat  and  desk 
for  his  newspaper 
during  his  26- 
ycar  career  with 
the  Times-Union 
and  its  predeces¬ 
sors.  He  has  seen 
service  in  two 
wars,  Mexican 
Border  (1916) 
and  the  World 
War  (1917,1918, 

1919). 

His  biggest 
news  story  was 
in  1928  when  he  assisted  in  uncovering  a 
million  dollar  alcohol  ring.  In  1920,  NIr. 
Butler,  acting  for  Mr.  Gannett,  opened 
Radio  Station  WHQ,  now  known  as 
Station  WHAM,  one  of  the  pioneer  sta¬ 
tions  of  the  East.  That  year,  he  paved 
the  way  for  police  department  broadcast¬ 
ing  by  supervising  a  test  for  the  late 
(Thief  of  Police  Joseph  M.  Quigley  of 
Rochester.  The  city  now  has  a  police 
radio  system. 

Mr.  Butler  is  believed  to  be  the  first 
city  editor  to  install  a  radiophone  at  his 
desk  to  keep  in  constant  touch  with  the 
jiolice  department.  Wisdom  of  the  in¬ 
stallation  is  proved  daily. 

He  is  a  past  president  of  the  Rwhester 
Press  Club,  member  of  several  Masonic 
groups,  American  Legion  and  Veterans 
of  E'oreign  Wars.  He  was  wounded 
.severely  when  the  27th  (New  York  Na¬ 
tional  Guard)  Division  attacked  the 
llindenburg  line.  Sept.  18,  1918. 

He  is  married  and  the  father  of  two 
children. 

tor,  Worcester  (Mass.)  Evening  Post, 
ami  Harry  H.  Hoffman,  advertising  di¬ 
rector,  Worcester  Telegram  and  Gazette, 
were  the  judges  for  the  Merchants’  Pub¬ 
licity  Association  name  conte.st  held  to 
designate  a  name  for  the  central  business 
area  of  the  city.  More  than  7,000  titles 
were  received. 

Henry  S.  Beveridge,  classified  adver¬ 
tising  manager,  Portland  (Me.)  Press 
Herald,  Evening  E.rpress  and  Sunday 
Telegram,  has  been  elected  secretary  and 
treasurer  of  the  Maine  Outboard  Asso¬ 
ciation. 


IN  THE  EDITORIAL  ROOMS 

H.  JOHNSON,  managing  editor, 
*  Minot  (N.D.)  Daily  Xeu'S,  and 
Miss  Blanch  Lynch,  society  editor,  were 
seriously  injured  in  an  automobile  col¬ 
lision  near  Minot  last  week  end.  'Two 
men  have  been  jailed  in  Mohall,  N.D., 
(Continued  on  ne.rt  page) 


The  appeal  of  ella  cinders 

has  always  been  direct  to  the  heart 
and  this  heart  appeal  has  been  made 
the  basis  of  one  of  the  most  effective 
pleas  in  connection  with  the  Minne¬ 
apolis  Community  Fund  Drive,  ...The 
drawing  shown  above  that  Charlie 
Plumb  made  especially  for  the  Minne¬ 
apolis  Star's  contribution  to  the  cam¬ 
paign  is  available  in  reproduction  to 
all  ELLA  CINDERS  subscribers  and 
to  all  newspapers  outside  of  ELLA 
CINDERS  territory  in  connection  with 
community  chest  drives.... 

^  LLA  CINDERS  is  having  a  tough 
time  of  it  herself  these  days  . . .  with 
nothing  for  supper  last  night ...  noth¬ 
ing  for  breakfast  this  morning  ...  and 
the  same  thing  warmed  over  for  lunch. 
...All  day  she  tramps  the  streets  dis¬ 
appointed  as  a  moth  in  a  holeproof 
sock  as  she  looks  for  work ...  trying 
to  convince  bosses  that  they  can  no 
more  get  along  without  her  than  liver 
without  bacon. . . . 

g  UT  ELLA  CINDERS  has  been  In 
tough  spots  before  . . .  and  if  you 
know  ELLA,  with  her  smiling  spunk, 
you’ll  understand  what  a  help  and  in¬ 
spiration  she  is  to  readers. . . .  You’ll 
understand  how  they  live  through  her 
troubles  with  her...  how  she  pulls  at 
their  heart-strings  ...  and  pulls  them 
through  with  a  daily  laugh. ...  You’ll 
understand  why  ELLA  CINDERS  keeps 
commanding  comics  in  a  compelling 
combination,  daily  and  Sunday. ...  For 
terms  and  samples  of  strip  and  page, 
please  wire  . . . 


UNITED  FEATURES 

UNITED  FEATURE  SYNDICATE- 
METROPOLITAN  NEWSPAPER  FEATURE 
SERVICE— WORLD  FEATURE  SERVICE 

Monte  Bourjaily,  General  Uanaeer 
Maximilian  Elter,  Jr.  Frank  B.  Knaps 
220  East  42nd  St.,  Snite  1110, 
NEW  YORK 


DOGS 

The  dog  has  a  heart  appeal  that  hits  nearly  every¬ 
body. 

TTat’s  one  reason  why  Albert  Pay  son  Terhune  is 
one  of  the  best-loved  writers  of  our  generation. 

His  “Tales  of  Real  Dogs”  are  always  packed  with 
heart-throbs. 

Weekly,  with  stunning  art. 

The  McNaught  Syndicate,  Inc. 

V,  V.  McNitt  times  building  Crailm  V.  McAdam 

Cfcainnan  NEW  YORK,  N.  Y.  President 
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THE  EDITOR  &  PUBLISHER  CO^  INH, 
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Office  of  Publication  and  General  Offices: 
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Marlen  E.  Pew,  Editor;  Arthur  T.  Robb, 
Managing  Editor;  Warren  L.  Bassett, 
blews  Editor;  Robert  S.  Mann,  Associate 
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EXECUTIVE 

James  W.  Brown,  President  and  Pub¬ 
lisher;  Marlen  E.  Pew,  Treasurer;  C.  B. 
Croomes,  Secretary  and  Business  Man¬ 
ager;  James  W.  Brown,  Jr,,  Promotion 
Manager;  G.  H.  Strate,  Circulation  Man¬ 
ager;  S.  L.  Dare,  Classified  Manager. 
London,  Elngland,  office:  Walter  House, 
418/22  Strand,  W.  C.  2.  Miss  Muriel  G. 
Atkins,  Manager.  London  Editor:  Allan 
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Middlesex.  Paris,  France,  office:  76  rue 
des  Petits  Champs,  Sydney  R,  Clarke, 
Manager,  Paris  Editor:  George  Lange- 
laan,  15  rue  Portal,  Enghien-les-Bains, 
Seine  et  Oise.  Tokyo  Correspondent, 
Clarence  A.  Davies,  c/o  Japan  Advertiser. 
Washington  Correspondent:  George  H. 
Manning,  National  Press  Club  Building. 
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International  Year  Book  issued  last  Sat¬ 
urday  in  January — 

“A.N.P-A.”  service  numbers  last  two  Sat¬ 
urdays  in  Apiil — 

Advertising  Convention  number  first  Sat¬ 
urday  in  July — 

Newspaper  advertising  linage  tabula¬ 
tions  in  March  and  September — 
Newspaper  rates  and  circulations  in 
January  and  July — 

Market  Guide  containing  information  on 
1,400  newspaper  markets  third  Saturday 
in  November — 

Sice  of  type  page  9  x  12  inches — 168 
agate  lines  (13  ems)  on  four  columns — 
total  of  672  agate  lines  to  the  page — 
Largest  type  page  in  the  business  paper 
field— 

Display  advertising  rates:  transient,  75c 
per  agate  line,  or  series  of  insertions  as 
follows: — 
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The  single  column  forty-two  line  rate 
maker  card  at  a  cost  of  $16  per  week, 
earns  as  low  a  rate  on  a  52-time  basis 
as  any  other  schedule,  namely,  $168  per 
page;  $95  half  page;  $55  quarter  page. 
Classified  rates:  75c  per  agate  line  one 
time;  60c  per  agate  line  four  times. 
Situations  Wanted:  50c  per  agate  line 
one  time;  40c  per  agate  line  three  times 
(count  six  words  to  the  line). 
Subscription  rates:  By  mail  payable  in 
advance  United  States  and  Island  Posses- 
sions  $4  per  year;  Canada  $4.50;  For¬ 
eign  $5. 

Member  of  the  Associated  Business 
Papers  and  subscribing  to  its  standard 
of  practice. 

Charter  Member  of  the  Audit  Bureau  of 
Circulations  with  a  certified  “A-B.C." 
circulation  as  follows: 
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pending  the  outcome  of  the  injuries 
suffered  by  Mr.  Johnson  and  Miss  Lynch. 

Frank  Ahlgren,  managing  editor, 
.Memphis  (Tenn.)  Evening  Appeal, 
sjxjke  Nov.  17  at  the  annual  father  and 
son  banquet  at  the  Young  Men’s  Chris¬ 
tian  Association. 

John  Turner,  managing  editor,  Buffalo 
Times,  attended  the  .\rmy-University  of 
Pittsburgh  hxrtball  game  in  Pittsburgh, 
Nov.  14. 

W.  W.  1  hirhin,  managing  editor, 
Marion  (Ind. )  Chronicle  and  .Sunday 
Chronicle-Tribune,  and  Mrs.  Durbin  will 
sjiend  the  week-end  of  Nov.  27  in  Chi¬ 
cago.  where  1  )urbin  formerly  was  a  copy 
reader  on  the  Herald  &  Examiner,  Even¬ 
ing  .Imcrican,  Evening  Post  and  the 
Chicago  Daily  Xczes. 

lames  l.argay,  managing  editor,  Utica 
(N.Y.)  Weekly  Times,  which  recently 
filed  a  iK‘tition  in  bankruptcy,  has  entered 
the  insurance  business. 

Conrad  N.  Church,  managing  editor, 
I’onliac  (Mich.)  Daily  Press,  siient  the 
week-end  of  .\ov.  13  in  Cliicago. 

Charles  R.  Corbin,  managing  editor, 
'Toledo  Blade,  has  been  elected  com¬ 
mander  of  Toledo  ixjst,  .American  Legion. 

L.  H.  Skeffington,  state  editor,  Roch¬ 
ester  (N.Y.)  Democrat  and  Chronicle, 
is  covering  the  convention  of  the  Na¬ 
tional  Grange  at  Madison,  Wis. 

Carlyle  Murrows,  art  editor  of  the  .Vett’ 
York  Herald  'Tribune,  has  returned  from 
his  tour  of  the  picture  galleries  of 
Kuroiie. 

Irita  \’an  Doren,  editor  of  Books  of 
the  .Yeti'  York  Herald  'Tribune,  recently 
ga\e  the  introductory  talk  of  the  scries 
of  Fortnightly  Fireside  Talks  at  the 
\V<H)dstock  I’ranch  of  the  New  York 
Public  Library. 

Charles  \’ictor  Knox,  Chicago  Ez'cn- 
ing  Post  rejKirter  and  columnist,  is  doing 
a  series  of  articles  describing  in  impres¬ 
sionistic  style  Cliicago’s  principal  foreign 
sections. 

Mrs.  Walter  (i.  Oiarlton  of  Savan¬ 
nah,  Ga.,  mother  of  Richard  M.  Charl¬ 
ton,  city  editor  of  the  .Saz'annah  Morning 
Xezi's.  is  very  ill  at  Milledgeville,  Ga., 
suffering  from  a  fall  in  which  her  hip 
was  broken. 

Carroll  Binder,  former  foreign  cor- 
resjxmdent  for  the  Chicago  Daily  Xezvs 
and  now  editorial  assistant  to  the  pub¬ 
lisher,  six)ke  last  week  in  Elgin,  Ill.,  on 
European  conditions  at  a  meeting  of  the 
l(K'al  civic  organizations. 

Virginia  Matthews,  reporter,  Nash¬ 
ville  Banner,  is  on  a  three-weeks’  cruise 
which  includes  stops  in  Havanna  and 
various  Central  .American  ports.  She 
.sailed  from  New  Orleans,  Nov.  12. 

Henry  C.  Jones,  former  news  editor, 
Okemah  (Okla.)  Leader,  and  Childress 
(Tex.)  Index,  has  joined  the  news  staff 
of  the  Oklahoma  City  (Okla.)  Okla¬ 
homa  Xezos. 

Charles  Estinger  has  resigned  as  city 
eilitor  of  the  .Vctc  Le.vington  (O.)  Sen¬ 
tinel.  to  become  city  editor  of  Gallon 
Inquirer. 

\'incent  W.  Canham,  agricultural 
editor.  I.ezoiston  (Me.)  Sun-Journal, 
addressed  the  members  of  the  Fryeburg 
Kiwanis  Club,  Thursday  evening,  on 
“The  Fcxrtball  of  Service  Clubs’’. 

.Alban  .A.  Dube,  editorial  staff,  Eall 
River  (Mass.)  Herald  Nezfs  has  re¬ 
turned  to  duty  following  a  honeymoon 
trip  to  Canada. 

Frank  King,  Chicago  Tribune  car¬ 
toonist  and  originator  of  "Gasoline  .-Mley,” 
visited  the  editorial  room  of  the  Okla¬ 
homa  Citv  Daily  Oklahoman  and  Times 
last  week. 

Carlton  T.  Reynolds,  copy  desk,  Eall 
Riser  (Mass.)  Herald  Xeses,  has  re¬ 
turned  to  work  after  an  illness  of  two 
weeks. 

K.  F.  Frederick,  surburban  editor. 
Long  Beach  (Cal.)  Press-Telegram,  has 
returned  to  his  desk  after  a  three  months 
absence  in  Me.xico. 


James  E.  Boynton,  former  member  of 
the  Eall  River  (Mass.)  Evening  Globe 
editorial  staff  and  now  with  the  Detriot 
(Mich.)  Times,  in  a  similar  capacity, 
has  just  been  transferred  to  the  art  desk 
of  that  pajier. 

'  Edward  .A.  Walsh,  former  sports  editor, 
Eall  River  (Mass.)  Herald  Xesvs,  is 
now  doing  sports  in  I'all  River  for  the 
Neso  Bedford  Times. 

J.  Albert  Banks,  better  known  as  “A1 
Banx’’,  staff  cartoonist,  Worcester  Teld- 
gram-Gazette,  was  elected  last  week  as 
commander  of  Worcester  chapter.  Marine 
Corps  League  of  America. 

Thomas  I^nia,\  Hunter,  Richmond 
(Va. )  'Times  Dispatch  columnist  gave 
the  first  lecture  of  the  Fall  season  under 
the  auspices  of  the  Men’s  Club  of  Beth 
.-Miabah  congregation,  Richmond,  Nov.  17. 

I-on  Cronk  has  joined  the  Nashville 
(Tenn.)  Banner  art  department.  Mr. 
Cronk  has  had  several  years  of  experi¬ 
ence  as  a  commercial  arti.st. 

Paul  Pedigo,  City  editor,  Philadelphia 
Elvening  Ledger,  Joseph  Palmer,  assistant 
city  editor  and  Kenneth  Jacobson,  copy 
desk,  entertained  visiting  University  of 
Wisconsin  rooters  after  the  recent  Wis- 
consin-Pennsylvania  game  at  Philadel- 
Iihia.  The  I.edger  men  arc  Wisconsin 
alumni. 

Miss  Ruth  Mugglebee,  feature  writer, 
Boston  Es'ening  .hnerican,  has  just  re¬ 
turned  from  a  European  vacation  trip. 

Gordon  Mackay,  sports  columnist,  and 
Perry  I>wis,  sports  writer,  Philadel¬ 
phia  Record,  have  returned  from  a  short 
trip  to  Canada. 

Miss  Jane  Mvers,  Grand  Junction 
(Colo.)  Daily  .Sentinel  staff  member, 
resigned  her  pfisition  and  has  been 
succeeded  by  Miss  Frances  Winterburn. 

Miss  Madge  Baylis,  formerly  reporter. 
Grand  Junction  (Colo.)  Daily  .Sentinel, 
wrote  and  directed  “The  Panic  of  10.12’’, 
this  year's  senior  class  play  at  Mills 
College,  Calif.,  where  Miss  Baylis  is  a 
student. 

A'incent  McGrath,  district  man,  Phila¬ 
delphia  Es'ening  Ledger,  has  been  elected 
a  Remiblican  division  leader  in  Phila¬ 
delphia. 

Gerald  Cosgrove,  associate  editor. 
South  Bend  (Ind.)  Tribune  spoke  Nov. 
12  on  “L(Kal  News  and  Reporter.s"  in 
the  University  of  Notre  Dame  school 
of  journalism. 

James  E.  Nolan,  district  correspondent, 
Lynn  (Mass.)  Item,  underwent  a  minor 
operation,  Nov.  KJ. 

Bill  Bentley,  sports  editor,  and  Marion 
C.  Blackman,  feature  writer.  Little  Rock 
.Irkansas  Gazette,  were  at  J’ine  Bluff, 
■Ark.,  Nov.  14  for  the  football  game  be¬ 
tween  Little  Rock  and  Pine  Bluff  High 
Schools. 

Rutledge  Carter,  Philadelphia  Evening 
Ledger  re-write  staff,  has  been  named 
constable  at  Banghorne.  Pa. 

Francis  P.  “Tip"  O'Neill,  police  re¬ 
porter,  Boston  .'Imerican.  interviewed 
Eugene  C.  Hultman,  nolice  commissioner 
of  Boston,  over  radio  station  WNAC, 
Nov.  12.  Mr.  O’Neill  broadcasts  weekly 
over  Station  WA.AB  “Getting  the  News 
While  the  Public  Sleeps.’’ 

Henry  J.  Collins.  Boston  Globe  corres¬ 
pondent,  Lynn,  Mass,  district,  and  Mrs. 
Collins  are  the  parents  of  a  son,  born 
•Armistice  Day,  Nov.  11. 

George  S.  Schuyler,  well  known  Negro 
newspaperman  and  columnist,  Pittsburgh 
Courier,  spoke  on  “The  Negro  and  Con¬ 
sumers’  Co-operation’’  under  the  auspices 
of  the  National  Association  for  the  .Ad¬ 
vancement  of  Colored  Peojile  in  Grand 
Rapids,  Mich.,  Nov.  11. 

James  C.  O'Neill,  reporter,  Worcester 
(Mass.)  Telegram,  suffered  a  fractured 
elbow  in  a  fall  last  week. 

Clark  H.  Galloway,  city  editor.  Coun¬ 
cil  Bluffs  (la.)  Nonpareil,  was  one  of 
the  .American  Legion  speakers  who  spoke 
in  the  .schools  of  the  city  on  .Armistice 
Day. 

•Albert  W.  Keane,  sports  editor, 
Hartforil  (Conn.)  Courant,  and  .-K.  B. 
McCiinley,  s)x>rts  editor,  Hartford  Times. 
went  to  Chicago  last  week,  to  cover  the 
Battalino-Mastro  featherweight  title  bout. 


PRESS  ASSOCIATION  NOTES 

XTAROLD  D.  GORDON,  Washington 
staff  .Associated  Press,  is  assisting 
in  the  coverage  of  the  special  session  of 
the  Pennsylvania  Legislature  at  Harris- 
burg.  Mr.  Gordon  was  formerly  at¬ 
tached  to  the  Harrisburg  Bureau. 

Melbourne  Christerson,  Washington 
bureau,  .Associated  Press,  formerly  with 
the  Hartford  and  Harrisburg  bureaus, 
was  a  weekend  visitor  in  Harrisburg. 

Maxwell  Thayer,  formerly  city  editor 
Wilmington  (Cal.)  Press,  has  been  ap-’ 
pointed  assistant  manager,  Reno,  Nev. 
bureau.  United  Press. 

Edward  J.  Loughlin,  veteran  Morse 
operator  for  the  Associated  Press  in  the 
office  of  the  Utica  (N.Y.)  Daily  Press, 
and  Mrs.  Loughlin,  recently  had  a  nar¬ 
row  escape  from  death,  when  a  bullet 
pierced  the  windshield  of  their  automo¬ 
bile  missing  them  by  inches.  It  is 
thought  the  shot  was  fired  by' a  hunter. 


WEDDING  BELLS 

■P'LORENCE  E.  BUTTOLPH,  Sunday 
I  society  editor,  in  Pontiac  for  the 
Detroit  (Mich.)  Free  Press,  to  James  A. 
I.afer,  of  Detroit,  at  Pontiac;  Nov.  14. 

Selig  Greenberg,  Providence  (R.I.) 
EX'cning  Bulletin  staff  to  Miss  Beatrice 
(iertz  in  New  York  City  Nov.  16. 

John  J.  Leary,  HI,  news  editor,  Erie 
(Pa.)  J-abor  Nesvs  to  Miss  Jane  L 
Keifer  of  Raubsville,  Pa.,  la.st  week,  in 
the  former  city.  John  J.  Leary,  Jr., 
former  labor  editor,  Nesv  York  IVorld, 
was  best  man  for  his  son. 

William  Wiley,  circulation  department, 
Bloomington  (Ind.)  Evening  Star  to 
Miss  Betty  L.  Marchino,  at  St.  Joseph's 
Roman  Catholic  church,  Terre  Haute, 
Ind.,  Thanksgiving  morning. 

Henry  James  Dowling,  credit  manager, 
'Waterbury  (Conn.)  Es’ening  Democrat, 
to  Mildred  R.  Richards  in  Waterbur)- 
recently. 

Stephen  F.  O’Donnell,  publisher,  Hunt¬ 
ington  I’ark  (Cal.)  .Signal,  to  Jacqueline 
Lary  of  Los  Angeles,  recently. 

Paul  Jo.seph  Frank,  manager,  Torring- 
ton  (Conn.)  News  Bureau,  Waterbury 
(Conn.)  American-\Republican  to  Miss 
I'rances  Louise  Blanner,  at  St.  I..awrence’s 
church  in  Brewster,  N.Y.,  Nov.  8. 

H.  Beverly  Hart,  Jr.  reporter,  Hacken¬ 
sack  (N.J.)  Bergen  Record,  to  Marian 
Ustelle  Otton  of  Hackensack,  Nov.  11. 

Richard  Douglas  Hamilton,  foreign 
advertising  manager,  Portsmouth  (Va.) 
.Star,  to  Miss  Margaret  I^fayette  Jovnes, 
Nov.  7,  at  Norfolk,  Va. 

James  H.  Myers,  publisher,  Fallbrooi 
(Cal.)  Enterprise,  to  Miss  Margaret 
Dorothy  .Allen  of  Taft,  recently. 

Julian  S.  Henry,  Livermore  (Cal.) 
Herald,  to  Miss  P'rances  Morrison  oi 
San  Francisco,  recently. 

Noel  Northcliffe  Sands,  associated  with 
his  father  in  the  publication  of  The  Mon¬ 
terey  Park  (Cal.)  I’rogress,  to  Lorena 
Pauline  Zimmerman,  recently. 


SPECIAL  EDITIONS 

ST.  PAUL  (Minn.)  PKINEER 
PRESS,  special  Junior  Livestock 
Show  section  Nov.  S,  in  connection  with 
the  annual  Junior  Livestock  Show  held 
at  South  St.  Paul. 

Jersey  City  (N.J.)  Jersey  Journal. 
.K)-page  Bayonne  Bridge  dedication  sup¬ 
plement,  Nov.  14. 

Port  Worth  (Tex.)  Star-'Telcgraw.^ 
Nov.  1,  special  68  page,  on  opening  ot 
Texas  &  Pacific  Railroad,  new  passenger 
station  and  new  freight  terminal. 

Nesoark  (N.Y.)  Courier,  Nov.  J. 
1931  Farm  Bureau  Number,  48  pages. 

Little  Rock  .Arkansas  Gazette. 
edition  on  Little  Rock’s  centenary,  80 
pages,  Nov.  7.  The  edition  carried  many 
columns  of  historical  data  and  many 
illustrations. 

Hoboken  (N.J.)  Jersey  Obserefr. 
16-page  tat)loid  souvenir  edition  on 
Bayonne  Bridge  dedication.  Nov.  14. 

Xorristosen  (Pa.)  Register,  “Norris¬ 
town  Day"  edition,  28  pages,  Nov.  B- 
The  edition  contained  4.5,000  lines  of 
play  advertising,  according  to  Samoa 
M.  Rosenthal,  editor. 
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Newsprint 


Maine  Seaboard  Paper  Co. 

Bucksport,  Maine 


Forty-seven  important  American  newspapers,  from  Illinois  to 
Tennessee  and  North  Carolina  to  Maine,  are  receiving  contract 
Newsprint  from  our  Maine  mills. 


The  successful  development  and  operation  of  the  Bucksport  and 
Augusta  mills  to  a  daily  capacity  of  490  tons  within  the  United 
States  is  convincing  evidence  of  the  value  placed  by  these  forty- 
seven  newspapers  on  an  American  Newsprint  connection. 


The  Wright  Company,  Inc. 

40  East  49th  Street 

New  York  City 


i 
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HUGE  NEWSPRINT  MERGER 
GAINS  HEADWAY 

(Continued  from  page  10) 

facturers  and  the  consumers,  and  with 
the  assurance  that  he  will  get  the  paper 
he  wants  and  in  the  quantities  he  needs.” 

Hut,  he  said,  publishers  are  not  con¬ 
vinced  tliat  the  present  price  is  economic. 
He  had  little  doubt  that  the  news¬ 
print  makers  were  giving  the  best  prices 
they  could  under  present  circumstances, 
but  he  saw  great  opixjrtunities  for  more 
economic  pr^uction  and  a  lower  result¬ 
ant  price.  The  kind  of  machinery  the 
newsprint  makers  use,  their  transiwrta- 
tion  facilities,  their  proximity  to  their 
source  of  supply,  their  line-up  for  the 
future,  and  their  capitalization  are  all 
matters  which  affect  the  price  of  the  fin¬ 
ished  newsprint  product,  he  said. 

The  industry  now  is  completely  demor¬ 
alized,  and  nothing  the  best  minds  in  the 
industry  has  done  has  helped  to  improve 
matters.  The  consumption  of  the  prod¬ 
uct  has  steadily  declined,  many  mills  are 
idle,  competition  is  in  many  cases  destruc¬ 
tive,  and  chaos  prevails. 

During  the  first  nine  months  of  this 
year  pr^uction  of  newsprint  in  Canada 
and  the  United  States  was  342,800  tons 
below  that  of  the  tirst  nine  months  of 
1930,  and  488,231  tons  below  that  of  the 
corresponding  period  of  1929,  according 
to  the  figures  of  the  News  Print  Service 
Bureau,  New  York.  Production  in  the 
first  nine  months  of  this  year  was 
2,544,398  tons;  for  the  same  period  in 
1930,  2,887,198  tons;  and  for  the  first 
nine  months  of  1929,  3,032,629  tons. 
Shipments  held  to  alxiut  the  same  per¬ 
centage  in  contrast  to  those  for  previous 
lieriods. 

This  deflated  condition  is  reflected  in 
the  third  quarter  and  nine-month  earn¬ 
ings  of  the  International  Paper  and 
Power  Company,  whose  statement  was 
issued  this  week. 

A  net  income  of  $1,871,294  is  reported 
for  the  first  nine  months,  comparing  with 
$2,245,985  in  the  same  period  last  year. 
For  the  third  quarter  of  1931,  net  income 
was  $264,297,  against  $974,874  last  year. 

The  balance  after  preferred  dividends 
paid  in  1931  amounted  to  $238,728  for 
the  nine  months,  with  unpaid  cumulative 
preferred  dividends  accumulated  to  Sept. 
30  amounting  to  $3,267,899.  This  com¬ 
pares  with  a  deficit  of  ^,825,609  for  the 
first  nine  months  of  1930,  after  full  pre¬ 
ferred  dividends  for  the  period  and  Class 
A  common  dividends  of  $1,197,347. 

Surplus  on  Sept.  30  was  $13,214,941, 
unchanged  from  the  figure  on  June  30, 
comparing  with  $12,976,213  on  Jan.  1, 
and  with  $11,243,723  on  Sept.  30,  1930. 

For  the  September  quarter  gross  in¬ 
come  was  $10,720,409,  against  ^,724,119 
in  the  same  period  of  1930,  while  for  the 
nine  months  total  income  was  $31,203,867, 
against  $30,471,610  in  the  same  period  in 
1930.  This  showing  was  made  possible 
by  reductions  in  costs  from  improved  ef¬ 
ficiency  and  economies,  notwithstanding 
heavy  declines  in  volume  and  prices,  the 
report  says. 

Archibald  R.  Graustein  president,  in 
his  letter  to  stockholders  says: 

“Earnings  for  the  third  quarter  reflect 
the  usual  seasonal  declines  in  our  busi¬ 
ness,  accentuated  this  year  by  the  unsat¬ 
isfactory  general  business  conditions 
prevailing  during  recent  months. 

“The  outlook  for  four-quarter  earnings 
is  good.  Marked  seasonal  improvements 
should  appear.  International  Paper 
Company  and  its  subsidiaries  reduced 
salaries  and  wages  approximately  10  per 
cent,  effwtive  Sept.  15.  Progressive  in¬ 
creases  in  mill  efficiency  continue  as  a 
constant  factor  for  improvement.  Indi¬ 
cated  net  earnings  for  the  month  of 
October  alone  are  almost  double  the 
$264,^7  earned  during  the  third  quarter.” 

Coincident  with  the  merger  discussions. 
International  Paper  last  week  called  a 
special  meeting  of  stockholders  for  Dec. 
5  when  they  will  be  asked  to  approve 
the  ultimate  transfer  of  substantially  all 
the  company’s  water-power  properties  in 
the  United  States,  valued  at  about 
$35,000,000.  to  the  International  Hydro- 
Electric  System.  Roth  companies  are 
subsidiaries  of  the  International  Power 
and  Paper  Company. 


In  a  letter  to  stockholders  last  week 
President  Graustein  said  it  is  proposed 
that  the  directly  owned  water-jwwer 
properties,  with  minor  exceptions,  be 
transferred  to  subsidiary  companies,  all 
of  the  stock  to  be  controlled  by  Inter¬ 
national  Paper.  The  ultimate  plan  is  to 
turn  these  over  to  International  Hydro- 
Electric. 

The  letter  states  that  these  transfers 
will  facilitate  consummation  of  the  paper 
company’s  announced  policy  of  ultimately 
segregating  all  its  iwwer  holdings  under 
the  control  of  International  Hydro- 
Electric. 

Hydro-Electric  this  week  announced 
that  its  gross  revenue  for  the  third  quar¬ 
ter  of  this  year  was  $15,187,783  compared 
with  $11,891,067  in  the  third  quarter  of 
1930.  After  charges  earnings  for  the 
third  quarter  of  this  year  were  $176,299 
as  compared  with  $477,195  in  the  corre- 
siwnding  quarter  of  last  year. 

CONSOLIDATED  PAPER  PAVED 
WAY  FOR  NEW  PLANS 

(Continued  from  page  10) 

The  Canada  Power  &  Paper  capital¬ 
ization  as  at  May  1,  1931,  excluding 
Anglo  just  as  the  preceding  set-up  does, 
follows : 

(A)  Bonds  .  $44,365,565 

Debentures  .  35,4^,700 

Preferred  .  24,000,000 


Total  .  $103,832,266 

Common — 1,521,750  no  par  value 
shares. 

(A)  — In  addition  to  the  above  bonds, 
a  further  $8,000,000  (approximately)  of 
new  bonds  will  be  issued  in  exchange 
for  a  like  amount  of  Laurentide  first 
mortgage  bonds  now  pledged  as  collat¬ 
eral  to  bank  loans. 

(B)  — Guaranteed  British  Treasury, 
bonds  not  exchange. 

(C)  —  Bonds  not  exchanged. 

The  securities  affected  by  the  plan  of 
reorganization  are  as  follows: 

Bonds 

Belgo  Canadian  Paper 

Company,  Limited .  $8,240,500 

Wayagamack  Pulp  and 
Paper  Company,  Lim¬ 
ited  .  3,527,600 

Port  Alfred  Pulp  and 

Paper  Corporation _  14,999,667 

St.  Maurice  V' alley  Cor¬ 
poration  6  per  cent _  8,836,225 

St.  Maurice  Valley  Cor¬ 
poration  5y2  per  cent..  2,000,000 

The  Anticosti  Corporation  5,192,500 

Debentures : 

Canada  Power  and  Paper 

Corporation  .  35,466,700 

Preferred  Shares: 

Belgo  Canadian  Paper 

Company,  Limited .  5,000, (KX) 

Port  Alfred  Pulp  and 
Paper  Corporation . . .  6,000,000 

St.  Maurice  Valley  Cor¬ 
poration  .  10,000,000 

The  Antico.sti  Corpora¬ 
tion  .  3.000,000 


3,527,600 

14,999,667 

8,836,225 

2,000,000 

5,192,500 


35,466,700 


5,000,000 

6,000,000 

10,000,000 


tion  .  3.000,000 

Total  .  $102,263,192 

In  addition  there '  was  outstanding 
1,521.750  shares  of  Canada  Power  and 
Paper  Corporation  common  stock.  Ex¬ 
cepting  for  a  negligible  minority,  all  of 
the  common  shares  of  the  subsidiary  com¬ 
panies  were  held  by  Canada  Power  & 
Paper. 

The  Canada  Power  and  Paper  Corpo¬ 
ration  was  incorporated  on  Jan.  16,  1928, 
to  acquire  the  outstanding  shares  of  the 
laurentide  Company,  Ltd.,  and  the  St. 
Maurice  Valley  Corporation,  comprising 
the  control  of  these  two  companies  and 
their  subsidiaries.  In  the  month  of 
September,  1929,  offers  of  exchange  of 
shares  were  made  to  shareholders  of 
Port  -Mfred  Pulp  and  Paper  Corpora¬ 
tion  and  the  Wayagamack  Pulp  and 
Paper  Company,  Ltd.,  both  offers  being 
accepted,  and,  as  a  result,  the  company 
acquired  control  of  these  two  companies 
and  their  subsidiaries  in  the  latter  part 
of  1929.  In  June,  1930.  the  company 
acquired  Anglo-Canadian  Pulp  and  Paper 
Mills,  Ltd.,  through  an  exchange  of  com¬ 
mon  stock. 

Following  are  given  the  details  of  ac¬ 


quisition  of  the  various  companies,  which 
make  up  the  corporation. 

Laurentide  Company,  Ltd. —  At  the 
time  of  acquisition,  Feb.  28,  1928,  the 
Laurentide  company  had  outstanding 
288,(X)0  common  shares,  which  were  ex¬ 
changed  on  a  share  for  share  basis  for 
those  of  Canada  Power  and  Paper  and 
$28,800,000  principal  amount  of  the  5j^ 
per  cent  collateral  trust  sinking  fund 
debentures  of  Canada  Power  and  Paper 
on  the  basis  of  $1(X)  with  each  share.  As 
a  result,  shareholders  of  Laurentide  re¬ 
ceived  one  no  par  value  common  share 
and  a  principal  amount  of  $100  of  the 
debentures  for  each  common  share  of 
Laurentide  held  by  them. 

St.  Maurice  Valley  Corporation. — 
At  the  time  of  acquisition  of  this  com¬ 
pany,  there  were  160,000  common  shares 
of  the  company  which  were  exchanged 
for  common  shares  of  Canada  Power 
and  Paper  on  a  basis  of  2*/j  shares  of 
Canada  Power  and  Paper  for  each  share 
of  St.  Maurice  Valley. 

Port  Alfred  Pulp  and  Papfji  Corpo¬ 
ration. — Shareholders  of  Canada  Power 
and  Paper  on  Oct.  23,  1929,  authorized 
the  exchange  of  shares  on  a  basis  of  2)4 
shares  of  Canada  Power  and  Paper  for 
each  share  of  Port  Alfred  Pulp  and 
Paper.  At  the  time  there  were  120,(XX) 
shares  of  Port  Alfred  Pulp  and  Paper 
outstanding,  all  of  which  were  acquired. 

Wayagamack  Pulp  and  Paper  Com¬ 
pany,  Ltd. — This  company  was  acquired 
at  the  same  time  as  Port  Alfred  Pulp  and 
Paper  on  an  exchange  basis  ol  lyi  com¬ 
mon  shares  and  $50  principal  amount  of 
Syi  per  cent  collateral  trust  sinking  fund 
debentures  for  each  common  share  of 
Wayagamack,  a  total  amount  of  200,000 
shares  of  common  and  $6,666,770  in  bonds 
of  Canada  Power  and  Paper  being  given 
in  exchange. 

Anglo-Canadian  Pulp  and  Paper 
Mills,  Ltd. — This  company  was  ac¬ 
quired  in  June,  1930,  through  the  guaran¬ 
teeing  by  Canada  Power  and  Paper 
Corporation  of  the  principal  and  interest 
of  the  debentures  and  the  dividends  on 
the  7  per  cent  preference  shares  of 
Anglo-Canadian,  and  through  the  ex¬ 
change  of  2%  shares  of  Canada  Power 
and  Paper  common  stock  for  every  share 
of  ordinary  stock  of  Anglo-Canadian. 

Anglo-Canadian  was  not  taken  over 
by  Consolidated  Paper  Corporation,  Lord 
Rothermere,  under  his  agreement  with 
Canada  Power  and  Paper  Company,  re¬ 
taking  possession  of  the  Quebec  com¬ 
pany. 

Securities  of  Consolidated  Paper  Corp. 
have  not  yet  been  issued,  and  the  common 
stock  is  being  traded  in  on  the  Montreal 
Curb  Market  at  5,  on  an  “as,  if  and  when 
issued”  basis. 

NEBRASKA  WEEKLY  SOLD 

Marie  Weekes,  for  four  years  pub¬ 
lisher  of  the  Norfolk  (Neb.)  Press, 
weekly,  and  a  former  president  of  the 
Nebraska  Press  Association,  has  sold  her 
paper  to  I.  N.  Tomkins,  of  Mankato, 
Minn.,  and  his  son  V.  1.  Tomkins,  who 
took  possession  Nov.  1.  Mrs.  Weekes 
took  charge  of  the  paper  four  years  ago 
after  the  death  of  her  husband,  W.  H. 
Weekes. 


DAILY  LOSES  LIBEL  CASE 

Member  of  Legislature  Awarded 

$10,000  Against  Tulsa  Tribune 

A  $10,000  verdict  for  libel  was  re¬ 
turned  against  the  Tribune  Publishing 
Company,  publisher  of  the  Tulsa  (Okla.) 
Tribune,  in  favor  of  Tom  Knight,  Rog. 
ers  County  representative  in  the  legii- 
lature,  in  the  Circuit  Court  at  Clare- 
more,  Nov.  14.  The  trial  jury  deliber¬ 
ated  45  minutes  after  receiving  the  case. 

Mr.  ^ight  alleged  he  was  libeled  by 
an  article  written  by  the  Tribune’s 
Oklahoma  City  correspondent  and  pub¬ 
lished  Jan.  5,  1930.  The  article  purported 
to  record  how  Knight  had  been  repri¬ 
manded  Jan.  23,  1929,  for  statements 
alleged  to  have  been  made  relative  to 
members  of  the  state  Senate,  and  that 
Knight  made  apology  for  his  remarlo. 
In  his  defense,  Knight  denied  he  had 
made  the  remarks,  had  been  reprimanded 
or  had  made  an  apology. 

WINS  FIGHT  FOR  AUDIT 

Ray  Philips,  publisher,  Jasper  fArk.) 
Newton  Counh  Times,  won  his  fight  in 
the  Quorum  Court  meeting  Nov.  9,  in 
Jasper  for  re-issuance  of  county  warrants 
to  determine  responsibility  for  a  shortage 
of  $23,000  in  accounts.  A  report  by  the 
State  Auditorial  Department  fail^  to 
determine  responsibility  as  between 
Sheriff  Will  Jones  and  Treasurer  Cur- 
gus  Young.  At  the  meeting.  County 
Judge  W.  W.  .Moore  attacked  the  Times 
for  its  editorial  demanding  the  rcissu- 
ance,  whereupon  Philips  was  granted 
privilege  of  the  floor  and  renewed  his 
demand.  The  court  appropriated  $500  for 
the  purjiose. 

SUES  OVER  PRINT  PAPER 

A  suit  was  filed  in  the  New  York 
County  Supreme  Court  Nov.  14  by  the 
Perkins-Goodwin  company,  paper  and 
pulp  makers,  against  the  Tower  Maga¬ 
zines  Inc.  The  plaintiff  is  seeking  $5,848 
allegedly  due  on  a  consignment  of  paper. 
The  defendant  has  brought  a  counter¬ 
suit  for  $6,000  charging  that  the  paper 
delivered  was  not  of  the  proper  basic 
weight  and  was  therefore  injured  to  that 
extent. 

MARKS  RAILROAD  PROJECT 

Amon  G.  Carter,  publisher  of  the 
Fort  Worth  Star-Telegram,  was  toast¬ 
master  at  a  dinner  given  by  the  Fort 
Worth  Club,  Nov.  2,  to  mark  the  open¬ 
ing  of  the  new  Texas  and  Pacific  Rail¬ 
road  passenger  and  freight  terminals  in 
that  city.  The  Star-Telegram  devoted 
four  sections  of  its  Sunday  issue,  Nov. 
1,  to  text  and  advertising  in  connection 
with  the  Texas  and  Pacific  project. 

PRINTERS  VOTE  RELIEF 

The  Grand  Rapids  (Mich.)  Typo¬ 
graphical  Union  No.  39  recently  voted, 
81  to  .59,  for  a  five-day  week  as  a  tem¬ 
porary  measure  to  relieve  unemployment 
among  union  printers.  The  measure, 
sponsored  by  Daniel  Kelley,  of  the  Grand 
Rapids  Herald  composing  room,  became 
effective  Nov.  16. 
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GRANDTS  FRANKNESS 
PLEASED  WRITERS 

Italian  Foreign  Minister  Answered 
Questions  Readily — Speaks  and 
Writes  English  Fluently  and 
Bans  Formality 


By  (iEORGE  H.  Manning 

H'asliingtoH  Correspondent,  Editor  &  Publisher 

Washington,  D.C.,  Xov.  19. — Wash¬ 
ington  corresiMindents  found  Dino  Grand!, 
Italy’s  youthful  but  bearded  Foreign 
Minister,  a  very  frank  diplomat  with  a 
remarkable  iiersonality,  who,  perhaps  Ite- 
cause  of  his  newspaper  training,  antici- 
(lated  practically  every  question  asked  him 
and  answerc-d  them  to  the  apparent  satis¬ 
faction  of  all  eijneemed. 

ITie  official  visit  of  Signor  Grand!  per¬ 
mits  of  very  little  comparison  with  the 
earlier  visit  of  Premier  l^aval,  of  F'rance, 
if  the  ceremonial  aspects  of  the  two  trips 
are  disregarded.  In  the  first  place  the 
visit  of  M.  Laval  was  by  far  the  most 
important  from  a  “big”  news  standjKjint, 
since  it  might  lie  said  that  the  French 
Premier  came  to  Washington  for  the  ex¬ 
press  purpose  of  winning  the  United 
States  over  to  the  F'rench  view  on  inter¬ 
national  questions  affecting  both  nations. 
On  the  other  hand,  the  United  States  and 
Italy  are  more  or  less  in  accord  on  the 
same  questions,  making  it  altogether  prob¬ 
able  that  the  visit  of  Signor  (irandi  was 
made  with  the  view  of  taking  the  "kick" 
out  of  the  M.  I^val  call  on  official 
Washington. 

At  any  rate,  the  corresiiondents  knew 
little  or  nothing  that  Grand!  could  ask 
for  that  America  could  give  him,  where 
the  opposite  was  true  in  the  I^val  case. 
Consequently,  while  lx)th  visits  might  be 
rated  on  a  par  in  the  upjier  reaches  of 
diplomacy,  the  Grandi  gesture  could 
hardly  l)e  kxiked  to  for  anything  in  the 
way  of  “big”  international  news. 

Corresjx  indents  here  found  Premier 
Laval,  affable  enough,  but  very  formal, 
and  cautious  to  the  extreme  in  answering 
questions  of  the  press.  Grandi,  on  the 
other  hand,  radiated  iier.sonality  to  a  de¬ 
gree  that  drew  the  comment  of  all  the 
correspondents.  He  surprised  all  by  as¬ 
suming  no  particular  dignity  and  dis¬ 
cussed  the  whole  sphere  of  international 
politics  in  a  very  frank  manner. 

Signor  Grandi  speaks  (and  incidentally 
writes)  Fjiglish  fluently,  whereas  the  cau¬ 
tious  Mr.  Laval  spoke  no  Knglish  hut 
commandeerecl  iirobably  the  best  man  in 
F'rance  as  an  interpreter  and  press  con¬ 
tact  man  for  his  .American  visit,  lest  his 
views  lie  misinterpreted. 

Some  idea  of  the  news  significance  of 
Ixith  visits  might  lie  gathered  from  the 
fact  that  20  French  corresixindents  and 
1.)  .Americans  rode  on  the  I.aval  train  to 
Washington,  while  the  Italian  foreign 
minister  was  accompanie<l  to  the  capital 
by  but  nine  correspondents,  of  which  nuni- 
l)cr  four  Italians  and  two  ,’\mericans  made 
the  trip  with  him  from  F'.uroiie. 

Those  who  accompanie<l  the  minister 
from  Italy  were  the  following;  Conte 
Stelluti  Scala,  representing  the  .Agenzia 
Stefani  and  I.avora  Facista;  Paolo 
Manelli,  repre.senting  the  Gacetta  del 
Popolo,  of  Turin,  and  the  Popolo  di 
Roma,  of  Rome;  Guido  Puccio,  of  the 
Tribune,  Rome;  Lido  Cajani,  Popolo 
d'ltalia,  of  Milan,  and  Messafifiero,  of 
Rome;  and  the  following  two  American 
corresiKjndents  at  Rome;  John  FXans, 
AssiKiated  Press,  and  EMward  Brown, 
L'nited  Press. 

Dr.  Nemjamino  de  Ritis,  New  York 
correspondent  for  the  Corriere  Della  Sera, 
»»f  Milan;  Conte  Fumasoni  Biondi  \'ew 
York  correspondent  for  Gionwle  d'ltalia, 
of  Rome ;  and  Signor  Ruggero,  Phila¬ 
delphia  corresiKHident  for  ,'itampa,  of 
Turin,  also  came  t(w  Washington  with 
Signor  Grandi. 

The  Italian  Fjnbassy  took  occasion 
through  the  Grandi  visit  to  recall  to  the 
National  Press  Club  that  it  rejected  the 
application  of  Benito  Mussolini,  for  mem- 
liership  some  years  ago.  The  Overseas 
Writers  sought  to  hold  a  reception  for 
the  visiting  statesman  as  they  did  for 
Premier  Laval  but  were  informed  that  it 
would  have  to  be  held  somewhere  other 
than  the  press  club.  The  reception  was 
lield  at  the  Carlton  Hotel,  Tuesday  after¬ 


noon,  with  no  indication  that  either  side 
was  jierturlied  over  the  incident. 

Premier  Mussolini's  application  was  re¬ 
jected  by  the  club  because  of  the  former’s 
anti -free  press  attitude.  The  Mussolini 
application  had  been  approved  by  the 
Board  of  Governors  of  the  club  and  the 
Italian  dictator  complimented  by  the  club 
president  before  the  active  club  member¬ 
ship  barred  him. 

During  Signor  Grandi’s  stay  in  Wash¬ 
ington,  he  held  two  press  conferences,  the 
first  in  the  offices  of  the  Secretary  of 
State,  and  the  second  at  the  Mayflower 
hotel,  where  he  stayed  following  his  brief 
visit  at  Secretary  of  State  Stimson’s 
home. 

SALE  IN  POUGHKEEPSIE 


Eagle-News  It  Purchased  by  Evening 
Star  and  Enterprise 

The  Poughkeepsie  (N.Y.)  Eagle-News, 
Semi-U'eekly  Eagle  atid  News-Tele¬ 
graph  were  sold  Nov.  16,  to  the  Pough¬ 
keepsie  Publishing  Corporation,  pub¬ 
lisher  of  the  Poughkeepsie  Evening  Star 
and  Enterprise,  by  the  transfer  of  the 
entire  capital  stock  of  Platt  &  Platt, 
Inc.,  to  the  Poughkeepsie  Publishing 
CoriKiration. 

The  Flagle-Xews  will  lie  continued  in 
the  morning  field  under  combined 
management  with  Mrs.  Blanche  J. 
Parks  as  publisher,  Ernest  L.  Owen  as 
general  manager,  and  Richard  E.  Coon, 
Jr.,  as  editorial  director.  In  time  it  is 
planned  to  consolidate  the  plants  in  the 
FNening  Star's  building. 

The  stix'k  of  Platt  &  Platt,  Inc.,  was 
acquired  of  FMmund  Platt,  former  vice- 
governor  of  the  F'ederal  Reserve  board 
and  now  a  vice-president  of  the  Marine 
Midland  (iroup,  Inc.,  the  estate  of  the 
late  F'rancis  W.  Platt  for  many  years 
general  manager  of  the  F2agle-News,  and 
William  F'.  ^-ely,  managing  editor  of 
the  FLagle-News.  FXtalilishcd  first  as  a 
weekly  in  1K28  by  Isaac  Platt,  the  name 
Poughkeepsie  Flagle  was  adopted  in  1833, 
and  in  1915  the  Poughkeepsie  Nezos- 
Press  was  acquired  consolidating  the 
Poughkeepsie  morning  field  with  the 
ICagle-News.  The  Flagle-News  has  been 
published  as  a  daily  morning  excejit 
•Sunday  since  18t>0  with  John  1.  Platt  and 
James  B.  Platt,  sons  of  Isaac  Platt,  as 
editor  and  publisher  resix-ctively  for 
afxmt  40  years.  Fldmund  Platt  became 
editor  and  F'rancis  W.  Platt  publisher  in 
1907  after  the  deaths  of  their  father  and 
uncle.  Francis  W.  Platt  dictl  in  1929. 


HEADS  MEMORIAL  HOME 

Robert  E.  Livingston  Elected  Presi¬ 
dent  of  Bennett  Corporation 

Robert  FI.  Livingston,  director  of  in¬ 
formation  for  the  Consolidated  ( !as 
Company  and  a  staff  member  of  the  old 
Neze  York  Herald  for  22  years,  was 
clecte<l  president  of  tlie  James  Gordon 
Bennett  Memorial  Home  for  New  York 
Journalists  at  a  special  meeting  Nov. 
12.  He  fills  the  vacancy  left  by  the 
recent  death  of  Thomas  Townsend 
Sherman. 

Hamilton  Peltz  of  the  AVtc  York 
Times  was  elected  vice-jiresident  to  suc¬ 
ceed  Mr.  Livingston.  A  vacancy  in  the 
Ixard  of  directors  was  filled  by  election 
of  Charles  M.  Lincoln,  assistant  manag¬ 
ing  editor  of  the  Times.  The  Ixiard  of 
directors  now  includes  Merrel  P.  Cal¬ 
loway  and  F'rancis  H.  Sisson,  vice- 
presidents  of  the  Guaranty  Trust  Com- 
Iiany.  Mr.  Livingston,  Mr.  Peltz  and 
Willard  Bonte. 


JOHN  SCUDDER  McLAIN 

John  Scudder  McLain,  78,  for  more 
than  40  years  a  leading  figure  in  news- 
I«I)er  work  in  Minnesota,  died  of  a  heart 
attack  Nov.  17  at  his  winter  home  in 
Orlando,  F'la.  Mr.  Mcl-ain,  who  had 
served  as  editor  of  the  }finneapolis 
Tribune  and  of  two  other  Twin  City 
newspaiiers,  retired  from  active  work  in 
1921,  and  for  several  years  had  live<l  in 
Brookline.  Mass.,  spending  his  winters 
in  Florida.  His  connection  with  the 
Tribune  dated  from  1915  to  1921  when 
he  retired  because  of  poor  health.  His 
last  visit  to  Minneapolis  was  about  a 
month  ago. 


VIUnCATlON  OF  PRESS 
BY  MOVIES  NOT  OVER 

Statement  in  Harrison’s  Reports  Tells 

of  Film  Producers’  Plans  for 
“Hot  News’’  Based  on  Emil 
Gauvreau’s  Novel 

Newspaper  vilification  by  the  movies 
is  not  yet  over,  according  to  a  statement 
appearing  in  Harrison’s  Reports,  a  re¬ 
viewing  service  of  independent  character 
issued  to  film  exhibitors  by  P.  S. 
Harrison,  recognized  expert  on  subjects 
related  to  the  film  field.  The  statement 
follows : 

“Under  the  heading,  ‘LIBELS  IN 
MOYIF-S,’  the  editorial  page  of  the 
November  7  issue  of  Editor  &  Puii- 
LiSHER  says  the  following: 

“  ‘The  cinema  has  issued  another 
withering  insult  to  newspaper  folk  in  the 
talking  picture  ‘Platinum  Blonde.’  It 
rather  completes  the  Hollywoo<i  investi¬ 
gation  into  the  newspaper  business,  we 
hope.  If  there  are  newspapermen  of  the 
kind  the  chief  character  in  this  drama 
depicts,  it  has  been  our  good  fortune  to 
miss  them  on  our  travels.  The  talkies 
have  gone  to  the  limit  to  inform  the 
people  of  this  country  that  those  who 
make  newspapers  are  a  villainous  lot. 
NewspaiHTs  have  withstood  the  ‘razz¬ 
ing’  with  remarkable  fortitude.  We  sec 
no  objection  to  a  dramatization  of 
journalism  when  there  is  a  semblance  of 
truth  in  a  picture,  or  when  the  author 
takes  pains  to  explain  that  there  are  all 
sorts  of  newspapers  in  this  broad  land, 
good,  bad  and  indifferent,  but  we  resent 
pictures  which  show  newspapermen,  as 
typical  of  the  whole  craft,  acting  parts 
of  degenerate  fiends  and  hypocritical 
scoumlrels.’ 

“The  editor  of  FIpitor  &  Pi  blisheh 
has  guessed  wrong  in  assuming  that  the 
moving  picture  producers  have  finished 
vilifying  the  newspaper  people ;  ‘Hot 
News,’  the  novel  by  F'mil  Gauvreau.  has 
been  bought  by  Sfctro-Goldwyn-Maycr 
and  has  been  announced  for  production 
for  the  1931-32  season. 

“The  success  ‘F'nmt  Page'  made  has 
set  the  eye  of  every  pro<Iucer  in  Holly- 
wtKxi  to  newspaiKT  stories;  lacking  in 
original  ideas,  they  are  naturally  imi¬ 
tators  :  once  a  certain  type  of  picture 
proves  successful  dozens  of  others  of  the 
same  type  follow.  For  a  while  they 
vilified  the  medical  profession ;  they  gave 
up  their  efforts  because  such  stories  did 
not  prove  profitable;  they  are  now  after 
the  newspaper  people  because  one  or  two 
pictures  dealing  with  them  have  proved 
successful. 

“There  is  one  thing  one  can  say  aliout 
‘Front  Page’  that  one  cannot  say  about 
‘Platinum  Blonde’;  There  was  some 
subtlety  in  ‘Front  Page,’  owing  to  ar¬ 
tistic  treatment:  there  is  none  in 
‘Platinum  Blonde.’  for  it  presents  the 
representative  of  a  newspaper  as  an  out- 
and-out  grafter,  accepting  a  fifty-dollar 
bill  to  leave  the  victim-family  unmoleste<I. 

“F.nmiR  &•  Prm.isHiR  is  not  the  only 
publication  that  has  complained  at  the 
treatment  the  newspaper  profession  re- 
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ceives  at  the  hands  of  the  moving  picturt 
producers;  not  long  ago  Mr.  Chester  B 
Bahn,  motion  picture  editor  of  the 
Syracuse  Herald,  had  a  strong  article 
condemning  the  producers  for  such  villij. 
cation.  And  on  my  desk  there  is  j 
clipping  from  the.  San  Francisco  Pj. 
aminer,  sent  to  me  by  an  exhibitor 
the  article  was  written  by  .<\da  Hanifin, 
and  reads  partly  as  follows : 

“  ‘The  best  friend  of  the  great  movim? 
picture  industry  is  the  newspaper.  Vet 
from  out  of  the  First  National  studio 
has  come  a  most  strange  and  false  rep¬ 
resentation  of  the  profession  in  the  form 
of  vigorous  melodrama  so  expertly 
directed  and  acted  as  to  fire  the  imagina- 
tion  of  the  layman  into  mistaking  fiction 
for  reality.  The  picture,  which  came  to 
Warners  yesterday,  Ijears  the  title  ci 
“Five  Star  F'inal”  .  .  . 

“  ‘Such  a  vile  misrepresentation  as 
“Five  Star  Final”  is  not  only  an  un¬ 
warranted  insult  at  American  journalism, 
but  it  is  an  insult  to  the  intelligence  d 
the  American  public.  ...” 

“Some  of  these  days  the  newspaper; 
are  going  to  get  uncontrollably  angry  a; 
the  producers.” 


ACCUSED  OF  THEFT 


Kewanee  (III.)  Star-Courier  Buiineii 
Manager  Held  in  Jail 

Loren  D.  Upton,  business  manager  o: 
the  Kezvanee  (Ill.)  Star-Courier  for  th 
past  five  years,  is  in  the  Henry  county 
jail  on  charges  of  embezzlement  of  tht 
company's  funds.  He  is  scheduled  for 
hearing  at  the  November  term  of  circuit 
court.  Upton  waived  preliminary  exam¬ 
ination  and  was  held  under  $6,0d0  bond; 
which  he  has  failed  to  furnish.  The 
Star  Courier  charges  that  Upton  ha.; 
emliezzlcd  company  funds  and  falsified 
accounts  to  the  extent  of  $6,000  to 
$1().0(X). 

Upton,  whose  home  was  Sioux  City, 
Iowa,  had  been  formerly  business  man¬ 
ager  of  student  publications,  at  the 
University  of  Iowa,  Iowa  City. 


The  N  ew  York 
Herald  Tribune  has 
a  higher  percentage 
of  its  total  weekday 
and  Sunday  circula¬ 
tion  concentrated  in 
New  York’s  suburbs 
and  the  residential 
boroughs  of  Queens 
and  Richmond  than 
any  otherNew  York 
newspaper. 

NEW  YORK 

Keralb  tribune 


The  Detroit  Free  Pres*  pro¬ 
vides  the  profit-minded  ad¬ 
vertiser  with  an  economical 
and  effective  method  of  se¬ 


curing  quirk  public  accept¬ 
ance  in  the  neighborhoods  of 
Detroit  where  large  order* 
originate.  And  in  the  25 
Michigan  counties  contiguou* 
to  Detroit,  this  newspaper  ha* 
coverage  and  influence  nol 
approximated  by  any  other 
newspaper. 


COURIER.POST 

“A  24-Hour  Modium  mt  on«  coat " 
Lsm  tha*  halt  at  1%  naiar  aapllaatlsa 

National  Ropreaentativea 
GEO.  A.  McDETITT  CO. 


Betroit 
JFrrp  JPrrsB 
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THE  YATA  CROW 


THE  YATA  CRO\i  with  three  legs  was  a  super-natural  crow 
that  lived  in  the  sun.  The  Sun  Goddess  sent  tliis  inspired 
crow  to  Japan  as  a  messenger,  and  distinguished  it  with  three 
legs  so  that  it  would  not  be  confused  with  other  birds,  to  safely 
guide  the  first  Emperor  of  Japan,  Jimnui  Tenno,  when  he  was 
surrounded  by  enemies  and  had  lost  his  way.  That  is  from 
the  traditional  past.  In  the  highly  industrial  present  there  is 
the  Trans-Pacific  Advertising  &  Service  Bureau  to  guide  you 
tlirough  tlie  maze  of  advertising  problems  in  Japan. 

Practically  all  advertising  in  the  United  States  is  prepared  and 
placed  through  advertising  agencies.  If  the  agency  is  of  service 
in  the  United  States  it  is  an  essential  in  Japan. 
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Fixed  advertising  rates  are  the  ride  in  the  Unitetl  States.  In 
Japan  they  are  the  exception;  there  are  almost  as  many 
advertising  rates  to  a  newspaper  as  there  are  advertisers. 
Furthermore,  newspapers  in  Japan  seem  to  delight  in  imposing 
irksome  restrictions  and  regulations  so  as  to  make  it  as  diffi¬ 
cult  as  possible  for  the  advertiser.  j\or  is  there  any  audit 
hureau  of  circulation  —  it  is  all  “claimed*’  circulation.  Nor 
is  the  preparation  of  copy,  translation  work  or  designing  as 
simplified  as  abroad.  Nor  do  advertising  agencies  in  Japan 
understand  what  is  meant  by  “Skrvicf.”  They  apparently 
exist  only  to  quote  rates  —  buy  space. 

And  yet  in  no  country  is  newspaper  advertising  more  effective 
or  more  productive  of  results  than  in  Japan.  There  is  a  higher 
percentage  of  literates  in  Japan  than  in  any  other  country, 
higher  than  in  any  state  in  the  United  States.  Elementary 
education  is  compulsory  and  there  are  no  iinmigration  problems 
to  reduce  the  percentage.  Japan  is,  for  all  practical  purposes, 
100  per  cent  literate.  Everyone  reads  the  newspapers  which 
in  many  cases  have  large  circulations  —  larger  than  any  news¬ 
paper  in  the  United  States. 

The  Trans-Pacific  Advertising  &  Service  Bureau  is  organized 
to  “Serve,”  to  advise  and  to  plan  your  campaign,  to  translate 
and  to  prepare  your  copy,  to  design  your  advertisements  and  to 
negotiate  and  buy  your  space  honestly  and  to  the  best  of  its 
abilities.  To  “Serve” — based  on  its  abundant  experiences  in 
this  particular  field. 

The  Trans-Pacific  Advertising  &  Service  Bureau  is  a  subsidiary 
organization  of  The  Japan  Advertiser. 

TOKYO,  JAPAN 

The  Japan  Advertiser  Building, 

Post  Office  Box  F-58 
Telegraphic  Address:  Advertiser  Tokyo 
Branch  Offices:  Yokohama,  Kobe  and  Osaka 
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Advertiain  g  Agencies 

BUiCK  PLEASED  WITH 
RESULTS  OF  COPY 

Firm  Say*  50  Per  Cent  More  People 
Viewed  New  Models  Follow¬ 
ing  Advertising  in  2,300 
Newspapers 

A  decided  note  of  optimism  is  con¬ 
tained  in  the  report  of  officials  of  the 
Buick  Motor  Company  which  shows  tliat 
in  response  to  advertisements  run  in  ap¬ 
proximately  2,300  newspapers  through¬ 
out  the  country  inviting  the  public  to 
view  the  new  models,  conservative  esti¬ 
mates  of  the  attendance  place  the  figures 
at  totals  50  per  cent  greater  than  those 
for  the  new  model  showings  16  months 
before. 

Officials  report  that  sales  and  orders 
accumulated  so  rapidly  that  before  the 
day  was  over,  dealers  were  calling  on 
their  zone  officials  for  more  cars. 

Full-page  spreads  were  used  in  the 
larger  daily  papers  and  smaller  spreads, 
ranging  down  to  30  inches,  were  used  in 
others,  depending  on  the  size  of  the  com¬ 
munity.  In  addition  two-page  spreads 
were  used  in  four  weekly  magazines  and 
full  pages  in  several  farm  and  other 
publications. 

Officials  of  the  Campbell-Ewald  Com¬ 
pany,  the  agency  which  handles  the 
Buick  account,  say  that  follow-up  ad¬ 
vertisements  will  be  run  in  daily  papers 
and  magazines. 

All  ol  the  advertisements  featured 
“Wizard  Control,”  which  is  used  as  the 
central  theme  in  the  copy.  Local  deal¬ 
ers’  names  were  tied  up  in  the  copy. 

The  newspaper  announcements  of  the 
four  new  eight-cylinder  models  and  a 
$.50,000  contest,  were  run  in  the  after- 
n(X)n  papers  on  Nov.  13  and  in  the  morn¬ 
ing  papers  on  the  15th.  The  contest  is 
based  on  answers  to  the  question :  “Why 
does  the  new  Buick  Eight,  at  new  low 
prices,  again  r''nfirm  the  Buick  pledge: 
'When  better  automobiles  are  built, 
Buick  will  build  them’.  " 

Moore  Joins  Erwin,  Wasey 

John  H.  Moore,  formerly  treasurer  of 
the  Pabst  Corporation,  Milwaukee,  has 
joined  the  Chicago  agency  of  Erwin, 
Wasey  &  Co.  as  a  manufacturing,  sales 
and  marketing  counselor.  Before  join¬ 
ing  the  Pabst  company,  Mr.  Moore  was 
with  the  University  of  Wisconsin  school 
of  commerce  and  the  Wisconsin  state 
tax  commission.  In  his  new  connection, 
Mr.  Moore  will  make  studies  of  costs  in 
all  phases  of  an  advertiser’s  business. 

Joins  Porter  Corporation 

Frederick  Butler,  former  Republican 
state  senator  and  representative  of 
Massachusetts,  has  joined  the  Porter 
Corporation,  Boston  agency,  as  comp¬ 
troller.  He  will  also  assume  the  same 
position  with  Dickie-Raymond,  Inc., 
nationally  known  direct  mail  organiza¬ 
tion  and  affiliated  with  the  Porter  Cor¬ 
poration. 

A.D.T.  To  Edwin  Bird  Wilson 

The  Controlled  Companies  of  the 
American  District  Telegraph  Company, 
of  which  the  Bankers  Electric  Protective 
Association  is  one,  have  appointed  Edwin 
Bird  Wilson,  Inc.,  New  York,  to  handle 
their  advertising.  Business,  trade  papers 
and  direct  advertising  will  be  used.  The 
appointment  is  effective  Jan.  1,  1932. 

B.,  B.,  D.  db  O.  Transfers  Boudreau 

Samuel  Boudreau  has  been  transferretl 
from  the  New  York  to  the  Chicago  office 
of  Batten,  Barton,  Durstine  &  Osborn  as 
account  service  man. 

Tkor  Account  To  Frey 

The  Hurley  Machine  Company,  manu¬ 
facturer  of  Thor  washers  and  ironers, 
has  appointed  Charles  Daniel  Frey  Com¬ 
pany,  Chicago,  to  handle  its  advertising. 

Carey  Art  Director 

Leonard  Carey,  of  the  Erwin,  Wasey 
&  Co.  Chicago  office  art  department,  has 
been  appointed  art  director. 


AMONG  THE  COPY  CHIEFS 
By  C.  P.  McDonald  _____ 


Stephen  Hugh  Paine 
take  a  good  motoring  trip,  tote 

along  a  camera,  and  stop  here  and 
there  enroute  for  a  session  of  cow  pas¬ 
ture  pool.  That  is  Stephen  Hugh 
Paine’s  notion  of  a  perfectly  swell  time. 

On  April  3,  1882,  somewhere  in  Lex¬ 
ington  Avenue,  Hugh  Paine  was  born  a 
citizen  of  Jimmie  VValker’s  fair  Manhat¬ 
tan.  He  reported  for  the  Hudson  (  N.Y.) 
Gaselte  for  a  brace  of  years.  Going  to 
Illinois,  he  went  to  \Vheaton  College. 
Here  he  tucked  away  a  lot  of  learning 
and  managed  the  College  Press,  and  when 
he  left  he  took  along  an  A.  B.  degree. 

He  joined  the  Butler  Paper  Company, 
Chicago,  but  left  there  for  a  connection 
with  the  Gage  Printing  Company,  Battle 
Creek,  Mich,  finally  going  with  the 
Powers  Tyson  Printing  Company,  of 
(Jrand  Rapids,  Mich. 

Fifteen  years  ago  in  the  furniture 
town,  he  established  the  S.  Hugh  Paine 
.Advertising  Service.  He  does  his  own 
space  buying  in  addition  to  supervising 
the  work  of  his  copy  staff  and  doing 
reams  of  commercial  copy  himself  relat¬ 
ing  to  flour,  piano  benches,  furniture, 
automotive  precision  and  dairy  machin¬ 
ery,  educational  institutions  (among  them 
Wheaton),  ice  cream  cabinets,  wood¬ 
working  specialties,  nurseries,  and  lamp 
burners  And  anybody  familiar  wnth  copy 
work  will  tell  you  it  takes  an  acrobatic 
stylus  to  cover  that  territory. 

Hugh  Paine  is  active  in  the  Kent 
County  (Mich.)  Sunday  School  Associa¬ 
tion  and  the  Grand  Rapids  and  Michigan 
Gideons,  of  all  of  which  he  is  president. 
He  and  Mrs.  Paine  are  the  parents  of 
three  daughters  and  seven  sons. 

W.  F.  Frye  Join*  Agency 

•Addition  of  a  department  to  care  for 
an  increase  in  local  advertising  has  been 
made  by  C.  P.  Clark,  Inc.,  Nashville 
agency.  W.  F.  Frye,  who  for  the  past 
three  years  has  been  production  manager 
in  the  advertising  department  of  the 
Nashville  Tennessean,  will  direct  the 
new  department.  Mr.  Frye  has  also  been 
with  the  Nashinlle  Banner  and  the 
Birmingham  Age-Herald. 

McCann-Ericluon  Appointed 

The  advisory  advertising  committee  of 
the  Maine  Development  (Commission  has 
awarded  the  contract  for  1931-1932  to 
McCann-Erickson,  Inc.,  of  New  York 
City.  This  committee  has  charge  of  the 
placing  of  all  newspaj^r  and  magazine 
copy  for  Maine,  spending  about  $35,000 
each  year. 

AdTertising  New  Truck 

International  Harvester  Company  is 
using  six  Chicago  and  eight  New  York 
newspapers  in  advertising  a  new  six- 
cylinder  truck.  The  campaign  _  consists 
of  four  600-line  display  advertisements, 
dealing  with  the  new  truck  and  other 
International  trucks  on  the  market. 

Miller  Agency  Move* 

Harry  M.  Miller,  Inc.,  has  moved  his 
agency  from  the  Atlas  Building,  Colum¬ 
bus,  O.,  to  471  East  Broad  Street.  As¬ 
sociated  with  Mr.  Miller  are  C.  S.  An¬ 
derson,  Carl  Crossland,  Chester  Adams 
and  William  Souders. 


BIG  HUDSON  CAMPAIGN 

More  newspaper  space  to  advertise  its 
cars  will  be  used  by  the  Hudson  Motor 
Car  Co.,  of  Detroit,  during  the  coming 
year  than  ever  before  in  its  history,  VV . 
A.  James,  assistant  sales  manager  in 
charge  of  advertising,  has  announced. 
Plans  for  the  advertising  program  have 
not  been  completed  Mr.  James  says,  and 
will  not  be  ready  until  the  first  of  the 
year. 

Roger*  Head*  Marmon  Sale* 

A.  J.  Rogers,  recently  elected  director 
of  the  Marmon  Motor  Car  Company  at 
Indianapolis,  has  been  appointed  vice- 
president  in  charge  of  sales,  succeeding 
George  C.  Tenney,  resigned.  Mr. 
Rogers,  who  has  been  advertising  man¬ 
ager  for  the  last  several  months,  will 
have  charge  of  all  sales  and  promotional 
activities. 

New  Po*t  For  MitteUtaedt 

Oscar  E.  Mittelstaedt  has  been  ap¬ 
pointed  vice-president  of  Gray,  Garfield, 
Lange,  Inc.,  Detroit  art  studio.  For 
nine  years  he  was  associated  with  George 
Harrison  Phelps,  Inc.,  as  secretary  and 
director  of  art  and  production. 

Waterman  Pen  Appoint  Pre*brey 

L.  E.  Waterman  Company,  New  York, 
manufacturers  of  Waterman’s  ‘‘Ideal” 
fountain  pen,  announce  the  appointment 
of  Frank  Presbrey  Company  as  adver¬ 
tising  agents,  effective  Jan.  1,  1932. 

B.  E.  Levy  Leave*  Coty 

B.  E.  Levy,  for  many  years  president 
and  general  manager  of  Coty,  has  re¬ 
signed.  J.  F.  Scanlan  has  assumed  full 
charge  of  Coty,  Inc.  and  its  American 
subsidiaries. 

Salada  Tea  To  B.,  B.,  D.  &  O. 

The  Salaia  Tea  Cor^any  of  Boston 
has  appointed  Batten,  Barton,  Durstine 
&  Osborn,  Inc.,  to  direct  its  advertising 
in  the  fireater  New  York  area,  effective 
January  1,  1932. 

Hoffman  With  E.  H.  Brown 

Edwin  A.  Hoffman  has  been  appointed 
national  classified  manager  of  the  E.  H. 
Brown  Advertising  Agency,  Chicago.  He 
was  formerly  with  the  A.  G.  Spalding 
Company. 

Provandie  Return*  To  Buck 

B.  F.  Provandie,  formerly  with  the 
(Thicago  office  of  Erwin,  Wasejr  &  Co., 
has  returned  to  the  Glen  Buck  Company, 
(Chicago  advertising  agency,  as  vice- 
president. 

O’Leary  Join*  Brinckerhoff 

George  J.  O’Leary,  formerly  with 
Ruthrauff  &  Ryan,  (Thicago,  has  joined 
Brinckerhoff,  Inc.,  Chicago,  as  an 
account  executive. 

Tree  Account  To  Butler 

The  F.  A.  Bartlett  Tree  Expert  Com¬ 
pany  of  Stanford,  Conn.,  has  appointed 
the  John  L.  Butler  Company  of  Phila¬ 
delphia,  to  direct  its  advertising  account. 


NEW  POST  FOR  LAUSMANN  ' 

Albert  A.  Lausmann  has  been  ap- 
pointed  as  manager  of  the  Copy-Pi^ 
Department  of  the  K  H.  Brown  agency 
of  Chicago.  Mr.  Lausmann  is  well- 
known  in  the  Chicago  advertising  field 
and  was  formerly  connected  with  th^ 

M.  A.  Ring  Co.  of  Chicago.  Prior  to 

that  he  was  with  Western  Advertisiiw 
Agency,  Aubrey  &  Moore  and  Chicago 
Solder  Co.  ^ 

AD  TIPS 

AiAin-Kynett  Company,  1420  Walnut  itrJT 
Philadelphia.  Secured  the  account  of  Solaris 
Company,  metal  Mlah,  Baltimore.  MaryUnd 
Atherton  &  Currier,  Incorporated  420  iL 
Ington  arenue,  .New  York  City.  Secured  theii; 

International  Bnrnera  Cornorati^  > 
Metory,’  •'Caloroil,’’  and  “Creacent’’  Burnm  ’ 
New  lork  City.  "“men, 

.  W’aehinitton  S<iuare,  Phil,.  I 

delphia.  Beported  having  eecured  the  accoaat 
York^cit?*”**  General  Trana-Atlantiqne, 

Batten,  Barton,  Duntlne  A  Oibom  IncM. 
WraUd,  38a  Madison  avenue.  New  York  Cltt  I 
Placing  orders  with  newspapers  in  selected  •»'  ^ 
tlons  on  National  Casket  Company.  Boston  lliL 
sachusetts.  placed  advertising  for  .New’  V»k 
City  on  Salada  Tea  Company,  Boston 
chusetts.  ■ 

Blackett,  Sample,  Hummert,  Incorporated  22i 
North  iM  Salle  street,  Chicago.  Kene'wS 
some  newspaiier  contracts  on  Chicago  RnI. 
Western  Ballroad.  Chicago.  ‘«W*t 

Paul  Cornell  Company,  580  Fifth  avenue 
New  York  City.  Secured  the  account  of  Enoch 
CHt*""  Company,  “Sapollo,”  New  York 

Critchlleld  A  Co.,  8  8.  Michigan  avenue.  Chi¬ 
cago,  and  230  Park  avenue.  New  York  City 
.Secured  the  account  of  Milnesla  InlernatlonilL 
Incorporated,  Milk  of  Magnesia  Tablets  New  I 
York  City.  '  | 

Faxon,  Inc.,  340  North  Michigan  avenue  Chi-  I 
cago.  Beimrted  to  be  preparing  a  test  cam-  I 
Iialgn  on  the  Odol  Corporation  of  America  I 
Clilcago. 

Grant  A  Wadsworth  and  Oasimir,  Incorpe. 
rated,  405  I-exington  avenue.  New  York  City  F 
Reported  liaving  secured  the  account  of  Jnllu  i 
Wile  .Sons  A  Co.,  “Carmers,"  French  Gordlala  i 
•  Carr  s-  English  Biscuits,  ‘•Nicholson’s  Ixindoa 
Dry,”  “Aronie”  Flavors,  New  Y’ork  City.  i 
Bomann,  Tarcher  A  Sheldon,  Incorporatad, 

551  Fifth  avenue.  New  York  City.  Again  le' 
newing  some  newsiiaiier  contracts  on  Smith 
Bros.,  Inc.,  Cough  Drop*  and  Syrup,  Pongh-  ' 
keepsie.  New  Y’ork. 

Frank  Kiernan  A  Co..  41  Malden  Lane,  New 
Y’ork  City.  Will  continue  to  place  advertliini 
on  National  Title  Guaranty  Company,  Brooklyn.  * 
New  York.  ; 

Martin,  Pilling,  Shaw,  Incorporated,  Lewli  i 
Tower,  Philadelphia.  Reported  having  secnretl 
the  account  of  J.  Frank  Shellenherger  Com¬ 
pany,  •’Menth-O-Ilc.”  Cough  Wafers.  Philadel¬ 
phia. 

Maxon,  Incorporated,  2701  East  Jefferson  aie- 
ntie,  Detroit.  Reported  having  secured  the  ae 
count  of  l.a  Choy  F<x)d  Products  Co.,  Incor- 
I>orated.  Chiinese  Food  Products,  Detroit. 

Homer  McKee  Company,  370  Lexington  ave¬ 
nue,  New  Y’ork  City.  Placing  orders  witk 
newspapers  in  Boston,  Massachusetts.  Phila¬ 
delphia,  and  New  Y’ork  City  on  Continental 
Tobacco  Company,  “Paul  Jones”  CIgarettei, 
New  Y'ork  City. 

Mears  Advertising,  Inc.,  Z.'iO  Park  avenue. 
New  York  City.  Secured  the  account  of  Carlla 
Comforts,  Inc..  Blankets.  New  York  City. 

Jamas  F.  Newcomb  A  Company,  3.30  Seventh 
avenue.  New  Y’ork  City.  Secured  the  accoaat 
of  Cordley  A  Hayes,  Electric  Water  CooleB,  | 
New  Y’ork  City.  Reported  having  secured  the  I 
account  of  Ludington  Air  Lines,  Inc.,  New  I 
York  City.  i 

Paris  jk  Peart,  389  I-exington  avenue.  Ne*  f 
Y’ork  City.  Secured  the  account  of  Sawjev  j 

Biscuit  Company,  45  Clinton  avenue,  Brooklya, 

N.  Y. 

Scheck  Advertising  Agency,  0  Clinton  street 
Newark,  N.  J.,  Reported  having  secured  the  [ 
account  of  Tru-Lax  I’roducts  Company,  Propria-  1 
taries  Remedies,  Newark,  N.  J. 

Shields  A  Vanden,  121  West  Wacker  drive. 
Chicago.  I’slng  a  few  Chicago  newspapers  «a 
Dexter  Thrift  Wind  Washing  Machine,  tnani- 
factured  by  Dexter  Company,  Falrfleld,  Iowa.  | 


■  THE  QUALITY  DRY  MAT 

Of  course,  there  are  cheaper  dry  mats;  that  is,  mats  lower 
in  initial  price. 

But  there  is  no  other  dry  mat  as  economical  to  use  as  the 
Certified — which  is  made  to  a  standard  that  has  never 
been  lowered. 

It  will  pay  you  to  get  acquainted. 

Forget  pricel  Use  quality  at  the  right  pricel  It  paysl 

CERTIFIED  DRY  MAT  CORPORATION 

340  Madison  Avenue  ---  New  York.  N.Y 
For  dependable  stereotypinq  use  Certified  Dry 

A8AOE  IN  THE  USA 
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The  KEYSTONE  STATE 

Takes  a  Leading  Role  in  the 
Nation  -  wide 

‘‘Business  Upturn” 


iiiiitiiiiiiiciiiiHiiiimc 


N.Y 

iats 


2,500  10,000 

Circulation  lino  line* 
t Allentown  Call . (M)  38,699  ,12  >12 

tAUentown  Call . (S)  30,499  .12  .>2 

fBeaver  Falls  News  Tribune,  (E)  8,416  .04  .04 

Bethlehem  Globe  Times _ (E)  16.071  .07  .07 

•Chester  Times . (E)  21.372  .09  .08 

•Connellsville  Courier . (E)  6,891  .05  .05 

•Easton  Express . (E)  34.547  .12  .12 

•Erie  Times . (E)  33.976  .09  .09 

tGrecnsburg  Review-Tribune.(EM)  13,275  .06  .06 

tHsxleton  Plain  Speaker . (ElY 

>  21,662  .08  .07 

tHasleton  Standard-Sentinel. (M)7 

tLebanon  News  Times . (E)  11,123  .05  .05 

••Mount  Carmel  Item . (E)  5.785  .04  .04 

tOU  City  Derrick . (M)  9,370  .05  .05 

••Scranton  Times . (E)  49,277  .15  .14 

•Sharon  Herald . (E)  7.294  .04  .04 

••Washington  Observer  and 

R«PO«er  . (ME)  16,406  ,  06  .  06 

•West  Chester  Local  News..(E)  11,202  .05  .05 

••Wilkes-Barre  Times  Leader.  (E)  29.576  .07  .07 

tWilliamsport  Sun  and 

Casette  A  BuUetin _ (MftE)  27,355  .10  .10 

tYork  Dispatch . (E)  20,841  .07  .07 


••A.B.C,  Publishers’  Statement,  April  1.  1931. 
•A.B.C.  Publishers'  Statement,  Oct  1,  1931, 
■tOowemment  Statement  Oct.  I,  1931. 


“Pennsylvania  production”  is 
strongly  responding  to  the  nation-wide 
revival  of  trade,  business,  and  industry 
so  lately  inaugurated  by  the  formation 
of  the  National  Credit  Corporation  and 
other  federal  relief  measures. 

The  Keystone  State  naturally  is 
among  the  first  regions  to  so  respond 
— considering  its  vast  stake  in  the  field 
of  the  nation’s  manufactures,  natural 
products,  and  general  trade. 


In  the  21  sections  associated  with  the  Pennsylvania  news¬ 
papers  mentioned  here — this  business  upturn  is  plainly  accentu¬ 
ated  in  the  way  of  new  jobs  for  thousands  of  workers  and  a 
general  speeding  up  of  production  and  trade  in  hundreds  of 
plants  or  businesses  already  in  operation. 

The  Lackawanna  Railroad  shops  at  Scranton  increased 
their  time  schedule  beginning  first  week  in  November.  This 
added  work  time  affected  1,184  workers.  The  Pennsylvania 
Railroad  will  soon  start  electrification  plans  on  its  Washington 
line.  Thousands  have  been  called  back  to  work  at  steel  plants 
in  Western  Pennsylvania — most  of  these  orders  to  take  effect 
during  November.  A  number  of  other  plants  are  planning 
for  expected  increased  steel  production,  and  are  putting  on 
new  men. 

Textile  mills — particularly  hosiery  and  cotton  plants — 
are  working  on  larger  schedules  employing  more  labor.  The 
apparel  markets  for  men  and  women  are  busy.  And  there  is  a 
general  increase  among  jobbers  and  wholesalers  as  retail  busi¬ 
ness  picks  up. 

A  large  section  of  the  wage  earners  employed  in  the  more 
than  60  leading  products — both  manufactured  and  natural — 
in  which  the  Keystone  State  ranks  as  either  First,  Second  or 
Third  in  volume  and  value  of  production — live  and  work  in 
the  Pennsylvania  localities  here  listed. 

They  constitute  a  most  important  part  of  this  perpetually 
profitable  consumers’  market.  With  business  once  more  “on 
the  boom” — its  choice  by  the  national  merchandiser  as  a  terri¬ 
tory  to  campaign  in,  is  not  only  logical — it  is  a  mandatory  dicta¬ 
tion  by  good  old  fashioned  advertising  “horse  sense”.  Com¬ 
munications  to  any  of  the.se  newspaper  offices  asking  for  special 
or  other  information — will  be  answered  by  return  mail. 
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AD-VENTURES 

■  By  ROBERT  S.  MANN. 


Preparatory  to  launching  a  new 

automobile  selling  season,  the  Chrys¬ 
ler  Corporation,  Detroit,  has  placed  the 
advertising  of  DeSoto  automobiles  in  the 
hands  of  J.  Stirling  Getchell,  Inc.,  a 
comparatively  new  advertising  agency 
located  in  the  Chrysler  Building,  New 
York  City.  The  appointment  is  effec¬ 
tive  Jan.  1,  1932. 

At  the  same  time  it  was  stated  that 
no  change  in  advertising  agency  is  con¬ 
templated  by  any  of  the  other  Chrysler 
divisions.  Advertisers,  Incorporated,  of 
Detroit,  will  continue  to  handle  the  ad¬ 
vertising  of  Chrysler  Sales  Corjjoration, 
Dodge  Brothers,  Inc.,  Plymouth  Motor 
Corporation,  Fargo  Motor  Corjwration, 
and  Chrysler  Marine  Engines. 

The  Getchell  agency  was  established 
early  this  year  by  J.  Stirling  Getchell, 
president,  and  John  V.  Tarleton,  vice- 
president.  Mr.  Getchell  was  formerly 
with  Lord  &  Thomas  and  Logan,  J. 
Walter  Thompson  Company,  and  Lennen 
&  Mitchell,  and  Mr.  Tarleton  was  as¬ 
sociated  with  him  as  art  director  of  the 
latter  two  agencies. 

Immediately  following  the  Chrysler 
announcement.  Mr.  Getchell  made  it 
known  that  Orrin  P.  Kilbourn.  former 
president  of  Kilbourn  Motor  Sales,  Inc., 
DeSoto  dealers  in  New  York,  had  been 
elected  a  vice-president  and  director  of 
the  agency. 

Mr.  Kilbourn  served  some  time  ago 
as  export  advertising  manager  and  later 
assistant  general  manager  of  Willys- 
Overland,  and  later  still  as  an  account 
executive  of  T.  Walter  Thompson  Com¬ 
pany.  He  was  graduated  from  Yale 
in  1914,  and  served  as  a  captain  of  field 
artillery  in  the  World  War. 

*  *  * 

ONE  announcement,  together  with  re¬ 
ports  of  renewed  activity  in  the  De¬ 
troit  area,  preparatory  to  launching  new 
mrxlels,  helps  to  ff>cus  attention  upon 
automotive  advertising,  which  presum¬ 
ably  will  make  a  new  start  about  the 
time  of  the  New  York  .Automobile  Show 
Jan.  9  to  If).  Buick,  of  course,  has 
already  announced  its  new  model  with 
large-sized  copy  centered  around  the 
“wizard  control."  Results,  as  told  else¬ 
where  in  this  issue,  have  been  encourag- 
ing. 

Other  automobile  manufacturers,  in¬ 
cluding  Hudson  and  Pierce-Arrow,  have 
started  new  compaigns  in  recent  weeks. 
■Auburn,  it  is  expected,  will  release  some 
institutional  copy  within  the  near  future, 
but  will  begin  its  real  selling  copy  at  the 
time  of  the  automobile  show. 

Studehaker.  it  is  reported,  will  not 
launch  anything  before  the  end  of  De¬ 
cember,  while  Nash  is  expected  to  go 
into  newspapers  in  good  space  about  the 
first  of  January. 

*  «  * 

Automobile  men  will  have  a  keen 
eye  for  the  advertising  of  Automobile 
Show  week  in  New  York,  hoping  to 
deduce  therefrom  some  idea  of  what  may 
be  expected  from  the  automobile  adver¬ 
tisers  this  year. 

For  the  last  two  years  the  -Automobile 
Show  advertising  has  been  a  fairly  good 
index  of  the  following  months.  Com¬ 
pilations  for  a  week  covering  the 
opening  of  the  19v30  show  revealed  that 
the  New'  York  newspapers  suffered  a 
loss  of  24.8  per  cent  in  automotive  linage 
as  compared  to  the  1929  show'  week. 
Figures  for  the  whole  year  1930  showe<l 
a  loss  of  25.5  per  cent  when  compiled 
from  Media  Records  reports  on  all  the 
English  Language  daily  and  Sunday 
newspapers  in  23  large  cities. 

Similarly,  the  New  York  newspaj^rs 
showed  a  loss  of  24  per  cent  at  the  time 
of  the  1931  -Automobile  Show,  as  com¬ 
pared  with  the  figures  of  a  year  !)efore. 
Aledia  Records  figures  for  80  cities 
throughout  the  country,  as  published 
elsewhere  in  this  paper,  show  that  auto¬ 
motive  linage  for  the  first  ten  months 
of  1931  has  dropped  26  per  cent  below' 
the  corresponding  period  of  1930. 

The  comparison  is  almost  too  exact  to 
be  accepted  as  establishing  a  forecasting 
index,  but  there  are  the  figures  for  what 
thev  are  worth. 


'T'HE  year  1931  is  a  good  year  for  ad- 
-*■  vertisers  to  keep  out  of  advertising 
ruts,  according  to  Henry  Eckhardt, 
president  of  Kenyon  &  Eckhardt,  New 
York  agency,  speaking  Nov.  16  on  the 
first  program  of  a  series  of  Monday 
evening  lectures  sponsored  by  the  Art 
Directors’  Club,  at  Roosevelt  House, 
New  York. 

Carleton  L.  Spier,  copy  chief  of  Bat¬ 
ten,  Barton,  Durstine  &  Osborn,  Inc., 
urged  the  necessity  of  dramatizing  the 
copy,  and  making  it  appeal  to  the  “man 
in  the  street.”  To  emphasize  his  point, 
he  produced  the  “man  in  the  street”  in 
person — a  balloon  figure  with  weighted 
feet,  which  stood  "swaying  in  every 
breeze.”  Copy  writers,  the  speaker  said, 
would  do  well  to  keep  his  man  in  mind. 

In  the  absence  of  Edward  F.  Moly- 
neux,  president  of  the  Art  Directors 
Club,  the  speakers  were  introduced  by 
Abbott  Kimball,  chairman  of  the  club’s 
lecture  committee.  The  topic  for  Nov. 
23  is  “The  Challenge  of  the  Camera,” 
with  Col.  Exlouard  Steichen  presenting 
the  case  for  photography,  and  Roy  F. 
Spretcr  the  case  for  drawings. 

Mr.  Eckhardt  listed  three  appeals  that 
advertising  needs  in  1932  more  than 
ever  before;  Outstanding  low  cost,  out¬ 
standing  superiority,  or  outstanding 
novelty.  He  urged  the  study  of  Sunday 
newspapers  as  a  barometer  of  advertis¬ 
ing  today,  and  especially  to  show  how 
price  can  f)e  dramatized.  Novelty,  if  not 
inherent  in  the  product  itself,  he  said, 
may  be  created  by  some  new  advertis¬ 
ing  device. 

Mr.  .Spier,  referring  to  his  rubber  man, 
said  the  man  in  the  street  is  being 
deluged  each  day  with  more  advertising 
than  he  can  digest,  and  that  what  is 
needed  to  make  an  impression  is  a  real 
idea,  forcefully  expres.sed,  preferably  w'ith 
some  startling  quality.  He  showed  photo¬ 
stats  of  advertisements  to  show  how  illus¬ 
trations  were  improved  by  omitting  non- 
essentials  and  making  close-ups  of  what 
was  left.  Rule  1  for  art  directors,  he 
said,  should  read :  Don’t  show  two  men 
at  a  desk.  Rules  1,  2,  3.  and  4  for 
headlines :  Raise  an  issue,  or  promise  to 
satisfy  a  need,  or  promise  to  remove  an 
annovance,  or  offer  information. 

♦  ♦  * 

'^IIE  opportunity  that  every  broadcaster 
A  dreams  of  is  being  offered  to  large 
advertisers  in  connection  with  the  Army- 
Navy  football  game  in  New  York  City 
for  the  benefit  of  the  unemployed  Dec. 
12.  -A  letter  sent  out  by  Maj.  P.  B. 
Fleming,  graduate  manager  of  athletics  at 
the  Lhiited  States  Military  .Academy, 
points  out  that  both  National  and 
Broadcasting  systems  have  offered  to 
broadcast  the  game,  that  no  other  big 
games  will  compete  for  listeners  on  the 
air.  and  that  “the  program  is  one  of 
commanding  interest  and  will  be  of  at 
least  two  and  one-half  hours  duration, 
during  which  there  will  be  opportunities 
for  probably  ten  credit  announcements.” 

The  line  forms  at  the  right — but  no 
bids  under  $50,000  will  be  considered,  it 
is  stated. 


^yill-Slag 

MAKE-UP 

A  newspaper  should  logically  be 
composed  in  slug  form-an  ideal 
realized  by  the  Ludlow,  used  in  con¬ 
junction  with  keyboard  slug  machines 
for  text.  The  Ludlow  contributes  ease 
of  make-up  and  speed  in  closing. 

LUDLOW  TYPOCRAPH  CO. 
2032  Clybourn  Ave.,  Chicago 


The  Great  Rise  in  Wheat 
Is  Adding  Millions  to 

INDIANA’S 

Crop  Value 

Just  vhat  does  “70  cent  wheat”  mean  to  Indiana?  That  quo¬ 
tation  r<^ched  early  in  November — means  PLENTY!  And  in 
more  ways  than  one — not  to  mention  literally. 

The  Iloosier  State  is  almost  half  rural  with  its  correspond¬ 
ingly  large  agricultural  activities — of  which  wheat-growing  is  a 
leading  occupation,  employing  a  large  amount  of  farm  labor  on 
thousands  of  farms. 

Indiana  raised  the  enormous  total  of  28,998,000  bushels  of 
wheat  in  1930,  ranking  as  the  3th  wheat  state  in  the  Union, 
though  only  15th  in  land  area. 

Government  1931  crop  figures  for  Winter  wheat  estimate  a 
production  approximating  30,000,000  bushels  for  Indiana.  And 
already  the  farmers  are  beginning  to  dream  of  “dollar  wheat” — 
as  its  price  steadily  continues  to  advance  and  also  to  act  as  an 
aid  to  general  business. 

That  it  is  “no  idle  dream”  can  readily  be  appreciated,  when 
it  is  remembered  that  this  same  wheat  was  selling  around  50 
cents  only  a  month  ago — the  lowest  price  in  many  years! 

-Already  it  has  advanced  20  cents — thus  adding  nearly  $6,000,000 
to  the  value  of  a  single  Indiana  farm  crop  in  a  few  weeks.  And 
corn  and  other  crops  also  are  “up” — though  not  so  spectacularly. 

Which  means  so  much  more  proportionate  BUYING  POWER 
in  a  trade  territory  already  signalized  by  a  steady  trend  toward 
normal  conditions  in  a  period  of  general  depression. 

The  Hoosier  State — both  rural  and  urban — is  enjoying  a  profit¬ 
able  and  busy  Fall  in  many  sections,  according  to  late  trade 
reports.  And  it  is  “getting  set”  to  take  full  advantage  of  the 
new  and  brighter  business  era  the  country  unmistakably  is  enter- 
ing  upon  at  tbe  present  time  because  of  tbe  stabilizing  effects 
of  tbe  National  Credit  Coriioration  and  other  national  eco¬ 
nomic  relief  measures. 

National  advertisers  likewise  should  “get  set”  for  their  Winter 
Indiana  linage  campaigns,  by  advertising  in  these  Indiana  papers. 

There  is  no  other  list  approaching  them  in  coverage  or  results. 

Write  to  their  offices  NOW  for  the  sales  facts  and  other  infor¬ 
mation  regarding  their  various  localities. 


**Colunibus  Republican  . 

. (E) 

Circu¬ 

lation 

4,802 

Rates  lor 
5.000 
lines 

,03 

“Crawfordsville  Journal  &  Review.., 

.(M&E) 

7,562 

.05 

**Fort  Uayne  News-Sentinel . 

....(El 

48,492 

.12 

** Indianapolis  News  . 

....(E) 

132,562 

.27 

ttlndianapolis  Star  . . 

....(Ml 

115,789 

.22 

ttindianapolis  Star  . 

. (S) 

140,427 

.27 

•’Lafayette  Journal  &  Courier . 

.(E&M) 

24,171 

.07 

•Marion  Leader-Tribune  Chronicle.. 

.(M&E) 

18,824 

.075 

'Marion  Chronicle  Tribune . 

. (SI 

16,626 

.075 

••Mnncie  Star . 

....(M) 

23,371 

.08 

••Muncie  Star  . 

. (S) 

15,252 

.06 

ttShelbvville  Democrat  . 

....(E) 

3,953 

,025 

•South  Bend  News-Times  . 

....(E) 

29.342 

.08 

•South  Bend  News-Times  . 

. (S) 

28,151 

.08 

•South  Bend  Tribune . (S)  30,870. ...  (E) 

32,276 

.08 

•A.B.C.  Publishers’  Statement,  April  1,  1931. 
**.A.B.C.  Publishers’  Statement,  Oct.  1,  1931. 
ttGovernment  Statement,  Oct.  1,  1931. 


SET  IN  LUDLOW  TEMSO  LIGHT 
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"NOW  IS  THE  TIME  TO  STRIKE 

FOR  MORE  NATIONAL  ADVERTISING." 

Practically  every  national  advertiser  and  his  agent  are 
subscribers  to  EDITOR  &  PUBLISHER  and  for  the  definite 
purpose  of  keeping  themselves  informed  about  newspaper 
activities  in  all  sections  of  the  country. 

This  is  but  the  natural  sequence  of  the  unswerving  policy 
and  practice  of  EDITOR  &  PUBLISHER,  which  is  to  pres¬ 
ent  each  week  in  concise  interesting  fashion,  the  news  and 
views  of  those  who  make  newspapers  and  those  who  rely 
upon  the  vast  unlimited  consumer  sales  power  of  newspaper 
advertising. 

Agency  executives,  advertising  managers,  sales  managers 
and  merchandise  managers  of  representative  manufacturers 
find  EDITOR  &  PUBLISHER  an  encyclopedia  on  news¬ 
papers. 

By  reaching  these  controllers  of  newspaper  space,  who 
invested  nearly  94%  of  last  year’s  national  newspaper 
appropriations,  EDITOR  &  PUBLISHER  is  as  usual  proving 
itself  to  be  the  best  medium  for  carrying  the  messages  of 
newspaper  publishers  to  those  who  believe  in  newspaper 
advertising. 

^^Now  is  the  time  to  strike  for  more  national  advertising.^^ 

Now  is  the  time  for  newspaper  publishers  to  take  advantage 
of  the  favorable  market  EDITOR  &  PUBLISHER  has 
developed  for  them. 

May  we  hear  from  you  regarding  a  consistent  campaign 
for  1932? 

EDITOR  &  PUBLISHER 

1700  Times  Square  Building,  Times  Square,  New  York  City 
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SUGHT  UPSWING  IN  OCTOBER  LINAGE 

Loss  Ag^ainst  Month  in  1930  Smaller  Than  in  September — Ratio  for  Ten  Months  Shows  Trace  of 

Improvement  Over  Six  Months*  Record,  With  Loss  of  10.7  Per  Cent. 


^CTOBER  newspaper  linage  figures 
'^marked  a  slight  improvement  over  the 
September  record.  The  latter  was  a  pro¬ 
nounced  reaction  from  the  progressive 
tendency  which  had  prevailed  since  early 
in  the  year  and  the  October  comparison 
does  not  recover  a  great  deal  of  the  lost 
ground.  The  loss  for  October  against 
the  same  month  last  year  was  11.8  per 
cent,  as  compared  with  13.8  per  cent  in 
September,  and  an  average  loss  for  the 
first  ten  months  of  10.7  per  cent. 

Retail,  general,  financial  and  classified, 
made  better  comparisons  in  October  than 
in  September,  while  automotive  fell  into 
the  usual  between-seasons  doldrums. 
Sunday  linage  in  several  cities  made 
actual  gains  over  the  linage  of  last  year, 
continuing  the  improvement  which  has 
been  noted  for  five  months.  The  com¬ 
parisons  are  for  the  Media  Records  list 
covering  225  morning  and  evening,  and 
112  Sunday  papers,  published  in  80  cities. 

Retail  advertising  in  October  totalled 
104,660,861  lines,  against  113,101,0(K)  lines 
last  year,  a  loss  of  8,440,139  lines  or  7.5 
per  cent.  This  compares  with  a  loss  6.3 
per  cent  in  the  first  six  months,  2  per 
cent  in  July,  6.4  per  cent  in  August,  9.8 
per  cent  in  September,  and  6.5  per  cent 
for  the  first  ten  months. 

General  advertising  with  a  total  of 
31,233,653  lines  in  October,  showed  a  loss 
of  6,9^,061  lines,  or  18.3  per  cent,  against 
last  year’s  total  of  38,231,714  lines.  This 
compares  with  a  loss  of  12.7  per  cent  for 
the  first  six  months,  a  loss  of  6.4  per 
cent  in  July,  a  gain  of  3.4  per  cent  in 


August,  a  loss  of  24.3  per  cent  for  Sep¬ 
tember,  and  of  12.8  i)er  cent  for  the  first 
10  months. 

Automotive  ran  6,452,173  lines  in 
October,  against  9,199,324  lines  last  year, 
a  loss  of  2,747,151  lines  or  29.9  per  cent, 
this  comparing  with  a  loss  of  30.1  per 
cent  for  the  first  six  months,  of  14.9  per 


cent  for  July,  13.8  per  cent  for  August, 

11.8  per  cent  for  September,  and  26  per 
cent  for  the  first  ten  months. 

Financial  advertising  ran  4.305,114  lines 
in  October,  a  loss  of  2,103,417  lines  or 

32.8  per  cent  against  last  year’s  total 
of  6,408,531  lines.  This  compares  with 
a  loss  of  27.3  per  cent  in  the  first  six 


months,  29.2  per  cent  for  July,  26.1  per 
cent  for  August,  39.6  per  cent  for  Sep¬ 
tember,  and  29  per  cent  for  the  first 
ten  months. 

Total  Display  advertising  was  146,. 
651,801  lines  in  October,  a  loss  of 
20,288,768  lines  or  12.2  per  cent  against 
the  1931  t9tal  of  166,940,569  lines.  For 
the  first  six  months  the  loss  was  11  per 
cent,  for  July,  6  per  cent,  for  August, 
5.9  per  cent,  for  September,  14.4  per  cent! 
and  for  the  year  to  Xov.  1,  10.7  per  cent 

Classified  advertising  totalled  27,044,- 
914  lines  in  October,  against  29,787,0% 
lines  last  year,  a  loss  of  2.742.184  lines, 
or  9.2  per  cent.  For  the  first  six  months, 
the  loss  was  12.8  per  cent;  for  July,  9.7 
per  cent;  .for  August,  8.7  per  cent;  for 
September,  9.8  per  cent,  and  for  the  first 
ten  months.  11.5  per  cent. 

Legal  advertising  totalled  3,010.439 
lines  in  October,  against  3,662,649  lines 
last  year,  a  loss  of  6.52,210  lines,  or  17.8 
per  cent.  This  compares  with  a  loss  of 
1  per  cent  for  the  first  six  months,  a  gain 
of  1.1  per  cent  in  July,  a  loss  of  12.7 
per  cent  in  August,  of  20.5  per  cent  in 
September,  and  5.7  per  cent  for  the  first 
ten  months. 

Total  advertising  was  176,707.154  lines 
in  October,  against  200..300,316  lines  last 
year,  a  loss  of  23,683,162  lines,  or  11.8 
per  cent.  For  the  first  six  months  the 
loss  was  11.1  per  cent,  for  July.  6.5  per 
cent,  for  August,  6.6  per  cent,  for 
September,  13.8  per  cent,  and  for  the 
first  ten  months,  10.7  per  cent. 

The  summaries  by  cities  follow: 


NEWSPAPER  LINAGE  COMPARISONS 

JANfARY  1  TO  JfNE  30,  1931,  WITH  COMPARATIVE  1930  To, 4, 


Retail  General  Automotive  Flnaneial  Claeslfled  Advertising 

1931  .  650.933, Rt9  190,267.220  59,992,004  33. 043.6.50  1.59,833.515  1,011.721.207 

1930  .  588.247  903  217,851,285  85,882,650  45,460,432  183,263,223  1,138,536,494 

Gain  .  .  .  .  .  .  . 

Uiss  .  17,324,054  27,684,057  25,890,646  12,416,782  23,429,708  136,815,287 

Jl'ny  1931  WITH  COMPARATIVE  1930 

1931  .  73,451,242  26,011,723  10.68.5,789  5,158,866  24,072,643  142,568,186 

1930  .  74,985,695  27,784,966  12,562,126  7,286,430  26,658,223  152,430,006 

Gain . 

Utaa  .  1,534,453  1,773,243  1,876,337  2,127,564  2,585,680  9,861,820 

AUGUST  1931  WITH  COMPARATIVE  1930 

1931  .  73.743,192  23,435,086  9,132,999  3,334,835  25,668,898  137,884,894 

1930  .  78,762,140  22,664,079  10,592,768  4,614,348  28,102,603  147,680,316 

Gain .  771, (Ki7  . 

Utsa  .  6.018,948  .  1,459,768  1,179,513  2,433,705  9,696,422 

SEPTEMRER  1931  WITH  COMPARATIVE  1930 

1931  .  87.800,345  25,006.831  8.061,078  3,525,190  26,673,422  153,320,383 

1930  .  97,365,313  33,040,973  9,142,691  6,840.981  29,666,011  177.790.684 

Gain . 

Uoea  .  9,564,968  8,034,142  1,061,613  3,315,791  2,892,589  24,470.301 

OCTOBER  1931  WITH  COMPARATIVE  1930 

1931  .  104,660,861  31,233,6.73  6.4.62,173  4,306,114  27,044,914  176,707.1.64 

1930  .  113,101,000  38,231,714  9,199,334  6,408,531  29,787,098  200,390.316 

Gain . 

Loss  .  8,440,139  6,998,061  2,747,151  2,103,417  2,742,184  23,683,162 

JANUARY  1  TO  OTTOnER  31.  1931,  WITH  COMPARATIVE  1930 

1931  .  890,579.489  295,9.64.521  94,324.043  49,367.665  263,293,292  1,622.201,824 

1930  .  952.462.061  339,573.017  127,379,559  69,510,722  297,277,158  1.816,727,816 

Gain . 

Los .  61.882,562  43,618.496  33.055,516  20,143,067  34,083,866  194,525,992 


lit 

El 

Ti 

E 


AKRON.  OHIO 


1931  1930  Gain  o’  Lav 

’nmea-Prev . (e)  657,059  927,025  269,966  L 

BoMOD-JonmsI . (e)  1,170,129  1,416,005  245,876  L 

Timn-Prav . (B)  106,159  137,642  31,483  L 


ToUIDsily .  1.827,188  2,343,030  516,842L 

Total  Sunday .  106,159  137,642  81,483  L 

Grand  Total .  1,933,347  2,480,672  647,825  L 

ALBANY,  N.  Y. 

Kniekertncker  Prev . (m)  474,582  600,367  125,785  L 

Nen . (e)  831,096  831,159  63  L 

runea-Union . («)  781,778  700,795  30.963  0 

Kniekerhooker  Prav . (S)  159,870  159,482  388  0 

*Tunv-UniaD . (S)  171,281  176,882  5,601  L 


Total  Daily .  2,037,456  2,132,321  94,865  L 

Total  Sunday .  331,151  336,364  5,213  L 

Grand  Total .  2,368,607  2,468,685  100,078  L 

'Sunday  Tinwa-Unioo  fi(um  include  American  Weekly  linsfe,  1931 — 
87.063  linn;  1930—71,024  linea 

ALBUQUERQUE.  N.  M. 

Jounml . (m)  294,270  321,498  27,228  L 

Journal . (e)  302,395  342,306  39,913  L 

Kate  Tribune . (e)  229,933  282,624  62,691  L 

Joumnl . (8)  47,425  52,741  5,316  L 


Total  Daily .  826,598  946,430  119,832  L 

Total  Sunday .  47,425  62,741  5,316  L 

Grand  ToUl .  874,023  999,171  125,148  L 

ATLANTA.  GA. 

Coortitution . (m)  569,055  678,769  109,714  L 

Oeoflinn . (e)  358,237  401,936  43,699  L 

Joumnl . (e)  1,009,104  1,043,853  34,749  L 

CoMtitution . (S)  229,816  228.318  1,498G 

■Americin . (S)  152,796  133,285  19,511  G 

Joumnl . (S)  177,685  199,911  22,226  L 


Total  Dnily .  1,936,396  2,124  558  188,162  L 

Total  Sunday .  660,297  661,614  1,217  L 

Grand  Total .  2,496,693  2,686,072  189,879  L 

*  Sunday  Amerioan  ficuree  include  American  Weekly  Unate,  1931 — 85,139 
Env;  1930—09,120  linv. 

ATLANTIC  CITY,  N.  J. 

'IW-Union . (me)  607,153  638,492  81,339  L 

IW-UnioD . (S)  104,646  120,800  15,654  L 


Grand  ToUl .  711,799  758,792  46,993  L 

*  Prem  Union  (momini  and  evenini)  ia  eold  in  combination  only.  Linate 
of  mernint  aditioa  only  ia  abown. 

BALTIMORE,  MD. 

Nano . (o)  6r,47S  816,621  188,146  L 

Port . (e)  831,221  387,176  5,965  L 


B  ALTI  MORE — Continued 


1931  1930  Gun  or  Lav 

Sun . (e)  1,671,540  1,869,608  198,068  L 

Sun . (m)  618,251  719,063  100,812  L 

•American . (S)  282,877  219,662  63,215  0 

Sun . (S)  499,511  525,628  26,117  L 


Total  DnUy .  3,248,487  3,741,468  492,981  L 

Total  Sunday .  782,388  745,290  37,098  0 

Grand  Total .  4.080,876  4,486,768  455,883  L 

*  Sunday  Ameriean  fifurea  include  American  Weekly  linage,  1931 — 87,063 
linn;  1930 — 71,024  Unv. 

BIRMINGHAM.  ALA. 

Ace-Herald . (m)  513,719  632,888  119,169  L 

Kena . (e)  685,531  1,013,695  328,164  L 

Port . (e)  354,067  491,441  137,374  L 

Neni  and  AfO-Hetald . (S)  221,621  268,006  46.385L 


Total  D^ .  1.553,317  2,138,024  584,707  L 

Total  Sunday .  221,621  268,006  46,385  L 

Grand  Total .  1,774,938  2,406,030  631,092  L 

BOSTON.  MASS. 

Roeod . (m)  279,117  235,152  43,965  0 

Amerioan . (e)  464,852  463,847  1,005  0 

tOlobe . (me)  932,763  960,338  27,575  L 

Herald . (m)  1,155,502  1,259,607  104,106  L 

Port . (m)  826,430  1,006,892  179,262  L 

TruiMript . (e)  513,225  546,731  33,506  L 

Traveler . (e)  1,289,699  1,328,854  59,155  L 

•Advwtner . (8)  190,647  184,981  5.666  0 

Globe . (8)  360,697  347.094  13,603  G 

Herald . (S)  297,255  308,491  11,236  L 

Port . (8)  146,511  140,704  6,807  0 


Total  Daily .  5,441.688  5,800,221  358,633  L 

Total  Sunday .  995,110  981,270  13,840  0 

Grand  Total .  6,436,698  6,781,491  344,793  L 


•  Sunday  Advertiainc  figures  include  American  Weekly  linage,  1931 — 87,063 
linv;  1930-71,024  Unv. 

t  Globe  (morning  and  evening)  add  in  combination  only.  Linage  of  one 
edition  (evening)  only  is  given. 

Traveler  it  told  only  in  combination  with  Morning  or  Sunday  Herald. 

BUFFALO.  N.  Y. 


Courier-Exprev . (m)  540,936  613,988  73,062  L 

Newt . (e)  1,314,472  1,582,161  267,679  L 

Timv . (e)  566,806  634,244  67,438  L 

Courier-Exprtv . (8)  238,072  260,182  30,210  L 

Timv . (8)  62,369  83,687  21,318  L 


ToUl  Daily .  2,422,214  2,830,383  408,169  L 

Total  Sunday .  301,341  352,869  61,628  L 

Grand  Total .  2,723,555  3,183,252  450,697  L 

CAMDEN.  N.  J. 

Courier . (e)  773,222  882,698  109,376  L 


Camden  Courier  (evemng)  and  Port  (morning)  told  in  oombinatioa  Linage 
of  ooo  editioa  (Courior)  only  io  given. 


CHICAGO.  ILL.*  I  H 

.o,.  .0,0  _ _  I  Ti 


1931 

1930 

Gain  or  Lv  1 

n 

Tribune . . 

. (m) 

1,184,426 

1,453,195 

268, ;wi  1 

Herald  ft  Examiner. . 

459,705 

565,394 

105, 6NL 

Newt . 

. (e) 

1,425,355 

1,675,184 

249.8211 

American . 

. (e) 

1,096,943 

1,237,651 

140.7081 

Port . 

. (e) 

291,739 

394,010 

102.nU 

Hmv . 

415,118 

440,765 

2S,M7L 

Tribune . 

. (8) 

667,045 

750,277 

183.2331 

Di 

Herald  ft  Examiner, . 

. (8) 

281,102 

317,235 

36.1331 

Ti 

Total  Daily . 

4,873,286 

6,766,199 

892,  tUL 

I> 

Total  Sunday. . . 

848,147 

1,067,512 

219,3431 

Grand  Total. .. . 

6,721,433 

6,833,711 

1,112.3711 

*  ChioHO  fiffurea  supplied  by  AdvertisiDS  Record  Company,  Ino.  I 

CINCINNATI,  OHIO 

Commercial  Tribune. 

188,034 

Enquirer . 

474,067 

613,999 

139.9131 

Ci 

Port . 

. (e) 

807,584 

910,406 

103,1331 

Jo 

Timea-SUr . 

. (e) 

1,135,859 

1,359,689 

223,8301 

(Commercial  Tribune. 

. (8) 

34,428 

C( 

Enquirer . 

. (8) 

486,998 

546,858 

59,8«L 

Total  Daily. .. . 

2,417,510 

3,072,128 

054,9191 

1 

Total  Sundry. . . 

486,998 

581,286 

94.3H1 

Grand  Total. . . . 

2,904,508 

3,653,414 

748,9031 

CLEVELAND,  OHIO 

Pbin  Dealer . 

867,377 

987,914 

130,3371 

Newa . 

. (e) 

794,246 

750,826 

43,430G 

Prev . 

. (e) 

1,388,710 

1,443,269 

$4,3311 

Plain  Dealer . 

. (8) 

297,226 

340,206 

43,1801 

m 

Newt . 

. (8) 

98,046 

102,913 

4,8871 

i 

ToUl  Daily.... 

3,050,333 

3,182.009 

m.878l 

Total  Sunday. . , 

395,272 

443,119 

47.8471 

Grand  Total. . . 

3,445,605 

3,625,128 

179,3311 

COLUMBUS.  OHIO 

St 

Dispatch . 

. (0) 

990,837 

1,290,206 

299.3881 

St 

Citisen . 

. (e) 

836,824 

904,056 

87,2331 

Pr 

Ohio  Bute  Journal. . 

. (m) 

307,175 

377,857 

70.8831 

Sti 

Diapateh . 

. (8) 

211,875 

230,038 

18,1831 

Ohio  State  Journal. . 

. (8) 

48,462 

85,184 

38,7311 

- — 

ToUl  Daily ... . 

2,134,836 

2,572,119 

437.1811 

Total  Sunday. . 

260,337 

315.222 

34.1831 

Grand  Total... 

2,395,173 

2,887,341 

493.1811 

DALLAS,  TEXAS 

•P 

News . 

492,286 

735,325 

343,0811 

Timet-Herald . 

. (o) 

991,424 

1,180,934 

189,3111 

R 

Journal . 

. (e) 

444,349 

636,265 

191.9131 

Diopateh . 

. (0) 

375,353 

447,433 

72,0811 

Newa . 

. (8) 

232,050 

352,200 

130,1981 

•p 

Timet-Herald . 

. (8) 

315,340 

335,210 

18,8781 

i 

Total  Daily  ■••  • 

2,303,412 

2,999,957 

8N.3431 

1 

Total  Sunday. . 

647,390 

687,410 

140,811 1 

Grand  Total. . . 

2,850,802 

3,687,367 

I 
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OCTOBER  LINAGE  FOR  PRINCIPAL  CITIES  SHOWS  SLIGHT  UPWARD  TREND 


DAYTON.  OHIO 

1931  1930  Gain  or  Lma 


Herald . 

. (m) 

273,124 

303.283 

30,159  L 

. (e) 

948,394 

1,025,566 

77,172  L 

. (e) 

1,057,934 

1,205,143 

147,209  L 

. (S) 

166,768 

193,558 

26,790  L 

. (S) 

182,658 

200,910 

18,252  L 

TotalDaily . 

2,279,452 

2.533,992 

254.540L 

Total  Sunday . 

349,420 

394,468 

45,042  L 

Gnod  Total . 

.  2,628,878  2,928,460 

DENVER,  COLO. 

299,582  L 

Rocky  Mountain  News. 

473,944 

504,459 

30,515  L 

Poet . 

. (e) 

1,032,711 

1,147,922 

115,211  L 

Rocky  Moontsin  News. 

. (S) 

80,818 

87,766 

6,948  L 

P(rt . 

. (S) 

212,892 

274,187 

61,295  L 

Total  Daily . 

1,506,655 

1,652,381 

145,726  L 

Totfl  Sunday . 

293,710 

361,953 

68,243  L 

Grand  Total . 

.  1,800,365  2,014,334 

DETROIT,  MICH. 

213,969  L 

Free  Press . 

. (m) 

564,116 

802,903 

238,787  L 

Neat . 

. (e) 

1,470,033 

1,911,777 

441,744  L 

Times . 

. (e) 

711,178 

835,123 

123,945  L 

Mirror . 

187,253 

254,074 

66,821  L 

FreePrees . 

. (S) 

177,595 

213,134 

35,539  L 

Ness . 

. (S) 

375,986 

445,693 

67,707  L 

Mirror . 

. (S) 

30,691 

Timee . 

. (S) 

197,820 

196,077 

1,743  G 

ToUl  Daily . 

2,932,580 

3,803,877 

871,297  L 

Total  Sunday . 

782,092 

854,904 

72,812  L 

Grand  Total . 

3,714,672 

4,658,781 

944,109  L 

'Sunday  Times  figures  include  American  Weekly  linage. 

1931  —  87,043 

lisw;  1930  —  71,024  lino, 
t  ^nday  Mirror  nUbliahed  October  4,  1931. 


EASTON,  PA. 

Et(n« . (e)  788,254  909,907  121,653  L 

EL  PASO,  TEX. 

ruM . (m)  363,990  429,028  65,038  L 

Herald . (e)  .  567,555  . 

Herald-Port . (e)  540,878  489,041  51,837  G 

rmea . (S)  146,413  143,355  3,058  G 


TotalDaUy .  904,868  1,485,624  580,756L 

TotalSunday .  146,413  143,355  3,058  0 

GrandToUl .  1,051,281  1,628,979  577,698  L 


*  Herald  diaoootinued  publication  April  2,  1931. 


HARTFORD,  CONN. 


1931 

1930 

Gain  or  Loss 

Courant . 

524,800 

620,830 

96,030  L 

Times . 

. (e) 

1,545,477 

1,706,770 

161,293  L 

Courant . 

. (S) 

326,143 

362,430 

36,287  L 

Total  Daily. .. 

2,070,277 

2,327,600 

257,323  L 

Total  Sunday. 

326,143 

362,430 

36,287  L 

Grand  Total. . 

2,396,420 

2,690,030 

293,610  L 

HOUSTON,  TEXAS 

Chronicle . 

. (e) 

858,207 

1,052,044 

193,837  L 

Post- Dispatch . 

673,067 

811,981 

138,914  L 

Press . 

. (e) 

547,504 

625,816 

78,312  L 

Chronicle . 

. (S) 

254,355 

330,501 

76,146  L 

Post-Dispatch . 

. (S) 

215,545 

269,938 

54,393  L 

Total  Daily . . . 

2,078,778 

2,489,841 

411,063  L 

Total  Sunday. 

469,900 

600,439 

130,539  L 

Grand  Total. . 

2,548,678 

3,090,280 

541,602  L 

INDIANAPOLIS. 

IND. 

News . 

. (e) 

1,193,695 

1,354,421 

160,726  L 

Star . 

569,173 

612,347 

43,174  L 

Times . 

. (e) 

600,599 

500,048 

100,551  G 

SUr . 

. (8) 

298,523 

324,046 

25,523  L 

ToUl  Daily . . . 

2,363,467 

2,466,816 

103,349  L 

Total  Sunday. 

298,523 

324,046 

25,523  L 

Grand  Total. . 

2,661,990 

2,790,862 

128,872  L 

JACKSONVILLE, 

FLA. 

Tunea-Vnion . 

621,439 

645,634 

124,195  L 

Journal  . 

. (e) 

464,897 

530,168 

65,271  L 

Times-Union . 

. (8) 

181,081 

218,880 

37,799  L 

ToUl  Daily... 

986,336 

1,175,802 

189,466  L 

ToUl  Sunday. 

181,081 

218,880 

37,799  L 

Grand  ToUl. . 

1,167,417 

1,394,682 

227,265  L 

KANSAS 

CITY, 

MO.* 

Journal-Post . 

. (e) 

414,063 

420,656 

6,593  L 

Star . 

. (e) 

955,997 

1,157,333 

201,336  L 

SUr . 

843,740 

967,885 

124,145  L 

Journal-Post . 

. (8) 

88,951 

104,178 

15,227  L 

Star . 

. (8) 

388,522 

419,315 

30,793  L 

TotalDaily... 

2,213,800 

2,545,874 

332,074  L 

ToUl  Sunday. 

477,473 

523,493 

46,020  L 

Grand  ToUl. . 

2,691,273 

3,069,367 

378,094  L 

*  Kanaaa  City  6(uret  nippUed  directly  by  publiahera. 


MILWAUKEE.  WIS. 

1931  1930  Gain  or  Loan 

SenUnel . (m)  653,000  320,279  332,7210 

Journal . (e)  1,140,391  1,362,721  222,3301. 

Leader . (e)  216,585  248,474  31,889  L 

WiaconsinNewt . (e)  691,853  685,676  6,177G 

•Sentinel . (S)  221,672  168,602  53,070  G 

Journal . (8)  283,582  339,261  55,679  L 


Total  Daily .  2,701,829  2,617,150  84.679  0 

Total  Sunday .  505.254  507,883  2,609  L 

GrandToUl .  3,207,083  3,125,013  82,070  0 

•Sunday  Sentinel  6gurea  include  -American  Weekly  liiuge,  1931  —85,139 
linea;  1930  —  69,120  linea. 

MINNEAPOLIS,  MINN. 

Journal . (e)  914,927  1,058,953  144,026  L 

Tribune . (me)  857,002  1,032,015  175,013  L 

Star . (e)  731,567  697,379  34,188  0 

Journal.  .  . . (8)  129,861  148.288  18,427  L 

Tribune . (31  233,997  249,935  15,938  L 


ToUl  Daily .  2,503,496  2,788,347  284.8511, 

Total  Sundry . . . 363,858  398,223  34,3651, 

Grand  Total .  2,867,354  3,186,570  319,216  L 

•  Tribune  sold  in  combination  (morning  and  evening'  only.  Linage  of 
evening  edition  only  is  shown. 

MONTREAL.  CANADA 

star . (el  1,478,723  . 

Oaiette . (m)  596,643  . 

La  Preese . (e)  1.154,914  . 

Le  Petrie . (e)  319,113  . 


GrandToUl .  3,549,393  . 

NASHVILLE,  TENN. 

Banner . (e)  552.230  582,233  30,003  L 

Tennessean . (me)  467,618  615,035  147,417  L 

Banner  . (S)  126.820  135,581  '  8,761  L 

Tenne«esn . (S)  109.076  143.618  34,542  L 


ToUl  Daily  .  1,019,848  1,197,268  177,420  L 

ToUl  Sunday .  235.896  279.199  43,303  L 

GrandToUl .  1.255,744  1,476,467  220,723  L 

•  Tennewean  sold  in  combination  (morning  and  evening  only.  Linage  of 
morning  editicMi  only  if  shown. 

NEW  BEDFORD,  MASS. 

•SUndard  . (me)  327.996  387.085  59,089  L 

Times . (*)  *‘-*^*^ 

SUndard . (9)  «2.S«2  «>.230  2.342  G 

Times . (9)  73,491  . 


ERIE,  PA. 


Diqiatcli-Herald . 

. (e) 

576,646 

784,906 

Tunes . 

. (e) 

683,894 

728,178 

Pispsteh-Hsrald . 

. (8) 

66,030 

87,388 

ToUl  Daily .  1,180,540 


Total  Sunday. 


66,030 


GrandToUl .  1,226,570 

EVANSVILLE,  IND. 


1,513,084 

87,388 

1,600,472 


208,260  L 
144,284  L 
21,358  L 

352,544  L 
21,358  L 
373,902  L 


KNOXVIULE,  TENN. 


Journal . 

340,838 

604,884 

Newa^ntinel . 

. (e) 

520,441 

625,724 

Journal . 

. (8) 

87,070 

128,289 

Nows-Sentinel . 

. (8) 

122,688 

95,505 

164,046  L 
105,283  L 
41,219  L 
27,183  G 


ToUl  Daily .  625,887  906.962  81,065  L 

ToUl  Sunday .  136.053  60.220  75.833  0 

GrandToUl .  961.940  967.172  5.232  L 

•SUndard  ieveningj  and  Mercury  (morning)  sold  in  combination  only. 
Linage  of  evening  paper  only  is  shown, 
t  Times  began  Sunday  publication  May  31.  1931. 


Total  Daily .  861,279 

Total  Sunday .  209,758 

GrandToUl .  1,071,037 


1,130,608  269,329  L 

223,794  14,036  L 

1,354,402  283,365  L 


NEW  ORLEANS.  LA. 

1,047,502  1,204,457 

530,329  537,336 


Courier . 

598,815 

336,118 

583,334 

606,490 

373,949 

645,994 

7,675  L 
'  37,831  L 
62,660  L 
26.132  L 

. (e) 

665.866 

688.506 

Journal . 

. (e) 

LINCOLN,  NEB. 

. (o) 

467,528 

467.604 

Prt* . 

. (e) 

. (8) 

298,219 

334,461 

Courier . 

. (8) 

103,891 

129,023 

. (e)  424,072  . 

lUm-Tribune . 

. (8) 

232,716 

124,139 

Prem . 

. (8) 

67,063 

83,665 

16,602  L 

Journal . 

. (8)  100,901  . 

.  .  .  SUtes . 

. (8) 

130,486 

127,163 

ToUl  Daily .  1,518,267  1,626.433 

ToUl  Sunday .  170,954  212,688 

GrandToUl .  1,689,221  1,839,121 


108,166  L 
41,734  L 
149,900  L 


Star. 


.(8) 


89,169 


Hrrald-N'ewi. 


FALL  RIVER,  MASS. 

. (e)  583,215  628,604 


45,389  L 


Naaau  Review. 
Naasu  Star. 


FREEPORT-HEMPSTEAD,  N.  Y. 


396,887 

281,073 


465,751 

273,335 


68,864  L 
7,738  G 


GrandToUl .  677,960 


739,086  61,126  L 


FORT  WORTH,  TEXAS 


SUr-Tdegrani 

SUr-Telegram. 

Prea . 

SUr-Triegrani. 


TotalDaily .  1,275,009  1,671,173 

.  162,674  215,264 


(m) 

259,222 

448,649 

.(e) 

526,814 

646,181 

.(0) 

488,973 

576,343 

.(8) 

162,674 

215,264 

189,427  L 
119,367  L 
87,370  L 
52,590  L 

396,164  L 
52,590  L 


GrandToUl .  1,437,683  1,886,437  448,754  L 

GLENS  FALLS,  N.  Y. 

. 504.732  487,143  i/.oiwL, 

cst-t^  lold  ig  combination  with  Times  (evening)  only.  Linage  of 
Morning  Post-Star  only  is  shown. 


TotalDaily .  912,340  . 

Total  Sunday .  190,070  . 

GrandToUl .  1,102,410  . 

Advertising  appears  in  both  morning  and  evening  editions  of  the  Journal 
Linage  of  one  edition  (evening)  only  is  shown. 

LOS  ANGELES,  CALIF. 

921,293  75,141  L 

337,182  45,556  L 

1,150,122  126,462  L 

667,195  172,698  L 

1,402,576  261,444  L 

392,325  64,781  L 

569,676  47,027  L 

505,043  72,116  L 

ToUlOaUy .  4,124,611  4,870,693  746,082  L 

Total  Sunday .  955,576  1,074,719  119,143  L 

GrandToUl .  5,080,187  5,945,412  865,225  L 

•  Sunday  Examiner  figures  include  American  Weekly  linage,  1931  —  96,864 
lines;  1930  —  81,791  Unes. 

MANCHESTER,  N.  H. 


TotalDaily  .  2.701.225  2,897,805 

ToUl  Sunday .  Ml.«> 

GrandToUl .  3.362.646  3,483,568 

NEW  YORK,  N.  Y.* 


156,957  L 
7,007  L 
22,640  L 
9,976  L 
36,242  L 
108,577  G 
3.323  0 

196.580L 
75,658  0 
120,922  L 


Examiner . 

846,152 

Illustrated  News . 

291,626 

Times . 

1,023,660 

Express . 

. (e) 

494,497 

Herald . 

. (e) 

1,141,132 

Reoord  . 

. (o) 

327,644 

•Examiner . 

. (8) 

622,649 

Times . 

. (8) 

432,927 

*I^triot. .. 
Telegraph. 


HARRISBURG,  PA. 

. (me)  702,857  738,236 

. (e)  403,143  406,448 


. .  1.106.000  1,144.684 

(aMnina)  *'**  ““  »mount  of  advertising 

linage  of  one  edition  (Patriot)  is  shown. 


17,589  L 
Linage  of 

Union . 

454,081 

485,787 

31,706  L 

MEMPHIS,  TENN. 

Commercial  Appeal . . 

545,030 

703,162 

158,132  L 

Evening  Appeal . 

. (0) 

662,376 

729,428 

167,062  L 

35,379  L 

Prom  Scimitar . 

. (0) 

529,852 

713,158 

183,303  L 

3,305  L 

Commercial  Appeal. . . 

. (8) 

246,455 

326,758 

81,303  L 

38,684  L 

TotalDaily . 

1,637,258 

2,146,745 

508,487  L 

the  Patriot 

ToUl  Sunday. . . 

245,455 

326,758 

81,303  L 

Grand  Total. . . . 

1,882,713 

2,472,503 

589,790  L 

234.237  L 
24,197  L 

295,246  0 
170,630  0 
87,850  0 
98,206L 
2,4510 

28,477  L 
45.635L 
854.743  O 
69,107  0 
17 .324 L 
109.428  0 
13,229  0 
5,143  0 
5,474  0 

28,636  0 
120,730  0 
14,771 L 
21,2610 
2,429  0 

394,040  L 
139,108  L 

_  533,148  L 

•  New  York  figures  supplied  by  Advertising  Reoord  Company.  Ino.,  except 
for  Bronx  Home  News,  which  are  suppBed  directly  by  publisher. 

(Continued  on  next  page) 


. . .  (m) 

1,287,732 

1,521,960 

Herald  Tribune . 

..(m) 

961,650 

985,747 

560,715 

American . 

..(m) 

674,488 

379.342 

.  .(m) 

1,174,674 

1,004,044 

Mirror . 

. .  (m) 

366,020 

278,170 

...(e) 

1,508,626 

1,606.832 

Journal . 

...(e) 

1,491,218 

1,488,767 

Evening  World . 

...(e) 

978,933 

Port . 

...(e) 

374,046 

402,523 

Graphic . 

...(e) 

269,610 

315.245 

World-Tetegram . 

...(e) 

1,421,844 

567,101 

Brooklyn  Eagle . 

...(e) 

1,195,188 

1,126.081 

Brooklyn  Standard  Unitm. . 

...(e) 

280,619 

297,943 

Brooklyn  Tunes . 

...(e) 

873,293 

463,865 

Bronx  Home  News . 

. . .  (e) 

355,268 

342,039 

Tinaea . 

...(8) 

818,798 

813,655 

Herald  Tribune . 

...(8) 

526,218 

530.744 

World . 

...t8) 

308.610 

Amoriesn . 

...(8) 

553,745 

525,109 

News . 

...(8) 

493,667 

372,937 

Brooklyn  Eagle . 

...(8) 

273,226 

287,397 

Brooklyn  Timea . 

...(8) 

51,253 

20,992 

Bronx  Hooae  News . 

...(8) 

153,223 

150,794 

ToUl  Daily . . 

11,934,176 

12,338,216 

ToUl  Sunday . . 

2,870,130 

3.009.238 

GrandToUl . 

14,804,306 

15.337,454 
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OCTOBER  LINAGE  FOR  PRINCIPAL  CITIES  SHOW 


SLIGHT  UPWARD  TRENb} 

SEATTLE,  WASH. 


NIAGARA  FALLS.  N.  Y. 


1931  1930  Gain  or  Lon 

Guette . (e)  845,753  914,244  68,491  L 

NORFOLK,  VA. 

Ledter-Dinpatch . (e)  863,985  . 

Virfinian-Pilot . (m)  518,148  . 

ViriiDian-Pilot . (S)  271,822  . 


ToUl  Daily .  1,382,133  . 

Total  Sunday .  271,822  . 

Grand  Total .  1,653,955  . 

OAKLAND,  CALIF. 

Port-Enquirer . (e)  736,220  871,168  134,948  L 

Tribune . (e)  1,092,066  1,196,038  103,972  L 

Tribune . (S)  162,363  200,454  38,091  L 


Total  DaUy .  1,828,286  2,067,208  238,920  L 

Total  Sunday .  162,363  200,454  38,091  L 

Grand  Total .  1,990,649  2,267,660  277,011  L 

OKLAHOMA  CITY,  OKLA. 

Oklahoman . (m)  630,459  674,396  143,937  L 

Timee . (e)  662,945  817,141  154,196  L 

OkUhomaNewa . (e)  539,454  613,274  73,820  L 

OkUhoman . (S)  161,486  214,650  53,164  L 


Total  Daily .  1,732,858  2,104,811  371,953  L 

Totil  Sunday .  161,486  214,650  53,164  L 

Grand  ToUl .  1,894,344  2,319,461  425,117  L 

OMAHA,  NEB. 

’Bee-Nem . (me)  507,392  582,541  75,149  L 

•World-Herald . (me)  978,272  1,122,932  144,660  L 

tBee-News . (S)  199,424  196,117  3,307  G 

WorM-Herald . (S)  224,552  250,114  25,562  L 


Total  Daily .  1,485,664  1,705,473  219,809  L 

ToUl  Sunday .  423,976  446,231  22,255  L 

Grand  Total .  1,909,640  2,151,704  242,064  L 


*  Bee-Nem  aold  in  nx>rnin«  and  evening  combination  only.  Linage  of  only 
evening  edition  ia  given. 

•  World-Herald  aoU  in  morning  and  evening  combination  only.  Linage  of 
only  evening  edition  ia  given. 

t  Sunday  Bee-Newa  figure  include  .American  Weekly  linage,  1931  —  85,139 
tinea;  1930  —  69,120  linen. 

PEORIA.  ILL. 


Journal . (e)  742,703  885,569  142,866  L 

TraaKnpt . (m)  583,144  657,893  74,749  L 

Star . (e)  726,162  885,513  159,351  1, 

Journal-Tranacript . (S)  130,530  144,034  13,504  L 

Star . (S)  139,107  157,435  18,328  L 


ToUl  Daily .  2,052,009  2,428,975  376,966  L 

Total  Sunday .  269,637  301,469  31,832  L 

Grand  ToUl .  2,321,646  2,730,444  408,798  L 

PERTH  AMBOY,  N.  J. 

Newa . (e)  510,536  594,159  83,623  L 

PHILADELPHIA,  PA. 

Bulletin . (e)  1,778,097  1,891,183  113,086  L 

Inquirer . (m)  785,160  916,983  131,823  L 

Newa . (e)  725,141  593,277  131,864  G 

Public  Ledger . (e)  941,628  1,077,727  166,099  L 

Public  Ledger . (m)  642,631  714,305  71,674  L 

Record . (m)  642,9.36  622,725  20,211  G 

Inquirer . (S)  500,648  511,980  11,332  L 

PublicLedger . (S)  241,181  275,665  34,484  L 

Record . (S)  227,914  332,970  105,056  L 


ToUl  Daily .  5,515,593  5,816,200  300,607  L 

ToUl  Sunday .  969,743  1,120,615  150,872  L 

Grand  ToUl .  6,485,336  6,936,815  451,479  L 

PHOENIX,  ARIZ. 

RepulJic . (m)  577,066  758,521  181,455  L 

GaaetU . (e)  518,524  357,389  161,135  G 

Repuldic . (S)  100,995  147,875  46,880  L 


Total  Daily .  1,095,590  1,115,910  20,320  L 

ToUl  Sunday .  100,995  147,875  46,880  L 

Grand  Total .  1,196,585  1,263,785  67,200  L 

PITTSBURGH,  PA. 

Port-Gaaette . (m>  601,907  819,195  217,288  L 

Prwe . (e)  1,407,269  1,781,352  374,083  L 

Sun-Telegraph . (e)  1,138,705  1,261,958  123,253  L 

Preaa . (S)  299,772  366,439  66,667  L 

•Sun-Telegraph . (S)  330,153  333,623  3.470  L 


ToUlDaily .  3,147,881  3,862,505  714,624  L 

ToUl  Sunday .  629,925  700,062  70,137  L 

Grand  ToUl .  3,777,806  4,562,567  784,761  L 


•  Sunday  Sun-Telegraph  figures  include  .American  Weekly  linage,  1931  — 
87,043  linea;  1930  —  71,024  lines. 

PORTLAND.  ORE. 


Oregonian . (m)  556,862  762,082  205,220  L 

Journal . (e)  749,456  846,874  97,418  L 


PORTLAND,  ORE.— Continued 


1931  1930  Gain  or  Lorn 

Newa-Telegram . (e)  534,008  484,019  49,989  G 

Telegram . (e)  .  527,674  . 

Oregonian . (S)  228,740  247,099  18,359  L 

Journal . (S)  94,415  115,723  21,308  L 


ToUlDaily .  1,840,326  2,620,649  780,323  L 

Total  Sunday .  323,155  362,822  39,667  L 

Grand  Total .  2,163,481  2,983,471  819,990  L 

Telegram  discontinued  May  5,  1931. 

PROVIDENCE.  R.  1. 

Bulletin . (e)  1,422,650  1,522,697  100,047  L 

Journal . (m)  504,382  541,644  37,262  L 

Newa-Tribune . (e)  507,307  577,759  70,452  L 

Journal . (S)  227,391  246,799  19,408  L 

Newa-Tribune . (S)  .  16,447  . 


ToUlDaily .  2,434,339  2,642,100  207,761  L 

ToUl  Sunday .  227,391  263,246  35,855  L 

Grand  Total .  2,661,730  2,905,346  243,616  L 

Sunday  News-Tribune  discontinued. 

READING,  PA. 

Eagle . (e)  834,462  740,578  93,884  G 

Times . (m)  744,697  757,304  12,607  L 

Eagle . (S)  52,750  95,253  42,503  L 


ToUlDaily .  1,579,159  1,497,882  81,277  G 

ToUl  Sunday .  52,750  95,253  42,503  L 

Grand  Total .  1,631,909  1,593,135  38,774  G 

RICHMOND.  VA, 

News-Leader . (e)  923,388  1,005,033  81,465  L 

TimeiuDispatch . (m)  544,324  599,094  54,770  L 

Timee-Diapatch . (S)  218,783  234,736  15,953  L 


ToUlDaily .  1,467,712  1,604,127  136,415  L 

ToUl  Sunday .  218,783  234,736  15,953  L 

Grand  Total .  1,686,495  1,838,863  152,368  L 

ROCHESTER.  N.  Y. 

Democrat  dr  Chronicle . (m)  866,203  908,919  42,716  L 

Journal . (e)  768,840  778,640  9,800  L 

Timee-l'nion . (e)  1,062,309  1,232,009  169,700  L 

Denaocrat  &  Chronicle . (S)  280,701  261,768  18,933  G 

•.tmerican . (3)  189,879  147,895  41,984  G 


ToUlDaily .  2,697,352  2,919,568  222,216L 

ToUl  Sunday .  470,580  409,663  60,917  G 

Grand  Total .  3,167,932  3,329,231  161,299  L 

•  Sunday  American  figures  include  .American  Weekly  linage,  1931  —  87,063 
lines;  1930  —  71,024  lines. 

SALT  LAKE  CITY,  UTAH 

TrilniLe . (m)  705,914  827,797  121,883  L 

Deseret  News . (e)  444,407  514,174  69,767  L 

lelegram . (e)  463,910  456,275  7,635  G 

Tribune . (S)  191,753  247,629  55,876  L 

Telegram . (S)  .  52,279  . 


Total  Daily .  1,614,231  1,798,246  184,015  L 

ToUl  Sunday .  191,753  299,908  108,155  L 

Gund  Total .  1,805,984  2,098,154  292,170  L 

Sunday  Telegram  discontinued. 

SAN  ANTONIO,  TEXAS 

Express . (m)  455,841  555,681  99,840  L 

News . (e)  694,391  916,249  221,858  L 

Light . (e)  586,683  687,448  100,765  L 

Express . (8)  226,345  295,754  69,409  L 

•Light . (S)  264,215  283,928  19,713  L 


ToUlDaily .  1,736,915  2,159,378  422,463  L 

Total  .'Sunday .  490,560  579,682  89,122  L 

Grand  ToUl .  2,227,475  2,739,060  511,585  L 


•  Sunday  Light  figures  include  .kmerican  Weekly  linage,  1931  — 85,139  lines; 
1930  —  69,120  lines. 

SAN  DIEGO.  CALIF. 


I  nion . (m)  581,724  653,760  72,036  L 

Tribune . (e)  866,194  993,999  127,805  L 

Sun . (e)  613,283  707,277  93.994  L 

Inion . (S)  254,380  297,011  42,631  L 


ToUlDaily .  2,061,201  2,355,036  293,835  L 

ToUl  Sunday .  254,380  297,011  42,631  L 

Grand  ToUl .  2,315,581  2,652,047  336,466  L 

SAN  FRANCISCO,  CALIF. 

Chronicle . (ml  664,810  753,809  88,999  L  • 

Examiner . (ml  838,615  975,993  137,378  L 

Call-Bulletin  . (e)  865,594  901,366  35,772  L 

Newa . (e)  716,606  799,812  83,206  L 

Chronicle . (S)  182,884  213,621  30,737  L 

•Examiner . (S)  471,286  452,477  18,809  G 


ToUlDaily  .  3,085,625  3,430,980  345,355  L 

ToUl  Sunday .  654,170  666,098  11,928  L 

Grand  ToUl .  3,739,795  4,097,078  357,283  L 


•  Sunday  Examiner  figures  include  .American  Weekly  linage,  1931  —  96.864 
lines;  1930  —  81,791  linea. 


1*31  1930  Gain  or  U, 

Post-Intelligencer . (ml  458,681  875,370  416,6891, 

Star . (e)  543,047  617,461  74,4141, 

Times . (e)  946,704  1,175,685  228!981I, 

•Post-Intelligencer . (S)  205,106  269,097  Ositgi], 

Times . (S)  191,211  257,638  eoisiri, 

ToUlDaily .  1,948,432  2,698,516  720,0S4L 

ToUl  .Sunday .  396,347  526,735  138,3881, 

Grand  ToUl .  2,344,779  3,195,251  S5o!472h 


•  Sunday  Poet-Intelligencer  figures  include  .American  Weekly  linage,  1931 .. 
96,864  lines;  1930  —  81,791  lines.  Daily  Post-Intelligencer  totals  inolaili 
Legal,  1931  -  2,880  lines;  1930  — 170,621  lines. 


SOUTH  BEND.  IND.  I 

Newt-Times . fe)  570,829  749,409  178.5801  | 

Tribune . (e)  664,065  860,042  195,977L  r 

News-Times . (S)  63,812  110,381  46,5691, 

Tribune . (3)  67,705  99,848  32,143  L  I 


ToUlDaily .  1,234,894  1,609,451  374,5571 

Total  Sunday .  131,517  210,229  78,713L 

Grand  ToUl .  1,368,411  1,819.680  453,2891 

SPOKANE,  WASH. 

.Spokesman-Review . (m)  374,352  508,563  134.216L 

Chronicle . (e)  734,434  929,548  195,1141 

Press . (e)  339,953  396,881  56,9281 

Spokesman-Review . (3)  157,188  183,068  25.880L 


ToUlDaily .  1,448,739  1,834,997  386,2581 

ToUl  Sunday .  157,188  183,068  25,8801 

Grand  ToUl .  1,605,927  2,018,065  412.138L 

ST.  LOUIS,  MO. 

Globe-Democrat . (ml  648,720  707,816  59,096L 

Poet-Dispatch . (e)  1,130,284  1,435,349  305.0651 

Star . (e)  683,221  634,968  48,2530 

Times . (e)  286,623  314,260  27,6371 

Glol)e-Democrat . (S)  184,546  224,949  40.4031, 

Poet-Dispatch . (3)  383,420  446,099  62,6791 


ToUlDaily .  2,748,848  3,092,393  343,9451 

ToUl  Sunday .  567,966  671,048  103,0821 

Grand  ToUl .  3,316,814  3,763,441  446,627L 

SYRACUSE,  N.  Y. 

Herald  . (e)  799,932  835,791  35,899 L 

Journal  . (e)  797,077  836,230  39,1531 

Post-SUndard . (m)  599,154  594,265  4,8890 

Herald  . (S)  144,241  143,248  9930 

•.American . (S)  159,416  129,127  30  2890 

Post-SUndard . (3)  84.371  98,333  13,9611 


ToUlDaily .  2,196,163  2,266,286  70,1251 

ToUl  Sunday .  388,028  370,708  17,3100 

Grand  ToUl .  2,584,191  2,636,994  52,8051 

•  .Sunday  .American  figures  include  .American  Weekly  linage,  1931  —87,053 
lines:  1930  —  71,024  linea. 

TACOMA,  WASH. 

Ledger.....' . (m)  344,584  399,080  54,4961 

News-Tribune . (e)  689,163  817,063  127,9001. 

Times  . (e)  432,724  514,809  82,0851, 

Ledger . (3)  131,865  161,666  29,8011 


ToUlDaily .  1,466,471  1,730,952  284,4811 

Total.Sunday .  131,865  161,666  29,8011 

Grand  ToUl .  1,598,336  1,892,618  294,281L 

TOLEDO,  OHIO 

Times . (m)  180,408  255,653  75,2451 

Blade . (e)  934,595  1,137,910  203,3151. 

News-Bee . (el  499,662  662,293  163,63lL 

Times . (3)  202,144  273,228  71,0841 


ToUlDaily .  1,614,665  2,055,856  441,1911 

ToUl  Sunday .  202,144  273,228  71.0841 

Grand  ToUl .  1,816,809  2,329,084  512,2751 

TORONTO,  CANADA 

GIoIh! . (m)  395,489  513,511  118,0221 

Mail*  Empire . (m)  451,283  572,958  121,6751 

Star .  (e)  1,545,998  1,644,826  98,8281 

SUr  Weekly .  141,967  157,119  15,1521. 

Telegram . (e)  1,667,152  1,717,077  49.938L 


ToUlDaily .  4,201,889  4,605,491  403,0021 

TRENTON,  N.  J. 

Times  . (e)  702,403  827,977  125,5741 

Times-.Advertiser . (3)  105,601  98,121  7,480  0 


ToUlDaily .  702,403  827,977  125,5741 

ToUl  Sunday .  105,601  98,121  7.4800 

Grand  Total .  808,004  926,098  118,0941 

TULSA,  OKLA. 

Tribune . (el  649,041  828,097  179  0641 

World . (mi  600,069  798,620  198.5511 

Tribune . (3)  76,986  175,982  98,9941. 
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OCTOBER  LINAGE  FOR  PRINCIPAL  CITIES  SHOIL  SLIGHT  UPWARD  TREND 


TULSA — Continued 

1931  1930 

. (S)  127,499  451,353 


WESTCHESTER  COUNTY— Continued 


Gain  or  Lom 
323,854  L 


T.U1  Daily . 

ToUl  Sunday .  627,335 

Grind  Total .  >.<53,595  2,254,052 

WASHINGTON,  D.  C. 


. (e)  1,919,075  1,955,663  36,588  L 

.  ”  . (S)  251,183  238,120  13,063  G 

. . . (S)  189,681  216,687  27,006  L 

I  (S)  469,601  477,016  7,415  L 

ToUl  Daily .  3,809,707  3,848,095  38,388  1, 

Total  Sunday .  910,465  931,823  21 ,358  L 

Grand  Total .  4,720,172  4,779,918  59,746  L 

•  Sunday  Herald  figures  include  .American  Weekly  linage,  1931  —  87,063 
linta:  1930  -  71,024, 

WESTCHESTER  COUNTY  (N.  Y.)  GROUP 

Mamaroneck  Times  . (e)  203,874  182,502  21,372  0 

Alt  Vernon  .krgus . (e)  741,589  716,804  24,785  0 


Tarrytown  Xews . (e)  399,260  380,638 

Yonkers  Herald . (e)  499,485  493,520 

Yonkers  Statesman . (e)  .533,663  393,694 

White  Plains  Press . (e)  347,479  313,807 

White  PUins  Reporter . fe)  713,976  820,563 

Total  Daily .  4,771,446  4,549,941 

WICHITA,  KAN. 

Beacon . (e)  707,207  784,297 

Eagle . (m)  449,395  641,976 

Eagle . (e)  466,887  565,289 

Beacon . (S)  145,476  215,565 

Eagle . (S)  150,679  173,258 

Total  Daily .  1,623,489  1,991,562 

Total  Sunday .  296,154  388,823 

Grand  Total .  1,919,643  2,380,385 

WILKES-BARRE.  PA. 


Gain  or  Los 
18,622  0 
5,965  G 
139,969  G 
33,672  G 
106,587  L 


368,073  L 
92,669  L 
460,742  L 


Record . (m) 

Times-Leader . (e) 

News . (e) 

Indejiendent . (S) 

Telegram  . (S) 


1,005,063  1,051,537 


.(e) 

203,874 

182,502 

21,372 

G 

Telegram  . 

(e) 

741,589 

716,804 

24,785 

O 

(e) 

648,678 

546,072 

102,606 

G 

Total  Daily 

.(*) 

200,190 

209,266 

9,076 

L 

Total  Sunday. 

(e) 

483,252 

493,075 

9,823 

L 

Grand  Total. . 

SILENCE  IS  PERILOUS, 
BANKERS  ARE  TOLD 

Carroll  D.  Murphy  Recommends  A.B.A. 

Spend  $3,000,000  in  Next  Five 
Years  to  Give  Public  Sound 
Education 

(By  tclegrat'h  to  Editor  &  Publisher) 

Chicago,  Xov.  18, — There  is  more 
danger  of  banks  dying  of  silence  than 
there  is  of  talking  themselves  to  death, 
declared  Carroll  D.  Murphy,  president 
of  Carroll  Dean  Murphy,  Inc,,  Chicago 
advertising  agency,  in  an  address  before 
Chicago  Financial  Advertisers  today. 

T1h‘  speaker  referred  to  the  fact  that 
recently  Chicago  newspapers  have  given 
considerable  front  page  space  to  liank 
failures  and  investigations  until  now 
lanking  difficulties  rank  with  crime  and 
prohibition  so  far  as  public  interest  is 
concerned. 

“Is  silence  the  answer  to  all  this?" 
asked  Mr.  Murphy.  He  answered  his 
(juestion  by  asserting  that  now  is  the 
time  for  banks  to  use  responsible  meth¬ 
ods  in  restoring  public  confidence.  Ide 
charged  bank  executives  with  “negligence 
in  public  relations”  and  suggested  con¬ 
servative  advertising  as  the  means  to 
rebuild  public  faith  in  banking. 

"I  should  never  recommend  that  a 
hank  meet  a  critical  situation  with  sud¬ 
den  and  dramatic  advertising  methods  of 
the  ‘ship-that-rides-out-of-the-storm’  var¬ 
iety,”  said  the  speaker. 

“.\5  a  long-time  recommendation,  1 
offer  the  idea  that  the  American  Bankers’ 
..\5sociation  spend  perhaps  $3,000,000, 
spread  over  four  or  five  years,  to  give 
the  public  some  sound  education  on  both 
^des  of  the  banking  relationship.  With 
20,(100  banks.  $2.5  to  $50  average  invest¬ 
ment  per  year  would  make  it  possible 
through  newspapers,  magazines  and 
other  primary  media,  to  tell  every  bank¬ 
ing  customer  in  the  United  States 
lundamental  facts  about  banking.” 

l\  hat  the  individual  bank  cannot  do. 
especially  when  it  is  on  the  spot,  the 
group  of  independent  banks  can  and  in 
future  denressions  may  have  to  do.” 
warned  \lr.  Murphy.  “Otherwise  you 
tnight  then  have  another  of  those  situa¬ 
tions  where  all  the  hanks  pay  in  lost 
assets  of  lost  confidence.” 

actual  use  of  advertising, 
•'Ir  Alurphv  suggested  the  rule:  “Do 
nothing  sudden,  over-dramatic,  clever 
and  reckless.” 

Some  people  think  bank  advertising 
has  been  too  dignified.”  he  said.  “I 
think  a  great  deal  of  it  is  too  undignified, 
too  smart,  artificial,  remote.  T  am  for 
an  unobtrusive  rifle  laid  on  the  target 
rather  than  a  ten-ton  mortar  of  civil 
"ar  vintage  rocking  in  the  park.  I  mean, 
pick  your  objectives  and  keep  the  sights 
nn  them  throughout  a  persistent 
campaign. 


WINSTON-SALEM 

,  N.  C. 

1931 

1930 

Gain  or  Loss 

Twin  City  Sentinel 

. (e) 

352,342 

472,967 

120  625  L 

' 

Journal  Sentinel  . . 

. (S) 

76,054 

53,971 

22,083  G 

Total  Daily . . 

352.342 

472,967 

120,625  L 

Total  Sunday. 

76,054 

53.971 

22,083  0 

Grand  Total. . 

428,396 

526,938 

98,542  L 

--- 

WORCESTER,  MASS. 

Telenram . 

. (m) 

755.591 

781,117 

25,526  L 

Gaiette . 

. tal 

777,351 

833,841 

56,490  L 

Port . 

. (e) 

512.122 

514,610 

2  488  L 

Telegram . 

. (S) 

160,131 

168,582 

8,451  L 

-  ^ 

Total  Daily . . . 

2,045,064 

2,129,568 

84,504  L 

Total  Sunday . 

160,131 

168,582 

8,451  L 

Grand  Total . . 

2,205,195 

2,298,150 

92,955  L 

YOUNGSTOWN, 

OHIO 

Vindicator . 

. (e) 

658,692 

910,065 

251,373  L 

Telegram . 

. (e) 

614,714 

818,295 

203,581  L 

Vindicator . 

. (S) 

103,733 

136,498 

32,765  L 

Total  Daily . . . 

1,273,406 

1,728,360 

454,954  L 

Total  Sunday. 

103,733 

136,498 

32,765  L 

Grand  Total. . 

_  _ 

1,377,139 

1,864,858 

487,719  L 

>UR  OVN  VOQi£> 

or  Letters 


/  \  CAN  salesmanship  be  learned  from 
X*  a  book?  Aus.  It  depends  on  the 
reader — and  on  the  book.  Two  recent 
lxx)ks  will  appeal  to  quite  different  types 
of  students.  "The  Highway  to  Success” 
(Appleton)  is  by  C.  Harolci  Smith,  Eng¬ 
lish  born,  in  his  adole.scence  a  wanderer 
in  .•\ustralasia  (with  romantic  experi¬ 
ences  which  he  described  in  “Rahwedia”), 
and  for  his  adult  life  an  American  busi¬ 
ness  man,  manufacturer  and  salesman  of 
lampblack  and  other  colors.  His  book  is 
predominantly  about  selling  in  spite  of 
its  general  and  Samuel-Smilesy  title.  Its 
value  derives  from  the  author’s  own  busi¬ 
ness  experiences — and  also  from  the  un¬ 
usual  iK)int-of-view  of  the  transplanted 
F?nglishman.  So  his  advice  is  highly 
Iiersonalizcd,  informal,  and  often  unortho¬ 
dox— he  actually  recommends  appealing 
to  a  buyer’s  suf’crslitioiis !  He  writes 
his  own  claim  for  a  readable  worthwhile 
Iiook  when  he  says  “Those  who  have  in¬ 
timately  studied  men  and  nature  and 
learned  the  practical  lessons  of  life  usu¬ 
ally  far  excel  the  student  of  books  who 
has  burned  the  midnight  oil.”  .Xnd 
throughout  Mr.  Smith’s  book  the  reailer 
sees  evidence  that  the  good  salesman  must 
have  natural  aptitudes  (like  C.  Harold 
Smith's)  or  he  won't  get  very  far  from 
reading  C.H.S.’s  gofKl  advice. 

The  formal  textbook  on  salesmanship  - 
quite  another  sort  of  writing  and  read¬ 
ing — is  unusually  well  exemplified  in 
“Principles  of  Selling”  (Mcfiraw-Hill 
P.(M>k  Co.)  by  Prof.  H.  K.  Xixon  of 
Columbia  I’niversity  SchiKil  of  Business, 
a  trainer  of  salesmen  and  sales  counsellor 
to  Lehigh  Portland  Cement  Company  and 
other  organizations.  He  is  not  inspira¬ 
tional  or  autobiographical  like  Mr.  Smith 
and  he  covers  much  more  ground  and 
does  it  much  more  systematically.  And 
in  comparison  with  most  textbooks  on 
selling,  this  volume  has  more  on  the 
evolution  of  selling  from  the  days  of  the 
Yankee  tinware  peddler;  a  more  judicious 
and  moderate  admixture  of  moflern  psy- 
cholfigy ;  and  a  little  less  of  the  painful 
jargon  of  sales  theory  which  makes  most 
manuals  of  salesmanship  so  forbidding 
and  unreal.  The  major  part  of  this  text 
deals  with  nine  princi}>les  of  selling: 
adequate  preparation;  building  accept¬ 
ance  ;  arousing  the  buying  attitude ;  keep¬ 
ing  the  selling  attitude  (very  well  de¬ 
veloped  in  this  bonk);  dramatization; 
favorable  classification;  conviction:  re¬ 
moving  sales  obstacles ;  and  inducing 
decision  and  action.  There’s  a  particu¬ 
larly  good  chapter  on  retail  sellinp.  which 
is  commended  to  newspaper  space-sellers 
— for  them  to  cfimmend  to  the  retail  stores 


whose  business  they  solicit.  Dr.  Nixon’s 
textlxxik  has  a  good  index  and  bibliog¬ 
raphy  and  review  questions  for  each 
chapter. — K.W. 

*  ♦  ♦ 

IN  “The  Great  Mouthpiece,”  Gene 
Fowler,  erstwhile  managing  editor  of 
the  AVtc'  York  Moritino  Telegraph  and 
AVtc'  York  Atiicrican,  has  written  a 
vigorous  and  lively  biography  of  that 
Edwin  Booth  of  criminal  lawyers,  Wil¬ 
liam  J.  Fallon.  Although  his  approach 
to  his  subject  sometimes  goes  astray  in 
a  labyrinth  of  extraneous  matter,  Mr. 
Fowler  has  done  robust  justice  to  the 
eccentric  and  cyclonic  career  of  New 
York’s  most  sensational  follower  of 
Blackstone. 

Mr.  Fowler  had  a  lively  subject  to 
begin  with  and  he  made  the  most  of  it. 
His  story  follows  Fallon  through  his 
prank-playing  college  days  at  Fordham 
to  his  phenomenal  rise  to  heights  of 
criminal  law  practice  and  back  along 
the  downward  jiath  to  poverty  and  broken 
health.  Mr.  Fowler’s  handling  of  Fallon’s 
famous  defense  of  himself  on  trial  for 
jury-bribing  and  the  several  weeks  when 
he  was  in  hiding  before  this  trial  are 
high  spots  of  the  book. — T.F.R. 

♦  ♦  *  ‘ 

(itlVEW  YORK  FLAMBOIE,”  by  T. 

J- ’  Joseph- Kenaud,  is  a  2(X)-page 
paper-lKuind  volume  giving  an  account  of 
what  a  French  newspaiierman  saw  in  a 
visit  to  the  United  States.  Apparently  he 
saw  a  lot.  He  tells  about  it  in  French. 

Caught  in  an  immovable  line  of  automo¬ 
biles  in  a  tunnel  under  the  Hudson  River, 
he  sees  police  cars  dash  by,  and  is  told 
that  two  men  have  just  been  killed  in  a 
bank  robbery.  He  studies  New  York 
elsewhere.  He  visits  the  suburbs,  Wall 
Street,  and  10-cent  stores.  .And  of  course 
night  life  in  Harlem,  Chinatown,  and 
there  is  a  chapter  on  the  “noble  experi¬ 
ence.”  as  he  renders  the  phrase. 

The  book  is  published  by  Fasquelle 
Editeurs,  Paris. — R.S.M. 

*  * 

TTARRY  M.  BEARDSLEY,  real 
estate  editor  of  the  Chicago  Daily 
Xc’vs.  is  the  author  of  “Joseph  Smith 
and  His  Mormon  F!mpire,”  Houghton 
Mifflin  Co.)  which  was  issued  Friday, 
Nov.  13.  The  Ixnik  is  a  biography  of 
Joseph  Smith,  founder  of  the  Mormon 
church.  Ten  years  ago  Mr.  Beardsley 
was  in  Nauvoo,  Ill.,  a  town  of  con¬ 
siderable  size  and  importance  back  in 
1839-45  when  the  Mormons  lived  there. 
While  gathering  material  about  the  de¬ 
cline  of  this  little  town.  Mr.  Beardsley 
decided  to  write  the  life  of  Joseph  Smith. 


N.  Y.  EDITORS  TO  MEET 
IN  SYRACUSE 

State  Society  to  Discu**  Editoriala, 

Picture*,  Comic*,  Cartoon*  at 
Meeting  at  Hotel  Syracuae — 
Johnaon  to  Preaide 

The  editorial  page,  serial  stories,  local 
features,  pictures,  cartoons,  comics  and 
reporters  will  be  the  leading  subjects  for 
discussion  at  the  meeting  of  the  New 
York  State  Society  of  Newspaper  Edi¬ 
tors  to  be  held  at  the  Hotel  Syracuse 
Syracu.se.  N.  Y.,  Nov.  23.  .\  luncheon  is 
being  arranged  for  delegates  by  H.  P. 
Bull.  Syracuse  F’ost -Standard. 

Under  the  editorial  page  classification 
the  editors  will  discuss  the  length  and 
arrangement  of  editorials,  the  compara¬ 
tive  value  of  political  and  social  problem 
editorials  and  the  most  suitable  type  of 
editorial  page.  They  will  give  their  opin¬ 
ions  on  the  value  of  a  serial  story  which 
has  already  run  in  a  national  magazine, 
and  the  best  type  of  serial  for  newspaper 
use.  In  the  picture  discussion,  the  As¬ 
sociated  Press  mat  service  will  be  re¬ 
viewed. 

Under  the  heading  of  “Comics”,  the 
editors  will  discuss  the  topics,  “How 
many  strijis  and  why?”,  ami  “The  chil¬ 
dren’s  strip  or  the  adult  strip?”.  The 
value  of  cartoons  in  present-day  news¬ 
paper  makeup  will  be  taken  up  after  the 
discussion  of  comics  and  this  will  be  fol¬ 
lower!  by  the  subject  of  local  features. 

The  longest  list  of  topics  is  scheduled 
under  the  discussion  of  reporters.  The 
proposed  topics  on  this  subject  are: 
“How  far  does  personality  go  in  a  re¬ 
porter,  young  or  old?”  “Should  re¬ 
porters  lx;  placed  on  desks  or  elsewhere 
after  a  period  of  years  in  reportorial 
work  ‘for  the  gixxl  of  the  service’?”, 
“Which  is  the  more  to  lx;  desirerl  in  a 
reporter,  aggressiveness  or  diplomacy?”, 
“Is  herd  reporting  desirable?”. 

Harold  B.  Johnson,  lf'aterto7('n  Times, 
presirlent  of  the  Society,  will  preside,  and 
he  will  lx;  assisted  by  M.  V.  Atvvmxl,  of 
the  Gannett  Newspapers,  secretary. 
Those  on  the  program  committee  are, 
Paul  B.  Williams,  Utica  Press;  Dwight 
Marvin,  Troy  Record;  Horace  P.  Bull, 
Syracuse  Po.<tt-Staudard ;  A.  H.  Kirch- 
hofer,  Puffalo  Nctvs;  and  Walter  P. 
Plummer,  Albany  P.z'eniufi  Nezi's. 

PECK  APPOINTED  EDITOR 

Thefxlore  H.  Peck,  for  the  past  two 
years  city  hall  reixirter  of  the  Grand 
Rapids  (Mich.)  Herald  recently  joined 
the  Holland  fMich.)  .Sentinel  as  editor. 
Mr.  Peck  is  a  graduate  of  the  University 
of  Michigan  and  former  city  editor  of 
the  Monroe  (Mich.)  liz'eninc)  Nezvs.  Fie 
is  the  son  of  William  J.  Peck,  publisher 
of  the  Pittslon  (Pa.)  Gacette. 
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ADVISES  STUEffOTS  TO 
BE  INDIVIDUAL 

Arthur  S.  Draper,  astittant  editor  of 

N.Y.  Herald  Tribune,  Tells  Co¬ 
lumbia  Students  to  Special¬ 
ize  to  Achieve  Success 

Warning  that  newspapers  have  a  duty 
to  their  readers  and  tliat  reporters,  copy 
readers  and  editors  must  guard  against 
over-emphasis  in  the  news,  Arthur  S. 
Draper,  assistant  editor  of  the  Neiv  York 
Herald  Tribune,  tohl  students  of  the 
Columbia  University  School  of  Journal¬ 
ism,  Nov.  17,  that  journalism  is  entering 
a  new  and  i)etter  period.  Mr.  Draper 
advised  the  students  to  depend  upon  in¬ 
dividuality  for  success  in  newspaper  work 
and  to  specialize  in  some  particular  field 
of  writing. 

Mr.  1  draper  addressed  the  school  at 
the  invitation  of  Dean  Carl  W.  Acker¬ 
man. 

Mr.  Draper  said  “Journalism  is  not 
an  exact  science.  There  are  few  rules 
to  guide  one,  hut  those  few  are  almost 
axiomatic.  A  journalist  cannot  be  a 
real  success  in  his  profession  unless  he 
believes  in  it,  imless  he  gives  it  of  his 
best,  unless  he  is  faithful  to  it. 

“The  press  is  the  greatest  organ  in¬ 
fluencing  public  opinion  in  this  country. 
It  is  becoming  a  more  and  more  powerful 
force  because  it  is  realizing  more  and 
more  the  responsibilities  which  it  carries. 
Every  member  of  the  profession  must 
share  in  the  work  of  creating  confidence 
in  the  press.  It  is  not  only  in  the  matter 
of  accuracy  that  progress  must  be  made. 
Reporters,  copyreaders,  editors  must 
guard  against  exaggeration  and  over  em¬ 
phasis.  Newspapers  have  a  duty  to  their 
readers,  but  they  also  liave  a  responsi¬ 
bility  in  presenting  news  influencing  in¬ 
ternational  relations  and  domestic  affairs. 

“The  same  care  that  is  used  in  guard¬ 
ing  against  libel  should  be  followed  in 
attempting  to  present  the  news  where 
the  question  of  libel  does  not  arise. 
Parenthetically  I  would  say  that  a  news- 
pai^r  is  not  playing  the  game  if  it  is 
satisfied  to  slide  over  the  thin  surface 
of  libel ;  fairness  demands  something 
more.  And  fairness  in  presenting  news 
is  recognized  by  all  intelligent  readers. 

“In  my  opinion  journalism  in  this 
country  is  entering  a  new  and  better 
period.  It  is  a  period  in  which  the  press 
will  be  improved  not  only  in  the  quality 
of  the  writing,  in  typtigraphical  appear¬ 
ance,  but  in  general  character.  The  old 
slap-dash,  helter-skelter,  care-free  days 
are  gone.  The  old  romance  remains 
though  the  profession  is  being  developed 
on  sounder,  more  business-like  lines." 

Mr.  Draper  referred  to  recent  articles 
of  Reed  Harris,  editor  of  The  Columbia 
Spectator,  attacking  commercialism  in 
football,  and  said  he  believed  Mr.  Har¬ 
ris  was  “more  right  than  wrong  in  his 
broad  generalization.”  He  offered  no 
opinion  as  to  the  correctness  of  The 
Spectator  editor's  information,  and  drew 
a  lesson  from  the  discussion  that  his  at¬ 
tacks  have  stirred  up. 

“If  Mr.  Harris  went  off  the  deep  end 
we  are  sorry  for  him,”  Mr.  Draper  said. 
“However  good  his  motives  may  have 
been,  sound  journalism  demands  that  one 
be_  sure  of  one’s  facts.  We  hope  he  had 
this  fundamental  thought  in  mind.  We 
hope  he  was  playing  the  game  in  a  really 
big  way.” 

DR.  FISHBEIN  SUED 

Medical  AMOciatioa  AUo  Named  De¬ 
fendant  in  $800,000  Libel  Suit 

{By  telegraph  to  Editor  &  Publisher) 

Chicago,  Nov.  19. — Dr.  Morris  FiA- 
bein,  editor  of  the  Journal  of  the 
American  Medical  Association,  and  the 
American  Medical  Association  were 
named  defendants  in  an  $800,000  libel  suit 
filed  in  United  States  district  court  here 
today  by  attorneys  representing  Dr.  S. 
Louis  Summers  of  Ambler,  Pa.,  manu- 
tacnirer  of  an  arthritis  cure  known  as 
Befsal. 

In  the  petition  the  plaintiff  alleges  that 
the  Journal  has  printed  statements 
derogatory  to  himself  and  to  his 
product. 
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MICHIGAN  GROUP  MEETS 

World  Affairs  Discussed  hj  Professors 
at  Ann  Arbor  Convention 

(By  telegraph  to  Editor  &  Publisher) 

Ann  Arbor,  Mich.,  Nov.  19. — With 
attention  centered  on  the  problem  of 
crime  and  on  the  new  developments  in 
the  Far  East,  the  thirteenth  annual  con¬ 
vention  of  the  University  Press  Club  of 
Michigan  opened  here  today  at  the 
University  of  Michigan.  About  lOO 
newspapermen  and  women  attended. 

That  the  newspapers  have  a  great  op- 
ixjrtiinity  in  providing  leadership  for 
penal  and  judicial  reform  was  the 
opinion  of  Prof.  Arthur  E.  Wood, 
member  of  the  sociology  department  of 
the  University  of  Michigan. 

“What  is  needed  is  leadership  and  a 
public  opinion  ripe  to  follow,”  he  said. 
“A  century  ago  it  was  the  English  press 
that  led  the  movement  for  judicial  and 
penal  reform.  It  is  my  opinion  that  the 
Michigan  press,  once  they  are  convinced 
of  the  needs  and  opportunities  for  leader¬ 
ship  in  this  field,  will  not  fail  to  give  the 
necessary  publicity  and  support,  until  the 
major  objectives  are  accomplished.” 

Of  the  same  opinion  as  Prof.  Wood  in 
believing  that  the  crime  problem  can 
only  be  dealt  with  through  the  coopera¬ 
tion  of  the  press  was  Preston  W. 
Slosson,  professor  of  history  at  the 
University  of  Michigan,  who  compared 
crime  at  home  and  abroad. 

Reforms  in  line  with  Elnglish  prac¬ 
tices,  suggested  by  Prof.  Slosson,  include 
the  professionalizing  of  the  police  and  the 
enhancement  of  the  prestige  of  the  courts 
by  the  payment  of  salaries  sufficient  to 
attract  experts,  whose  positions  would 
be  appointive  and  relatively  permanent. 

Joseph  R.  Hayden,  professor  of  political 
economy  at  the  L^niversity  recently  re¬ 
turned  from  Asia,  stres.sed  the  strong 
military  position  Japan  held  in  Man¬ 
churia  and  the  economic  importance  of 
it  to  that  country.  Referring  to  the 
Philippine  question.  Prof.  Hayden  de¬ 
clared  that  the  Philippines  were  capable 
of  conducting  their  government  but  that 
independence  accompanied  by  economic 
isolation,  would  mean  disaster. 

Friday’s  sessions  were  to  be  featured 
by  a  television  demonstration  by  the 
(ieneral  Electric  Research  I^aboratories 
and  addresses  by  Paul  Hutchinson, 
managing  editor,  Christian  Century,  and 
Junius  B.  Wood,  foreign  correspondent 
of  the  Chicago  Daily  News. 

PUZZLE  PROMOTERS  ARRESTED 

Duff  and  Woodman  of  Helen  Dawn  Co. 

Seized  on  U.  S.  Charge 

(By  telegraph  to  Editor  &  Publisher) 

Chicago,  Nov.  19. — W.  E.  Iluff  and 
J.  M.  Woodman,  officers  of  the  Helen 
l>awn  Company,  Chicago^  users  of  news- 
pajier  and  magazine  advertising  in  pro¬ 
moting  prize  puzzle  contests  in  connection 
with  the  sale  of  toilet  goods,  were 
arrested  here  today  by  federal  authori¬ 
ties  on  a  charge  of  using  the  mails  to 
defraud.  The  pair  were  released  on 
l)onds  of  $2,500  each  and  their  hearing 
set  for  Dec.  22. 

According  to  Assistant  United  States 
Attorney  Joseph  A.  Struett,  numerous 
complaints  have  been  received  from  per¬ 
sons  participating  in  contests  sponsored 
by  the  Helen  Dawn  Company  and  similar 
enterprises. 

JOINS  CAMPBELL-EWALD 

H.  T.  F.wald,  president  of  the  Camp- 
liell-Ewald  company,  has  announced  ap¬ 
pointment  of  Joseph  L.  Hardig  as 
assistant  general  manager.  Mr.  Hardig 
has  been  in  the  advertising  business  15 
years.  Starting  with  the  Curtis  company, 
Detroit,  he  was  successively  advertising 
manager  of  the  Hyatt  Roller  Bearing 
and  Remy  Electric  companies  before  join¬ 
ing  Campbell-Ewald  company  nearly  11 
years  ago. 

CONFERENCE  POSTPONED 

The  sixth  district  conference  of  the 
advertising  Federation  of  America, 
scheduled  to  be  held  in  Chicago  Nov.  19, 
was  postponed  due  to  inability  of  various 
officers  in  the  district  to  be  in  Chicago 
on  that  day. 
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GANNETT  CITES  CAUSES 
FOR  GIVING  THANKS 

PublUker  Says  Public  See*  More 

Clearly  Than  Ever  Defect*  in 
Social  System — Appreciate* 

Real  Value* 

Asked  by  the  Christian  Century,  “If 
you  were  President  how  would  you  pro¬ 
claim  Thanksgiving  Day,”  Frank  E. 
Gannett,  president  of  the  Gannett  News¬ 
papers,  said ; 

“We  are  in  the  midst  of  what  we  call 
a  depression.  Some  think  we  are  in  the 
trough,  others  that  we  are  already  on  the 
way  out.  Whichever  is  right,  as  we  ap¬ 
proach  the  most  American  of  all  holi¬ 
days,  I  think  we  have  infinitely  more  to 
be  thankful  for  then  when  this  same  holi¬ 
day  rolled  around  in  the  hectic  days  of 
1928. 

“Today  we  have  our  feet  on  the 
ground. 

“Today  we  come  nearer  to  knowing 
real  values  from  false. 

“Today  we  are  not  afraid  to  question 
our  whole  outlook  on  life. 

“Today  we  sense,  more  clearly  than 
ever,  the  defects  in  our  social  system  and 
we  do  not  condemn  as  hopeless  radicals 
those  who  frankly  point  out  these  de¬ 
fects. 

“Today  our  economic  system  is  not 
sacrosanct. 

“Today  we  have  a  growing  realization 
that  the  world  is  not  made  up  of  politi¬ 
cally-isolated  nations,  but  rather  of  units 
having  common  social  and  economic  in¬ 
terests. 

“Today  we  are  viewing  war  real¬ 
istically,  not  as  a  glamorous  and  ro^n- 
tic  adventure,  but  as  the  most  fiendishly 
cruel  and  devastating  enemy  of  human 
progress. 

“Today  we  are  talking  ‘If  we  have  an¬ 
other  war,’  r.ather  than  ‘When  we  have 
another  war.’ 

“Today  science  is  making  progress  as 
never  biefore  in  conquering  physical  dis¬ 
ease  and  is  striving  to  conquer  that  most 
devastating  disease  of  civil  society — un¬ 
employment. 

“Today  illiteracy  is  making  its  last 
stand  in  America;  depression  or  no  de¬ 
pression,  education  has  gone  on. 

“Today  we  are  proud  to  be  Americans, 
but  we  are  not  so  complacent  about  it. 

“Today  communication  by  printed 
page,  by  cable,  by  radio,  is  beginning  to 
make  us  doubt  whether  east  and  west 
can  never  meet. 

“Today  art  is  wedded  to  usefulness; 
not  even  the  machine  need  be  ugly; 
more  than  ever  beauty  is  appreciated. 

“Today  few  question  the  importance 
of  the  intangibles. 

“In  short,  we  can  be  thankful  that  to¬ 
day,  as  at  no  time  since  the  world  l^gan, 
it  has  been  brought  home  to  multitudes 
that  the  welfare  of  one  is  bound  up  in 
the  welfare  of  all. 

UNDERWORLD  BOUGHT  SPACE 

Omaha  Annual  Recalled  Because  of 
Advertisement* 

Reprinting  of  the  entire  edition  of  the 
year  book  of  the  Omaha  Police  Depart¬ 
ment  was  ordered  last  week  by  Police 
Commissioner  Towl  because  paid  adver¬ 
tising  had  been  accepted  from  known 
underworld  characters.  All  money  col¬ 
lected  from  these  people  was  ordered  re¬ 
funded,  and  the  few  copies  of  the  book 
that  had  been  distributed  were  to  be  re¬ 
called  and  destroyed. 

Proceeds  from  the  annual  were  to  have 
been  turned  over  to  the  police  pension 
fund. 

Many  of  the  advertisements  were  ac¬ 
cepted  from  characters  prosecuted  by 
Dan  Harding,  an  investigator  sent  to 
Omaha  a  year  ago  by  Attorney  General 
Sorenson  to  clean  up  vice  and  gambling 
rackets. 

Among  those  whose  businesses  were 
advertis^  in  the  book  are ;  “Rosa,”  “Syl¬ 
via,”  who  lives  next  door,  “Ethel,”  whom 
with  many  inmates  Dan  Harding  ar¬ 
rested,  and  others  who  used  only  the 
designation  “Louise,”  “Pearl,”  “Grand¬ 
ma,”  and  “Ma,” 
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LETTERS  END  CHAIN  GANG 

Communication*  in  St.  Loui*  SUi 
Bring*  Stop  to  Parade  of  PritoBari 

As  a  result  of  the  publication  of  j 
prisoner’s  letter  and  letters  by  clergy, 
men  in  the  St.  Louis  Star,  the  “clait 
gang  system”  has  been  abolished  in  St 
Louis.  The  system  has  been  in  fore* 
for  SO  years.  It  was  the  custom  to 
lead  prisoners,  who  were  to  be  taken  to 
the  penitentiary  at  Jefferson  City 
through  the  streets  of  St.  Louis  nan- 
acled  to  a  SO-foot  chain.  The  prisonen 
were  led  this  way  from  the  city  jai; 
on  Twelfth  boulevard  to  the  Union  Sta¬ 
tion  at  Eighteenth  street,  a  distance,  al 
told,  of  eight  blocks. 

Sheriff  George  VV.  Strodtman  said 
that  he  had  in  mind  for  some  time  tht 
abolition  of  the  system,  but  had  hesi¬ 
tated  about  taking  the  step.  “But  tht 
stories  published  by  the  Star  broughi 
the  matter  to  a  climax.” 

The  Star  published  a  letter  from  i 
prisoner  describing  the  evils  of  the  prac¬ 
tice,  and  then  sent  a  letter  to  50  leadhg 
clergymen,  asking  them  what  they 
thought  of  the  system.  Nine  replies 
were  received  and  published.  T*o 
clergymen  backed  up  the  sheriff  in  the 
practice,  but  seven  urged  abandonmex 
of  it.  Ten  days  after  the  Star  published 
the  prisoner’s  letter  the  next  batch  oi 
prisoners  were  transported  from  the  jail 
to  the  penitentiary  by  motorbus. 

RADIO  DISPUTE  AIRED  ^ 

Milwaukee  Dailie*  and  University  Aik  '• 
Ruling  on  Air  Right*  y 

(Special  to  Editor  &  Publishrr)  ■ 

Washington,  D.C.,  Nov.  18.— Repre- 
sentatives  of  the  Evening  Wisconsin 
Company,  operator  of  station  WISN  if 
and  Marquette  University,  operator  of  I 
WHAD,  both  of  Milwaukee,  appeared  I 
before  Examiner  Elmer  W.  Pratt,  of  tlx  I 
Federal  Radio  Commission,  Nov.  \1,  in  | 
an  effort  to  effect  a  settlement  of  their 
“time-sharing”  dispute. 

The  newsjiaper  station  is  licensed  to 
operate  six-sevenths  of  the  time,  the  re 
maining  one-seventh  being  used  by  sta¬ 
tion  WHAD. 

P.  J.  Bajus,  business  manager  of  the 
Wisconsin  News  and  the  Miluvukit 
Sentinel,  and  Gaston  Grignon,  radio 
director  of  station  WISN  contended 
that  WHAD  should  not  be  permitted  to 
select  its  one-seventh  of  the  time  any 
time  it  chose,  but  rather  that  it  was  en¬ 
titled  only  to  a  distribution  of  its  time 
small  as  it  is,  throughout  the  morning, 
afternoon,  and  early  evening. 

Both  sides  have  agreed  to  abide  by 
whatever  decision  the  examiner  and  the 
commission  may  make  in  the  case 
Their  purpose  is,  they  said,  to  have  some 
rule  of  how  time  on  the  air  should  be  : 
divided  and  distributed. 

- I 

HALL  OF  FAME  DINNER  i 

The  fourth  annual  Ohio  Journalism 
Hall  of  Fame  dinner  was  to  be  held  Fri¬ 
day,  Nov.  20,  at  the  Faculty  Club,  Uni¬ 
versity  of  Ohio,  Columbus,  under  the 
auspices  of  the  school  of  journalism  of 
the  University  and  the  Ohio  Newspaper 
Association.  The  dinner  will  honor  three 
Ohio  editors,  Charles  F.  Browne,  (Arte- 
mus  Ward)  John  Brough  and  Warreji 
G.  Harding.  The  toastmaster  will  be  '■ 

S.  Myers,  director  of  the  school  of 
journalism.  The  three  noted  Ohio  edit¬ 
ors  in  whose  honor  tlie  dinner  is  to  be 
held  were  cho-sen  to  the  Hall  of  Fame 
this  year.  Fourteen  others  have  been  so 
honored  in  the  past. 

TEXAS  FIGHT  POSTPONED 

(By  telegraph  to  Editor  &  Publisher) 

Houston.  Nov.  19. — A  court  fight  for 
control  of  the  Houston  (Tex.)  Pod- 
Dispatch,  owned  by  Gov.  Ross  Sterl^- 
was  postponed  when  called  for  trial  toW' 
until  Nov.  3.  A  suit  to  restrain  J- 
West  and  others  from  selling  for  debt  a 
controlling  interest  in  the  Houston 
Printing  Company,  publishers  of  the 
Houston  Post-Dispatch,  was  filed  on 
Nov.  6  in  district  court  here.  J>W* 
Allen  Hannay  issued  a  temporary  re 
straining  order,  forbidding  the  sal^ 
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past  year  as  a  result  of  co-operation 
the  Post  Office  officials  with  your 
mittee  and  individual  members  in 
itories  affected. 

star  route  service  should  not  be  ex- 
ed  except  in  territories  where  there 
reasonable  volume  of  first  and  second 
s  mail  that  will  assure  substantial 
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Elmer  E.  Slanion,  Elizabeth  (NJ.) 
Journal,  and  Edgar  T.  Bell,  Okla¬ 
homa  City  Oklahoman  and  Times, 
do  their  golf  arithmetic. 

returns  to  the  Post  Office  Department 
from  service  rendered.  Newspapers  in¬ 
terested  in  obtaining  star  routes  will  find 
the  committee  ready  to  advise  them  as 
to  the  proper  steps  to  take. 

“Looking  ahead  to  the  year  1932,  your 
committee  found  holidays  falling  on 
Monday  for  Decoration  1  lay,  Fourth  of 
July,  Labor  Day,  and  Christmas.  Aware 
of  regulations  in  force  in  the  Post  Office 
Department  suspending  delivery  on  city 
and  R.F.l).  routes  on  holidays,  your 
committee  liecame  concerned  over  the 
three  day  interval  over  the  weekends 
during  which  the  public  would  be  with¬ 
out  mail  delivery.  With  the  Saturday 
half-holiday  regulation  eliminating  Sat¬ 
urday  afteriKKm  mail  delivery,  and  no 
delivery  on  Sunday  or  Monday  possible 
under  present  regulation,  your  Committee 
approached  post  office  officials  at  Wash¬ 
ington  with  the  suggestion  that  this  mat¬ 
ter  should  be  given  consideration  .and 
the  regulations  suspended  for  the  year 
1932  so  that  a  delivery  of  mail  might  be 
made  to  R.F.D.  routes  on  those  Mondays 
on  which  holidays  fall.  Your  committee 
is  pleased  to  state  that  the  post  office 
officials  are  giving  this  matter  consider¬ 
ation  at  this  time.  Temporary  relief  for 
tlw  year  1932  is  all  that  is  reciuested 
because  holidays  for  the  succeeding  years 
will  not  fall  on  a  Xlonday  for  some 
time,” 

At  the  close  of  the  convention  resolu¬ 
tions  were  adopted  expressing  sympathy 
u  ptesident  Harry  Chandler,  and 
thanking  the  Ambas.sador  Hotel,  the 
Los  Angeles  Chamber  of  Commerce,  the 
motion  picture  industry,  especially  M.  G. 
M-,  Fox  and  Paramount  studios,  and 
Southern  California  publishers  for  their 
hospitality. 

fffie  resolution  said : 

A  many  conventions  held  by  the 

^••'•‘•A.  in  the  garden  spots  of  our 
wond^erful  country  the  gathering  just 
ended  is  outstanding.  The  wonderful 
^enic  effects,  the  comaraderie  and  the 
wuntiful  hospitality  of  Ixis  Angeles  will 
long  in  the  hearts  of  those  who  have 
wn  so  fortunate  as  to  visit  this  wonder- 
eorner  of  our  country.” 

The  entertainment  started  Tuesday 
evening  at  a  banquet  of  the  Motion  Pic¬ 
ture  Academy  of  Arts  and  Sciences, 
c-very  motion  picture  star  of  Hollywood 
prewnt.  VVe^esday  noon  the  mem- 
m't  \lf  wives  motored  out  to  the 

I.  movie  studio  where  they  were 
^cheon  guests,  heard  Vice-President 
Charles  Curtis  and  Will  H.  Hays,  both 
whom  spoke  at  the  banquet  the  night 

tore.  Filming  of  a  scene  in  an  African 
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STEP  into  this  prcssrtKMn  where  a  Cutler- 
Hammer  Dispatch  Conveyor  is  in  o|v 
eration.  See  how  it  snatches  the  printed 
papers  — still  damp  —  directly  from  the 
folder,  runs  them  up  overhetul,  rounds  diflt- 
cult  corners,  puts  the  papers  where  you  want 
tbeiii  hv  the  shortest,  ijuickest  route.  Yet  not 
a  pajxrr  is  smudged,  liven  thecounter-pa|KT 
is  carried  kicked-out,  undisturhed.  Hard- 
earned  minutes  gained  in  the  news-r(K)m 
are  never  lost  between  the  press  and  the 
street  when  C-H  Dis|>atch  Conveyors  carry 
the  edition. 
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so  easily  installed  that  it  need  not  interfere 
with  your  daily  newvproduction.  C-H  Dis¬ 
patch  Osnveyor  synchronizes  to  press  s|x-ed 
and  accommodates  everything  from  a:i 
eight-page  form  to  a  64-page  edition. 
Read:  "Brinf>in{j  the  Press  to  the  Mailing 
Room,”  sent  free  on  request.  CU  1  LhR- 
HAMMIiR,  Inc.,  Pioneer  Manufacturers 
of  lilectrie  Control  A pparaltts,  1276  St.  Pan  1 
Avenue,  Milwaukee,  Wisconsin. 


Figure  what  a  saving  this  makes  in  press- 
.(XMii  space.  In  confusitsn  about  the  presses. 
Trucks  and  skids  eliminated  entirely.  Fewer 
flyboys  on  the  payroll.  Best  of  all,  this 
speedy  news-lane  for  your  printed  pajxrrs  is 
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JAS.  B.  NEVIN,  GEORGIA 
EDITOR,  DIES  AT  58 

Stricken  With  Heart  Attack  as  He 
Finishes  Editorial  for  Atlanta 
Georfian  American  —  Began 
With  John  Temple  Graves 


(.By  telegraph  to  Editor  &  Publisher) 

Atlanta,  Nov.  19. — James  Banks 
Nevin,  58,  editor  of  the  Georgian 
American,  died  W'ednesday.  He  was 
stricken  with  a  heart  attack  as  he  finished 
writing  an  editorial  at  noon,  and  died 
that  night. 

Mr.  Nevin  is  survived  by  his  wife, 
formerly  Miss  Mary  Bryan,  of  Rome, 
Ga. ;  two  daughters,  Mrs.  T.  N.  Brad¬ 
shaw  and  Miss  Ida  Nevin;  three  sons, 
M.  A.,  Henry  and  James  B.  Nevin,  Jr.; 
a  sister,  Mrs.  Randolph  Wright,  and  four 
grandchildren. 

Mr.  Nevin  was  born  in  Rome,  Ga.,  in 
1873,  a  son  of  Mitchell  Albert  and  Helen 
Underwood  Nevin.  He  attended  the 
public  schools  in  Rome  and  in  1891  was 
graduated  from  the  University  of  Georgia. 
He  was  elected  to  the  Georgia  Legislature 
from  Floyd  County  before  he  was  21. 

During  the  Spanish-American  war 
Mr.  Nevin  was  captain  of  a  company  of 
the  second  regiment  of  Georgia  volunteers. 

He  began  his  newspaper  career  under 
John  Temple  Graves,  then  editor  of  the 
Rome  Tribune.  From  Rome  he  went  to 
Washington,  whire  he  was  associated 
with  Scott  Bone  on  the  Washington 
Herald. 

Mr.  Nevin  came  to  the  Georgian  in 
1912,  just  after  the  newspaper  had  been 
acquired  by  William  Randolph  Hearst. 
At  first  he  wrote  a  column  on  political 
affairs.  Later  he  was  managing  editor, 
and  in  1919  was  appointed  by  Mr. 
Hearst  as  editor. 

Mr.  Nevin  was  secretary  and  director 
of  the  Georgian  Company.  Several 
years  ago  he  was  president  of  the  At¬ 
lanta  Waiters’  Club  and  took  interest  in 
its  efforts  to  develop  literary  talent  of 
non-professional  writers.  He  was  a 
trustee  of  the  University  of  Georgia  and 
also  of  the  Georgia  School  of  Tech¬ 
nology,  and  an  honorary  member  of  the 
Emory  University  faculty  as  a  lecturer 
in  Journalism. 

He  was  a  mcmlier  of  the  F.piscopal 
(liurch,  a  Mason  and  Shriner  and  Elk. 
He  was  formerly  president  of  the  Chi 
Chi  Alumni  Association  of  Georgia.  For 
years  he  had  licen  a  incmlier  of  the 
Capital  City  and  Piedmont  Driving 
Clubs. 


W.  C.  BUSH 


Veteran  Illinois  Publisher  Dies  After 
Long  Illness 

W.  C.  Bush,  80-year  old  editor  and 
publisher  of  the  Pike  County  (Ill.) 
Democrat,  and  former  postmaster  of 
Pittsfield.  Ill.,  died  Nov.  17  after  an  ill¬ 
ness  of  more  than  two  years.  Until  a 
few  weeks  ago,  despite  his  illness,  Mr. 
Bush  continued  to  edit  his  newspaper. 

Carroll  Bush,  who  succeeds  his  father 
as  editor  and  publisher,  is  now  serving 
his  third  term  in  the  state  legislature. 

President  Grover  Cleveland  named  Mr. 
Bush  postmaster  at  Pittsfield  but  he 
never  sought  any  other  public  office. 
Three  children  survive  him. 


MRS.  MINNIE  P.  BURTON 

Mrs.  Minnie  Payne  Burton,  mother  of 
a  family  of  journalists,  died  at  her  home 
in  (Tleveland,  Nov.  13.  Mrs.  Burton  was 
the  mother  of  Henry  P.  Burton.  New 
York  magazine  editor;  Mrs.  \'ictor  H. 
Morgan,  serial  .story  author,  who  writes 
under  the  name  of  Beatrice  Burton,  and 
.\udley  H.  Burton  reporter  for  the  Cler'c- 
land  -Vctcj.  She  also  is  survived  by  her 
husband.  Alfred,  and  two  sisters. 


MEMORIAL  FOR  GILMAN 

\  memorial  tablet  to  Capt.  Charles  L. 
Gilman,  conservation  enthusiast,  veteran 
of  the  XVorld  W^ar  and  writer  of  out¬ 
door  articles  for  the  .Minneaholis  .Star. 
has  been  placed  at  the  site  of  his  cabin 
between  Sandpoint  and  Little  \*ermillion 
lakes  on  the  Canadian  border.  .15  miles 
from  Orr,  Minn. 


(dbituarg 


JOE  GUINN  ESTES,  69,  father  of 
Carl  L.  Estes,  editor  of  the  Tyler 
(Tex.)  Courier-Times  and  Morning 
Telegraph,  died  recently  in  Tyler.  It 
was  the  second  death  within  a  week  in 
Editor  Estes’  family.  His  brother-in- 
law,  Tom  B.  Butler,  27,  business  manager 
of  the  Tyler  papers,  died  Oct.  27  of 
injuries  received  in  an  automobile  acci¬ 
dent  Oct.  19. 

Francis  J.  Cooney,  night  foreman, 
Boston  Post  composing  room,  died 
Nov.  7,  at  his  home  after  a  short  illness. 
He  has  been  a  member  of  the  Post  for 
25  years.  Prior  to  joining  the  Post  he 
worked  on  the  Milford  (Mass.)  Daily 
News.  He  is  survived  by  his  wife,  two 
sons  and  two  sisters. 

John  Edwarp  McLeod,  son  of  James 
McLeod,  librarian,  Boston  Hcrald- 
Trcet’cler,  died  Nov.  7  at  his  parents’ 
home  in  North  Weymouth,  Mass. 

Edward  Ames  Young,  59,  brother  of 
Courtland  H.  Young,  publisher,  Clinton 
(la.)  Herald,  died  Nov.  1.3  after  an  ill¬ 
ness  of  18  months.  His  wife,_  two 
brothers,  a  daughter,  two  step-children 
and  two  sisters  survive. 

Gilbert  Edward  Osborn,  brother  of 
Col.  Norris  G.  Osborn,  editor  of  the 
New  Haven  (Conn.)  Journal-Courier, 
died  recently  at  his  home  in  New  Haven. 

D.  B.  Johnston,  67,  father  _  of 
Clarence  Johnston,  managing  editor, 
Ottumwa  (la.)  Courier,  died  Nov.  9. 

Gn.BERT  H.  Talley,  55,  editor,  Vistor 
(la.)  Record  for  10  years.  Mayor  of 
the  city  and  a  member  of  the  council, 
died  Nov.  13  after  several  months  ill¬ 
ness.  Prior  to  coming  to  Victor  he  hail 
been  a  member  of  the  .9/.  I.ouis  Times 
editorial  staff  for  15  years.  His  wife,  a 
son,  a  sister,  and  a  brother  survive  him. 

William  Hutchins,  62.  for  several 
years  an  employee  of  the  Hartford 
(Conn.)  Courant  composing  room,  died 
Nov.  11  in  East  Hartford. 

Frit)  Albert  Winsuiw,  63,  who  was 
formerly  employed  as  a  pressman  on  the 
Waterloo  (la.)  Daily  Courier,  and  re¬ 
cently  in  a  job  printing  plant  at  Council 
Bluffs,  la.,  died  Nov.  1.3,  in  a  hospital, 
three  hours  after  he  was  struck  by  a 
truck.  He  is  survived  by  his  wife  and 
three  daughters. 

Mrs.  Emma  Bi.akixev,  69,  wife  of 
Ixiwell  Blakeley,  editor,  Bodlcins  (O.) 
Herald,  die<l  in  Wapakoncta,  O.,  last 
week  in  the  home  of  a  (laughter. 

D.  C.  PiKRi  E,  6.3,  editor  and  publisher 
of  the  Manlon’ille  (Minn.)  H.rprcss  and 
former  treasurer  of  the  Goodliue  County 
Editorial  Ass(Kiation  died.  Oct.  29  in 
Mantorvilic,  of  a  heart  attack.  Mr. 
Pierce  was  Ixirn  in  Wisconsin  and  came 
to  Goodhue  county,  Minn.,  in  1885.  In 
1886  he  founded  the  Goodhue  Enterprise. 
Nine  months  ago  Mr.  Pierce  purchased 
the  Man! Orville  Enterprise.  His  wife 
survives  him. 

Mbs.  Helen  Miuitv,  wife  of  William 
Murty,  .Ikron  (O.)  Beacon-Journal 
died  at  her  home,  Nov.  4  after  a  long 
illness.  Interment  took  place  at  Spring- 
field,  Ohio.  Mrs.  Murty  was  formerly 
connected  with  the  Springfield  .  .9i(ii 
editorial  department. 

J.  M.  l''iEi.i)s.  70,  a  well  know  news¬ 
paper  writer  died  at  his  home  in  Grove 
City.  Pa..  Nov.  14.  He  possessed  a 
peculiar  flare  for  writing  and  his  articles 
appeared  in  the  Reporter-Herald  under 
the  nom  de  plume  of  “.Arkansaw 
Traveler."  He  was  a  memlier  of  the 
Odd  Fellows. 

( LARK  .Xi.BERTi,  76,  for  the  past  five 
years,  associate  editor  of  the  Coronado 
(Cal.)  Journal,  and  was  former  city 
editor  of  the  .'\an  Diego  (Cal.)  Evening 
Tribune  died  recentl.v.  He  had  also 
served  editorially  with  the  San  Diego 
(Cal.)  Sun  and  San  Diego  (Cal) 
I  niflit.  He  had  worked  on  various  east¬ 
ern  newspapers  and  at  one  time  had  the 
distinction  of  bein.g  the  youngest  news¬ 
paper  writer  to  sit  in  the  press  section 
at  Wasbington  during  sessions  of 
Congress. 

Stanley  C.  BAca;,  75,  veteran  news¬ 


paper  publisher  and  miner  of  Arizona, 
died  recently  at  his  home  in  Santa 
Barbara,  Cal.  He  founded  the  Tomb¬ 
stone  (Ariz.)  Prospector  and  was  later 
publisher  of  the  Tombstone  Epitaph, 
famous  frontier  paper,  and  the  Arizona 
Kicker.  His  daughter,  who  survives 
him,  Mrs.  John  Russell  Hastings,  is  as¬ 
sociate  editor  of  the  Xeio  York  Genea¬ 
logical  Journal. 

John  T.  Cuddy  sports  department, 
Boston  Globe,  died  at  the  Baker  Memo¬ 
rial  Hospital,  Boston,  Nov.  16.  His 
father,  four  brothers  and  two  sisters 
survive  him. 

Cornelius  Lewis,  compositor,  Boston 
Herald  and  Traveler  for  nearly  half  a 
century,  died  Nov.  9.  He  served  his 
apprenticeship  with  the  Portsmouth 
(N.H.)  Herald. 

Thomas  W.  Berridge,  62,  a  proof¬ 
reader,  Boston  Globe  and  formerly  con¬ 
nected  with  the  old  Boston  Record,  the 
.idvertiser  and  the  Telegram,  died 
recently. 

William  J.  Neal,  50.  prominent  pub¬ 
lisher  and  formerly  editor  and  manager, 
York  (Me.)  Transcript,  died  at  the 
Flushing  Hospital,  Brooklyn.  New  York, 
recently.  He  had  been  with  Doubleday 
Page  &  Co.  for  many  years,  working  his 
way  uj)  to  advertising  manager  and  later 
becoming  a  director  of  Doubleday  Doran 
&  Co.,  successors  to  the  other  firm.  His 
wife,  mother  and  a  daughter  survive  him. 

Francis  E.  Drum.mond,  manager  of 
the  hotel  and  travel  department,  Boston 
Post  for  the  past  nine  years  and  widely 
known  advertising  man,  died  at  St. 
Elizabeth’s  Hospital,  Brighton,  Mass., 
Nov.  14,  following  an  operation.  His 
wife,  mother  and  sister  survive  him.  He 
had  been  in  the  newspaper  advertising 
field  in  Boston  for  20  years. 

G.  R.  Lane,  70,  prominent  Clinton, 
Ill.,  grain  dealer  and  father  of  French 
I^ne,  Chicago  Tribune  .sports  writer, 
died  at  his  home  in  Lane,  Ill.,  on  Nov.  13. 

William  Edgar  Shepherd,  77,  for¬ 
mer  owner  of  the  Centura  (Cal.)  Weekly 
Signal,  died  recently  at  the  home  of  his 
daughter  in  San  Diego,  Cal. 

Charles  Eldon  Fay,  58.  county  cir¬ 
culation  manager.  Long  Beach  (Cal.) 
.S'l/ii,  died  recently.  Prior  to  joining  the 
.S'un  he  was  city  circulation  manager  of 
the  Los  .dngclcs  (Cal.)  E.ramincr  and 
circulation  manager  of  the  San  Pedro 
(Cal.)  Ncxi's -Pilot. 

Hor.u'e  E.  Kennedy,  69,  former 
mayor  of  I-ancaster.  Pa.,  died  suddenly 
at  his  home  there  Nov.  9.  He  was  a 
former  newspaper  owner,  but  retircnl 
when  the  old  Morning  Journal  of 
l-ancaster  was  sold.  Since  that  time  he 
served  as  secretary  of  the  Republican 
county  committee. 

- r- 

FRANCIS  X.  BARR 

Francis  X.  Barr.  68.  former  business 
manager  and  executive  of  the  old  Pitts¬ 
burgh  Post,  died  at  his  home  in  Chicago. 
Nov.  14.  He  was  a  son  of  the  late  James 
P.  Barr  founder  of  the  Post.  Mr.  Barr 
was  a  graduate  of  Fordham  University 
and  Columbia  University  law  schcKil.  He 
practiced  law,  until  the  death  of  his 
father  when  he  became  associated  with 
his  brother,  the  late  .Albert  J.  Barr  in 
the  publication  of  the  Post.  He  served 
one  term  as  clerk  of  court  of  .Allegheny 
County.  In  1610  he  acquired  magazine 
interests  in  Chicago  and  located  there. 

PUBLISHER  LEFT  $75,000 

•An  estate  valued  at  nearly  $75,000  was 
left  by  Horace  Fine,  61,  Santa  Ana,  Cal., 
newspaiierman,  it  was  revealed  in  the 
will  filed  for  probate.  The  entire  estate, 
made  up  of  real  estate  holdings,  stocks 
and  other  securities,  and  cash  on  hand  in 
different  banks,  goes  to  his  two  daughters, 
Mrs.  Charlotte  Irene  Lufberry,  and  Miss 
Marv  Cleora  Fine,  lioth  of  Santa  .Ana, 
who  are  the  sole  beneficiaries. 


AIDED  AMERICAN  LEGION 

The  Springfield  (Ill.)  State  Journal. 
which  celebrated  its  100th  anniversary 
last  week,  gave  the  free  use  of  its  large 
conununity  room  to  the  .American  Legif  ii 
during  its  campaign  for  memliers. 


MRS.  C.  McN.  NORTON 


Member  of  Old  New  York  WerU 
Sunday  Staff  Die*  in  New  J«n«y 

Newspaper  history  was  recalled  when 
announcement  was  made  of  the  death  of 
Mrs.  Crepe  McNett  Norton  in  Nutley, 
N.  J.,  Nov.  12.  Mrs.  Norton  was  ^ 
widow  of  James  E.  Norton,  newspaper 
writer,  editor,  and  publisher  who  died  in 
1917.  She  was  a  member  of  the  Ken 
York  Sunday  World  staff  from  1917 
until  the  World  papers  were  merged  with 
the  Scripps-Howard  organization. 

Mrs.  Norton  had  not  been  actively  en¬ 
gaged  in  newspaper  work  since  January, 
1928,  when,  alighting  from  a  Chamberi 
street  bus  in  New  York,  she  fell  and 
fractured  a  hip.  Although  she  seldom 
went  to  the  World  office  after  the  ac¬ 
cident  she  was  continued  as  a  member 
of  the  Sunday  staff  and  her  name  was 
continued  on  the  payroll. 

Mrs.  Norton’s  newspaper  activities 
were  not  confined  to  the  New  York 
World.  She  worked  with  her  husba^ 
when  the  latter  was  the  publisher  of  the 
Asheville  (N.C.)  Daily  Gazette. 

The  Nortons  sold  the  Gazette  in  1907 
and  returned  to  New  York  where  .Mr. 
Norton  was  employed  by  the  World. 
Suffering  a  nervous  breakdown,  he  cib- 
tained  a  leave  of  absence  in  1908  and 
with  Mrs.  Norton  went  to  Tourmina  in 
southern  Italy  for  a  rest.  The  Xortonj 
were  in  Italy  when  an  earthquake  des¬ 
troyed  Messina. 

The  World  wired  Mr.  Norton  to 
“cover"  and  regardless  of  his  physical 
condition  he  chartered  a  boat  with  an 
Italian  scientist  and  sailed  for  the  stricken 
area.  For  two  weeks  nothing  was  heard 
of  Norton  or  the  doctor,  but  at  the  end 
of  the  fortnight,  the  World  received  by 
cable  the  first  complete  story  of  the 
earthquake. 

Mrs.  Norton  was  born  in  Buffalo,  the 
daughter  of  Colonel  Andrew  J.  MeXett 
who  was  cited  for  bravery  in  the  Civil 
War.  Funeral  services  were  held  Satur¬ 
day  afternoon,  Nov.  14  in  Nutley. 


FRANK  D.  WOODWORTH 


Buffalo  Courier-Expre**  Staff  Mil  I 
Dies  After  Heart  Attack  I 

Frank  D.  Woodworth,  57,  associate  | 
Sunday  editor  of  the  Buffalo  Courier-  , 
E.rpress,  died  Nov.  16  in  his  home  in  j 
that  city.  He  was  stricken  with  a  heart  j 
attack  while  attending  a  hockey  game  on  ' 
Saturday  evening.  j 

Before  taking  up  his  duties  in  Buffalo  ' 
five  years  ago,  Mr.  Woodworth  had 
served  as  managing  editor  of  the  Rich-  | 
mond  (Va.)  Times-Dispatch.  He  also  ! 
had  served  with  editorial  staffs  of  news-  ! 
papers  in  New  A'ork,  Brooklyn,  Toronto  | 
and  Welland,  Out.  He  was  known  as  a  j 
follower  of  sports  and  was  regarded  as  an 
authority  on  hockey,  football  and  cricket. 
He  was  the  Buffalo  representative  of 
the  Canadian  Press  .Association. 

Surviving  are  his  wife  and  a  daughter,  i 
The  funeral  took  jilace  on  Wednesday. 
Burial  was  at  Niagara  Falls,  Out. 


ALBERT  C.  LUX 

-Albert  C.  Lux.  67.  editor  and  publisher 
of  the  Clyde  (N.A’.)  Herald,  died  Xov. 
16  in  his  home  after  an  illness  of  one 
year.  He  was  graduated  from  Yalt, 
entering  journalism  in  1887  as  the  owner 
of  the  Clyde  Democratic  Herald.  Later 
he  gave  up  active  newspaiier  work  fw 
public  serv  ice,  but  continued  as  owner  of 
the  paper,  changing  its  name  to  the  Clyde 
Herald.  He  had  served  as  president  of 
his  village,  as  president  of  the  board  of 
education,  and  in  numerous  other  capa¬ 
cities. 


LEOPOLD  J.  GREENBERG 

Leopold  Jacob  Greenberg,  editor  oj  tlx 
Jewish  Chronicle  and  Jeteish  ITorld, 
London,  England,  newspapers,  airi  a 
prominent  Zionist,  died  in  London 
15. 
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WILLIAM  PENN  LYON 

William  Penn  Lyon.  70.  business 
manaper  of  tbe  San  Jose  (Cal.)  -ff'T- 
cury-Herald  for  more  than  25  years, 
died  Nov.  12  of  a  heart  attack. 
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W7HAT  part  have  your  local  grocery 
W  stores,  cliain  or  otherwise,  taken  in 
relief  work  for  the  poor?  The  Akron 
Sunday  Times  obtained  a  good  article, 
tosed  on  an  interview  with  the  secretary 
of  the  Better  Akron  Federation,  on  the 
aid  they  have  given  the  local  unemployed, 
cooperation  with  the  relief  agencies  re¬ 
duced  prices  to  the  agencies,  etc.— L.S.\  . 

The  Boston  Post  sent  reiiorters  to  the 
citv  hall,  state  house,  hotels  and  federal 
buildings  to  find  out  the  favorite  color 
of  suitings  selected  hy  the  leading  figures 
in  Massachusetts  life.  Almost  without 
exception  it  was  found  that  men  hold 
to  the  conventional  shades  of  o.xford, 
gray,  black,  brown  and  blue.  Many  of 
the  reasons  for  their  choices  and  dislikes 
were  amusing. — R.D.F. 


The  U'oreester  (Mass.)  Telegram  used 
i  a  feature  story  showing  that  every  hus¬ 
band  and  wife  having  marital  difficulties 
do  not  get  divorced,  but  that  lawyers  and 
judges  effect  reconciliations  in  many 
cases,  either  before  or  after  the  actions 
are  brought. — L.D.C. 


A  daily  feature  in  a  western  newspaper 
is  called  “What  Our  Children  Are  Do¬ 
ing.”  Each  day  a  reporter  interviews 
two  or  three  parents  and  records  the 
honors,  positions  of  leadership,  talents, 
accomplishments,  prowess  of  sons  and 
daughters.  The  parents’  names  are  taken 
from  the  subscription  list. — E.F.B. 


"Hour  By  Hour  on  Radio”  is  the  new’ 
heading  being  used  by  the  Boston  Daily 
Record  to  present  its  radio  programs. 
They  are  divided  into  three  sections,  7.15 
a.m.  to  noon,  noon  to  7  p.m.  and  7  p.m. 
to  1  a.  m.  In  a  box  in  heavy  type  are  the 
"Best  Bets  Today”,  arranged  also  accord¬ 
ing  to  time.  Practically  all  reference  to 
advertisers  is  cut  out. — P. 


The  cleaning  of  a  prominent  building 
in  a  city  becomes  almost  a  public  spec¬ 
tacle.  Crowds  congregate  to  watch  the 
men  use  .sand  blasts,  steam,  acids  and 
wax  in  the  battle  against  dirt  and  grit. 
MTiat  is  the  cost  of  such  a  job?  How 
often  is  it  necessary  to  clean  a  building 
to  keep  it  presentable?  The  story  may 
be  the  opening  wedge  in  a  general  city 
cleanup  move. — A.C.R. 


The  Birmingham  Post  found  prominent 
names  assume  strange  identities  in  the 
minds  of  the  public.  Persons  on  the 
streets  were  asked  to  identify  ten  prdmi- 
nent  narnes  which  have  figured  recently 
in  the  daily  news.  Jimmy  Walker,  Aimee 
McPherson  Hutton  and  Dwight  Morrow, 
were  known  to  all.  However,  the  latter 
was  remembered  chiefly  as  Lindy’s 
father-in-law.  Gandhi  was  a  “new  one 
on  me”  to  three  persons.  The  reporter 
worked  up  an  interesting  story. — G.H.W. 

Find  out  just  exactly  what  your  town 
or  city  is  doing  to  reduce  its  expenses. 
A  thorough  article  on  this  subject  will 
prove  enlightening  to  the  average  citi¬ 
zen.  telling  him_  exactly  what  it  costs  to 
maintain  the  city,  and  give  an  insight 
mto  the  municipal  machinery. — E.B.E. 

'T'he  Direct  To  You** 
Service 

SEE  SYD  CLARKE 

(Travel  Elxpert) 

FIRST 


International  Service 
76,  Rne  des  Petit»>Champs 
PARIS 
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LABOR  FIGURES  ISSUED 


Slight  Improvement  Noted  in  Septem¬ 
ber — Paper  Production  Up 

{Speciat  to  Editor  &  Publisher) 

Washington,  Nov.  18. — Conditions  in 
the  printing  end  of  the  newspaper  and 
periodical  business  and  in  the  newsprint 
industry  seemed  to  be  somewhat  im¬ 
proved  in  September,  according  to  the 
November  bulletin  of  the  Federal  Re¬ 
serve  Board,  which  shows  the  relative 
situation  in  the  industries  by  the  use  of 
index  numbers. 

Taking  the  years  1923-25  as  100  the 
board  placed  the  newsprint  production 
index  number  at  77,  compared  to  72  for 
August,  and  80  for  September,  1930. 
Newsprint  consumption  also  showed  an 
upward  trend  in  September,  the  index 
standing  at  121,  compared  to  118  for  Au¬ 
gust  and  126  for  September,  1930. 

In  the  printing  end  the  September  in¬ 
dex  of  employment  was  shown  to  be  101.1 
compared  to  101.6  for  August  and  105.4 
for  September,  1930.  The  printing  plant 
payroll  index  for  September  stood  at 

108.4  compared  to  107.4  for  August  and 

116.4  for  September,  1930. 


IDAHO  EDITORS  MEET 

Pledging  their  co-operation  with  the 
State  Editorial  Association  in  its  cam¬ 
paign  to  induce  public  officials  and  bodies 
to  have  printeil  the  legal  notices  and 
periiKlic  reiiorts  which  the  state  law  re¬ 
quires,  more  than  half  the  editors  of 
northern  Idaho  met  in  Moscow,  Idaho, 
Oct.  30,  for  their  first  general  meeting  in 
five  years.  The  program  consisted  of  a 
business  meeting  in  which  the  editors 
formed  two  northern  districts  to  facilitate 
frequent  meetings.  General  sessions  of 
the  two  sub-divisions  will  be  held  twice  a 
year  in  a  centrally  located  city.  Fol¬ 
lowing  the  business  session  a  luncheon 
was  held  for  the  delegates  and  their 
wives  and  they  then  attended  the  Idaho- 
(ionzaga  football  game.  The  arrange¬ 
ments  were  made  by  Louis  Boas,  editor. 
.\foseow  .Star-Mirror  and  Elmer  F. 
Beth,  assistant  professor  of  journalism 
in  the  University  of  Idaho. 

DAILY  SHIFTS  FEATURES 

Changes  in  the  Sunday  Nezv  York  Her¬ 
ald  Tribune  make-up  include  the  transfer 
of  radio  programs  and  radio  program 
notes  to  the  amusement  section.  The 
old  science  section  has  been  made  a  gen¬ 
eral  feature  section  retaining  science  as 
one  of  its  elements,  also  educational  and 
school  news,  industrial  subjects,  aviation 
developments,  automobiles,  travel,  etc. 
Section  II  is  now  a  foreign  news  sec¬ 
tion  and  also  carries  domestic  politics 
and  miscellaneous  news.  Gardening  has 
lieen  taken  out  of  Section  II  and  included 
in  the  society  section  and  suburban  news 
and  resorts. 

COLLECTING  OLD  CLOTHES 

The  Chicago  American  has  established 
119  receiving  depots  for  old  clothes  to 
be  given  to  the  city’s  needy.  Chicago 
American  trucks  will  gather  the  clothing 
throughout  the  city  and  turn  it  over  to 
a  central  station  maintained  under  the 
direction  of  the  relief  committee. 

Columbian 

Newspaper 

Inks 

The  Best  Ink 
is  the 

Cheapest  Ink 

The  L.  Martin  Co. 

45  East  42nd  Street 

New  York  City 
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Dollar  Pullers 

One  Dollar  will  be  paid  ^ 
for  each  idea  published.  X 
Send  clipping  for  payment.  ^ 


A  DOL’BLE  truck  layout  on  oil  burn- 
■^ers  and  oil  stoves  was  used  by  the 
Xezi)  Bedford  (Mass.)  Times  last  week, 
with  individual  copy  from  all  dealers 
selling  oil  burners,  also  a  large  advertise¬ 
ment  from  a  fuel  oil  company  in  the  cen¬ 
ter.  The  heading  was  “Heat  With  Oil, 
Cook  With  Oil,  Clean-Safe-Economical, 
See  One  of  These  Dealers.” — P. 


Whole  sections  devoted  to  Christmas 
jewelry  were  issued  early  in  December 
last  year  by  the  Tacoma  (Wash.)  Nezos- 
Pribune  and  the  Tacoma  Times.  Jewel¬ 
ers  of  that  city  made  possible  these  two 
sections  on  Dec.  2  and  9. — C.M.L. 


Furniture  companies  may  lie  easily  sold 
on  advertising  “Repossessed  furniture, 
will  sell  for  balance  due,”  in  the  classi¬ 
fied  columns.  The  same  wording,  with 
a  change  of  the  article  to  be  sold  and  the 
price,  may  be  used  in  a  series  of  Want 
advertisements.  The  response  to  such 
advertising  is  instantaneous. — D.A.S. 


The  Cedar  Papids  (la.)  Sunday  Ga¬ 
zette  and  Republican  has  been  obtaining 
a  considerable  number  of  elusive  and 
.small  accounts  through  a  “Shop  On  Mon¬ 
day,”  iiage.  There  are  28  advertisements, 
two  columns  and  2!/i-inches  deep,  featur¬ 
ing  bargains  for  the  thrifty  Monday 
shopper.  A  2-inch  box  across  the  page, 
with  a  cut  of  housewife  reading  paper 
for  bargains,  stands  out  like  a  beacon. — 
A.O.S. 


For  several  years,  the  Wakefield 
(Mass.)  Daily  Item  has  followed  a  sys¬ 
tem  semi-annually  (spring  and  fall)  of 
giving  carriers  10  cents  each  for  names 
and  addresses  of  families  on  their  routes 
not  taking  the  paper.  The  paper  is  then 
delivered  free  for  four  weeks,  delivery 
being  preceded  by  a  cordial  “Welcome- 
to-Wakefield”  letter.  No  strings  are  at¬ 
tached  to  the  offer.  At  the  end  of  the 
month  the  boys  go  around  with  “guest 
reader”  cards  inviting  the  list  to  remain 
as  paying  readers,  paying  the  boys 
weekly  at  the  door.  For  all  who  remain. 


Do  You  Need  A 
Trained  Mon? 

The  Personnel  Bureau  of 
Sigma  Delta  Chi,  an  organiza¬ 
tion  of  trained  newspaper  and 
magazine  men  wants  to  help 
you  find  him. 

The  Bureau  puts  you  in  touch 
with  experienced,  energetic 
men.  It  saves  you  time  by 
recommending  only  those  who 
meet  your  requirements. 
Action  is  prompt. 

Men  listed  for  every  edi¬ 
torial  or  business  staff  need. 

If  you  have  a  vacancy  to  fill 
write  or  wire — 


John  Q.  Earhart,  Director 

Personnel  Bureau 

SIGMA  DELTA  CHI 

836  Exchange  Ave.  Chicago 
No  Charge  to  Employers 


the  boys  get  an  additional  15  cents  per 
customer,  and  if  the  same  persons  are 
still  customers  at  the  end  of  six  months 
they  are  regarded  as  having  become 
permanent  members  of  the  Item  “family” 
and  the  boy  gets  an  additional  bonus  of 
10  cents.  He  is  also  paid  for  the  free- 
delivery  period  and  acquires  new  cus¬ 
tomers  to  his  own  profit  with  little  or 
no  effort.  How  well  the  scheme  works 
is  proved  by  the  fact  that  better  than 
80  per  cent  of  “guest  readers”  have  con¬ 
tinued  as  paying  readers. — G.E.C. 


Now  is  the  season  to  make  money  on  a 
classifietl  section  devoted  to  homemakers. 
Call  it  “Made  in  the  Home,”  or  some 
such  suggestive  title.  It  would  include 
such  protlucts  as  homemade  candy,  mince¬ 
meat,  cakes,  pies,  etc.,  fancy  work,  doll 
dressing,  quilts — in  short  any  of  the 
things  which  women  might  have  to  sell. 
— R.T.C. 


Cline -Westinghouse 
Double  Motor-Drire 
with  full  automatic 
push  button  control 
is  uted  by 

Buffalo  Evening  News 

Buffalo,  N.  Y. 

Aak  th»m  afcaot  <t 

CLINE  ELEC.  MFa  CO. 
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Straat 

Naw  York!  Dally  Nawa  Bids. 
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UNITED  PRESS 
news  coverage 
is  world-wide, 
complete  and 
Independent 

UNITED  PRESS 


The  WELFARE  COMMITTEE 

of  thm 

INTERNATIONAL 
aRCULATION  MANAGERS 
ASSOCIATION 

Can  supply  you  with  com¬ 
petent  circulation  men  of 
capacity  and  ability  capable 
to  take  entire  charge  of 
your  department  or  to  fiU 
important  posts  in  the  da- 
partment. 

Address  the  Secretary- 
Treasurer  please,  Mr.  Clar¬ 
ence  S3r8ter,  care  Star 
Building,  Peoria,  ID. 
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WHAT  OUR  READERS  SAY 


CLASSICS  AS  SERIALS 

To  Editor  &  Publisher:  The  dos¬ 
ing  paragraph  in  “Shop  Talk  at  Thirty” 
for  Nov.  7,  especially  the  reference  to 
the  serial  values  in  “Robinson  Crusoe,” 
and  the  suggestion,  “There  is  more 
circulation  value  in  a  reprinting  of  some 
of  the  old  standby  classics  in  the  field  of 
romance  than  in  much  of  the  modern 
stuff,”  is  the  more  interesting  to  me  be¬ 
cause  several  years  ago  I  ran  as  a  serial 
in  Thr  State  John  Pendleton  Kennedy’s 
“Horseshoe  Robinson,”  a  tale  of  the 
Tory  ascendency  in  the  Carolines  dur-  - 
ing  the  war  for  American  independence. 

This  novelty  in  the  serial  fiction  field 
proved  immensely  popular  with  readers 
of  the  State,  the  public  schools  played 
up  to  it  remarkably  and  it  drew  many 
letters  to  the  editor.  We  reproduced 
along  with  the  text  the  quaint  old  wood- 
cuts  from  the  first  edition.  If  I  had  not 
been  too  busy  just  then,  I  should  have 
“publicised”  and  supplemented  the  in¬ 
stallments  with  a  number  of  locality 
and  personality  sketches. 

You  have  given,  I  think,  a  promising 
lead. 

There  are  many  old  American  ro¬ 
mantic  lKX>ks  that  could  lie  thus  ex¬ 
ploited — and  in  most  instances  copy¬ 
rights  liave  long  ago  expired,  so  there 
would  be  no  purchase  fee;  one  would 
need  only  buy  two  copies  of  the  book, 
cut  them  up,  and  go  to  it.  For  exam¬ 
ple,  newspapers  in  Virginia  very  likely 
would  find  well  worth  reprinting  now 
Kennedy’s  “Swallow  Barn,  or  A  So¬ 
journ  in  the  Old  Dominion,”  and  Mary¬ 
land  pajiers  might  reprint  his  “Rob  of 
the  Bowl,  A  Legend  of  St.  Inigoes,” 
relating  to  the  Maryland  province  in  the 
days  of  Cecilius  Calvert,  second  Lord 
Baltimore. 

Running  annotations  written  by  a 
local  historical  authority  would  enhance 
the  value  of  the  feature,  and  plenty  of 
“art”  is  easily  to  lie  had. 

McDavid  Horton, 
Managing  Editor, 
Columbia  (S.C.)  State. 


JUSTICE  BRANDEIS’  TRIBUTE 

To  EIditor  &  Publisher — Just  after 
I  finished  a  chapter  “Holmes  and  Bran- 
deis,”  of  a  forthcoming  biography  of  Mr. 
Justice  Holmes,  along  came  your  issue 
of  Nov.  14,  with  your  inspiring  “Shop 
Talk”  about  Mr.  Justice  Brandeis.  I 
want  to  thank  you  for  it.  I  am  one  of 
those  fans,  probably  much  more  numerous 
than  you  suspect,  who  read  the  last  page 
of  Fjiitor  &  Publisher  first. 

Honest  and  courageous  newspapers 
have  never  had  a  more  powerful  friend 
than  Mr.  Justice  Brandeis.  Honest  edi¬ 
tors  know  it,  praise  be;  their  tribute  to 
him  when  he  turned  75  was  a  credit  to 
the  whole  daily  press.  It  was  the  greater 
cr^it  that  leaders  like  the  New  York 
Times  and  Herald  Tribune  were  in  the 
vanguard. 

Faithfully, 

Silas  Bent. 

Old  Greenwich.  Conn. 

November  16,  1931. _ 
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A.F.A.  COMMITTEE  NAMED 


Fourteen  Bueinee*  Leader*  to  Give 
Advice  to  Research  Bureau 

The  Advertising  Federation  of  America 
has  appointed  a  Research  Advisory  Com¬ 
mittee,  composed  of  fourteen  members, 
as  follows:  Dr.  Julius  Klein,  assistant 
secretary,  United  States  Department  of 
Commerce ;  O.  C.  Harn,  managing  direc¬ 
tor  of  the  Audit  Bureau  of  Circulations; 
John  Benson,  president  of  the  American 
Association  of  Advertising  Agencies ; 
Francis  H.  Sisson,  vice-president  of  the 
Guaranty  Trust  Company;  Lee  H. 
Bristol,  vice-president  of  Bristol-Myers 


Company  and  president  of  the  Associa¬ 
tion  of  National  Advertisers;  Samuel  R. 
McKelvie,  publisher  of  the  Nebraska 
Farmer;  Dr.  Virgil  Jordan,  economist 
of  the  McGraw-Hill  Publishing  Com¬ 
pany;  Prof.  E.  K.  Strong,  Jr.,  of  Stan¬ 
ford  University;  K.  W.  Jappe,  president 
of  Brookmire  Economic  Service;  Laur¬ 
ence  H.  Sloan,  vice-president  of  Standard 
Statistics  Company;  George  W.  Coleman, 
president  of  Babson  Institute ;  Paul  T. 
Chering;ton,  distribution  consultant  of 
New  York;  L.  D.  H.  Weld,  director  of 
research  of  McCann-Erickson,  Inc.;  and 
Guy  C.  Smith,  advertising  manager  of 
Ubby,  McNeill  &  Libby. 

The  new  committee  will  co-operate 


with  the  Bureau  of  Research  and  Edwa.  I 
tion  of  the  Advertising  Federation,  hcaik  I 
by  Alfred  T.  Falk,  in  conducting  snS? 
of  the  •  economic  values  of  advertian 
and  its  functions  in  industrial  and 
progress.  Researches  of  the  Bureau  hav 
already  been  used  in  the  addresses  spo*. 
sored  by  the  A.F.A.  this  year  and  last 


DAILY  AIDS  RELIEF  AGENCIES 

The  Sioux  City,  (la.)  Journal  is  spo*. 
soring  an  employment  movement  to  ak 
the  needy  of  Sioux  City.  The  paper  acts 
as  a  clearing  house  for  agencies  whict 
come  in  contact  with  unemployed  men  anc 
women.  Elach  day  a  coupon  to  be  filkc 
in  by  prospective  employers  is  carried 
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Speed  Mould  for  casting 
flat  plates. 
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Matrix  Rollers. 
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Flat  Shaving  Machines. 
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SAVE  A  MINUTE 

in  packing  a  matrix  and  you  will  often  beat  the  other 
fellow  to  the  start. 

Space  Packing  Felt  that  is  soft,  tears  easily  and  stays 
put,  will  do  it  for  you. 

We  manufacture  it  in  four  thicknesses — No.  25,  No.  35, 
No.  40  and  No.  50. 

MOULDING  BLANKETS  aU  kinds. 

Red  and  Blue  Diying  Blankets. 

Prepared  Matrix  Paste. 

The  above  are  only  a  few  of  our  specialties. 
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Timet,  Huntsville.  Ala. 
Press.  Mobile.  Ala. 
Kegister.  MoUle.  Ala. 
Times  Record.  Kt.  Smith. 
Ark. 

News  Press,  Glendale. 
Calif. 

News.  Hollywood.  Calif. 
Sun.  lx>ng  Beach.  C'alif. 
Post.  Pasadena.  Calif. 
News  Pilot,  San  Pedro, 
Calif. 

Union-Tribune.  San 
Diego.  Calif. 

Outlook,  Santa  Monica. 
Calif. 

Times.  San  Mateo.  Calif. 
PostAdvocate.Aliianibra. 
Calif. 

Mitctiell&  Herb  Engrav¬ 
ers.  IxM  Angeles,  Calif. 
La  Opiiitun,  Los  Angeles. 
Calif. 

Sun.  San  Diego.  Calif. 
Post.  Denver.  Colo. 
Catholic  Register,  Den¬ 
ver,  (.‘olo. 

Every  Evening.  Wilming¬ 
ton.  IK'I. 

Washington  Mat  Service. 

W'ashTngton.  D. 

Daily  Pantagraph.  Bloom¬ 
ington,  111. 

Partridge  &  Anderson. 

Chicago.  Hi. 

Polish  Union  Daily, 
Chicago.  III. 

Herald  News.  Joliet,  lit. 
Holiister  Press.  Wilmette 
111. 

Pre^reasive  Matrix  Si 
Stereo,  Chicago.  111. 

(J  Machines) 

State  Journal.  Spring- 
field.  111. 

Perish  Daily  Newt, 
Chicago.  111. 

Evanston  Publishing  Co.* 
Evanston.  111. 

Western  Newspaper 
Union.  Chic^o.  Ill. 
Beacon  News.  Paris.  111. 
Press.  Munde.  Ind. 
Elkhart  Truth,  Elkhart, 
Ind. 

Preas-CtUxen.  Iowa  City, 
Iowa 

Nonpareil.  Coundl  Bluffs. 
Iowa 

Courier.  Waterloo.  Iowa 
Messenaer  St  Chronicle. 

Fort  Dodge,  Iowa 
W’estern  Newspaper 
Union.  Boston.  Mass. 
Post.  Baltimore.  Md. 
Afro-American.  Balti¬ 
more.  Md. 

Western  Newspaper 
Union.  Baltimore.  Md 
Michigan  Stereo  St  Elec¬ 
tro  Co..  Detroit 
(J  Machines) 

Western  Newspaper 
Union.  L>etroit.  Mich. 
Tinles.  Bay  City,  Mich. 
Press.  Springffeld.  Mo. 
CommerdalColoj,  St. 
Louis,  Mo. 


Globe,  Joplin,  Mo. 
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By  MARLEN  PEW 


young  student  editor  of  Columbia 
University’s  campus  newspaper,  The 
Spectator,  published  an  editorial  charg¬ 
ing  that  college  football  had  degenera t^ 
into  semi-professionalism,  and  that  his 
own  university  was  not  blameless  in  the 
matter.  It  seemed  like  a  rash  statement, 
especially  as  the  editor  offered  no  proof. 
But  then,  two  meml>ers  of  the  Columbia 
squad  went  to  the  Spectator  office  and 
threatened  the  editor  with  physical  harm. 
This  was  quickly  followed  by  inspired 
rumors  on  the  campus  that  the  alumni 
association  proposed  to  start  a  new,  rival 
paper.  From  these  symptoms  I  draw 
the  definite  conclusion  that  what  the 
editor  charged  is  true.  Men  seek  to 
whip  editors,  or  undo  them  by  starting 
rival  papers,  when  they  have  no  defense. 
This  rule  never  fails.  I  now  anticipate 
the  easing  out  of  the  young  editor,  prob¬ 
ably  on  some  pretext  far  removed  from 
the  football  incident.  That,  if  it  hap¬ 
pens,  will  absolutely  clinch  the  matter  in 
the  minds  of  all  e.xperienced  newspaper¬ 
men. 

4<  *  * 

^  HIS  advertisement  appeared  in  a 
weekly  newspaper,  Springfield  (Ga.) 
Herald : 

“To  our  subscribers — 

“Those  in  Arrears  With  Their  Sub¬ 
scription.  and  Those  Who  Care  to  Sub¬ 
scribe  for  the  Paper:  We  Will  Accept 
in  Payment  Any  Kind  of  Produce,  Such 
as  Eggs,  Chickens,  Sweet  or  Irish  Po¬ 
tatoes.  Com.  Peanuts  and  Peas  at 
MARKET  PRICES.  We  Will  Also 
Give  One  Cent  a  Pound  for  Cotton  Seed, 
in  Sufficient  Quantities  to  Pay  For  a 
Years  Subscription.  That  Means  150 
Pounds  of  Cotton  Seed.  Just  Throw 
Them  in  the  Back  of  Your  Car  or 
Wagon,  or  Across  the  Oxe’s  Back  and 
Bring  'Them  Along." 

“EDITOR." 

*  *  * 

TTARRY  Reichenbach,  the  press  agent 
who  died  last  Summer,  did  not 
complete  his  own  story,  but  David  h'reed- 
man,  his  long-time  associate,  has  just 
brought  out  his  biography  under  the 
title  “Phantom  Fame”,  detailing  the  ex¬ 
periences  of  Reichenbach  in  the  delight¬ 
ful  game  of  faking  the  dear  old  average 
newspaper  reader.  The  jacket  blurb  of 
the  book  describes  the  contents  as  “the 
anatomy  of  ballyhoo”,  and  after  reading 
it  1  would  say  that  it  is  a  weird  skele¬ 
ton  which  more  often  hangs  in  the  news¬ 
paper  closet  than  in  the  press  agent’s 
cubby.  New'spapermen  are  supposed  to 
possess  common-sense  and  sophistication 
in  sufficient  \olume  to  guard  against 
public  impositions,  especially  when  they 
are  as  bald  as  many  of  those  which 
Reichenbach  dished  out.  The  astonish¬ 
ing  fact  in  this  book  is  that  this  press 
agent  won  a  fortune  and  scarcely  ever 
failed  to  induce  newspapermen  to  pick 
up  and  first-page  his  fraudulent  little 
devices.  I  knew  Reichenbach  and  ad¬ 
mired  some  of  his  traits.  He  was  a 
bunco  artist  and  made  no  effort  to  dis¬ 
guise  the  fact.  He  regarded  newspapers 
as  fair  game,  mainly  bwause  of  the  virtu¬ 
ous  pretentions  of  the  craft.  He  assumed 
that  editors  and  reporters  could  take 
care  of  their  own  interests.  He  had  no 
pangs  of  conscience  when  the  public  was 
misled  through  his  guff,  for  he  did  not 
subscribe  to  the  gentle  theonr  that  we 
are  our  brothers’  keepers.  Enlightened 
self-interest  was  Reichenbach’s  middle 
name.  His  mission  was  to  bamboozle 
public  opinion  and  make  money  for  those 
who  paid  his  large  fees.  But,  really,  the 
man  did  no  great  harm.  There  was 
nothing  sinister  in  any  of  his  causes. 
He  did  not  hire  out  to  the  Ice  Trust,  to 
justify  dividends  on  an  ocean  of  watered 
stock  at  the  expense  of  famished  children 
of  the  East  Side;  he  did  not  play  “public 


relations  counselor’’  for  a  swollen  for¬ 
tune  and  trick  the  i)eople  into  deifying 
a  plutocrat  who  got  his  billion  by  unfair 
trade  practices  and  manipulation  of 
democratic  government;  and,  in  general, 
Reichenbach  did  not  work  for  adver¬ 
tisers,  cheating  newspapers  by  getting 
them  to  insert  commercial  propaganda 
in  news  columns.  He  even  believed  in 
paid  advertising,  and  actually  wrote  and 
advocated  it,  being  somewhat  responsi¬ 
ble  for  the  huge  movie  linage  of  this 
day.  I  do  not  mean  to  say  he  would 
not  graft  space,  with  the  best  of  them, 
but  the  causes  he  served  were  more  or 
less  innocent  and  his  arts  were  often 
whimsical.  Perhaps  he  added  humor  to 
life. 

*  *  * 

"Vj^HAT  Harry  Reichenbach  did  in 
”  his  life  was  the  natural  result  of 
environment  and  youthful  philosophy 
formed  of  dire  want.  He  was  a  mar¬ 
riage  broker,  out  of  sheer  necessity,  for 
Polish  immigrants  at  12  years  of  age. 
His  next  venture  was  to  join  a  travel¬ 
ing  medicine  show.  Then  followed  years 
of  tawdry  existence,  by  force  of  wit,  in 
the  business  of  circus  spieling,  barking, 
show  promotion  and  slicker  press 
agentry.  To  part  the  sucker  from  his 
silly  dollars,  was  his  role.  Barnum  was 
his  inspiration,  of  course.  And  who  shall 
say  that  his  victims  were  not  most  often 
pleased  ?  Reichenbach  lo\ed  the  game, 
whether  it  was  trimming  saps  in  behalf 
of  some  “painless  dentist,”  or  a  migra¬ 
tory  magician,  or  in  puffing  out  of  all 
proportion  the  fame  of  some  movie  star 
who  probably  never  would  have  emerged 
from  “small  time”  save  for  his  magic 
pencil.  The  fake  stunts  in  which  he 
took  most  pride  were  those  which  im¬ 
posed  on  the  ^llibility  of  the  respect¬ 
ables.  He  delighted  in  showing  up  the 
absurdities  and  hypocrisy  of  the  bland 
pretenders  of  virtue.  In  a  sense,  his 
fakes  did  much  to  debunk  the  age  in 
which  he  lived.  It  is  important  to  know 
just  how  deep  is  the  susceptibility  and 
stupidity  of  tbe  American  people.  Time 
and  again  Reichenbach  plumlied  these 
fathomless  depths. 

*  *  * 

'T'  HE  biography  will  probably  be  re- 
garded  as  unbelievable  by  respectable 
people,  at  least  a  wild  exaggeration,  but 
many  newspaper  sophisticates  are  in  a 
position  to  testify  that  some  of  the 
stories  related  are  accurate.  Therefore 
we  can  credit  others.  Reichenbach  was 
a  poor,  undersized,  underfed  lad  when  he 
landed  in  O.  Henry’s  Manhattan,  brought 
hither  by  a  traveling  magician  whose 
plug  hat  and  long  hair  made  no  impres¬ 
sion  on  Broadway.  Not  much  nourish¬ 
ment  in  cheating  cheaters,  so  the  magician 
drifted  away.  Harry  remained  and 
took  a  little  office,  writing  “publicity”  on 
the  door.  He  was  near  starvation  when, 
one  day,  his  eye  strayed  to  the  figure  of 
a  nude  girl  depicted  in  a  cheap  print  in 
a  wholesaler’s  showwindow.  The  picture 
was  then  selling  for  a  dime,  but  nobody 
paid  any  attention  to  it.  The  press  agent 
informed  the  art  merchant  that  for  a 
small  sum — (he  received  $45) — he  could 
make  the  little  girl  a  national  favorite. 
He  induced  Anthony  Comstock,  head  of 
the  Anti-Vice  Society,  to  raid  the  art 
shop.  Instantly  “September  Morn”  be¬ 
came  a  topic  of  conversation  from  the 
Atlantic  to  the  Pacific.  It  was  a  per¬ 
fectly  innocent  nude,  of  course,  but  Corn- 
stock  made  it  “bad”  and  therefore  in  hot 
demand.  Millions  of  prints  were  sold, 
and  are  still  selling. 

Harry’s  next  venture  was  to  press 
agent  Elinor  Glyn’s  new  and  rather 
stupid  book  “Three  Weeks.”  It  wasn’t 
really  “bad”  until  the  Post  Office  began 
to  hear  protests  from  various  sections  of 
the  countrv-,  where  planted  letters  were 


mailed  by  Reichenbach’s  friends.  The 
book  was  officially  banned  as  indecent. 
Then,  as  the  press  agent  often  said, 
“Three  Weeks  became  a  by-word  and  a 
week-end.”  children  stole  it  out  of  the 
family  library  and  read  it  in  the  wood¬ 
shed  and  millions  of  copies  were  sold. 

#  *  * 

T^HE  newspapermen  of  New  York  were 
neatly  trapped  by  Reichenbach  when 
he  was  promoting  the  Universal’s  picture 
“The  Virgin  of  Stamboul,”  story  of  a 
Turki.sh  maiden  abducted  by  a  villain  and 
rescued  by  a  hero.  It  was  not  muclj  of  a 
picture  until  the  press  agent  applied  his 
art.  Then  it  became  one  of  the  great 
“successes.”  Reichenbach  employed  eight 
Turks  who  were  picked  up  around  New 
York  where  they  were  employed  at  wash¬ 
ing  dishes,  blacking  boots  and  similar 
menial  occupations.  Harry  took  the 
fierce-faced  crew  to  a  theatrical  costumer 
and  decked  them  out  in  spangled  red  and 
yellow  garh,  including  ornate  turbans. 
After  he  had  carefully  rehearsed  the 
di.shwashers  in  their  parts  as  Turkish 
noblemen,  the  press  agent  sneaked  them 
into  a  hotel  and  saw  to  it  that  the  New 
York  reiK)rters  were  called  to  the  scene. 
Reluctantly  the  Chief  Sheik  told  his  sad 
story  to  gaping  reporters,  all  about  how 
he  and  his  noble  friends  had  come  to 
America  to  rescue  Sari,  a  beautiful  virgin 
of  Stamboul,  so  cruelly  abducted.  Next 
day’s  newspapers  carried  columns  of 
romantic  twaddle,  with  elaborate  descrip¬ 
tions  of  the  Turks  and  their  garments. 
As  Reichenbach  observed,  “the  Prince  of 
W’ales’  latest  clothes  were  never  more 
faithfully  reported  than  these  gaudy  rem¬ 
nants  of  a  Shubert  flop.”  Stories  and 
pictures  ran  for  days,  but  one  reporter 
had  noticed  something  queer.  He  was 
Boyden  Sparks  and  what  he  saw,  beneath 
the  flowing  sleeve  of  one  of  the  Turks, 
was  a  dirty  cuff  of  an  American-made 
shirt.  His  suspicion  thus  aroused. 
Sparks  investigated  and  turned  up  the 
press  agent  fake.  But  the  stunt  put  the 
picture  over  with  a  bang. 

*  *  * 

REICHENBACH  planted  cannibals  in 
Tarrytown.  lions  and  tigers  in  New 
York  hotel  lobbies,  plastered  Broadway 
with  banners  illegally  spread  to  the  breeze, 
fooled  editors  and  reporters  in  hundreds 
of  sly  ways  and  usually  managed  to 
make  around  $.500  per  week  for  his 
pains.  Of  his  many  stories,  calculated 
to  depict  the  gullibility  of  the  public 
and.  often  the  press,  the  most  exciting 
and  damnable  concerns  a  stunt  u.sed  to 
puff  Francis  X.  Bushman,  then  a  Metro 
star.  It  illustrates  Reichenbach’s  des¬ 
peration  when  his  client  needed  the 
front  page.  The  scene  was  laid  in  San 
Francisco  where  Reichenbach  was  en¬ 
gaged  in  putting  on  a  “Metro  Day”  at 
the  Panama-Pacific  Exposition,  to  push 
Bushman  films.  Just  at  the  time  when 
the  little  gentleman  from  New  York 
was  about  to  grab  the  attention  of  the 
public  by  large  newspaper  displays  Jesse 
Lasky  sent  Geraldine  Farrar,  his  famed 
star,  to  San  Francisco,  She  was  much 
press  agented  at  the  time,  thanks  to  a 
romantic  love  affair.  She  loomed  like  a 
black  cloud  on  Reichenbach’s  skyline, 
for  her  arrival  was  timed  for  “Metro 
Day.”  This  is  what  he  did :  Beautiful 
blonde  enters  lobby  of  fashionable  St. 
Francis  Hotel,  bearing  box  of  flowers 
and  a  letter  adressed  to  Bushman,  who 
was  due  to  arrive  in  a  few  minutes. 
Woman  hands  the  box  of  flowers  and 
letter  to  the  clerk  and  vanishes.  Ten 
minutes  later  the  flower  box  starts  to 
smoke.  Hurried  calls  for  the  Bomb 
Squad.  Extras  tell  of  the  outrage,  stat¬ 
ing  that  the  bomb,  fortunately  ducked  in 
a  bathtub  in  the  nick  of  time,  might 
have  blown  the  hotel  to  bits.  Detectives 
open  the  letter  adressed  to  Btishman  and 
find  this:  “Dear  Francis:  I  have  writ¬ 
ten  you  time  and  again  but  have  re¬ 
ceived  no  reply.  I  love  you  still  and 
when  I  read  that  you  are  dead  I  shall 
kill  myself  too  that  we  may  meet  in 
heaven.  Forever  yours,  L.M.” 

For  three  days  the  story  held  the  first 
page,  while  reporters  interviewed  Bush-* 
man  and  investigated  his  past.  In  the 
meantime  Miss  Farrar  came  into  San 
Francisco  unnoticed  and  bare  of  any 
publicity.  Bushman’s  triumph  at  the  Ex- 
txisition  was  “tremendous,”  believe 


Harry,  and  Metro  received  the  gold 
medal  for  having  produced  the  best  pic. 
ture  of  the  year.  Then  the  police  di* 
covered  that  the  “bomb”  was  nothin 
but  some  cleaning  powder  mixed  wij 
innocent  but  fast-burriing  sulphur, 
was  only  just  another  Reichenbach  fake 
but  by  the  time  the  “mystery”  had  beta 
solved  the  press  agent  had  liundreds  of 
columns  of  free  publicity  hanging  to  hii 
belt. 

Hfi  *  If 

'T'  HESE  stories  do  not  lack  humor  for 
it  is  always  possible  to  laugh  at  sucker- 
dom,  but  when  soberly  considered  one 
asks :  What  is  the  effect  of  such  taken 
on  the  public  mind?  I  am  one  who  b^ 
lieves  that  it  has  been  disastrous  for  the 
American  press.  I  believe  it  account 
for  much  cynical  distrust  of  newspaper! 
and  newspapermen.  One  such  mean  im¬ 
position  as  the  Bushman  “tiomb”  caie 
must  offset  years  of  patient  effort  on  the 
part  of  newspapermen  to  gain  public  coo- 
fidence.  The  very  air  in  recent  years  hat 
been  charged  with  bunk  and  conse¬ 
quently  the  American  people  arc  ia 
some  respect  the  most  absurdly  dis¬ 
tracted  and  therefore  easily  exploit*! 
people  on  earth.  The  business  of  the 
press,  as  many  see  it,  is  to  present  a  true 
picture  of  life  and  action.  The  business 
of  press  agentry  is  to  twist  and  distort 
public  opinion,  for  financial  gain.  When 
its  significance  is  analyzed  the  Reichen- 
bach  biography  by  no  means  flatters  the 
intelligence  or  integrity  of  newspaper- 
dom. 


“HUNCHED”  LINDY  STORY 


Savanah  Editor  Called  Flying  Field 
Juat  as  Colonel  Landed 

John  L.  Sutlive,  city  editor  of  the 
Savannah  (Ga.)  Evening  Press  will  in 
the  future  be  tempted  to  “obey  that  im¬ 
pulse”  because  of  the  experience  he  had 
Saturday  afternoon,  Nov.  14. 

The  city  edition  of  the  Savannah  paper 
was  just  about  to  be  “put  to  bed.”  Mr. 
Sutlive  in  a  moment  of  relaxation  picked 
up  the  first  edition  of  the  paper  and 
found  on  the  telegraph  page  a  four  line 
item  stating  that  Col.  Charles  Lindbergh 
had  left  Roosevelt  Field,  New  York,  tl^ 
morning  enroute  to  Miami,  Fla. 

Mr.  Sutlive  decided  he  would  ask  th{ 
Savannah  Airport  men  if  by  any  chance 
they  had  seen  the  famous  flier.  _He  got 
the  airport  on  the  telephone  and  inquired 
if  Lindbergh  had  put  in  there.  The  man 
replied  he  had  not  seen  Lindbergh  bat 
that  there  was  a  plane  just  lighting  and 
he  would  see  who  it  was.  Sutlive  hdd 
the  phone  and  was  electrified  when  ad¬ 
vised  that  the  man  in  the  plane  was  tbe 
great  flier  in  person.  As  a  result  there 
was  a  “flash”  on  the  local  page  of  tte 
city  edition  saying  that  Lindy  was  in 
town  and  this  was  followed  ten  minutes 
later  by  a  made  over  page  with  the  flier’s 
picture  and  an  interview  with  him.  The 
stop  had  been  made  at  Savannah  to  phone 
back  to  New  York  for  instructions.^ 

From  the  time  Lindy  hit  the  airport 
dirt  to  the  time  the  paper  was  on  the 
street  with  his  picture  and  photograph 
was  25  minutes. 


GAVE  FRONT  PAGE  TO  APPEAL 

The  Moline  (Ill.)  Dispatch  devotd 
its  entire  front  page.  Nov.  12.  to  a  dis¬ 
play  opening  its  annual  Good  Fellw 
appeal  for  funds  to  aid  the  needy  and 
unemployed  of  the  city.  Regular  page- 
one  news  was  relegated  to  inside  pa^ 
and  to  the  first  page  of  a  special 
second  section  where  a  story 
carried  explaining  the  use  of  the  regu¬ 
lar  front  page  for  the  appeal.  The 
first-page  layout  was  arranged  am 
written  by  L.  R.  Blackman,  editor.  Fred 
Klann,  city  editor,  wrote  the  explana¬ 
tory  story.  The  Dispatch  has  made  an 
appeal  for  the  needy  at  Christmas  tit* 
for  many  years  and  last  year  extend* 
the  work  to  include  the  unemployed. 
The  funds  are  turned  over  to  charitable 
agencies  but  supervising  control  of  *• 
penditures  is  retained  by  the  Dispatch. 

SEEKS  GOVERNORSHIP  i 

Dwight  Griswold,  editor  of  the  Sordts  . 
(Keh.)  Journal,  has  entered  the  gnber-  ■ 
natorial  race  as  a  Republican  candidate,  i 

_ .1 


A.F.A.  COMMITTEE  NAMED 


WHAT  OUR  READERS  SAY 


CLASSICS  AS  SERIALS 

To  Enm*  &  Publisher:  The  clos- 
inff  paragraph  in  “Shop  Talk  at  Thirty” 
lor  Nov.  7,  cspcvtalo  lilt  reference  to 
the  serial  values  in  “Kohinson  Crusoe," 
and  the  suggestion,  “There  is  more 
circulation  value  in  a  r^rinting  of  some 
of  the  old  standby  classics  in  the  field  of 
romance  tlian  in  much  of  the  modern 
stuff,”  is  the  more  interesting  to  me  1^- 
cause  several  years  ago  I  ran  as  a  serial 
in  The  State  John  Pendleton  Kennedy’s 
“Iforseshoe  Kohinson,”  a  tale  of  the 
Tory  ascendency  in  the  Carolines  dur¬ 
ing  the  war  for  .American  indept-ndence. 

This  novelty  in  the  serial  fiction  field 
proved  immensely  popular  with  readers 
of  the  .State,  the  public  schools  playeil 
up  to  it  remarkably  and  it  drew  many 
letters  to  the  editor.  We  reprcxluced 
along  with  the  text  the  quaint  old  wood- 
cuts  from  the  first  edition.  If  I  had  not 
been  too  busy  just  then.  I  should  have 
“publicised”  and  supplemented  the  in¬ 
stallments  with  a  number  of  locality 
and  personality  sketches. 

You  have  given,  I  think,  a  promising 
lead. 

There  are  many  old  American  ro¬ 
mantic  Iwoks  that  could  lie  thus  ex¬ 
ploited — and  in  most  instances  copy¬ 
rights  have  long  ago  expired,  so  there 
would  be  no  purchase  fee ;  one  would 
need  only  buy  two  copies  of  the  book, 
cut  them  up,  and  go  to  it.  For  exam¬ 
ple,  newspapers  in  Virginia  very  likely 
would  find  well  worth  reprinting  now 
Kennedy’s  “Swallow  Barn,  or  A  So¬ 
journ  in  the  Old  Dominion,”  and  Mary¬ 
land  papers  might  reprint  his  “Rob  of 
the  Bowl,  A  Legend  of  St.  Inigoes,” 
relating  to  the  Maryland  province  in  the 
days  of  Cecilius  Calvert,  second  Lord 
Baltimore. 

Running  annotatioius  written  by  a 
local  historical  authority  would  enhance 
the  value  of  the  feature,  and  plenty  of 
“art”  is  easily  to  be  had. 

McDavid  Horton, 
Managing  Editor, 
Columbia  (S.C.)  State. 

JUSTICE  BRANDEIS’  TRIBUTE 

To  Editor  &  Publisher — Just  after 
I  finished  a  chapter  “Holmes  and  Bran- 
deis,”  of  a  forthcoming  biography  of  Mr. 
Justice  Holmes,  along  came  your  issue 
of  Nov.  14,  with  your  inspiring  “Shop 
Talk”  about  Mr.  Justice  Brandeis.  I 
want  to  thank  you  for  it.  I  am  one  of 
those  fans,  probably  much  more  numerous 
than  you  suspect,  who  read  the  last  page 
of  Fjiitor  &  Publisher  first. 

Honest  and  courageous  newspapers 
have  never  had  a  more  powerful  friend 
than  Mr.  Justice  Brandeis.  Honest  edi¬ 
tors  know  it,  praise  be;  their  tribute  to 
him  when  he  turned  75  was  a  credit  to 
the  whole  daily  press.  It  was  the  greater 
ert^it  that  leaders  like  the  New  York 
Times  and  Herald  Tribune  were  in  the 
vanguard. 

Faithfully, 

Silas  Bent. 

Old  Greenwich,  Conn. 

November  16.  1931. 


Supplies  and  Equipment 


Drive  and  Control 
for 

Newspaper  Presses 


MODERN  MACHINES 
FOR  YOUR 
STEREOTYPING 
DEPARTMENT 


THE  GOSS  45R 
A  FAMOUS  DRY  MATRIX 
ROLLING  MACHINE  WITH 
SOLID  STEEL  CYLINDER.V 
AND  ROLLER  BEARINGS 


Speed  Mould  for  casting 
flat  plates. 

Single  and  Two  Speed 
Matrix  Rollers. 

Stereotype-Metal 

Furnaces. 

Flat  Shaving  Machines. 

Type  High  Planers. 

Saw  Tables. 

Monorail  Trimming 
Machines. 

Routing  Machines. 


Ark. 

News  Press.  Glendale. 
(.^aliL 

News,  Hollywood.  Calif. 

Sun.  L^ng  Beach,  ('alif. 

Post.  Pasadena.  Calit. 

News  Pilot.  San  Pedro. 
Calif. 

Union-Tribune.  San 
i>iego.  Calif. 

Outlook.  Santa  Monica, 
.(alif. 

Times,  San  Mateo.  Calif. 

Post  Advocate.  Alhambra, 
Calif. 

Mitchell  &  Herb  Engrav* 
ers.  Ivos  Angeles.  Calif. 

La^Opiiiion.  Angeles, 

Sun,  San  Diego,  Calif. 

Post,  Denver.  Colo. 

Catholic  Register.  Den¬ 
ver,  (.!olo. 

Every  Evening.  Wilming¬ 
ton.  Del. 

Washington  Mat  Service, 
Washington.  D. 

Daily  Pantograph,  Bloom- 
ington.  111. 

Partridge  &  Anderson. 
Chicago.  HI. 

PoUsh  (Tnion  Daily, 
Chicago.  III. 

Herald  News,  Joliet.  111. 

Hollister  Press.  Wilmette 

111. 

Prt^ressive  Matrix  & 
Stereo,  Chicago,  111. 

{2  Machines) 

State  Journal,  Spring- 
field.  in. 

Polish  Daily  News. 
Chicago.  III. 

Evanston  Publishing  Co.. 
Evanston.  HI. 

Western  Newspaper 
Union.  Chicago.  Ill. 

Beacon  News.  Paris.  Ill. 

Press,  Munde.  Ind. 

Elkhart  Truth,  Elkhart. 
Ind. 

Press-Citixen.  Iowa  City, 
Iowa 

Nonpareil.  Coundl  Bluffs. 
Iowa 

Courier.  Waterloo.  Iowa 

Messenger  &  Chronicle, 
Fort  Dodge,  Iowa 

Western  Newspaper 
Union.  Boston.  Mass. 

Post.  Baltimore,  Md. 

Afro-American.  Balti¬ 
more.  Md. 

Western  Newspaper 
Union.  Baltimore.  Md. 

Michigan  Stereo  &  Elec¬ 
tro  Co..  Detroit 
(J  Machines) 

Western  Newspaper 
Union.  Detroit,  Mich. 

Tinles.  Bay  City.  Mich. 

Press.  Springheld.  Mo. 

Commerda  1  Colof ,  St. 
Louis,  Mo. 


Rebuilt  Presses 


SCOTT  16,  24  and  32-page  Presses. 

GOSS  24-page  press  good  for  black 
and  color  work,  also  GOSS  Sextuple 
printing  up  to  48  pages. 

HOE  Pony  Quadruple,  Quadruple. 
Sextuple,  Sextuple  Color  Press,  Octuple 
and  Double  Sextuple  Presses. 

DUPLEX  Metropolitan  Quadruple 
Stereotype  Presses  —  print  up  to  32 
pages. 

Available  for  Early  Delivery 

WALTER  SCOTT  &  COMPANY 

Malii  oa**  4  Faalwy . PlaIrtMS.  N.  J. 

Nmt  Vvli  OSm . BrMww  BM|..  ia7  BrMdMU 


Complete  Line  of  Accessories 
and  Supplies 


Send  for  the  latest  Hoe 
Stereotypers’  Catalog. 


R.  HOE  &  CO..  Inc. 


General  Offices 
138th  St.  and  East  River 
New  York  City 


Auto  Plate 
Supplies 

CLARK  S  STEEL 
POURING  SHEETS 
SAW  BELTS 
SHAVER  BELTS 
BREAKING  PINS 
AUTO  PLATE  CURVED 
BRUSHES 
SUPERIOR 

PAPER  TAIL  BOARDS 
IN  ALL  SIZES 

AMERICAN 
PUBLISHERS  SUPPLY 

P.  O.  BOX  131 
WEST  LYNN,  MASS. 


SAVE  A  MINUTE 


in  packing  a  matrix  and  you  will  often  beat  the  other 
fellow  to  the  start. 

Space  Packing  Felt  that  is  soft,  tears  easily  and  stays 
put,  will  do  it  for  you. 

We  manufacture  it  in  four  thicknesses — No.  25,  No.  35, 
No.  40  and  No.  50. 

MOULDING  BLANKETS  all  kinds. 

Red  and  Blue  Drying  Blankets. 

Prepared  Matrix  Paste. 

The  above  are  only  a  few  of  our  specialties. 

New  England  Newspaper  Supply  Co. 

Worcester,  Mass.,  U.  S.  A. 

CnU.  Addrma  NEMSCO— WMrMater 


I  for  PROOF  of  its  sptf'^'l 
its  ability,  its  economy 


GOSS  PRINTING  PRESS  COMPA>' 


•535  So.  Paulina  Street 

CHICAGO 


NEW  YORK 
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n.y.  world  men  organize 


Alumni  Croup  Formed  With  Swope 
Pretiding — To  Hold  Reunion 

The  World  Alumni  Association  was 
organized  N'ov.  18  in  New  York  by  a 
®  ..  vf  ♦rw  who  former ly 

forked  on  the  ‘New  York  World.  Her- 
hprt  Bayard  Swope,  formerly  executive 
editor  of  the  World,  presided  at  the 
organization  meeting  at  the  I^tos  Club. 

The  organization  committee  set  Jan. 
16  193-.  as  ‘he  date  for  the  first  reunion 
of  those  men  whose  association  with  the 
Workl  ended  last  February  when  the 
World  and  the  F.vening  World  were  sold 
to  the  Scripps- Howard  interests.  .Mex 
L  Schlosser  of  the  \  anguard  Press.  100 
Fifth  Avemie.  is  receiving  applications 
for  memlK-rship.  ,  ... 

The  organization  committee  includes: 

Chariri  S.  Hand 
John  L.  Hraton 
James  Henle 
Arthur  Krock 


Kranklin  P.  Ad.imt 
John  I.  Balderst'  ii 
lames  W  Barrett 
William  P.  Bearell 
F  Darius  Benham 
Heywood  Broun 
loseph  Canavan 
Arthur  C.  Clarke 
J  Earl  Clauson 
James  S.  Collins 
John  O’H.  Cosgrove 
Ceorge  H.  Daley 
Ben  Franklin 
John  H.  Gavin 
(ieorge  M.  Hall 


Ernest  K.  Lindley 
Walter  I.ippmann 
Robert  H.  Lyman 
Charles  Michelson 
Harold  S.  Pollard 
Ralph  E.  Renaud 
James  Robbins 
Alex.  L.  Schlosser 
Louis  Seibold 
Herbert  B.  Swope 
Alexander  Woolcott 


hits  copy  regulation 


Allan  Brown  of  Bakelite  Corp.  ChnU 

lengea  Profession  to  Clesin  House 

(By  telegraph  to  Editor  &  Publisher) 

Chicacx),  Nov.  19. — Opposing  the  idea 
of  legislative  regulation  of  advertising, 
.Allan  Brown,  director  of  advertising  of 
Bakelite  Corporation  and  president  of  the 
National  Industrial  Advertisers  AsscKia- 
tion,  urged  the  profession  to  “clean  house 
from  within’’  in  an  address  before  the 
Chicago  Advertising  Council  here  today. 

“.Advertising,”  he  said,  “for  the  past 
few  years  has  been  terrifically  over-in- 
tlated,  particularly  from  the  standpoint  of 
psychological  appeal. 

“Let  us,  in  justice  to  the  profession 
which  provides  us  with  a  living  convert 
the  energy  which  is  now  being  spent  in 
knocking  advertising  into  -an  effort  to 
purge  it  of  its  encumbrances  and  put 
it  l»ck  to  work  again. 

“Advertising  that  is  clean  and  ethical 
will  renew  public  confidence  in  American 
business  and  will  pay  handsome  profits, 
and,  in  turn,  will  renew  American  busi¬ 
ness  confidence  in  advertising. 

“The  opportunity  is  now  at  hand  for 
advertising  to  brush  the  dust  off  its  code 
of  ethics,  its  standards  of  practice,  and 
put  teeth  in  them,  to  prove  that  it  has  the 
courage  of  its  convictions. 


SAYS  AGENCIES  MISUSE  RADIO 
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Columnist  Reports  Battle  Waged  With 
Broadcasting  Networks 

Advertising  agencies  are  to  blame  for 
“the  nauseating,  futile,  silly,  stupid,  in¬ 
effective  advertising  ballyhoo”  on  the  air, 
Hugh  Russell  Fraser,  radio  edittir  of 
Albany  (N.Y.)  Evening  News  said  in 
his  column  Nov.  17.  He  based  the  charge 
on  an  independent  investigation  he  made 
among  several  large  radio  advertisers. 

Of  the  agencies’  connection  with  radio 
znnouncements,  Fraser  wrote: 

"In  their  petty,  conceited,  short-sighted 
way,  they  are  insisting  on  ballyhoo;  they 
zre  bringing  pressure  to  bear  on  the  net¬ 
works.  They  are  handling  accounts 
worth  millions  of  dollars,  and  they  are 
^■ing  to  tell  the  networks  what  to  do, 
t»w  to  run  their  business,  and  what 
should  or  should  not  go  on  the  air.  The 
i^ult  is  a  battle  is  on  already  between 
™  networks  and  the  advertising 
igencies.” 


running  COMMENT  FEATURE 

Since  the  offer  of  Gus  Winkler,  bandit 
aspect  in  the  Lincoln  National  bank  rob- 
to  arrange  for  the  return  of  $600,- 
W  in  stolen  securities  provided  robbery 
against  him  are  dropped,  th« 
Isncoln  (Neb.)  Slate  Journal  has  been 
•^ing  editorial  comment  daily  from 
“fher  papers  on  the  front  page.  These 
appear  under  a  two  column  head  “Wink- 
w  Case  Comment.” 


Publisher  The  Fourth 


EDITOR  &  PUBLISHER 
Classified  Advertising 
RATES 

SITUATIONS  (Cask  with  OrSm-) 

1  TIfa*  —  SO  p»r  lln* 

S  Timas  —  AO  par  Mm 

ALL  OTHER  CLASSIFICATIONS 
(Cask  with  OrMsr) 

I  Tima  — .Tt  par  llaa 
4  TIoms  —  SO  par  llaa 
Caaat  ala  worOs  la  Iks  11m 

Whila  apacs  charga  al  asms  rats  par  Mm 

par  Insartlon  aa  aamsO  bp  fragMacp  of 
Inasrtlen.  Minimum  spaas,  tkrss  Baas. 
Tlis  Editor  A  Pakllsksr  raaarvss  tka  right 
la  clasalfp,  adit  ar  rs)sat  sap  sopp. 


Brokers 


Bara  Opportnaltp — Mlcli  rlsBi  mml-wrakly  and 
rommrrriiil  plrnit.  KxrliiolTr  fmll*  (laid,  ovrr 
UO.ODO  |>opiiUtlnn ;  mBSnIflrant  aquIpmaBt,  good 
(■Irrulatlon.  psrnlns  handimmF  dIvIdrndB.  Can 
li«  rhanicril  to  dally.  Initial  paymrnt  t23,(X)0. 
J.  It.  Shnla.  Time*  Itullding.  New  York. 


Exoluiiva  Midwest  Daily — Fine  money  maker. 
City  anil  Riiliurbe  I.tO.tXNI.  Prii-e  $400,000. 
Cash  $;<oO.O(H).  I.ouls  Eddy,  W’rlgley  Bldg., 
Chlragn. 


SS  Dailiea  for  Sale  -Kanaaa.  Colorado.  Nebraska. 
Iowa.  Mlaaoiirl.  llllnola.  Arkanaaa,  Oklahoma, 
South  Dakota  and  Texas.  We  apeoltllie  In 
Dally  proi)ert1eB  having  sold  ninetMn  dally 
dally  nen-apn|>erR  since  June  1,  1B27,  Clyde  H. 
Knox,  itr.vant  Bldg.,  Kansas  City,  Mo. 


Partner  Wanted 


Wanted — Active  young  man  exi>ertenoed  In  ad¬ 
vertising  or  editorial  work  with  $3,500.00  to 
$6,(K)0.00  to  Invest  In  part  ownership  weekly 
newspaper  and  job  plant  near  St.  I-onla.  In¬ 
vestment  guaranteed  against  losa.  Fine  oppor¬ 
tunity.  C-624,  Editor  &  I’ubllaher. 


Newspaper  For  Sale 


Three  suburban  weekly  newspapers  and  job 
printing  plant  In  metropolitan  New  Jersey.  An¬ 
nual  gross  business  $4.5.000.  net  annual  profit 
$12,000.  Territory  growing  rapidly.  Ekjulpment 
Includes  cylinder,  linotype,  Jobbers,  folder,  etc. 
in  i)crfect  condition.  Price  $23,000.  Box  C-619, 
Editor  A  rubliaher. 


Newspaper  Wanted 


Wanted  to  Buy — All  or  controlling  Interest  In 
good  weekly  or  dally:  advertiser  well  known 
and  successful  publisher  of  highest  standing; 
you  can  write  me  in  fullest  confidence;  no 
brokers.  Box  180,  Washington,  New  Jersey. 


Wanted  imall  daily  In  Middle  West.  Will  pay 
cash  for  property  showing  fair  profit 'last  five 
years.  No  brokers.  Give  particulars.  Replies 
confidential.  Box  C-634,  Editor  &  Publisher. 


Circulation  Promotion 


Our  “Better  Times”  Campaigns  have  unequalled 
psychological  appeal.  Hold  5-year  American 
record  for  cash  business  on  a  single  drive. 
Hudson  De  Priest,  246  Fifth  Ave.,  New  York. 


The  W.  8.  Kendall  Company,  104  N.  Bailey 
Ave.,  Louisville,  Ky. — Circulation  Builders — 
Creators  and  sole  owners  of  The  Kendall  Plan. 


Over  00%  of  all  oiroulatlon  campaigns  on  dally 
newspapers  in  the  United  States  and  Canada 
are  conducted  by  The  Charles  Partlowe  Com¬ 
pany.  The  dependable,  aalf-flnanclng  PART¬ 
LOWE  PLAN  campaign  Is  absolute  Insurance 
of  cleanliness,  genuine  aatlafactlon  and  re¬ 
sults  that  hare  never  been  equalled  In  circula¬ 
tion  building.  Partlowe  added  circulation  Is 
clean  circulation.  Every  subscription  verified 
by  the  publisher  of  your  Circulation  Depart¬ 
ment.  No  subscription  accepted  unless  paid 
for  In  full  by  the  subscriber.  A  collect  wire, 
or  letter  will  give  you  a  free  Partlowe  aclentific 
■urvey  of  your  field  and  an  Intelligent  eatlmate 
of  Ite  poeaibtlitiea — without  obligation.  The 
Charlea  Partlowe  Company,  Oocidental  Bldg., 
Indianapolis. 


Circulation  Consultant 


Newspaper  Circulation  Consultant — If  your  cir¬ 
culation  needs  a  stimulant,  don't  fire  your 
circnletlon  manager,  call  In  an  exi>erienced  out¬ 
sider  to  look  your  plant  over  for  a  week  or 
a  month.  Get  advice  from  a  dllTerent  angle. 
15  years’  experience  Circulation  Manager  Hetro- 
polttin  Homtng-Bunday-Evenlng;  6  years'  ex¬ 
perience  manager  wholesale  newspaper  delivery, 
handling  over  twenty  dltferent  dally  and 
Sunday  publications.  James  McKernan,  224 
Fourth  Ave.,  Brooklyn,  N.  Y. 


Help  Wanted 


Classified — A  daily  combination  newspaper  may 
hare  opening  for  experienced  young  man  who 
can  Bell  classified  advertising.  Give  full  infor¬ 
mation,  experience,  etc.  C-628,  Editor  &  I’ub- 
lisher. 


Publisher’s  Advertising  representatives  wanted 
in  Chicago,  Pacific  Coast  and  South.  Plain 
Talk,  Washington,  D.  C. 


Special  Edition  Manager  wanted  for  national 
monthly  magaxine.  State  editions.  Experi¬ 
enced  man  wanted  for  advertising  work.  Box 
C-627,  Eilltor  A  Publisher, 


Estate  for  November  21,  1931 


Situations  Wanted 


Adverttelng  Solicitor,  versatile  copywriter,  wants 
Job.  12  years’  newspaper  experience.  Re¬ 
ferences.  Midwest  preferred.  0-S08,  Editor  A 
Publisber. 


Advsrtlfliig — Thoroughly  experienced  advertis¬ 
ing  man  with  original  Ideas  snd  sbllity  to  carry 
them  through  Is  open  for  Job  aa  advertleing  di¬ 
rector  of  dally  paper.  Married.  Age  :f6.  Ex¬ 
cellent  references.  Box  C-62U,  or  phone  CoUlngs- 
wood.  New  Jersey,  828. 


Advertising  —  Business  Manager  —  Know  ell 
branches  newspeiwr  puldlsblng.  Esperlenred 
solicitor,  co(iy  writer,  promotion  man;  now  em¬ 
ployed.  lllgbest  references;  prefer  Dally, 
middle  west,  east,  or  south.  Married;  age  43. 
Box  C-6Sfi,  Editor  A  I’uhllslier. 


Artist  -Editorial  11  years.  Metropolitan  newe- 
(leper  experience.  Age  .30,  married,  capable  of 
handling  department  alone.  Comlce,  UyouU, 
edrertlslng,  proninlion,  retouching.  Can  also 
use  camera.  Could  Ite  of  great  value  to  pub¬ 
lisher  desiring  Metrottolltau  results  In  a  small 
city.  C-631,  Editor  A  Publisber. 


Situations  Wanted 


Photographer — 18  years’  experience,  beet 
equipment,  ideae,  editorial  experience.  Go  any¬ 
where,  undertake  any  assignment  regardleia 
hasard.  Age  34.  gentile.  C^n  create  interest 
and  circulation  with  human  Interest  pictures. 
G.  W.  Stephenson,  584  B.  20tb  St.,  Paterson, 
N.  J. 


Piiater's  Two-thirdsr  desires  to  obtain  ettna- 
tlon  In  a  weekly  or  email  dally  newe|>aper  com¬ 
posing  room.  lias  operated  a  linotype.  Job 
preaees.  monotype  atrip  end  type  caster.  21 
Jeers  of  age;  single;  non-union.  Kefercncee. 
C-63b,  Editor  A  Publisber. 


Btcreatyping  Foreman  who  also  knows  all  me- 
rhentrel  e<|iilpmrnt  of  newepepers,  available  any¬ 
where.  Employed,  bat  desire  change.  UntUne 
of  experience  on  re<|uest.  Box  0-616,  Editor  A 
Pnbllaber. 


CircuLsUen 

Mr.  Publisher:  Are  you  looking  for  a  yonng 
Circulation  Manager  or  Assistant  I’ubllsherT  1 
am  twenty-six  years  old.  married,  and  have 
bad  six  years’  experience  in  ctrcnlatlon  work 
with  news|ia|>era  in  the  East;  can  build  circu¬ 
lation  anywhere.  1  can  help  any  publisber  to 
build  up  bis  organization;  have  had  enough 
experience  to  take  over  the  entire  management 
of  a  Binall  newai>a|>er.  Salary  resHonable  and 
win  go  anywhere.  I  am  now  employed  as 
Circulation  .Manager.  C-632,  Editor  A  Pabllaher. 


Circulation  Manager:  With  succeseful  record  on 
three  Eastern  newspapers,  now  employed,  de¬ 
sirous  of  making  connection.  Fifteen  years  ex- 
I>erlence  as  head  of  department.  Economical 
administration  and  builder  of  permanent  borne 
delivery.  Excellent  references  as  to  character 
and  ability.  Moderate  salary  requirement. 
Correspondence  strictly  confidential.  Age  39 
and  married.  0-618,  Editor  A  Publlaher, 


Circulation  Manager  or  aaalatnnt  wants  place 
on  live  dally  or  weekly.  Nine  years’  experience 
as  executive.  C-625,  Editor  A  Publisher. 


Oredit-coUeotion  manager — Bight  conaecuUve 
years'  newspaper-trade  magastue  experience; 
gave  birth  to  two  successful  credit-collection 
departments  during  four  years  last  two  employ¬ 
ers;  seeks  similar  opportnnlty  with  publisher 
desirous  Injecting  new  blood  Into  financial  end 
of  business  with  certainty  results  achieved  will 
be  well  worth  try.  Anywhere.  Age  28;  mar¬ 
ried.  0-6(15,  Editor  A  Publisher. 


Editorial — $.'>5  a  week  man  in  Job  without  fu¬ 
ture  Becks  place  offering  opportunity.  Six  years’ 
experience  reivortlng,  copy  desk,  writing  edi¬ 
torials.  C-626,  Editor  A  Publisher. 


Editorial — -Woman,  nine  years’  experience,  gen¬ 
eral  news,  feature  writing,  editorials,  society 
editor,  womau'a  page,  clubs,  assistant  Sunday 
editor,  bead  writing,  art  and  mnslc  reviews, 
magaxine  features,  make-up.  Idiat  two  years 
with  Washington  (D.  0.)  dally.  Anywhere. 
Box  C-03:t.  Editor  A  Publisber. 


Women’s  Sports  Editor,  31,  single,  4  years’  ex¬ 
perience  large  Baltimore  evening  paper,  dally 
eolumn  and  feature  sports  stories.  Have  cov¬ 
ered  men’s  golf,  tennis,  football.  Itcrosse  end 
baseball.  All  around  sports  writer.  Address 
HSH.  1209  Eutaw  Place,  Baltimore.  Md. 


Mechanical  Eqaipment  For  Sala 


For  Bale— 82  page  Boe,  complete  with  rollart, 
color  fountain,  double  folder.  Extra  rellers  and 
complete  stereotype  equipment.  Press  has  been 
in  operation  to  September  Brat  end  la  in  fine 
condition.  Can  be  operated  an  demenetratlon. 
Four  Intertypea  and  other  equipment.  Decatur 
(llllnola)  Herald. 


Complete  daily  newspaper  plant — Duplex  16- 
page  tubular  press  with  dry  mat  outfit;  five 
llnotyiies  and  general  equipment.  Will  sell 
complete  or  separate  Items.  Wire  or  write 
John  Griffiths  Co.,  145  Nassau  St.,  New  York. 


Quantity  steel  base  for  11-polnt  stereotypes, 
labor  saving,  from  3  to  30  ems.  half  list  price. 
Advocate,  Newark,  Ohio. 


For  Sale — R.  Hoe  A  Co.  “Unique’’  Unit  Preaa — 
7  columns  of  13  ems,  20  inches  long  to  page. 
Capacity  10,000  per  hour,  8,  10,  12,  14  or  16 
pages  Inset  or  collect.  With  16  chases,  pump 
furnace,  curved  stereotype  machinery  with 
motor  drives;  also  press  motor  and  control,  2^ 
volt,  3  phase,  00  cycles.  Expected  available 
tor  shipment  In  December,  1031.  Can  be  In¬ 
spected  in  operation.  Bargain.  Act  quickly. 
Walter  Scott  A  Company,  Plainfield,  N.  J. 


Photoengraving  equipment  for  male.  Complete 
plant  or  any  part.  Miles  Machinery  Co.,  480 
Went  Broadway,  N.  Y'. 


30-3  HP.  Press  Drive.  A.O.  full  automatic 
2-motor,  suitable  for  10-page  tubular  or  quad 
press.  Fully  guaranteed.  Compton  Printing 
Company,  Compton,  Calif. 


Executive 

Mr.  PUBLISHER  OR  BUSINESS  MANAGER 
Y’oiing  Man,  .32,  single,  university  graduate 
(business  administration  and  Journalism),  has 
fitted  self  to  assist  overburdened  publisher, 
handling  details  and  controlling  operating  coats. 

Twelve  j-eara  practical  ex|>erience.  medium 
and  metropolitan  newspaiters.  Practical  printer, 
mechanical  executive,  office  manager,  assistant 
business  manager,  secretary,  then  assistant  to 
publisher  of  largest  chain  In  country.  Thor¬ 
oughly  understand  that  organisations’  financial 
structure,  budget  control,  business  and  editorial 
policy. 

Effected  saving  $100,000  yearly  one  property. 

Desire  to  assist  an  Individual  publisher 
prompts  change.  Nothing  too  large  or  small. 
Starting  salary  secondary.  Now  East,  go 
wherever  real  opportunity  exists.  Best  refer¬ 
ences.  Box  C-623,  Editor  A  I’ubllalier. 


UNEMPLOYED! 

For  any  department  of  either  a  large  or  small  news¬ 
paper,  men  are  available  through  Editor  &  Publisher. 
Our  list  is  compiled  from  applications  filed  during  the 
past  month. 

Experience  and  unusual  ability  are  outstanding  quali¬ 
fications  of  many  of  these  people,  and  if  a  publisher  will 
outline  his  needs,  we  .will  put  him  in  touch  with  men  who, 
we  believe,  will  meet  his  particular  requirements. 

CLASSIFIED  SERVICE 
EDITOR  &  PUBLISHER 


NEWSPAPER 

PROPERTIES 

Bought, Sold  and  Appraised 

All  negotiations  confidential 

Palmer,  Suter  &  Palmer 

Business  EetAbllahed  in  1S99 

S60  Madison  Ave.  New  York 


L 


